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Inner Tubes—Puregum Red; Pennsylvania Gray; Nugray; Duoford—fitting either front or rear tires of. Ford Cars 


Pennsylvania Rubber Company, Jeannette, Pa. 


Direct factory branches and service agencies throughout the United States and Canada 
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INTERNATIONAL SILVER CO. 


. MERIDEN, CONN. 


announce they have received the 
highest award given—namely: 


GRAND PRIZE 


for their display of 


Sterling Silver and Silver Plated Wares 


at the 


PANAMA- PACIFIC INTERNATIONAL 
F.XPOSITION 





FACTORIES: WAREROOMS: 


Meriden, Derby, Bridgeport, New York, Chicago 
~ Waterbury and Wallingford and San Francisco 
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MECHANICAL 
ENGINEERING 
FOR BOYS 
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GEARED IN OUTFITS 

ELECTRIC Hk R 3 k THAT RETAIL 

MOTORS AT $5.00 AND OVER 
WRITE FOR OUR PROPOSITION 


STRUCTO MANUFACTURING CO. 


FREEPORT, ILL. 
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Every Mechanic or Machine Operator 
Needs a Reliable Micrometer 


When we say a reliable micrometer we mean one 
; that is accurate to begin with and so made as to 
Price $3.50 ae" = th a E 
PS retain this accuracy through constant use. L.very 
ene ~ mechanic needs such a tool and uses it many 
times daily to check up results on his work. 





Here is a High Grade Precision Tool 
at a Price All Can Afford 


In fact The Rex was designed to meet the demand for 
a serviceable, accurate micrometer at a moderate price. 
The features of this tool are being widely advertised to 
mechanics and its growing popularity is going to result in 
many profitable and satisfactory sales. You have already 
seen its features and when a mechanic is interested the 
best way to clinch the sale is to show him the tool. He 
will readily see its value. So, you had better carry some 
to meet demands. 


We have some attractive advertising matter that will help 

your sales of The Rex. Write for a supply of effective 

folders which illustrate and describe this tool. We also have an attractive show 

card which can be used to fine advantage in store or window display. | 








Baytex, 





—_ 


| Brown & Sharpe Manufacturing Company 


Providence, R. I., U. S. A. 


: A full line of our tools is carried at our Chicago Store, 626-630 Washington Blvd., Chicago, III. 
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Let Y our Patrons Know 
that You Are a 
Coes Dealer 


Remember that the name “‘Coes’ has some sales 
significance. 


it stands for seventy-four years of honest wrench 
making and honest merchandising thru jobber- 


dealer channels. 


It stands for the sort of quality which speaks for 
itself when every Coes Wrench must pass sixteen 


individual factory inspections. 
It stands for prestige in this 


one particular field. 





For every reason in the 
world you should advertise 
the fact that you are a 
Coes Dealer. Go to it. 


Coes W rench Co. 


Worcester, Mass. 


AGENTS 
J. C. McCarty & Co. 29 Murray St., New York 
John H. Graham & Co., 113 Chambers St., New York 


10 Whole 
Parts 
Only 
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Rugged 
Strength 


of The H. D. Smith & Company’s 
“PERFECT HANDLE” and 
“SharpenEzy” and other Drop 
Forged Tools is so plainly evident that 
never once has their superiority been 
questioned. 





These tools are so moderately priced 
that at a glance they show that they 
represent more value for the money 
than any tools that have ever been 
made for the same purposes. 


Remember nothing equals Drop 
Forging for working steel. 









THE H. D. SMITH & COMPANY 


“The First Drop Forgers” 


ESTABLISHED 1850 


Plantsville Conn. 
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HE attention of the trade is called to another improvement made by us, the only practical and worth-while improve- 

ment in Plier Joints made in fifty years. 

The “Enchased” Joint has a bearing around its entire circumference except where there is an opening for a cutter. 

Of other Pliers there are now made what are styled Box Joint, and the common, crude, Lap Joint. The Box Joint is 
better than the Lap Joint in that it holds the two parts together better than the lonely 
rivet of the latter can, but there the Box Joint ends. There is no additional leverage, 
there is no lateral housing. 

Diagonal and Side Cutting Pliers with the “Enchased” Joint will also be made. 

We make a variety of tools with the “PERFECT HANDLE” also the “SharpenEzy”’ 


Tools in several kinds and also Drop Forged Tools, such as Pliers and Carpenters’ Pincers, 
Lineman’s Climbers, etc. 

















July 1, 1915 HARDWARE AGE 

















By, sale 


Be 5 


Righ or Left. nd Doors 
WITHOUT REVERSING 


Main shaft extended so that it has a step-bearing on the bottom 
of the case. This removes a load formerly carried by the stuffing box, 
gives a smoother action and eliminates the possibility of leakage. 

. Improved type of spring with 100 per cent. greater area. 
New adjusting valve giving a constant speed from 90° to the 


closing point. 





SAN FRANCISCO RUSSELL & ERWIN MFG. CO., LONDON, ENG. 


ae Ranepals ements Cone, Sevenser RUSSELL & ERWIN MFG. CO., of Chicago 


wn been eee LE BRITA. CONN. 73 East Lake St 




















SEP STIR A, NE RIT 


DIVES NARRATE 


AY 
RR 


RET CRE RR RR re 








OR BO 


2 SAENGER RR, 





teem, 


sat eo 


Pi tan. ences 


ee OR tee 








8 HARDWARE AGE July 1, 1915 





NUT WITH 
NUT GUARDS 


Mr. Hardware Dealer — 


For 26 years 
we have been endeavoring 
to secure your friendship by 
square dealing 
strict attention and 
quality of our goods 









A continuance of your generous 
support is solicited. 


MINO NIVHO @T&VO GNV ATGNVH GNNOW HLIM 


NIVHO 378V90 YO YNIT-LW14 HLIM 











Trimont Mfg. Co. 


55-71 Amory St., Roxbury, Mass. 












Send for Catalog No. 133 
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> Dealers’ Opportunities 


TRACE MARE Reg US AOS 


The demand for the better class of Machinist’s Tools constantly 
increases, because it in turn means economy to the user. It is of 
the greatest importance to the Hardware Dealer that he identity 
his name with a standard quality line. It means capital invested 
to be able to tell his trade that there is no uncertainty regarding 
the tools he sells. 


Mechanics know that “W & B” tools always have the same 
downright, good quality, guaranteed by a company with 61 years’ 
uninterrupted manufacturing experience. 


Our new Machinists’ Supply Catalog No. 86-K gives complete 
information regarding our Carbon and High Speed Twist Drills 
and Reamers, Screw and Drop Forged Wrenches. Send for it. 


Most jobbers handle the Whitman & Barnes products. If 
vours doesn’t write us direct and we will see that you are supplied. 








The Whitman & Barnes Manufacturing Company 


Established 61 Years 


General Offices: Akron, Ohio 


New York Store—64 Reade Street. E » Site Ts ‘ 7G 
European Office—149 Queen Victoria St., "hae 90 W y — gh arnes, 
London, E. C. gr., est St., New York. 
FACTORIES 


Akron, Ohio Chicago, Ill. St. Catharines, Ont. 














HARDWARE AGE July 1, 1915 





MITRE BOX 


SIN 


liz 


—ti eee = 


Hill 
i 





Sa 


UA 


QUALITY ann PROFIT 


CAN BE RETAILED FOR 





MANUFACTURED 
BY 


HARDWARE CO. | 
Niacin re TORRINGTON, CONN. — 
IAA 





j 
ii} 





UNION 


| ; - 
i Hite 
| iti | 





yy | oceans i 











July 1, 1915 HARDWARE AGE 

















<r 
one . wav 
+ ch ee 
os x ete , 
“a / tbe 
ow 5. , 
oes « ~_ 
re 34 
“te bd * 
ey SPE i a , wt 
AD bd Oy 
tray Ae 
. my z Vertes 
7 ft a Y 


¥ 
+ 





Profit by 























meet our dealer 

every need helps and 

effective 

ys of the expert nities, 
lap carpenter, mechanic and amateur. tising 


We make every kind of saw— 
hand, cross-cut, hack, pruning, 
buck, coping, key-hole, band, circu- 
lar saws, etc. Our saws are all made 
of the finest saw steel, tempered by the 
special Simonds process which assures uni- 
formity of quality throughout the entire 
blade and fast and keen cutting. Simonds 
Saws hold their edge and “‘set,” do not bind 
Y”, or scrape, and require the least possible muscu- 
lar exertion in using, owing to their excellent 
“hang” and smooth running qualities. 
Material and workmanship are the 
™ finest that human skill, backed 
~ x _ by over eighty years ex- 
perience in making 
cutting-edge 
tools can turn 
out, and all 
Simonds 
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“If you want 
saws that cut 
like diamonds, 
ask for saws that 
are branded Simonds.” 


SIMONDS 
SAWS 


Yi; 
G7 “4 


as 
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Write us for sales suggest ions 


SIMONDS MANUFACTURING CO. 


‘*‘The Saw Makers’’ 


Fitchburg, Mass. 


5 FACTORIES 11 BRANCHES 
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Consider the thousands who attend and how easily and 
forcibly an ad. can be presented to them by using slides 
during the waits between reels. 


Need no introduction to the skilled mechanic but by using one of 
Store. 


More files by using one or more of these slides in the best patron- 
ized movies in your town. We will send you absolutely free any of - 
the slides you may select with your name on same. We believe 
they will very materially increase your sales of 












* U.S.A 


————-_ (TRADE MARK) 








THE CHOICE OF EXPERIENCED WORKMEN 
FOR OVER SO VEARS---- 









There is a movie in your town. 







Nicholson Files 





slides pictured above you will keep the consumer reminded of 
fact that Nicholson Files can always be found in stock at your 


Sell 





Nicholson Files 


Catalog showing 600 illustrations of files from actual photographs, sent free on request 








Nicholson File Co., Providence, R. I. 
Please send me FREE of charge. Lantern slides Numbered 


(Dealer's Name) 








(Mention Numbers Wanted) 








(Street) 





(State) 








(City or Town) 
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WES WREES 





. ° . 
AWTS 
4 | a 
\ a DISSTON 
AY 


Uniformly High Quality 


because constant use in 
the manufacture of saws 
atfords us unlimited and 
continuous opportunity 


for the study and pertect- 
ing of 


ISSTO 
FILES 


Our plant produces a greater 
° } 

assortment of files than any 

other plant in the world. 








Z a, 
— EZ “ Z 


\ \\ \\' 
AY 


A 
A \ \ \ 


\ 
\\ 
\ 


SAN 
\\ 
\ 










































| igi get) Magneto” File Display Card 

ALMHT | i ms th. A convenient, attractive display 
PETER LEPLL. card holding one dozen Disston 
Ha te q & “ el ie ’ o Fe " sah “Magneto” Files. These files are 
iS th " i 2 vi especially lesigned for, cleaning 
| ie Magnetos, Ignition Coils, Spark 
| 1] Plugs, Spark Gaps, Contact Points, 
: | etc., and are an indispensable item 
ane age nw ee ee in motor equipment. 





Henry Disston & Sons, Inc. 


PHILADELPHIA, U. S. A. 
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PLANES 
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Perfection in Tools 


Skilled mechanics and others, who have used tools for 
many years, pronounce Sargent Planes Perfect Tools. 


The best materials, careful workmanship and a rigid inspection of every tool 
before it leaves the factory, result in the production of tools that are reliable, 
and perfect in all the fine points that workmen so much appreciate. 


SARGENT PLANES have handles that are specially designed to fit the hand. 
They are handsome in appearance, beautifully finished, the japanning being 
smooth and the other parts highly polished. All parts are fitted accurately 
and can be easily and quickly adjusted. The cutters are made of Sheffield 
steel of the proper weight to insure no chatter, even when the Plane is used 
on cross-grained, hard wood. Contact surfaces on the frog and bottom are 
milled, making a firm, double seat. 


There is a Sargent Plane for Every Purpose 


The line of Sargent Planes includes Bench Planes with wood bottoms and 
all iron; Block Planes, including the all-stee] Planes that are light, handy, 
unbreakable, indestructible; Rabbet Planes, Fillester Planes, Router Planes, 
Circular Planes, Scraper Planes, Cabinet Scrapers, etc. 


If you do not carry Sargent Planes, your stock is lacking what would be one 
of your best selling tools. Put in a supply today and try them. Ask your 
jobber about Sargent Planes. 


We furnish selling helps that will 
bring patronage to your store. 


Sargent & Company 


Makers of Quality Planes, Squares and Mechanics’ Tools 
New Haven, Conn. 
NEW YORK BOSTON CHICAGO 
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_ You need one in your store. 
- convey to your customer the impression 


Typical of Our 
Service to the 
Dealer 


EXT to producing the best 
quality in tools is the method 


of distributing them. Here’s 
a way we help the Billings and 
Spencer Dealer sell our wrenches. 
This B. & S. Wrench Display Sales 
Board ADVERTISES, SELLS and 
STORES wrenches. It has made 
good. It fills a natural demand that 
has long been felt. That it has been 
appreciated is evident by the num- 
ber already in use. But there should 
be more in use. Every dealer who 
puts it in opens a way to more prof- 
its because of the better service it 
permits him to give his customers. 
It does away with old - fashioned, time- 


patience-sales-losing methods of placing 
them in drawers hidden behind counters 


_ and out of sight. This board places them 


where they can be seen, where customers’ 
selections can be quickly and satisfactor- 
ily made. No deadwood. It carries half 
dozen wrenches of sizes that are in de- 
mand. It serves also as a reminder to 
the man who “just came in to purchase 
an oil can.” It acts as a courteous, clean- 
cut salesman. It appeals to the custom- 
ers’ discrimination and judgment. The 
B. & S. trade-mark plainly displayed 
eliminates all doubt in his mind. 

Its use will 


that you are a merchant who tries to 
serve them the BEST in the best way. 


Use the coupon below at once — the 
sooner the better. 


The 
Billings (@ Spencer 


Company 


Hartford - Connecticut 
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Showing the Billings & Spencer 
Wrench Display Sales Board in Use 


Send Coupon NOW 
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STOCK THAT 
MOVES AND PAYS 


You've got a hardware store, not a bake shop or a 
beanery. Stock hardware, sell hardware. Handle the other 
things if need be, but specialize in hardware—builders’ and 
carpenters hardware, bits, augers, chisels, files, screw 
drivers, etc. 

Snell carpenters’ tools don't linger longer, dilly dally on 
your shelves. For over 120 years they have been selling 
big to every carpenter in the land. They sell because they 
are known; you don't have to introduce them. 

And the profit is big. Get our terms. 


SNELL MFG. CO. Fiskdale, Mass. 


Selling Agents: JOHN H. GRAHAM & CO., 113 Chambers Street, New York 
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1500 GOOD TOOLS 
HACK SAW BLADES 


Of all the 1500 GOOD TOOLS there are none better than the (G) Hack 
Saw Blades. These blades are made of a special high grade of hot rolled 
sheet steel. The teeth are formed, set and sharpened by a special process. 
The greatest care is used in tempering. Lengths from 8 to 14 inches. 14, 20 


or 32 teeth to the inch. 





G Pp bn be Room —_ _ —— for y yoni eee GP 

and other accurate work and made in 8 inch lengths _— te 

88 — } uae .016, .020, .028, .032, ..040, or .050 "74 
inches thick. 


The G.P. /888 Hack Saw The G. P./777 is a Flex- 


Blade is a good service- 
able blade at a moderate 
price. The steel is ex- 
cellent and the same 
care is used in temper- 
ing. Lengths 8 to 12 
inches. 14 and 20 teeth 
to the inch. 


, 


ible Hack Saw Blade of 
the type very popular 
with plumbers and elec- 
tricians. The teeth and 
backs are hard but the 
center is soft. Lengths 
8 to 12 inches. 14 and 
20 teeth to the inch. 


The No. 300 Hack Saw Blades are for heavy work or for fise in power 
machines. They are .035 inch thick. Lengths 12 to 17 inches. 


The No. 500 Hack Saw Blades are extra heavy about .050 inch thick. 


12 teeth to the inch. Lengths 12 to 17 inches. 


WE MAKE 34 STYLES OF HACK SAW FRAMES 


GOODELL-PRATT COMPANY 





GREENFIELD, MASS., U.S. A. 
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WE GIVE YOU THIS CABINET FREE 


RaIIN tated ce at . 
iets Si a RR I i 8 pee 





It’s just what you’ve always wanted—a cabinet for carrying the 
many different sizes of hexagon and square sockets, ratchet and 
socket wrenches. The various sizes are separate in compartments 
you lose no time in selecting the size you want—YOU GET 
WHAT YOU WANT, WHEN YOU WANT IT, without any 
fuss or bother—It’s so handy that you sell five times more than 
you would ordinarily. 





There is a tremendous demand today for extra sockets to 
replace lost ones, special sockets and ratchet wrenches instead of 
complete sets. Customers want any number of assortments—they 
want just enough for their actual requirements—no more, no less. 


With this cabinet you select the assortment quickly—no lost 
motion—no lost sales and MIND you, THE CABINET COSTS 
YOU NOTHING. It has been designed simply to help you 
increase your sales. 


Get in touch with us at once—let us give you full particulars 
regarding this FREE ‘CABINET proposition—Don’t lose any 
sales on socket wrenches and parts. 


Just say, send particulars of FREE CABINET OFFER. 


WALDEN MFC. CO. 


80 COMMERCIAL ST.., | WORCESTER, MASS. 
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“XL” means “BEST TO SELL” 


ESTABLISHED INCORPORATED 
1849 





WITTE HARDWARE CO. 1880 
TRADE 
MARK 


ST.LOUIS, U.S.A. 












































WITTE’S “IXL” EDGE TOOLS 


ARE FULLY WARRANTED 


In «cddition to our full line of “IXL” Goods of 


Every Description we carry in stock all the 
WELL KNOWN MANUFACTURERS’ BRANDS 








Mail Orders Given Prompt and Careful Attention — 





WITTE HARDWARE CO. 


SAINT LOUIS, U. S. A. 
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If you want Prompt Shipments 
Send your Orders to us 





KNOX GLEN 


Lock Sets and Builders’ Hardware 


Wrought Steel, Wrought Bronze Metal, Cast Bronze Metal 








CYLINDER & BIT KEY FRONT, VESTIBULE & STORE 
DOOR SETS ; 
BUNGALOW FRONT DOOR SETS 
INSIDE SETS WITH GLASS KNOBS 
KNOCKERS GLASS PUSH PLATES 


We make a variety of choice and popular Designs 
T. & B. Goods are popular — because we please 


If you have not already tried our goods, 
send for Prices and Catalogue 


If you once become our Customer, 
you will not order elsewhere 


We also make both large and small Grey Iron Castings machine molded and 
sand blast cleaned, Stove Pipe Dampers, Damper Clips, Oil Stoves, Hot Plates, 
Furnace Lamps, Stebbins Molasses Gates, Oil Can Faucets, Bungs, Etc., Etc. 


The Taylor ( Boggis Foundry Company 
Gevelond, OHIO 
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SPRING HINGES 


A Quality Product 











— nl 











Chicago Spring Hinges 
are Standard. You are as- 
sured of the Quality and 
also know your Profits. 


You can give your cus- 
tomer a Spring Hinge ex- 
actly suitable to each indi- 
vidual condition. 





A stock of these goods is 
a good investment for 
every hardware merchant. 
SEND FOR CATALOGUE K32 , 




















Chicago Spring Bult Company 


CHICAGO NEW YORK 





Je 
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SAMSON TRADE MARK 


We have just prepared a booklet on 


“Talking Points on 
Solid Braided Cord” 


It is perhaps inevitable that salesmen for hard- 
ware houses handling a variety of goods should 
not be thoroughly acquainted with all the kinds of 
goods they sell. We believe, however, that there 
are so many uses for our braided cords and so 
many opportunities for a profit for you, that it is 
to our mutual advantage that you should know 
more of them. We shall be glad to send you one 
or as many of these booklets as you can use. 


It may not be amiss to say that we are always 
anxious to help the trade sell our goods and will 
gladly send samples and advertising matter for 
your use at any time. 


We make braided cord of all kindsin 
all sizes, colors and qualities, for all 
sy wire Cord, Clothes Lines, 

olid Braided Rope, Masons’ Lines, 
Chalk Lines, Shade Cord, etc. We also 
make a variety of Cotton Twines. 


Let us hear from you when you want informa- 
tion about anything in our line. 


SAMSON CORDAGE WORKS 


BOSTON < 2 MASSACHUSETTS 
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The Serviceable 
Ornamental | ’ Mail 


An The 
In-Vu In-Vu 
Is the Has 
Letter Lines 

Carrier’s All 
True Its 
Friend Own 





THE APARTMENT HOUSE GANG 


Be el|HE apartment house In-Vu, like the individual 
| home In-Vu, is made in styles to match any brick, 
| wood or marble finish. 





q . is constructed of polished plate glass (plain or 
obscure) and select kiln dried wood, and is assembled 
with pivots, tops and magazine clasps to meet specifi- 
cations. 


@ The apartment house In-Vu may be installed flush or 
otherwise. 


@ The In-Vu is built in gangs of any number and in any 
size desired. Its ornamental and serviceable possibilities 
for a Boston flat are unequaled. 


@ All In-Vu products are made to stand the test of time. 


@ Leading retail dealers are now handling In-Vu mail 
boxes, push plates and glass specialties. Write for par- 
ticulars. 


The In-Vu Manufacturing Company 


Rochester - New York 
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ning fibre before sending it to the warehouse. These men are experts aud 
can very quickly determine the quality of the various hanks of fibre 
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Notice how our Filipino workman obtains the 
fibre. Notice the knife-like scraper which he 
uses for cleaning the fibre 
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OU cannot build a substantial house on marshy land or 
. on a poor foundation. 

In making Columbian Manila Rope the foundation is 
most substantial — for Columbian is made of the highest grade 
of strong, tough Manila fibre, the best that can be obtained. 
Test a piece of Columbian —send for a sample of 


OLUMBIAN 


Manila Rope 


Take it apart—see for yourself that it is made of the very best 
Manila fibre —the kind that makes strong, tough, long-wearing 
rope. Columbian does more and better work than most rope 
sold as “Manila.” 

The sample is yours for the asking.— Send a post card to-day 
— we'll gladly send a sample FREE. 

Your customers will like Columbian. They are wise enough 
to know that when they pay a fair price for an article they are 
getting quality in excess of the slight additional cost. 




















The wife and daughter of a Filipino taking the 
Manila fibre tothe local market aboard a Water 
Bu ffalo 


A Filipino taking loosely baled 
fibre to the distributing ware- 













house at Manila 







CORDAGE CHAT No. ONE 


ANILA Rope—the strongest rope made from a 

M vegetable fibre, is made from the toughest, 
strongest vegetable fibre known,—which is 

called Manila. 
@ They obtain Manila fibre from the trunk-like stalk 
of the Abaca tree, which grows in the Philippine 
Islands. 
@ The tree is cut down and the natives peel off slabs 
of the stalk, from which they scrape the vegetable 
matter with a knife-like device. 
@ This leaves just the fibre or “strings’’ which are 
similar to the strings in the stalk of celery. After this, 
the fibre is hung up to dry. 
@ After it is thoroughly dried, our little brown Fili- 
pino brother sends it to the market either on a cart, 
or across the back of a Water Buffalo. You will see 
from the photo that he doesn’t mind making his wife 
and daughter work. 
@ From these markets the fibre is sent to the city of 
Manila, which is the distributing point for Manila fibre. 
From here the fibre is shipped to the rope mills of the 
Columbian Rope Co., at Auburn, N. Y. 
@ Though there are at least thirty different grades of 
Manila fibre only the highest grades are used in mak- 
ing Manila rope. 


COLUMBIAN ROPE CO. 


1100-25 GENESEE STREET 
AUBURN, N.Y. 


BRANCHES: CHICAGO 


NEW YORK 


BOSTON 
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THE HANGER 








THE EVIDENCE 


J.D. CASE 
Rushville Ind, ~ 3H _\ 


Ca pasaaiblin 
Ship to....... 
At /P seed thond Terms 


How Sa... 7 Gore 





; 3, 


Order No....¢.. 









ALLITH - PROUTY COMPANY 


Danville, Illinois, U.S. A. | 


Branch Offices and Warehouses 


CHICAGO NEW YORK PHILADELPHIA 
BOSTON SAN FRANCISCO LOS ANGELES 
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QUOTATIONS SUBJECT TO CHANGE WITHOUT NOTICE 
ALL CONTRACTS AND AGREEMENTS ARE CONTINGENT UPON STRIKES ACCIDENTS AND OTHER OCCURRENCES BEYOND OUR CONTROL. 
CABLE ADDRESS *KOVENLO 


Ii, KOVN & BROMMER,, 

MANUFACTURERS OF ——o 
SHEET IRON, SHEET STEEL anno 

STEEL PLATE WORK or EVERY DESCRIPTION, 


FOR SHIPS. MILLS. MINES, FACTORIES, PLANTATIONS, CHEMICAL WORKS. 
PAINT WORKS, PAPER MILLS, ABATTOIRS, FERTILIZER PLANTS, WATER WORKS, 
GOVERNMENT WORK, SEWAGE SYSTEMS. ETc. 

41 GALVANIZING ) 


DESIGNERS OF SPECIAL APPARATUS FOR MANUFACTURING INDUSTRIES. 


L.O KOVEN G.H KOVEN. 





























JERSEY CITY. N.S OFFICE SO CLIEF ST., 





New-York Oct. 31, 14. 


American Rolling Mill Co., 
50 Church St., City. 


Gentlemen: 
It may interest you to know that we used, without a 


break, one brand of puddled, double refined iron for over thirty- 
three years. This was high priced material but it was the best 
we could get and we wanted the best. 

We wish to state further that after comparing American 
Ingot Iron with other new process irons and steels, of which Amer- 
ican Ingot Iron is the highest. priced, we have adopted the use ofr 
the American Ingot Iron and we have been using it with good re- 
sults in large quantities since April of this year. 


Yours very truly, 


a. OF 


For further information regarding Armco (American Ingot) Iron 


The American Rolling Mill Company 


Licensed Manufacturers under Patents granted to the International Metal Products Co. 


MIDDLETOWN | - QHIO 
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Investigate 


INLAN Doiase OPEN HEARTH 
Painted ®°omNs 


and SIDING 


Heavy Painted Steel Roofin3, and Siding is now much cheaper 
and, when properly repainted, lasts longer than light 3alvanized 


INLAND ROOFING— Inland Corrugated Sheets 















Inland Pressed Brick and Rock Face Sid- You will make a life-long friend 
ing—all Inland Sheet Steel products — are of every farmer or other customer 
made by the basic open hearth process— whom you persuade under the 
a process that drives off the sulphur and conditions existing in the spelter 
other impurities — and forms a steel having, market today to buy Heavy Paint- 
preat lasting, qualities. ed Inland Roofing, Siding, etc., 


instead of the light galvanized. 


This steel in itself— because of its purity and if you induce all such customers to re- 
—resists corrosion to a marked degree, and paint about every two years, you will not 


our method of painting, and quality of paint only insure the life of the steel, but will sell 
used ive it an excellent protective coating. the paint. 


Let Us Tell You More About This 


INLAND STEEL COMPANY 


First National Bank Bid¢., Chicago 
Works Indiana Harbor, Ind. and Chicago Heights, Ill. 
Branch Offices~ ST.LOUIS -ST.PAUL- MILWAUKEE- DENVER-DALLAS 


Points You Should Consider 


in placing your orders for the Roofing you carry in stock 








@ First of all, Quality should be, and is, the most important 
factor in the production of Wheeling Corrugating Company s 
Heavy Coated Tin Roll Roofings. 

@ This is one reason why it is giving satisfaction to the 
dealer and consumer alike, everywhere, 


@ Made from Prime Plates of the ‘Best Roofing Ternes made. 
@ Stamped with Brand, Gauge and Weight of Coating on 
every sheet, assuring you that you get what you want and 
exactly what you pay for. 

@ Sheets are re-squared, the soldering is done without the 
use of acid flux and the paint is of the very best and is properly 


applied and dried. 





tn et a te ee 





@ Utmost care is exercised even |) peemnnae m tne Gps of te een 
Pa , a substitute roofings-—that first cost and last cost 
to the most minute detail. Satis- conardered--there 4 mo rnfing 30 satisfactory. 10 
: durable. so weather-proof and so cheaply applied as 
: GALVANIZED ROOFING 
faction guaranteed. Let us quote | oe 
mg. ima CORPCO’ B d 





on your requirements. 





WHEELING CORRUGATING COMPANY, WaeEuiNe W.VA. Reggae gs nn Ngo 


BRANCH OFFICES AND STORES: DALLAS, TEXAS 
NEW YORK CHICAGO PHILADELPHIA MINNEAPOLIS, MINN. PORTSMOUTH, O. 


ST. LOUIS ‘ KANSAS CITY CHATTANOOGA RICHMOND, VA. 
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At the Sign of the 
Winged Greyhound 


The sign-boards hanging over the inn-doors 
along the old coaching routes of England were 
often decorated with paintings of creatures either 
created by the artist’s imagination or mythology. 





TRADE MARK, 


These sign-boards, the Boar’s Head, the Unicorn, the Golden 
Stag, the Red Lion, and many another are well known in legend 
and history. 


From these signs the inns derived their names and this is one 
phase and an interesting one in the development of the trade- 
mark. 


In those days an inn was remembered by the sign it displayed, 
and its growth and reputation was closely linked with the painting 
on the sign-board. 

Along the busy streets of America today, a store is judged 
not so much by the signs it displays, as by the goods it sells. But 
the advertising of the fact that a store sells good saws will never 
do it any harm. 


It certainly won't hurt your reputation to link your name with 
the Sign of the Winged Greyhound—the mark of quality in saws. 


In fact, it will be a big boost to business. 


Geo. H. Bishop &Co. 


LAWRENCEBURG, - 
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| _ Show Him How Easily 
ma This Caliper Works 


Never mind the verbal whys and 
wherefores. Convince his eyes. 
That’s the shortest route to the 
mechanic’s pocketbook. 


Pick up the New Union Quick 
Adjusting Caliper, just as the illus- 
tration shows, one oval leg in each 
hand. 











Bear down lightly against the screw head with your thumb, and when the legs spring 
open to the approximate distance desired, release your thumb. The pin will catch at the 
proper notch and the screw adjustment can then be accurately manipulated. 

You can do the whole thing in less time than it takes to read about it. 


Union Caliper Company, Orange, Mass. 


QMO 
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Luther Tool Grinders Boost the 
Hardware Dealer’s Profits 


Luther hand, foot and power tool grinders are an extremely profitable line for 
the hardware trade. Exclusive, patent-protected features of construction and many 
special attachments for difficult sharpening opera- 

tions and other purposes give Luther Grinders are the 


. . oldest, best-known, best 
them the big call withallclasses_ . atvistienh Mae 


of tool users. 
“Best 
aay 6Maide” 
ian -/ Sickle 
MAIDE” Grinder 


Most popular of 
hand power grind- 


ers amd easiest to / —a very live number 
sell. s 
all the time. 


. ‘‘Best Maide”’ 
| This high grade machine appeals Sickle 
strongly to farm trade because of its Grinder 
smooth, quiet running and ease of at- 
tachment to mower wheel or bench. Ball bearings, worm shaft, 
automatically cut steel gears, large wearing surfaces, enclosed dust- 


proof parts, Dimo-grit wheels and universal swiveling device place 
. this tool in a class by itself, and make it twice as quick a mover as 
The Mechanic’s Special is a any other sickle grinder. Now is the time to push it. 
steady, strong seller 


eit Kien high grade lathe Mews every GG Qe Dealer’s Pr oposition 


shop need perfectly. Sells on sight and satis- write today for full particulars about the complete Luther line and the 
files your customers. plan by which we increase your grinder sales and protect your profits. 


Luther Grinder Mig. Co., 461 Point St., Milwaukee, Wis. 
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34 weights, each weighing 50 lbs. 
equal to 1700 lbs. did not break this 


BECAUSE 
1. It is built from carefully selected high-grade steel. 


2. The strain or pull is transmitted through the nut to the heel 
on the back of the bar, making it in fact an adjustable one-piece 
wrench. 


3. Good workmanship is combined with good design and the 
best materials. All parts are always interchangeable. 


Specify It Buy It 
on account of these facts and be- of any good dealer, but see 


cause it will give you the utmost that it bears the Diamond Trade 
' Satisfaction. Mark. 


Walworth Mfg. Co., Boston, Mass. 


Makers of | Fill out this coupon and we will send you _ “Wal- 
. worth Log”—a monthly publication devoted to our 
Quality Tools, Taps, mutual interests. 


Vises, Pipe Cutters, 
Parmelee Wrenches, 
Walco Hex Wrenches, 


om | ale sa * la & . 
WELL WORTH - PREFERENCES Die Plates. 
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CORRUGATED FASTENERS 


Acme Saw Edge Fasteners 


Have sharp penetrating saw teeth. They 
drive easily into all kinds of wood and are 
the best all around fastener. 


Packed in Cartons of 100, 500, 1000 











Sole Mfrs. of 
Divergent Saw Edge 
Fasteners Having 
Clean Sharp Teeth 


Mfrs. of 
Acme Box Strapping 
Acme Flexible 
Steel Door Mats 








*‘NO BURR IN THE 
ACME THROAT’’ 


Write for Catalogue and Samples. 


E, Steel Goods Co 


A: 9834-2840 — AVENVE. CHICAGO, ILL. 
~~ 15? LAFAYETTE NEW YORK CITY 
"+ 1Qri2-14 TIFT STREET ATLANTA 
310 CALIFORNIA B iecasnied SAN FRANCISCO 
—— M.£CANFIELD 6 C LOS ANGELES 









ACME PARALLEL ACME DIVERGENT 
SAW EDGE SAW EDGE 
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WHITLOCK CORDAGE 














A Complete Line of Manila and Sisal Products 
Rope, Drilling Cables, Transmission Rope, Lath Yarn, Ring 
Yarn, Hay Rope, Hide Rope and other “hard-fibre” Cordage. 
WHITLOCK MANILA—Guaranteed All-Manila. ATLANTIC MANILA is a high-grade, durable 


The increasing demand for this rope is good evi- rope of excellent appearance, and is equal or 
dence of the satisfaction which it gives to superior to many of the so-called ‘‘Pure Manila’’ 
dealer and consumer. Whitlock Manila does not Ropes on the market. 


contain African Sisal, New Zealand, Maguey or 


any other adulterating fibre. Unsurpassed in With these two grades our dealers are success- 


quality, strength and wear. fully meeting the hardest competition. 
WHITLOCK SISAL Products are highest grade in their class. 
Write for our complete catalog and other interesting printed matter. 


WHITLOCK CORDAGE CO., Dept. C, 46 South St., New York 
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Boost Your Razor Strop way ad 
Sales—Stock Up with ‘5 | aan 
Carborundum Razor Strops FS 













hey are cut from genuine horsehide, soft, 
smooth, pliable — | 
Into the corrugated sharpening side is rolled the finest 
of Carborundum powder—the strops sharpen and 


FL ETA 


SN ee a i ee 


* 


finish — bring the dull razor to an edge 
in a twinkling. | 

The hardware of the strops is new, novel, 
practical. @Carborundum Strops appeal to 
every shaver and they will open the way 
to profits for you. — 


WRITE ABOUT FREE DISPLAY CASE AND 
| _ RACK OFFER. 
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Your Trade Will Want ae 


ROYAL COTTON AND WOOL WASTE — § 
Give lt To Them! 


VERY day inquiries come in, asking for Royal Waste, the one standardized, 
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if Nationally advertised brand. Consumers all over the country are being 5 
yi ” . . 7 . . . 

i indelibly impressed with the merit and standardization of the one brand 4 
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of Waste which is guaranteed for Quality, “Tare” (wrappings) and Weight. 

YOU—why not get your share of the business and profit upon this universal 
A demand? Why not sell this uniform, absorbent, pure Waste—the most sought and 
fi/ bought brand on the market? MHere’s how: 
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Write today for the Royal Sampling Folder No. 22 showing 12 
grades (six white and six colored) of Cotton Waste. Samples 
of Wool Waste mailed on request. 


ROYAL MANUFACTURING CO., Rahway, N. J. = 


Chicago Office, - People’s Gas Bidg. New York Office, - - 2 Rector St. 
St. Louis Office, - Syndicate Trust Bidg. San Francisco Office, Wells Fargo Bidg. 
Look for the Brand on Each Steel Band. 
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The breast plate is designed 
for the maximum ease and 
comfort on heavy work and is 
removable, the plate under- 
neath being so arranged that 
the drill may be held firmly in 
the hand when so desired. A 
simple and effective ratchet on 
the crank handle is of great 
convenience on delicate jobs. 
The speed shift is positive, 
changing from even to 3 to 1 
instantaneously. Chuck is of 
famous Star three-jaw pattern 
with jaws springs protected 
from injury, holds round shanks 
from 0 to % in. in diameter. 
Gears are machine-cut with 
small gears of steel. Quality 


MILLERS FALLS Co. 


MILLERS FALLS, MASS. 
New York Office: 28 Warren St. 


While at the Panama-Pacific Exposition, don’t fail to visit 
the Millers Falls Exhibit in Block 26, Avenue D, Manu- 
facturers’ 
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A New Tool that the Experienced 
Mechanic Will Want to BUY 


The more your customer knows about drills the easier you 
can sell him one of these new and improved Millers Falls 
Breast Drills. Number 200 excels in many features. Take, 


for instance, the crank handle. 
position in line with the crank so that the tool may be used in 
extremely close quarters where an ordinary drill would be useless. 


MILLERS FALLS 


BREAST ORILL No.200 


This is adjustable to a 





of material and superiority of 
workmanship are as evident as 
the many features which in- 
crease the operator’s efficiency. 


Let Us Show You 


the many good points about 
Hack Saw 1027, Bench Drill 
Press 210, Bit Brace 772, Exten- 
sion Bit Holder 6, Acme Mitre 
Box and Hand Drill 1980—other 
new Millers Falls Tools that 
require less effort to sell be- 
cause they possess unusual fea- 
tures tha: appeal to the experi- 
enced mechanic. Send for cata- 
log showing complete line. 





MILLERS FALLS 
TOQLS 






Building. 











SANNA AAA CA 








Sell Them 
by the Set 


It isn’t hard. Every mechanic needs the 
entire set in his work, and it resolves itself 
to a question of selling him once or seven- 
teen times. Bring out the value of the case, 
its use in keeping the bits in order and 
near at hand, preventing loss, etc. Try it. 

Fostner Bits are the only bits that are 
not dependent on a center or a level to 
guide them. They cut from the outer rim. 
The entire surface is at work all the time; 
no jagged ends, every part of the work is 
smooth and polished. They bore their way 
through hard, knotty, cross grained wood, 
leaving a smooth hole and clean polished 
surface. 

Let us send you catalogues. Order 
through your jobber or direct. 








TORRINGTON, CONN., U. S. A. 


AOA AAA AAA 





Sets of 9, 11, 


THE PROGRESSIVE MANUFACTURING CO. 


17 bits are 
furnished in compact cases 
for the convenience of the 
user. 
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Cotton Hooks 
or Good Ones ? 


Cotton Hooks usually get pretty 
rough usage. We realize this and 
make ours of extra hard, strong steel. 
They stand the “racket.” That’s why 
those who use Cotton Hooks have 
been our customers for many years. 

We make three patterns: Texas, 
New Orleans and Red River. 

We also make Box Hooks and Hay 
Hooks—all on a quality basis. Our 
goods sell well, because they are well Y 
made and well known. Established = aa 
1830. —— 

Better place your order at once, s 


but be sure to ask your jobber for 
“Johnson” Hooks. |” WILLIAM JOHNSON 


All leading Jobbers carry ‘our 





— WRITE TO-DAY FOR PARTICULARS — 


products. HEDENBERG WORKS, NEWARK, N. J. 














RETAILERS! 


Do This— 





Ship Carpenters House’Carpenters 


Write us TODAY and let us tell you why it will pay you in 
actual money to sell WHITE Adze. Let us mail you a sample 
adze for your inspection. If you don’t believe then that it is 
the best one you ever saw, we will pay return postage, but 
we want you to just see one anyway. We are trying every 
way in our power to help you. Will you co-operate with us? 


TODAY? 
The L. & I. J. White Co., 65 Columbia St., Buffalo, N. Y. 
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They Sell Because 
They Satisfy =e ral 









. = : P ote 
Tt i el : Parker Expansion Bolts 
snows rnind 6e ss pat 
never can become “‘stickers. 





a 


Your customers will keep on buying them because they over- 
come the trouble users so often experience with other makes of 
Expansion Bolts—turning in the hole. 


PARKER EXPANSION BOLTS 


““Can’t Turn in the Hole’’ 


Let us send you samples of the three types of Expansion Shields which make up our line, 
together with descriptive literature, discount sheet, etc. 





Or, if you prefer, ask your jobber. 


Parker Supply Company 


Manufacturers of Expansion Bolts, Screw Anchors, Malleable and Wrought Iron Products 


518 West 45th St., New York 


Jobbers: Write today for our attractive jobbers’ proposition 














Protection Assured! 


VULCAN 





“VULCANS” BEACONS 
The unfailing The unfailing 
C-CLAMPS SEA LAMPS 
for for 





machine service marine service 





Will benefit you—for they mean service 


The Williams’ line offers a selection to fit your every need 





*‘Vulcan”’ Strap Clamp 
Six Classes 








“Vulcan” Machinists’ ‘Agrippa’ Medium Light Service Clamp ‘Vulcan’ Tool Makers’ 
Clamp. Capacities Service Clamp. Ca- Capacities 0”-12” Clamp. Capacities 
14%"-4%” pacities %," 18" o”v.4” 


Exhibitors at Panama-Pacific Exposition J. H. WILLIAMS & CO. Western Office and Warehouse: 
Block 18, Machinery Palace. “The Wrench People’ 32C So. Clinton St. 
Your call will please us. 57 Richards St., Brooklyn, N, Y. City Chicago, Ill. 
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Grand Rapids All Steel Sash 
PULLEYS 





No. 10 Ball Bearing No. 5 Ball Bearing No. 3 Ball Bearing 
No. 110 Cone Bearing No. 105 Cone Bearing No. 103 Cone Bearing 


Made in a large variety of styles and finishes. 
More widely sold and used than any other pulleys made. 


You can increase your sales by handling GRAND RAPIDS ALL STEEL. They are 
known to the trade. Any jobber can supply you. 


Catalog, showing our complete line, sent direct to you on request. Samples Free. 


Manufactured by 


GRAND RAPIDS HARDWARE COMPANY 


520 Eleventh Street Grand Rapids, Michigan 









































Plymouth Products Set 
the Quality Standard 


They establish the good will that is so necessary to the 
success of any business enterprise. 


Whether you sell our Cobbler Outfits, Guaranteed Per- 
fection Lasts and Stands, Heel Plates, Corn Shellers, 
Grist Mills or Riveting Machines, the quality in every 


Fe Toad Pusfection article speaks for itself. 

COMBINATION “OUTFIT , 7 ° ‘ 
Plymouth Products will need no second introduction to 
your trade. 


The Root-Heath Mfg. Co., Plymouth, Ohio 


N. Y. Agent: D. J. WINNER, 90-92 West Broadway | 
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W hich Reel of 
Box-Strapping 
is the Safer? 


Which of the two would you trust 
around your own shipping department 
if you used box-strapping? 

It wouldn't be the one which uncoils 
and leaves a projecting end to scratch or cut a passerby, that’s 
certain. 

You would choose the reel to the right—the reel of De Haven 
Roldsafe Box-Strapping. And here’s why: 

That little square thing-a-ma-bob at the top of the coil keeps 
the reel tight at all times, serves as an automatic brake and acts 
as a secure bracing for the reel holder. It is pulled down by 
the very action of drawing off the strapping; it can never fail 
to work properly. 

Prices on De Haven Roldsafe Box-Strapping are the same as always, in spite of the valuable addi- 
tion of our Reel Guide and Brake. 


That’s our biggest talking point. And there are other big ones. 


The De Haven Mfg. Co. NEW YORK 








f Oliver Iron & Stecl ©. 
ESTABLISHED 1863. 
pPIITSBURCGH. PENN 
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screw Plates for Automobiles © 





























Combination Screw Plates 


Containing both United States 
and S. A. E. Standard 


Contains Taps, Dies, Stocks, Tap Wrenches; a separate collet 
for each and every die—a bit brace die holder for dressing over 
threads in hard-to-get-at places. 

One of these sets should be in every garage and repair shop. 
Send for the circular ““Tools for the Automobile.”’ 








LIGHTNING Repair Kit for FORD Cars 


LIGHT PUG 


Screw Plates in Leather Rolls 


These assortments of celebrated Lightning Taps and Dies are put 
up in attractive leather rolls—compact and handy for the garage 
or the tool kit. 





Our general catalog No. 36 shows many other assortments, 
both in leather rolls and wooden cases—May we send you 


















































a copy? 
co s + . CJ 
Oo Greenfield Tap and Die Corporation ol 
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GARAGE 
PUMP 
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for inflating automobile tires 


garage proprietor as is the self-starter, electric lights, magneto, Klaxon horn 


T HE Master Garage Pump is just as necessary for an automobile owner or 


and other 1915 necessities and improvements. 


Tires should be inflated gradually—under steady pressure—up to the required 
specified pressure—gradually filled with an even flow of air, not in jerks, throwing 
a series of undue strains on the fabric of the casing. 


The Master Tire Pump will positively and properly inflate tires up to the specified 
pressure in the shortest possible time. 


No storage tank is required. We have perfected a pump from which every 


vestige of pulsation has been eliminated in the delivery of air. 


The steady, even 


flow of air that is absolutely necessary for the proper inflation of automobile tires 
is an accomplished fact with the Master. 


No other garage-pump can muster so many points of excellence. 
of material entering into its construction is the finest obtainable. 





MODEL P 


For the private gerage 
owner we recommend Model 


This is a wonderfully efficient pump. 

n be furnished with or without 
truck. It may be mounted on a shelf, 
or in an out of the way place in the 
garace as a stationary pump 

ounted on a truck it is easily 
moved from place to place in the 
garuge, and owners of three or four 
cars find it more conventent to use in 
this way. An extra $5.00 charge is 
made for mounting this equipment on 
a neat metal truck. Model Pump, 
both stationary and mounted on a 
truck, has proved itself a grent favor- 
ite with proprietors of small public 
garages catering to from twenty to 
fifty cars. It is furnished as shown 
—a two cylinder pump, mounted on 
a frame and driven by a General 
Electric motor. Twenty feet of the 
best reinforced rubber air hose, with 
pressure gauge attached and twenty 
feet of lamp cord with plug. The 
Master Model P is the most powerful 
equipment of its size on the market 
today and will inflate a 37x5 tire to 
a Ibs. pressure in less than 3 min- 
utes. 


Model P—for private garages or 
small public garages; stationary, 
electric-driven, 2-cylinder, % Hz. 

; Motor. Complete with equip- 
ment, ready for use. 


Regular A. C. Motor—$60 F.O.B. 
Regular D. C. Motor—$55 Hartford 


Model P—on truck; same specifica- 


tions and power as Model P sta- 
tionary. 
Regular A. C. Motor—$65 F.O.B. 


Regular D. C. Motor—$60 Hartford 


Hartford Machine Screw Co. 


Every piece 
It is mechanically 
head and shoulders above any other pump on the 
market, with an unequaled record for efficiency. 


The Pistons are extra long and are of special 
steel, carefully hardened and ground to exact size 
and lapped into the cylinders. Rubber disinte- 
grates rapidly under the influence of oil. Jt is 
absolutely wmpossible for any oil to get into the 
delicate inner tubes of the tires from the Master 
Garage Pump. 


No rubber or leather packing rings or piston 


‘rings. of any kind are used. The pistons fit so 


tightly into the cylinders that there is no need 
of them and no danger of oil working through, 
but as an added precaution, part of the equip- 
ment of every Master Pump is a small expansion 


chamber which collects any possible trace of im-: 


purities—only pure air is delivered to the tires. 


There is a Master model designed for every 
garage requirement. Hundreds of Master 

arage Pumps are in service today, render- 
ing efficient service out of all proportion to 
their small cost. 


The Master Garage Pump can be connected in a mo- 
ment’s time to any electric light circuit. It requires only 
the switching of an electric button to start a steady stream 
of pure, clean air for inflating tires. 


Free 10-Day Trial—Liberal Guarantee 


We ask you to ‘‘Use the Master Garage Pump for ten 
days. If you do not want to keep it at the end of that 
time your money will be promptly refunded,’’ and if you 
do keep it, as you surely will after you have once tried it 
—*‘‘we guarantee Master Garage Pumps for one year against 
defects of material or workmanship. With ordinary care 
and usage they should last ten years.’’ This is the offer 
and guarantee of one of the largest and best known com- 
panies in the manufacturing field—with 50 years’ succes- 
ful manufacturing experience and prestige. 


You can try out a Master Pump with the understanding 
that, if you are not entirely satisfied, you may return it and 
have your money refunded. Once you have tried it you will 
= how much you need it. Take advantage of our offer 
today. 


N. B.—AlIl pumps are priced F. O. B. Hartford. 
not prepay shipping charges. 

Our stock motors are for 110 volt direct current and 110 
volt single phase, 60 cycle alternating current, but where 
necessary, we can furnish motors for 220 volt direct cur- 
rent, 110 volt 25 to 40 cycle alternating current, or 220 
volt 25, 40 or 60 cycle alternating current. State current 
conditions when ordering. 


We do 
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MODEL Y 


Model Y is the same pump used in 
Model W but instead of a motor, it 
has a fiywheel pulley attached so 
that it may be used in garages and 
machine shops with air requirements 
which already have a line of shafting 
installed and an individual power 
unit. This machine was brought out 
to meet the demand of garages and 
shops not desiring to incur the ex- 
pense of an extra motor. No more 
efficient or serviceable machine has 
ever been put on the market at the 
remarkably low price at which this 
Model Y Master Pump is offered. 

Model Y—Stationary, belt- 
driven, without motor. Splen- 
did and powerful for small 
public or large public ga- 
rages not requiring a port- 
able outfit. Easily belted to 
regular shafting. May 
used with or 
storage tank. 
as aoe. 

.O.B. 


Complete 
Ai 





MODEL W 


Model W is a big powerful pump 
especially designed for large public 
garages catering to many cars. Fur- 
nished with or without truck but is 
most popular mounted on the _ truck. 
The ease of moving it from place to 
place enables the garage proprietor to 
facilitate his free air service. We have 
testimonials from garage owners all 
over the country lauding the merits 
of this wonderful outfit. It is so 
sturdy and so heavily constructed 
that it will stand all of the abusive 
treatment to which it will be sub- 
jected in the average public garage. 
Efficient always, it has a record of 
inflating a 37x5 tire, from flat to 90 
ibs. pressure in less than a minute 
and a half. Garage owners with this 
outfit will be able to render a service 
to their customers out of all propor- 
tion to the cost of the installation. 
No storage tank is required, although 
it has been found practicable in many 
instances to use this pump with a 
compressed air tank and it has proven 
itself amply efficient. A particularly 
noticeable feature of the pump is the 
fact that it is practically noiseless. 
Rawhide gears are used to connect 
the motors to the pump. 

odel W—2 _ cylinder,’ electric- 
diven. %4 H.P.. G.E. Motor. With 
complete equipment ready for use. 
Regular A. C. Motor—$105 F.O.B. 
Regular D. C. Motor—$100 Hartford 


488 Capitol Avenue, 
HARTFORD, CONN. 
























July 1, 1915 HARDWARE AGE 45 

















e668 
See 6* 
*8@ 4 @6 ¢@ 5 
tal tet tod 
€ ee e f 
oe" n a O%s ; 7 
"Me a Oo. 
es*ee@ 
/ 
j 
 % 


SS 













7” } WO 
























VU, hh 7 
Za ~ff, | 
Tn Gos Weis 


2 y “yf 7 SZ Yussygo fi ti Yh , ; ZW, y tp . tif - 
4 : Pig ‘tj KG YY Vy WY ZY ; 4 tig fp ft S= é 
Y, Y 4 YH WY Vy Wn Uza 6 Z Yj Y 
f ; ; 4 WZ Y, / Tf, / Js 
ZA om Ch Bz Yyy GY YY Y Ley Qj 

4 / lye “s - / Z YY TA ML, Wy Y A Y7 Y d Ze Yi t 4 Ve GY, CSOT “4 Y7 Z 4 4 4 

(6 mammomms ER A RIN ae ee NR i, ee s ‘ . Se mmm 
aan 1 rrr it ttt a Pe 
he | 






— 







i 











[ 



































(4 


/ —, 
iff 


Y- 


e 
oe Sasiian eve 4 


| OT len 
| si 


Lay 









“Gf 
“yy 
Z 
wave ” 
’ 


! 


| ii NI i id i a 


















i z — 
? 


ur i } <>" gat 
‘ti : 
MA * 
/ ~_ a 








| 
HL 

ij : 
es 





, — Acta = 
4 





\ 
2 oe 
t 
ri 


4 
Pe oe 
= _ a 





HH = y, 7 3 = ’ Z : 
} : = >: Zi | 
: | eo 2 Giga = | 17) ii 
Fi j : deine i 
N32 “WEEDCHAINS. 2 me \\S wef 
ver r- a iy CZF iZZ ; eo 3. 3 i 
; ee AA wumumume 4 > {22 -— 4 - 


EO 











a 








HHPEEDR OREN TERE RET w Dee FA 9)/ 














NEN 
NS 


Ready for the Rains with a full stock of 


Weed Chains 
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BELCHERaLOOMIS =| 
HARDWARE Co. | 


saa 


What the Belcher and Loomis Hardware Co., 


Providence, R.I., say about their 


two Autocars: 


‘‘More than four years ago we purchased our 
first Autocar to experiment with motor delivery. 
On account of the good work of the first, we 
bought our second Autocar and feel that our 
service has an increased efficiency of at least 


100%. 


Our Autocars run an average of 50 miles a 
day and give us service which we feel could not 
be duplicated by any other means.’’ 


Write to Department ‘‘G”’ for catalog and list of Autocar Users. 


Chassis Price, $1650.00 


THE AUTOCAR COMPANY, ARDMORE, PA. 


Established 1897 MOTOR CAR DELIVERY SPECIALISTS 
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sell I1t—Use It 


Se-Ment-Ol repairs leaky radia- 
tors; quickly, effectively, saving the 
car owner’s money, time, temper. 
No removal of radiator. No search- 
ing, no tinkering with tools, torch, 


solder. 

No car is completely equipped, ‘no 
garage or accessory house adequately 
stocked without Se-Ment-Ol. 

Se-Ment-Ol does not injure or clog the cooling 
system. It dissolves in the hot water. In passing 
out through the leak the cool air congeals it into a 
cement that automatically seals the cavity. The 
radiator is then drained and refilled with fresh 


water. 
Easy to sell, easy to use, it never fails to satisfy both 


buyer and seller. 
Don’t offer your trade inferior imitations. Get the 


original. 
Sold through jobbers and dealers only. 


Retail Price, 75 cents 


THE NORTHWESTERN CHEMICAL CO. 
MARIETTA, O. 





Ae. 
J PANS N 


e ih? 
pee A . 


¢ 


rt Sk hit Y : 


Ty 
s6* «i. > 


sf 


ee 
* « 


Fe wee a 
so 3 tee 


4 


eo. 8 
"fh. o 


4 V¥9 Cy cry 


> 

eee” \ 
@ oe * * 

o* @ o 
°¢ 


seen? 
rrr £7 
* @eP ees 

, 
© 20% 8 
ee2*, 





i 
, 


“AUTO SUGGESTIONS” 
Send us your name and address and receive this 
snappy little magazine regularly, free. 
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“Of Course A Tire-Doh Repair Is Permanent, 
Dad—It’s Tougher Than The Tube Itself.” | 


Car Owners want a tire repair that is not only easy to use, but one that is 
permanent, and herein Mr. Dealer is the reason for the ever-increasing 
sale and success of 


onan aatink . st 








Anyone who can drive a car can make tire repairs with Tire-Doh that will last—do 
it in ten minutes—without heat or tools. It beats the expensive vulcanizer, or the 
uncertain patch. 


Tire-Doh also repairs permanently all other articles of rubber—rubber gloves, boots, 
hot-water bags, etc. 


Retails at $1.00 with a big profit to the dealer. 
Has been on the market for years—is advertised—repeats—is the standard repair. 


THAT’S WHY YOU SHOULD STOCK IT 


That all the leading hardware jobbers handle Tire-Doh proves its merit. 


SPECIAL OFFER 


With your order for one dozen Tire-Doh outfits, we will send you FREE 50 demonstrator mailing 
cards (all stamped and ready to send out to your customers) if you will mention this advertisement. 
Each of these mailing cards has 














WE MANUFACTURE attached to one end a small piece of 

18 Other Tire-Doh Products inner-tube, punctured and repaired 

All As Good As TIRE-DOH with Tire-Doh. Dealers tell us it is 
| wet a uick Leaking the best trade-getter they ever saw. 
Day Tire Valve . . 
Nomore Rust Rim Paint Send in your order today and give us 
Sunchine Metal Polish the name of your jobber. 
Everwear Nickel Polish 


Metal-Lac 
Renew-O Leather Dressing 


| Saves’ | Atlas Auto Supply 
Rescery<@ size Paine Company 
Sta-On Engine Paint 


Claemico BlowoutPatch 654 W. Austin Ave., Chicago 
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‘BLACK TREAD | 





Why don’t you cash in on 
Motorcycle Tires? 


Every hardware store should carry them, for it pays. 
The motorcycle business is the logical connecting link 
between your bicycle and automobile tire business. 


And it’s growmg. Every year sees a greater number of motor- 
cycles. They’re no longer a luxury, they're acommercial necessity. 
Put in a line of motorcycle tires and accessories—break into this 
growing business. Build your trade on a solid foundation—in- 
crease your number of satisfied customers by offering the best buy 
on the market—the tire that is sweeping the country—the new 


Goodrich 


Safety Tread Motorcycle lire 
—the Tire with the Black Tread 


It’s different—built of the strongest, grippiest rubber that we have been 
able to develop in nearly half a century 
of rubber experience. It’s distinctive 
and attractive, gets the rider’s eye the 
minute he sees it. It looks huskier, 
shows the superiority really built 

into it. 

Riders are demanding, manu- 
facturers equipping with the 

new Black Tread. It’s the 

easiest tire on the market 

to sell. Are you getting your 

share of this business? 


Write the nearest Goodrich 
branch or send your order to 


The B. F. Goodrich 
Company 
Factories: Akron, Ohio 
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This New Garford 
Horn Is Doing 
Well, Thank You 


We never dreamed that it would “‘take’’ with the trade as 
quickly as it has. 





Been out on the market for a few months now. Auto- 
mobilists everywhere have already responded enthusiastically 
to our efforts in putting out a perfectly reliable, medium- 
priced warning signal. 


We.congratulate those dealers who got first pick at the 
profits which go with the Garford Hand Operated Warning 
Signal at $3.85. 


But things have just commenced! This new auto acces- 
sory is bound to be the biggest buy in all motordom before 
the summer season is over. 


May we give you several concrete reasons why and mail 
you complete descriptive matter? 


The Garford Manufacturing Co. 
100 Olive Street, Elyria, Ohio 


Distributors: 
The Garford Mfg. Co. The Dean Electric Co. The Sumter Telephone Supply Co. The Dean Electric Co. 
Kansas City, Mo. Los Angeles, Cal. Sumter, S. C. Seattle, Wash. 


Canadian Distributors: The Tire Import Co., Toronto, Can. 
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The Nationally Advertised 
Auto Accessory— 


—Sold in Hardware 


Stores! 


Every motorist needs a Shaler Portable Vulcanizer to 
carry in his Tool Kit and mend the small cuts in his own 
tires. It’s the only piece of equipment that he has to buy 
extra. 

We advertise Shaler Vulcanizers direct to the motorist. 
The picture opposite is a miniature reproduction of a page 
advertisement which recently appeared in the Saturday 


Evening Post. ; 
Your hardware store is the logical place for the motorist to buy Shalers because his garage 


doesn’t sell them for the same reason barbers don’t sell safety razors. 


Vulcanizers 


You can build up a big auto accessory business by featuring Shaler Vulcanizers. Motorists 
who come to you for this much needed accessory will buy all their auto’ supplies at your store. 
Thus you can increase your sales on all Auto accessories and build up quite a trade in that department. 

Tire trouble you know, is the one bane of motoring. Every motorist is looking for something 
that will rid him of this nuisance. Shaler Vulcanizers enable every motorist to keep his tires in 


perfect condition all the time. 


Increase Mileage—Save Repair Bills—Prevent Roadside Delay 


“standard” vulcanizer used by the best garages and 




















om 





Shaler Vulcanizers mend all tube injuries permanently 
and with no more time or work than putting on a 
patch. 

They mend casing cuts too—preventing sand and 
water from rotting the fabric and causing blow-outs. 
Vulcanizing is an exceedingly simple process—with a 
Shaler. Anyone can make a perfect repair the first 
time they try. 

The Shaler line of Vulcanizers is complete and is the 














bile tires. 


for our free book. 
tical information about automo- 
It tells what to do for 


wisest motorists everywhere. We make the only com- 
plete line of vulcanizers—from Tube-Kit at $2.00—Ford 
Kit $2.75, Vul-Kit $3.50, Electric $12.50, to complete 
Garage Equipment. We are the largest manufacturers 
of vulcanizers in the world, and our complete line in- 
cludes vulcanizers of every type—Electric, Gasoline, 
Alcohol, and Steam for every requirement. Complete 
New 1915 Catalog Mailed to Every Hardware Merchant. 





HARDWARE DEALERS—WRITE!! 


It is of prac- 





Tube-Kit $2.00 


Does away with ¥ 
temporary patch- | 
es for repairing # 
tubes. Can be car- 
ried in the tool 
box for roadside 
repairs or can be 
used indoors. Is free 
from soot and smoke 
and the fuel cannot 
spilland flare up Handle “#8 
is detachable Complete $2 








Ford-Kit $2.75 
For Ford Tubes 
and Casings 

_This model, de- 
signed especially 
to fit Ford tires, 
makes every prac- 
ticable tube and 
casing repair. 
Safe,simple,clean 
—noexposed blaze 




































every kind of tire trouble—how 
to treble tire mileage—how to get 
the most service out of tires, and 
how to vulcanize and repair tires 
at home. It explains Shaler Vul- 
canizers and describes each model. 
Free to hardware dealers. 


Jobbers’ Salesmen 
Notice ! 


Write for our special premium plan 
to help you boost sales. 


Tell your trade about the big possi- 
bilities in handling Shaler Vulcanizers 
and get atrial order. Your house han- 
dies them or will get them if you take 
the orders. 
























Absolutely safe. 
Burns gasoline or alcohol — an 
exclusive Shaler feature. You 
can’t overcure or undercure a repair. 
Handle always cool, Complete, $3.50. 


x COLE LOONIE OOD ABE: ade 3 












C. A. Shaler Co., 1457 Fourth St., Waupun, Wis. 


The Largest Manufacturers of Vulcanizers in the World 
Canadian Distributors—John Millen & Son, Limited, Toronto, Winnipeg, Montreal, Vancouver 
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IMMUNE MAKE 


FROM OIL $1 3 GREATEST 
DAMAGE J Vy MILEAGE 


Conquer SKiddy Pavements 


Pennsylvania 
Oil Proof 
Vacuum Cup Tires 


Guaranteed not to skid on wet or 
greasy pavements, else returnable at 
full purchase price after reason- 
able trial. 





Guaranteed to be immune to the ef- 
fects of oil and grease. 





Guaranteed to give a minimum of 6000 
miles Actual Service, with an aver- 
age mileage greatly in excess of this. 





The Geo. Worthington Co. Hardware 


DISTRIBUTORS 
Established 1829 CLEVELAND 






































RS SACRE gece 


See ee ee ce fone oe. ne ener Sate ea 


RANT NAOT PO TN RRC NLT 


July 1, 1915 HARDWARE AGE 


\v 


IVER JOHNSON 


Just as Good without the Name—but would they sell ? 


HE sales value of the name ™ slowly built confidence of the public in 
“Tver Johnson’ has \\ «2. few names like ‘Iver Johnson.” 


been growing for near- MX Such names are your greatest asset. 
ly half a cen- \ =: It is merely common sense to do 
everything in your power to in- 

crease the prestige of these 


What is its dollars \\ names and to guard their in- 
and cents value toyou:! \ tegrity. 


tury. 


Take the big viewpoint. 
Imagine a store full of \ Send for our big 84- 
merchandise which bore no -~ page ca talog and 
identifying trade marks. m get on the mailing 
list of the ‘‘Ham- 
mer,’’ our house 
magazine. 


Estimate the time that would 

be wasted in selling—in win- 
ning the confidence of each 
buyer—in convincing as to 
quality—in overcoming doubts. 


Then admit that the very foun- 
dation of modern retailing is_ the: 


IVER JOHNSON’S ARMS & CYCLE WORKS, Fitchburg,"Mass. 


99 Chambers St., New York 717 Market St., San Francisco 4 
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ICE SKATES ICE SKATES ICE SKATES 


To Jobbers and Retailers 


) Cheap 
Why pay cost of transportation of Highly Competitiv oy, 


Why clog your storeroom with  Gavelindis 
Why spend time and energy trying to sell] ICE SKATES @ 








We make the biggest and best variety of cheap, 
low grade Ice Skates on the market, but under 
present market conditions they are not reasonably 
profitable and the same is true, we believe, of all 
other cheap low grade Ice Skates. 





‘i 


WINSLOW S 


_—— 


Skates 


THE BEST ICE AND ROLLER SKATES 





On the Contrary 


Wh y Stock} sicu crave " " Des = 
Push WINSLOW'S ss 


N ot Sell Skates Profit Makers 


to Dealers 











THE SAMUEL WINSLOW SKATE MFG. CO. 


Office and Factory: Worcester, Mass. Sales Rooms: 84 Chambers Street, New York City 


Catalogue on Application 








ICE SKATES ICE SKATES ICE SKATES 
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‘“Steel Where Steel Belongs’’ Shells 
Build up and hold trade 


you surely can profit by selling ammunition which has an 
Tad: 
Zé 








. unparalleled recorc of successes. In 1914 the Grand American 
: Handicap, the official trap shooting averages (both Ama- 
teur and Professional) and the Amateur Championship of 

the U. S. (both » single and double targets) were won 

with Peters. 


—_ 


. 
7A 


The ® brand is the embodiment of QUALITY in every 


detail, and Quality insures a big demand. 


Dealers in all sections of the country have experienced 
mean satisfaction and made more profit after putting in the 
ine. 


THE PETERS CARTRIDGE CO., Cincinnati, O. 


ag 
N Branches: New York San Francisco New Orleans 

















The Germans Torpedoed 


the steamer Inkum which contained a carload 
of the new 


Sterling Air Rifles 


Did that stop the demand? No. The order Place your specifications for Sterling Air 
was immediately duplicated. Boys of the Rifles at once. All sizes, from the single 
United States, France, England, Germany shot, at 50 cents, to the 1000-shot, with 
and all over the rest of the world are call- Sportsman’s Khaki Case, at $2.00. 

ing for the “TRUE BLUE” GUN-METAL 

FINISH STERLING AIR RIFLES. Order from your jobber or direct from us. 


Upton Machine Co., St. Joseph, Mich., U.S. A. 











64 HARDWARE AGE July 1, 1915 


“WW” Poultry Fencing 








Most Practical—Durable—Economical 
Poultry Fencing on the Market 


FEATURES: 


Stretches tight to posts without varying the mesh. Horizontal Wires, 
which bear the strain, are two sizes heavier than the cross wires. 


Galvanized After Weaving, securely soldering all intersections. Made 
full width and will remain so after being erected. Two grades—one 
inch mesh made from Nos. 19 and 21 wire; two inch mesh, made 
from Nos. 18 and 20 wire. Full gauge wire and well constructed. 


“It’s a good seller.” 
Wickwire 13 Mesh 
“Dp rem j e r” No. 32 Wire, full gauge 
the last “SUBSTANTIAL” 
word in 








Screen 
Wire 
Cloth 


Wrapped in Blue paper—‘‘Blue String’’ woven in both selvage edges. Weighs over 40 per 
cent. more than standard grades 12 mesh cloth. The finish is a heavy metallic coat of high 
grade spelter or zinc, applied by an improved method recently installed. This special cloth 
commands the attention of the trade that know what constitutes a 


HIGH GRADE CLOTH 
A profit maker to both jobber and retailer 


WICK WIRE BROTHERS, Inc., Cortland, N.Y. 


Wire Galvanized by 
Hot Process before 
Weaving 


“IT’S BETTER”’ 
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The Chatillon Red Has 
Become a Household 
Necessity 


The high cost of living—or the cost of high living—has been 
a big factor in the sale of these scales, and it has been seconded 
strongly by all the women’s magazines in educational articles 
encouraging the housewife to know what she is buying and how 
much she is getting. 

The Chatillon Red shows her the open road to honest values and 
full weights. There is no doubting the accuracy of these scales. 
Seventy-five years of knowing how are behind it, as is also the 
Chatillon reputation and the approval of Department of Weights 
and Measures of New York City. 

It retails for from $2 to $3—we leave it for you to set the 
price. Twenty styles in 10 and 20 lb. capacities. The mechanism 
is enclosed in an overlapping watertight frame. A red dial and 
contrasting gold pound letters insure easy reading. The mecha- 
nism is so simple and solidly made that it cannot get out of order. 


JOHN CHATILLON & SONS 


(Scale Makers Since 1835) 


85-93 Cliff Street 3 New York City 
Sole Distributors of Foster Bros. & Chatillon Co. Products 
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SEVEN FINISHES 































Aluminum 
SIX SIZES Polished 
‘- me Solid Brass 
Satin Gilt 
— Polished 
: on Old Brass 
6 tach Antique 
Copper 
Nickel Plate 
Black 


The above illustration shows our 44-inch Embossed Letters and Figures in actual 
size, and represents the largest and most complete line of these goods made by any manu- 
facturer in the United States. Our complete line enables a dealer to furnish letters and 
figures for almost any kind of a sign that may be wanted, or for any use, and the more 
he sells the more they will be seen and the greater the demand will be, and the more 
sizes and finishes a dealer puts in stock thelarger his sales will be. Besides the letters 
and figures, we make the period, comma, dash, apostrophe, the character 14 in 2” and 3° 
sizes and one size of hand, pointing right or left. We make all these in the seven finishes 
named above. 





SHEET METAL NUMBER PLATES,iIBRASS OR ALUMINUM 
NUMBERS SUNK OR RAISED 
POLISHED—OLD BRASS—NICKEL PLATE—ANTIQUE COPPER 
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When in need of anything in the line of letters, figures. name plates, number plates, 
signs, badges, checks or special plates, send us your specifications for prices. 

Besides this class of goods, we make chains in great variety, including hame chains, 
halter chains, key chains, watch, fob and scissors chains, also key rings, both flexible and 
steel split, steel snaps, animal traps, vestpokit renchiz and skrudrivrs, curry combs, 
picket pins, tent pins, wall and veneer ties, wall plugs, sash pulleys, sash chain and sash 
fixtures, and a great variety of other goods. 


Catalog No. 25 and Discount Sheet on request. 


NIAGARA FALLS METAL STAMPING WORKS 


MANUFACTURERS OF HARDWARE SPECIALTIES 
235 TENTH STREET, NIAGARA FALLS, N. Y., U.S.A S-103 
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Improved 1915 Model 


Two necessities for 
large lawns— 


The “Pennsylvania Rainmaker’ waters 
evenly an area of 300 to 500 square 
yards without injuring the lawn in any 
way. The 1915 Improved Model works 
on a 25-lb. pressure and upwards. 
Attachable to any-size hose. ‘Turbine 
principle. Height, 29 in.; width 27 in.; 
shipping weight, 52 lbs. 


The Lawn Cleaner and 
Rake does more and better work 
than three men with hand rakes. 
Leaves the grass upright, and 
raises the. low crab grass so the | 
mower clips the seeds before 
they ripen. 


24-in. cleaning area, shipping 
weight - - - 
36-in. cleaning area, shipping 


weight - 126 Ibs. 


Promptshipments. Write 
for catalog and trade prices. 


dlppke fiddle [fardware Company 


PHILADELPHIA. PENNSYLVANIA 
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The “ Pennsylvania” 
‘“‘*THE PENNSYLVANIA PEOPLE’’ : 
Lawn Cleaner & Rake 
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Hand and 
Power 





Pumps 





Deming ‘‘Atlas’’ Power Pump for General Water Supply 
and Hydro Pneumatic Water Systems. 


“The farmer’s wife lifts entirely too much water in the 
performance of her household duties,” says President 
Cook of the Mississippi Normal College. 

















Experiments show that in many cases she lifts and car- 
ries nearly one ton of water per day. Farmers are turn- 
ing their attention to this vital and important question, 
with the result that a strong demand for water systems 
is developing. We can supply the pumps, hand or 
power, for hydro-pneumatic systems, or can furnish the 


complete outfit as desired. 


The “Atlas” pump is a winner for such requirements. 
Write for “Special Bulletin on Water Systems.”’ 


The Deming Company, Salem, Ohio 


CHICAGO: Henion & Hubbell NEW YORK: Ralph B. Carter Co. 
PITTSBURGH: Harris Pump & Supply Co. BUFFALO: Root, Nealy Co. 


Other Agencies in All Principal Cities. 
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| ORGANIZE A 


RAY ERS 4 
| “FAUCET CLUB” _ i. 


Faucet Club—A Home Organization to 
relieve the entire family of water drudgery, 
especially the women folks. Its inception 
grew out of discontent among those who 











were forever carrying water buckets back ¥.- 
| and forth to the well or cistern. For in- BoE | i 
| stance, when water was needed for house- dh vi 2 | ee 
| hold or other use, a trip to the pump was il 4 


| 
: 
| 
| 
| 





necessary. In fact many trips were made 
every day. Seemingly, someone was carry- 
ing water all the while, and still the buckets 
were never full. Naturally discontent 
arose, and many sought relief from the old beaten water 


route to the pump. 


COUNTRY HOME WATER SYSTEMS 


They found that by modern methods water could be and are now in oper- GATTO TTS TT TY GATTO TTS TT TY 
brought into any home or to any point desired by installing ation in thousands 
a Myers Water Supply System, and with no more effort _ of homes, bringing 
than the simple turning of a wrist. Good news travels re members every 
fast. Faucet Clubs have been organized rapidly water convenience 
eT? they desire and re- 
lef from the ‘‘ghost 
of the household’’— 
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the unfilled water 
bucket. 
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Myers Pumps are the foundation on which all successful Faucet Clubs are built and form the 
base for country home Water Systems. Pure, running water in the kitchen, toilet, bath, laundry, for 
watering stock, sprinkling lawns, washing windows and automobiles, fire protection and a thousand and 
one other uses, is the argument that creates new members, by insuring freedom from water drudgery 
for all time. They are built in many styles and sizes, for hand, windmill or power operation, and by 
the different capacities meet the requirements of everyone, whether they use water in large or small 
quantities. Myers Hydro-Pneumatic Pumps are used in connection with pressure tanks (any style) 
and pump air and water through the same discharge pipe into tank, simplifying installation and greatly 
reducing cost of complete equipment. They are also extensively used in hotels, summer resorts, 
dairies, creameries, etc. Wherever a reliable water system is required they are called into service. 

Let us send you information and tell you about this Modern Method. Dealers everywhere are 


organizing Myers Faucet Clubs. Write. 


F.E.MYERS & BRO., Ashland, Ohio 


ASHLAND PUMP AND HAY TOOL WORKS 














HARDWARE AGE July 1, 1915 


“THE CAMPBELL 
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Patented March 19]2 
Locked 
































Inserted 














Campbell Hammerlock Self-Spreading Cotter Pins are the most econom- 
ical and practical cotter pins made. They have met with universal approval 


and have been adopted by many leading manufacturers. 
Inserted, locked and removed from one side. Can therefore be easily 


used in places difficult of access. 
Three assortments for Hardware, Implement and Auto Trade, consisting 


of 100, 50 and 25 Pins respectively; sizes 3/32 x 3% to 5/16x2%, neatly packed. 
Standard list. Standard sizes. 


Sole Manufacturers 


American Chain Company, Inc. 


Bridgeport, Connecticut 


In Canada—Dominion Chain Company., Ltd., Montreal 
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THE MODERN WAY TO SELL 


Dietz QUALITY’ Lanterns 











DIETZ 


“Silent 
Salesman” 


places Dietz Lan- 


DIETZ 


“Silent 
Salesman”’ 





has been prepared to 
meet a wide-spread 
demand for a neat, 
attractive, and sales- 
effective Lantern dis- 
play stand on which 
Dietz Lanterns can be 
shown to best advan- 
tage. 


Well made from 
seasoned oak, and 
can be assembled in 
five minutes with the 
aid of a common 
screw driver. It is 
totally different from 
any other Lantern 
display stand ever 


offered to the Trade. 














terns just where 
they should be IN 
PLAIN VIEW 
OF THE CUS- 


TOMER. 
“Out of Sight, 
Out of Mind,” 


only too well de- 
scribes why cer- 
tain goods do not 
sell. It pays to 
advertise the Lan- 
terns you have for 
sale. 











Your Jobber Has a Very Interesting Offer to Make 


on this outfit. It will pay you to write immedi- 
ately. Simply mention the Dietz “Silent Salesman.” 


R. E. DIETZ COMPANY, NEW YORK, U. S. A. 


LARGEST MAKERS OF LANTERNS IN THE WORLD 
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Announcing Hodell Flat Link Chain 


Patented U. S. A. and all foreign countries 





A new and novel type of flat link chain embodying all the advan- 
tages of the sheet metal type plus many improvements. 


A complete line and full range of sizes now offered in Coil, Halters, 
Dog Leads, etc. 


Representing the highest development in this type of chain ever 
produced, and containing the only improvements over the sheet metal 
type. Link is formed frorn flat rolled wire, not punched from sheets. 


Note:—Some of the important improvements— 


idea against elongation Je Seth 
Surfaces 


Double 
Wear 


— 


ans Sie Ga “ 
Hr ay rk tN 
eeecence 


(Enlarged link to show construction) 


Ist. Greater Strength. The link is formed like a sailor's double hitch. The greater 
the strain the tighter it holds. 

2nd. Greater Life, Greater Wear. The chain is reinforced against wear at the eye 
by doubling of the metal. 

3rd. Reinforced Against Elongation. This same doubling enables the chain to 


preserve its shape under strains which completely flatten other chains. 


4th. Greater Smoothness. Being made from rolled flat wire with round edges, there 
are no sharp corners or ragged edges due to imperfect or dulled blanking dies. 


5th. Absence of Flaws. The high grade of stock necessary for wire for this chain 
precludes the possibility of any bad link or weakening of chain due to flaws in the metal. 


6th. Will Take a Better Finish. Being made from cold drawn polished wire, not hot 
rolled sheets, it will take a better finish. 





Dealers—Send for our proposition. Mention jobber's 
name and we will send sample dog chain free of cost. 





Also manufacturers of 


“SAMSON,” “BULL DOG” and “CLEVELAND” 


Weldless wire chain in 


Coil, Halters, Tie-outs, Cow Ties, Dog Leads, 
Hammock and Porch Swing Chains 


The Cleveland Galvanizing Works Co. 


Established 1886 
Cleveland Baltimore New York St. Louis Boston San Francisco 
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What Booster Club Me ) thods Did For Him, As Told By Himself, Before 
The Nebraska Hardware Dealers Convention, at Omaha, February 9, 1915 


We realize that in this day of strong competition, and 
especially mail order competition, that we must keep the 
people interested by advertising. Yes, we all advertise 
more or less, but let me tell you about the most live wire 
country town advertising I have ever tried and which 
brought the best results. 

Last August we were talking of the bumper wheat crop 
that we had harvested, and a good corn crop in sight, and 
of course were planning what kind of advertising to put 
out to get our share of the business. While we were is- 
cussing the subject a gentleman came into the store, in- 
troducing himself and stated that he was representing the 
Practical Advertising Company. I told him that was just 
what we were talking about and would be glad to hear his 
proposition. It looked good to us and we bought. 


PERSONALLY ORGANIZED. 


On September first, the Practical Advertising Company 
sent out two men to organize a Booster Club. We organ- 
ized a Club of fifteen Boosters, selecting them from all 
different directions from our store, some outside of our 
territory and some whom we knew were strictly mail order 
customers. The proposition was explained to each Booster 
thoroughly. There was to be a grand prize, and other 
prizes were to be given away each month. We issued 
coupons for all cash purchases, settlements and cash trade 
books bought. Our store is called the Booster Store and 
each Booster receives a Booster Journal every month 
telling them what other Boosters were doing and how to 
be a good Booster, etc. We send in each Booster’s stand- 
ing every week, and the company sends them a letter 
accordingly. Each Booster organized a patron club of ten 
members, and these patrons come to our store to register 
on Wednesday or Saturday of each week, making one 
hundred fifty people working for our Boosters and our 


store. 
GAVE AWAY GOLD WATCH. 


On the first Saturday after organizing our Booster Club 
we gave a gold watch to the person finding the Booster 
button. The button was given to a man of our town and 
to win the watch you had to find the man who had the 
Booster button and say: ‘“‘Have you the Booster Club 
putton that I can trade for the Booster Club watch?’ 
There were men, women and children asking everyone 
they met if they had the Booster Club button that they 
could trade for the Booster Club watch. That surely was 
a good opening, as everybody wanted to know about the 
Booster Club. 

POSTAL CARD CONTEST. 

From then on we kept things lively by giving different 
prizes, such as a forty-two piece dinner set to the person 
writing ‘‘Goodbrod Hardware Store’’ the greatest number 
of times on a postal card, each person receiving fifty cou- 
pons when they handed in their card, and if making a 
purchase of $1.00 at the time was given one thousand 
Booster coupons besides the regular coupons from the 
purchase. That was where we came in. There were 
about seven cards handed in, and about seven hundred 
trying to outdo others. About four hundred made the 
$1.00 purchase. The dinner set was won by a young man 
having written Goodbrod Hardware Store twenty-one hun- 
dred times on one postal card. 


GREAT BABY SHOW. 


Another prize was a gold ring given to the baby receiv- 
ing the most coupons in a certain month and to the 
mother of the baby a forty-two piece dinner set was given. 
Each baby had to be accompanied by its mother when its 
name was entered, and we gave them one thousand cou- 
pons to start with. We had forty-two babies registered, 
and with the forty-two mothers and their friends working 
for these babies you can plainly see how it would increase 
our business. The prize was won by a baby and mother 
in a neighboring town and they brought us lots of new 


business. 
BIG REGISTRATION DAY. 


On one Saturday we gave away fifty Booster coupons 
free to each person over six years old who came to our 
store and registered. There were seven hundred and 
twelve registered, which made us an excellent mailing list, 
and our sales that day were $349.25. Every month we 
gave a gold watch to the Booster putting in the most 
coupons for the month. The Boosters would line up all 
their friends and patrons and make an extra effort to see 
if they could win the watch, in this way selling many 
$5.00 trade books. We have had Boosters sell as high 
as sixty $5.00 trade books in one month. 


SPECIALIZING ON STOVES. 


At another time a forty-two piece dinner set was given 
to the person who made the greatest number of words out 
of the letters in the following words: ‘‘River Side Stoves.’’ 
The reason we used the words River Side Stoves was to 
get the people familiar with the name, as that is the line 
of stoves we sell. Each person receiving fifty coupons 
when handing in their list, and if making a purchase of 
$1.00 was given one thousand coupons besides the regular 
coupons for the purchase. That was where it helped us 
again; about five hundred lists were handed in and about 
three hundred made the $1.00 purchase to get the extra 
one thousand coupons. 


BARGAIN DAY EVERY WEDNESDAY. 


On every Wednesday we have bargain day on certain 
articles, giving five hundred coupons for every 25 cent pur- 
chase on said article. To show you how well it worked, 
we will give you a few illustrations. Our first bargain day 
was on aluminum ware; we sold $49.75 worth of aluminum 
ware. The next bargain day was on pails; we sold forty- 
two. One Wednesday it was on wash boilers, wash 
boards, tubs and wringers; we sold seven boilers, fourteen 
wash boards, ten tubs and six wringers. One bargain day 
we sold paint, selling fifty-four gallons, and on different 
Wednesdays we gave the five hundred coupons for every 
25 cent purchase of anything in the store, or for settle- 
ment of accounts, and on these days sales and collections 
have run as high as $525.00. 


SOLD SEVENTEEN HEATERS ONE DAY. 


We sold seventeen base burners, eight of which were 
sold to people cut of our territory through the help of our 
Boosters; thirty-two heating stoves, twelve of which were 
sold out of our territory. We have sold and got cash for 
one thousand rods of woven wire fence through the help 
of our Boosters, the wire to be delivered in the spring. 
The Boosters decorated our windows, each trying to see 
who could sell the most goods from their own windows. 
It has been a great success. On Saturday evenings the 
Boosters by turns would give musical programs at our 
store, which was. packed with people at every program. 
Our holiday business was increased seventy-five per cent 
through the efforts of our Boosters. On any article that 
we were a little overstocked, or that was a slow seller, we 
would put a few extra coupons and they never failed to 


sell. 
INCREASE SALES. 


This advertising campaign has proven to me that I 
haven't been getting all the business that I should, or that 
is in the community, and that it takes live wire adver- 
tising to keep people interested in your store and to com- 
pete with mail order competition. We have enough $5.00 
trade books sold to some of the mail order customers to 
wean them away from the mail order habit, or at least I 
have their business for some time to come, and now it is 
up to me to keep it. Our advertising deal closes March 
sixth, and in the next few weeks I expect to reap 
greater results than at any former time. 


SECRET OF SUCCESS. 


‘ Now, gentlemen, the secret of the success of a Booster 
Club campaign lies in the organization of the club 
and in the personal attention given to each member of the 
club by the Practical Advertising Company. Add to this 
a keen interest in each Booster, do all that you can to 
stimulate and encourage the Booster spirit and I would 
say that not a dealer present has competition to meet, 
local or foreign, but what he can meet it with profit by 
using the Practical Advertising Company methods. 


FAIRLY TREATED. 


Now you want to know how I was treated by the Prac- 
tical Advertising Company; you want to know if they are - 
willing to help you after they sell their deal to you. 
Well, that seems to be where they begin to take an 
interest in you and your store, and your problems and 
your Club. They send men to organize your Club who 
know how to do so. They write each Booster each week, 
and they show you what has been said in each of these 
letters. They work by program, you know in advance just 
what you are going t@ do, so do they: in fact you work 
together and combine the two greatest merchandising 
forces ever applied to retail science. “Push and Pull.” 
Their personal service back of each Booster is the force 
pushing business to your store. The work of the Booster 
Club and their patrons is the Pull, and with these forces 
at work together with your own efforts you can make a 4% 
Booster Club as great as you want to. The limit is ¢ 
up to you. It was so with us. (Applause.) 7 


You Can Have a Campaign Like J. C. Goodbr ¢ 
Had. Cut Out the Coupon, Mail Today. Lat 
Us Send More Information. # Practical 
7 advertising 
4 Co., Inc., 
of Springfield, Ill. 


Practical 
Advertising of Pas ay Also mail us 


of Kindly send us at 
once full information 
7? about the “Booster Club 


copy of the ‘Booster 
Journal’? and your booklet, 


€: st 

O. 4 Inc. ¢ ‘How to be a Good Booster.” 
° m of We will be glad to know how to 

Springfield ,/ 


our customers — our 
2 - eo, 
Illinois Pr Name 


4 
? Town 
y 4 H. A, 


increase 
sales. 
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This is an advertisement of the Jobbing House that has 
never failed to take advantage of a cash discount. 


We were born four years ago last fall, and for over fifty months have been 
growing in size, strength and wisdom. 


We are not as big as we are going to be, not as strong as we expect to 
be, and not as wise as Solomon or several of his successors, but we have cut 
some wisdom teeth and have demonstrated that a wholesale hardware house 
owned and conducted by retailers can be successfully conducted. 


During the first year of our existence our nursing bottle was often filled 
with excessive doses of paregoric by self-appointed nurses when all we wanted 
was good, clean milk. Our statements were taken with a grain of salt for some 
little time, but our beauty doctor said that. if we would stick to our cash dis- 
count system our credit would clear like a perfect complexion. 


For some of our early shipments we mailed certified checks to cover the 
amounts of our purchases. 


For a time we were troubled in getting goods, but that was three years 
ago. 

Now we are better known. Scores of hardware manufacturers know our 
way of doing business. They have cashed our checks. It is a good way to 
get acquainted in the business world. 


We take some pride in the fact that we have never failed to take advan- 
tage of a cash discount. We have even discounted iron bills to take advan- 
tage of 14 of 1%. 

We doubt if any other Hardware Jobbing House has a similar record. 

We think we laid aside swaddling clothes when we established the record 
of a cost of doing business for less than 714%. 

This marvelous record was made because our business is admirably man- 
aged and wonderfully situated. 

To October 1st, 1913, we occupied 10,000 square feet of floor space. Now 
we occupy 24,000 square feet of floor space. 

Coming directly into our six-story building are the main lines of the Penn. Ry., the 
B. & O. and the New York Central. We have in our own building every railroad entering 
Pittsburgh, except the Wabash. We have our own general freight agent, and requests for 
prompt shipment and all our freight claims are settled right in our building. 

The transportation companies load and unload our shipments right at our door. We do 
not own or hire an auto truck, or dray of any kind. Our facilities and the absence of seat 
warmers in our staff has cut costs to the quick. A visit of inspection from manufacturers 
or retailers will: disclose the secret of our sucCéss. 

Summer is the time when our garden of Hope sud- 
now diapae ag comet ser eoge and por peewee business suits, ’ 
ooked at through the lenses of possibility, become as 
broadcloth. ‘ Ao I @ 4 

The world looks good to us this summer because we aT 
have more retail stockholders than ever before and AQ lle i 4 
because these business men say their investment is a | eS) \) 
good investment. They say we are solving their Price A =—4 DP 


er Ww : 
Problems and they ought to know after four years’ trial. | : AN 44 7, 


‘il 


i 


We have dozens of letters and scores of references 
to give to retailers who are interested. We have just 
as interesting an array of facts for manufacturers who i 


Pay | 


1 


t to deal with a strict] h di H | : 
Jobbing House. gis: “i at iscount Hardware S inl lll! o 
e are the American Hardware and Supply Com- 
i £a-ut 


i! 


Our Address is 43 Terminal Way, Pittsburgh, Penn. 





Trade Mark. 
Registered April 6, 1915. 
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(he Catalogue 
of One Price 


HE thing that distinguishes our 

catalogue from any other whole- 
sale price list received by the hard- 
ware dealer is this: 

Its prices are NET. Its prices are quoted in 


PLAIN FIGURES. Its prices are NEW every 
thirty days. 


This is why the hardware man, buying from 
this catalogue, can say: 


“When I buy from Butler Brothers I know I 
am safe. If I find a lower price than one offered in 
Butler Brothers’ catalogue, I know I am getting 
an extra good buy. In any event I KNOW about 
the prices. I don’t have to guess.” 


The July number of this catalogue—America’s 
Price Maker in the things which can increase the 
hardware man’s profit—now is ready. 


BUTLER BROTHERS 


Exclusive Wholesalers of General Merchandise 


NEW YORK CHICAGO ST. LOUIS 
MINNEAPOLIS DALLAS 
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Unlimited 
In Its 
Use 


URE red lead in paste form under the Dutch Boy guar- 

anty, the paint that completely revolutionized the paint- 

ing of large, structural steel units, can be used just as 
effectively on a smaller scale. 


The direct benefits derived are the same, varying only in | Sal 

degree. In each case decided savings of time, labor and mate- WESC WAAR 
rial in mixing and applying are effected, along with absolute “i : 
immunity of the surface painted from rust. 


Dutch Boy Red Lead-in-Oil 


for reasons of economy and proper protection, ought to be 
used on every inch of iron, tin and steel, around, on and in a 
house, that is liable to rust. Iron fences, gates, railings; tin 
roofs, gutters, down-spouts; gas, water, waste and steam pipes, 
and machinery and implements of every sort, are only a few of 
the innumerable places where this superior metal preservative 
can serve your customers, painters and property-owners, 
efficiently. 


— TT _ 
\ 














It is also an excellent paint for brick and a perfect primer 
for all lumber, especially hard and sappy wood. 


Dutch Boy red lead-in-oil is packed in hundred, fifty, twenty-five 
and twelve and one-half pound kegs, net weight. 
NATIONAL LEAD COMPANY 


Manufacturers also of Dutch Boy White Lead and Dutch Boy Linseed Oil 


New York Boston Buffalo Chicago 
Cincinnati Cleveland St. Louis San Francisco 


(John T. Lewis & Bros. Co., Phila.) 
(National Lead & Oil Co., Pitts.) 
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Your Hardware Store 


was in my mind when 
I planned this outfit. 


FRANK E. CORNELL. 


It has been worked out as a result of early training in 
the Hardware store and later years spent in the Paint 
Specialty trade—always studying and catering to the 
problems and needs of the Hardware retailer. It’s 
meant for the progressive, modern Hardware store that 
figures to economize space, to display goods attractively, 
to stimulate sales, multiply turnover and increase profits. 
It’s both 


A Stock and Sales Cabinet 





There are 30 square feet of shelf It’s a great “silent salesman” 


space arranged to carry almost that will catch the eyes and 
open the pocketbooks of your 


- packages on different sizes. customers. Every hour and 
The capacity is about $120.00 minute that your store is open 
worth of goods at retail prices, it will work for you. No salary, 
on a floor space of little more CH Res — men poeee ea 
ee uch a handsome and practica 
than four square feet. The dis fixture and sales-help has never 
play shows from all four sides been offered to the trade with 
and the goods are easily reached. any line of paint specialties. 


PAINTS STAINS 
ENAMELS (OUN/: Wf: GILDINGS 
VARNISHES | 

Six years of a make-good record in the Metropolitan market is be- 
hind the MonTauk line. It has made and held a place for itself in the 
hardest and most contested field in the country. Hardware dealers 
who are selling MonTauk know that it is a quality line first of all. 
They know that users always get good results from MonTauk and 
come back for more. They know that prices are right, profits liberal 
and our business policy fair and square. Within a few months the 
Cabinet has increased the trade of Hardware merchants who have 
been selling MonTauk right along. More than one MonTauk retailer has 
said: “That Cabinet is all right; it certainly sells the goods.” 





Your Investment $50.11 Your Profit $41.04 


The Cabinet is furnished absolutely free with The Assortment is made up to meet your 
the regular 1915 Assortment of MonTauk needs. It contains variety rather than quan- 
goods retailing at from toc. to $1.00. There tity—“ a little of everything but not much of 
are 322 packages comprising Floor & Varnish anything.” Old MonTauk customers have 
Stain, White Enamel, Bath Tub Enamel, Mon- bought the Assortment just as it stands be- 
Tauk IRONAMEL Wire Screen Enamel, cause they know, from experience, that every 
Porch Furniture Enamel, Gold and Silver item it contains is a quick, steady seller and a 
Enamels (washable), Radiator Gold and Silver good repeater right through all seasons from 
Paints, Light Hard Oil Finish. The average January to January again. 

cost to you is I5c. per package. 


Send Teed, me 0 itor 


MONTAUK PAINT MFG. CO., DEALER’S 


Only an outline of the offer can be given here. 170-174 Second Avenue, 
’ Brooklyn—New York COU PON 





It’s worth looking into because it will give you | 
easy sales, a quick turnover, good profits and, 
ey RPOSTAN, steady aap business from oe Mail sample can, color card and descriptive mat- 
fied customers. Use the coupon now and get | ser an sone Sanna tenes 
full particulars. . 

| Send copy of booklet, ‘‘Hardware Merchants and 


, vi) aU ‘PAINT Merc, Ca, The Sale of Paints.” 
Frank E. Cornell, Secty. and Treas. 


179-174 Second Ave. 
BROOKLYN—NEW YORK Bh Wi dhativ tn ctinienpeinniiisiinanettaes State... 





A i cS Se reg ge 

















| 
| 
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The Call Is Increasing 








Bicycles are coming back, not only , 

for pleasure, but for business as well. No. 32A—Pletform 
In either case a demand is created 
for luggage carriers and baskets. 


The Androck line is so complete that 
the man wanting a small basket in 
which to carry his lunch-box, or the 
merchant wishing a large outfit for 
delivering packages, can be taken 
care of. The Androck luggage car- 
rier is fitted with an adjustment 
which allows the platform to be 
attached to either front or rear of the 
bicycle, a feature much appreciated 





No. 32B—Luggage Carrier 


by the user. — 
oz les sae SS) Swe 
: ee a 
. i= 2 Staa| wren lad ia |e meleees| S| 
The Androck bicycle baskets are (Gnas inananinm iy 
. . ° ° \Ss}sisueai ay ai) 
distinctive in that no metal touches YY Seietees S cleeat cle 21)/ 
i VS = |= |= A ey 
the machine, they are attached \ SSeS Eee eee 


with leather straps, so that nickel 
and enamel are protected against 
scratches. 


This is a strong, good selling profit- 
able line that will pay you well to Las 
handle, and PUSH HARD. Let us No. 32C—Luggage Carrier 














tell you more about it. 
“They Carry the Load.” Mis 


Andrews Wire & Iron Works 
ROCKFORD, ILL. 
New York Office: 154 Chambers St. 


ee. 


No. 146—Bicycle Basket. Made in three sizes. 


Rreeneneseinnenineinneneenmeneineenemmeeel 


LACAN MRA 
ION AAA 
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JUMBO WHEEL TOYS 


“THE LINE PUT TOGETHER 
WITH BOLTS AND NUTS” 








Made with heavy sheet steel red bodies, stamped 
steel noiseless hub blue wheels, varnished wood 
handles, all metal parts thoroughly enameled and 


baked. 


t 

HE'GHT 

WHEEL 
tw 





Jumbo Wheelbarrow 
Price, $4.00 dozen Ford Wheelbarrow 
Price, $2.00 dozen 


Packed 14 dozen Knocked Down 


Shipping weight per dozen, 40 lbs. Packed 1 dozen Knocked Down 





tench 2% FEET ; , 
WIDTH 6 INCHES 


SHIPPING WEIGHT PER DOT 6 LBS 






tincTh 
HEIOHT 
wre. 


gE LENGTH ove INCHES 
ef WEIGHT 4 eox 





Sars wlwHT PEA COZ 23483. 


WHEEL. 7. 
60x gx id 
SAPPING WEIGHT PER DOL 26 LER 
Sand Boy-Wheelbarrow and Shovel Ben Cart 
Price, $2.00 dozen 


Price, $4.00 dozen Sets 


Packed 1 dozen Knocked Down Packed 1 dozen Knocked Down 


“Like Mother’s’” Aluminum Toy Cooking Sets 


Made of stamped Aluminum, put up in fancy dis- 
play boxes, having handsome label. 

Light — Serviceable and Practical—a_ child’s 
dream of real kitchen sets. 

Unparalleled for toy trade and premium use. 

Five styles, two of which are illustrated. 


Send for cata- 
logues. 


TERMS:—2% 
10 days, net 30 
days. 





\| The Geo. H. 
|} Bowman Co. 


Cleveland, Ohio 


No. 300, $4.25 doz. Manufacturers of Toy Novelties 














No. 600, $8.50 doz. 























HARDWARE AGE July 1, 1915 


Cs ete * ee ars, 885% wa Ake 388 “ale 
uZ e = ef <* ot os >?) dl 2) Ax 








Witte = “ithy 
if OU 
ky YC HUley 


me 
\ } 
i\\ 
AY 
\ 
/ 
’ 
1 
** 
is ait 
ae? 





, | Thin 
» ut 


DAZEY CHURNS 


We said in one of our early announcements that 
‘Making butter would actually become a pleasure, 
with a Dazey Churn. 


Our simple story of its wonderful Scientific prin- 
ciple—that we predicted would revolutionize 
butter-making, may have appeared overdrawn to 


many. 


But—to-day it’s different. Hardware dealers from 
one end of the country to the other, and thousands 
of users are praising our product in terms which 
make these claims appear mild. | 





The testimony of those who have sold thousands 
and of the users themselves is worthy of the con- 
sideration of every dealer who would profit by the 
universal demand which has resulted. 


National conversion to the “Dazey System”’ of 
making butter means that enterprising dealers are 
profiting by the steady demand. 
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These are the factory buildings of the 





UNIVERSAL CASTER & FOUNDRY CO., 


they cover eight acres, located at Newark, N. J., U. S. A., 
and house an army of the best workers in the industry. 
























BALL BEARING CASTERS 


Grip Neck 
Philadelphia 


Metallic Bedstead 


Oblong Plate 


No-Tilt Adjustable 
BED CASTERS (for Wooden 
Beds ) 
BRACKET CASTERS 
CasTER RincGs (Cast Brass) 
Disc BEARING PLATE CASTERS 
ENGLISH PATTERN CASTERS 
FACTORY SHOES 
FURNITURE CASTERS, [RON 
GREY [RON CASTINGS 
Grip. NECK CASTERS 


Ball Bearing 


Non-Ball Bearing 
Eclipse Pattern 


Plain Horn 
Shaft Bearing 


No-Tilt Ball Bearing Adj. 
Lec-MountT CASTERS 


Some of the Products of the 
UNIVERSAL CASTER & FOUNDRY CO. 


METALLIC BEDSTEAD CASTERS 
METALLIC FURNITURE CASTERS 
OBLONG PLATE CasTERS (Ball 


Bearing ) 


PHILADELPHIA CASTERS 


Ball Bearing 
“Universal” 
Toler’s 

“S” Ball Bearing 
Star 

Ordinary 


Prano Casters (Iron and Steel) 
PLATE CASTERS (Iron and Brass) 
SANITARY DESK SLIDES 

SANITARY DESK SLIDING SHOES 


SHELF BLocKsS 
SLIDES, ‘‘UNIVERSAL” 


SOCKET CASTERS (Deep) 
SocKET Casters (Shallow) 


SocKETS, DEEP 
STovE TRUCK 


SPECIAL STEEL STAMPINGS 


TABLE BRACKETS 
TRUCK CASTERS 











In 
CALIFORNIA 








vf ER lp . 


rrr AN Ms UP To U9 


Universal Caster & Foundry Co. 


29 West 42nd Street (Aeolian Bldg.) - 





(See the “Universal” booth at the Panama-Pacific Exposition. 
tures on Sixth Street, between Avenues C and D, block 27. 

+ In the “Universal” booth will be found without doubt the most comprehensive line of 
casters ever shown by any manufacturer. 
If you can’t get to the Exposition, write us in New York for our little souvenir booklet. 


~ New York 


In the Palace of Manufac- 
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Practically 
Frictionless 


rm 
mM | 
Tal “ 


1500 Styles and Sizes 


for 


Wood and Metal 


Furniture 


Catalog ‘‘F’’ Solves ‘‘Caster-Worries 
Free On Request. 


FAULTLESS CASTER 


EVANSVILLE - INDIANA 


ce Do 
NG Be 
KAN 


Nil 


Unquestionably 
“Faultless” 


Write Us About 

The Improved New 

Idea Metal Bed 
Caster—It’s 
Cheaper ! 


COMPANY 


- a, we. Me 
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e Ware That Builds 


etter Business 


“VIKO” Ware meets every demand for purity of metal, thickness, hardness and finish. There 


is an almost endless variety in styles. 


Everything that is known in sheet aluminum goods can 


be had from the house of “VIKO.”’ We sell only through reputable dealers at prices that 


allow generous profits. 


Percolating Coffee Pot.  tustrated above is 
one of the new octagonal shapes. Stamped from heavy 
sheetaluminum. Improved ebonoid, no-heat handle. 1%, 


2 and 3 qt. capacity. Retailed profitably at $1.25 to $3.00. 


Double Boiler. This improved design will appeal 
to the housewife who appreciates modern methods in 
cooking. Either pan may be used separately; cover fits 
either pan. Thick, hard, pure aluminum throughout. 
Three sizes to retail at $1.00 to $1.50. 


Griddle. Stamped from extra thick, pure, sheet 
aluminum. Heavy tinned steel bail. With this griddle 
pan cakes and griddle cakes can be cooked without grease. 
May be had in 10 in. and 12 in. diameter. A sure seller 
at $1.50 to $1.75 


Fry Pan, Extra Heavy, One of the most 
popular numbers in our line. Stamped—not cast or spun 
—from thick, hard sheet aluminum. Heavy tinned steel 
handle, riveted on with large headed rivets. 9, 10 and1l 
inch diameter. Retails at $1 to $1.50. 


Roaster. Both cover and pan are stamped from 
heavy sheet metal, without seams or joints. Handles 
of tinned steel, seturely riveted to the body. Length 
over all 18'3 inches. A very attractive piece of ware, 
selling profitably at $3.50. 


Pie and Cake Pans. shown above are two 
numbers of our large and complete line. This variety 
includes round and square styles, with both loose and 
permanent bottoms. Any standard dimension in length 
and breadth. All may be sold at popular prices. 


Shall we send our new catalogue, listing the most complete line in the world? 


Aluminum Sales & Manufacturing Co., Inc. 


Capitol Ave. at Walnut St., Indianapolis Ind. 


483-5 Broadway, New York 
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Bring the Farmer 


and Dairyman To 
Your Store 


You can do it with TRAVIS Milk 
Bottles every time. Because made of 
finest and clearest flint glass—glass 
which never gives milk the appearance 
of a greenish tinge, as some milk bot- 
tles do. 


Another feature: The risk of break- 


age 
WITH 


TRAVIS 


EXTRA STRONG 


MILK BOTTLES 


isn’t nearly so great, as with ordinary milk 
bottles, because made of tougher and heavier 
olass. 





And were it not for the fact that we are 
located in the cheapest fuel town in the coun- 
try, we would have to charge more money 
for them. 


By selling Travis Extra Strong Milk Bot- 
tles to you at the price of inferior milk bot- 
tles—we sell twice as many, because you sell 
twice as many. 


Write for prices and full particulars. 


TRAVIS GLASS CO. 


Clarksburg West Virginia 





















































It's Quite a Jump 
From Coffee Mills 
to Stove Trucks 


But we’ve made the leap successfully. And we 
have filled in the gap with numerous other articles all 
peculiarly adapted to the hardware trade—mops, 
spring hinges, dampers, pokers and lifters—/00 items, 
all in all. 


The New Crystal Coffee Mill No. 3 has many 
decided improvements over our old No.2type. A new 
glass hopper screws into the neck of the frame instead 
of fastening securely as formerly, thus being capable 
of removal at any time, and making possible a break- 
proof package. The graduated cup is another new 
and appreciable feature. 


The Baltzly Stove Truck is even more useful than 
its name implies. When it is not handling stoves, hot 
or cold, large or small, it is carting refrigerators, bar- 
rels, boxes of merchandise, coils of wire; all sorts of 
bulky objects. You can use one or more Baltzly Stove 
Trucks yourself and sell others to business houses 
about town. 


Write us for the Arcade Index. It tells all about 
those /OO items. 












Arcade Mfg. Company 


Freeport Illinois 
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Show those critical women customers of 
yours what the Voss Platform Washer looks 
‘ ‘. like. Invite them into your store and make 
Display One In them see the conveniences and exclusive feat- 
ures this Washer offers. They will be quick 

to see and appreciate what it will do. 


your window By our system the washing travels 


straight from one end of the machine to the 
other and the wringer goes with it, or from 
wash tub to clothes basket without a lost 
motion or an extra step. 
















Please remember that every machine is 


Mf guaranteed against defective workmanship 
Voss Bros. ae Co. and material. If you want prices and infor- 


Daven port, lowa mation ask for them—but do it today. 


PEUQUUUUAUUUUNUNNUUUULUUSOTLGUVN UTES 


Don’t Argue With a 
Woman 


NSTEAD of trying to convince Mrs. House- 
I wife that she should buy this or that washer 
let her draw her own conclusions in the 
Maytag way. Allow her thirty days in which to 
test the true worth of our 


Maytag Power 
or Electric Washer 


with Patent quick release swinging wringer. 








HIOVNOUUC.NA AAU 





HOVUUVAOUOAUTAUGRN ALANA 





Give her to understand that the offer is absolutely free; 
she is obligated in no way. Let her determine whether 
or not the Maytag can manage a heavy family wash 
more quickly, easier, and cheaper than she is accus- 
tomed to having it done. Tell her about the Maytag 
guarantee. If this test proves unsatisfactory her pur- 
chase price will be cheerfully refunded. 
















Is that fair enough for her? Is that enough protec- 
tion for you? 





The Maytag Company 


Station ‘‘A’’ Newton, Iowa 
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Imported Designs 


for 


Fancy Cookery 


MONG your customers are some women who take pride 

in their culinary art. To them jellies, puddings and 

cakes are not merely things to satisfy the appetite, but things 

to gladden the eyes as well. Such people will be enthusiastic 

about the new lines of molds cast after original imported, block 
tin, European models and now offered in 


7a\AGNE 


CAST 
ALUMINUM 


ARLE 


**From generation to generation’’ 


These molds, like all the Wagner products, are cast, not stamped or 
spun. They retain their shape even after years and years of hardest 
kind of service. Jellies, cranberries, puddings, blanc manges and 
cakes prepared in these molds do not stick to the metal and therefore 
they come to the table in perfect form. 

These molds sell readily at prices that get the business in competition 
with any reasonably good grade of tin molds. 


Our illustrated catalogue shows our full 
line. We will be glad to send it to you. 


THE WAGNER MANUFACTURING COMPANY 
SIDNEY OHIO 
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An Alcohol 
Stove O 

ae Real Solid 
=e Aluminum 


When’ folded shut the Real Solid 
Traveler's Companion occupies 


no more room than a |'4 pint 
drinking cup. 


The aluminum of which it is made 
is 99.93% pure, extremely light 
in weight, incapable of corrosion, 
and wearable for many summers 
of faithful service. 


These points and a bunch of others we have omitted, merit your earnest consideration. 
You will find in our catalog much that will be helpful to you. 


The Buckeye Aluminum Ca. Wooster, Ohio 
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Up to quality, | 
not down to price! 


Black Silk Products 


Stove Polish 
Metal Polish 


Iron Enamel 


Black Silk Stove Polish goes farther, lasts longer, and makes a more brilliant 
shine. It does not dry out or rust thru the cans; is good until used. Use it on 
your sample stoves. The superior finish it gives will help sell the stoves and make 
for you life long customers. 








__ Our Iron Enamel and Metal Polish are in the same quality class with Black 
Silk Stove Polish. Try them and be convinced. 


Our products are put up in all sizes, both for dealers’ use 
and for retailing. Ask your jobber. 


Black Silk Stove Polish Works :: Sterling, Ill., U.S.A. 
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Make Them Pay 


Many a merchant has been forced to borrow money and 

even go out of business because he could not get his custo- 

mers to pay their bills. There are hundreds of ways to 

make them come across and Mr. Frank Farrington tells 

about a number of them in his new book entitled 
‘Store Management Complete.’’ 


2 











Every reader of hardware and retail literature knows Frank Farring- 
ton’s style. It runs along in an easy flow, with common sense facts 
and conclusions presented from a standpoint of practical knowledge, 
and always with that touch of human nature which marks the writer 
of extensive experience. And with all, the book is analytical. For 
example in the first chapter, ‘‘The Man Himself,’’ you learn what a 
merchant is; the most desirable personality; mental and physical quali- 
fications; how to be a merchant; overwork and its disadvantages; pos- 
sibilities of development; proper examples; the right line of growth; 
success-making qualities. 

















The other chapters cover in equally as thorough manner— Where to Start, Store Management, The Buy- 
ing End, The Store Policy, Clerk Management, Leaks, The Store’s Neighbors, Working Hours, Expenses, 
The Credit Business, What to Sell, Premium Giving. 252 pages, illustrated. Cloth bound, $1.00. 


HARDWARE AGE BOOK DEPARTMENT 


239 WEST THIRTY-NINTH STREET, NEW YORK 
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Cyclone Sanitary 





Everyone is now greatly interested in the “CLEAN-UP” Movement. 
Fence is everywhere supplanting the unsanitary board fence which harbors disease and fly- 


breeding conditions in backyards and alleys. A display of 


WAUKEGAN-CY CLONE 
ORNAMENTAL FENCE AND GATES 


will attract wide attention and bring buyers into your 


store. 
Show your farmer friends our New Victor Farm Gate. 










will increase your sales 50% because it always attracts 

attention and appeals to property owners who appre- 

ciate the sanitary improvement, beauty and strength in ; z 

WAUKEGAN-CYCLONE fence construction. Built of Z aia —— deeds tended aoe yee ies a. 

heavily galvanized, full gauge No. 9 wire pickets in tuypular steel frame; No. 9 wire fabric: trussed center- 

Easy tO bar support; and other features make the Victor the 
gate that your farmer customers will buy at sight. 


We will circularize your trade and give you other 









various designs—no half gauge wire used. 
erect, cheaper than wood. 
Upon request we will send you a Large Handsomely 
‘effective selling helps. Our prices to dealers are right. | 


Lithographed Window Display Sign and special sug- 
gestions for making an attractive window display. This Ask us for illustrated catalog, prices and terms. 


CYCLONE FENCE CO.,Waukegan, IIl. 








ATE RAISED To ALLOW 
SMALL STOCK To PASS UNDER 


BRIDGEPORT CHAIN 


“Has Stood the Test of Time” 









Quality reigns supreme: For over thirty years 
our products have found aready market. Those 
who know, demand our goods. Modern facili- 
ties permit us today to offer our line at the most 
attractive terms. Write for particulars. 


Weldless 
Wire Chain 
and Wire 
Specialties 


Sash 


Safety 
Plumbers’ 
Chain 





THE BRIDGEPORT CHAIN COMPANY 
Bridgeport, Conn. 
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The Choice of a Fence 


invariably goes to ““Excelsior Rust-Proof.’”’ Our adver- 
tising has pounded home every one of the arguments 
we have been spreading broadcast year by year—our 
arguments in behalf of our patent clamp joints, our 
process of gaivanizing after the fabric is made, and 
the straight, smooth wires unweakened by bends or 
twists. 

This year Excelsior Rust-Proof Fencing is creating 
more of a stir than ever. The “choice of a fence’’ 
not only goes to ‘“‘Excelsior Rust-Proof,’’ but that 
choice is made thru the medium of your store. We 
send a big share of the demand directly your way. 

Pass the good word along to your jobber. If he 
won’t supply you, we will. 


WRIGHT WIRE COMPANY 


WORCESTER, MASS. 























“ZENITH” 





“REVERO” 








Revere Rubber 
Company 


MANUFACTURERS OF 


Hose For All Purposes 


THE LAST WORD IN 
MOULDED HOSE. 


Write for Prices and Samples of Our New 
“ZENITH” 


This line has all the advantages of the old 
style wrapped and modern braided hose 
combined. 


WORKS: 


Chelsea, Mass., Providence, R. I. 


BRANCHES: Boston, New York, Philadel- 
phia, Pittsburgh, Chicago, Minneapolis, New 
Orleans, Kansas City, Mo., San Francisco, 
Portland, Ore. 
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A Carbo Posted 
Fence adds twice 
its value to any 
farm. 
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HEN you consider the economy and satisfaction of Carbo 
Spring Fence Supporting Systems you will not wonder that 
Re in farmers the country over are buying them. They are age- 

proof, fireproof, lightning-proof and remain in perfect alignment through all forces and 


O Spring Supporting Systems 






CA MARK REGISTERED 


Save expensive wire fencing. Quickly set—no concrete or special tools. Any fence quickly attached 
with ordinary staples. Quick, steady sales and liberal margins. Begin now to supply the demand that’s 
in your territory. Easy to handle. 
200 Rods of Carbo Posts Stored Ina 3’ x 4’ Space 
Carbo Poultry and Residence Yard Unit Posts sell easily, right along with your poultry netting. 
You sell $7.50 worth of our Posts with each $1.00 worth of Poultry Netting. 
Send today for catalogs and discounts. World’s Only Manufacturer of Fence Supporting Systems. 


CARBO STEEL POST CO., 226 Rand McNally Bldg., Chicago 
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ARE TURNED UPON THE 4 


a x 

x 

B3 p/ ~ AS 
‘: Ve 


ca 














r 7g 


Built toHatch~ 
With out Trouble — 


A machine dealers can sell 
at a profit, and give value received. 


Thousands of dealers claim it to be the 
most satisfactory article they have ever sold. 
If yOu do not handle the QUEEN you are losing money, 


To the dealer QUEEN INCUBATORS mean easy sales, 
quick turn of money and satisfied customers whose influence is good 
advertising. Incubator users buy the QUEEN on sight. 


WRITE FOR EXCLUSIVE AGENCY AND CO-OPERATIVE PLAN 


QUEEN INCUBATOR CO., 197 Bryan Ave., Lincoln, Nebr. 
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Bartlett Scythes Have 


Reinforced Heels 


A drop-forged shank extends twelve inches along the 
heel end of the blade, providing a much-needed rein- 
forcement at a point of heavy strain, and making the 
scythe capable of a perfect balance. 

We are the only manufacturers of scythes in the United 
States who make one-piece, all-steel scythe blade. 
Forged, hardened and tempered. 

We are also the only scythe makers who absolutely 
and unconditionally guarantee every scythe they make. 

On this claim we feel that Bartlett All-Steel Scythes 
cannot fail to net you a good profit and permanent good 
will with every sale. 


Bartlett All Steel 
scythe Company 


GENEVA, NEW YORK 
































Hoffman Bell Brand 
Butchers’ Steels 


For thirty-five years it has been our aim to 
make butchers’ steels as good as they could and 
can be made. 

So completely have we covered this field that 
today we are the only manufacturers who make 
butchers’ steels exclusively. 

Isn’t this fact worth knowing when you are 
searching the market for butchers’ steels to sell? 


C. & A. Hoffman, Est. 1879 Phita, Pe: 


Sales Agents: 
WIEBUSCH & HILGER, Ltd., 106-110 Lafayette Street 
New York City 





























July 1, 1915 





HARDWARE AGE 





99 





: 








More Profit and More Business 
By Selling 


T#e OSCILLATOR 


Vacuum Washer 


The supremacy of the Oscillator Vacuum 
Washer is the result of exclusive features that 
appeal to the common sense and good judgment 
of the House-wife. It is the result of practical 
principles, properly applied, and it’s the result of 
simplifying the mechanism in every detail. 


Sold on a positive guarantee. 


The Oscil- 
lator tubs are 
made from 
carefully se- 
lected Louisi- 
ana Cypress, 
a wood that 
never rots, 
they are held 
together with 
11 rods which 
are threaded 
on both ends 
to take up all 
shrinkage and 
prevents the 
tub from 
warping. 
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Ask the Woman Who Uses One 
The Oscil- 
lator Vacuum Washer is constructed to meet the 
demand of a washing machine that will do all the 
work of washing, and making wash-day a 
pleasure rather than that of drudgery. 


The Oscillator Swinging Wringer is simple, 
neat and compacted, it has several exclusive fea- 
tures, handy to feed, extra wide water board, 

= Wringer sets straight in foot and hand 

A front of operator control. 

= With all 
wir*i: Electric Ma- 
iii; chines — we 
“ furnisha 
folding bench 
that holds 
two tubs and 
a clothes bas- 
ket, giving 
you all the 
advantages of 
a platform 
4) washer and 
Connection i h requiring only 
: half the 

Ask the Woman Who Uses One space. 
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Sold on 30 days’ free trial satisfaction assured or 
money back and our five year unconditional guarantee 
fully protects you. We make Hand, Electric and Gaso- 
line Power Machines; write us for our exclusive agency 
proposition. 


KIEL MANUFACTURING COMPANY 
ALBERT LEA, MINN. 

















KLECTRIC 
LAMPS 


As necessary to the hard- 
ware dealer's welfare as 
Tacks and Hammers. 


A Steady Profit 


Our quantity and quality 
guaranteed assures you a 
profit on every sale. 


Champion 
Tungsten Lamps 


PACKED IN CARTONS 
HOLDING FIVE LAMPS 






I) FROM 
| BLANE c HALLE 
BLANK 


ee 


— 












Every three months, four times 
a year, we replace any stock 
with rfew goods at your cost 
or at market prices. 


Write for our list and dis- 
counts and commence to sell 


lamps at a profit. 


Write to 


Consolidated 


Electric Lamp Co. 
DANVERS, MASS. 
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HIS emblem is rapidly becoming one of the most 
Jouns- widely known trade-marks on this continent; but 
hae even though it belted the earth, it could not stand more 
staunchly than it does today for the business principles 

underlying J-M Responsibility. 





This Roofing lifts itself out of compett- 
tion and builds up business on quality 
and service 


J-M Asbestos Roofing won't sell to people who want cheap, temporary weather 
protection for a season only; and likewise you can’t sell it to people who want a 
twenty-five-year roofing at a five-year price. That roofing is not yet made. 


But it will sell to owners who want roofing that settles the roofing question once 
and for all. You have plenty of customers in your community who can see the busi- 
ness common sense of applying J-M Asbestos Roofing. 


Never needs painting or repairs. We can refer your customers to many roofs 
that have given twenty to thirty -years of service—without a cent of expense! Has 
white top smooth surface; is put on with J-M Vise-Grip Roofing Cleats, making a 
fine appearance. 


Fire-retardant and spark-proof; resists cold and reflects heat so that it tempers 
the interior of a building at all seasons. Made of Asbestos and Trinidad Lake Asphalt, 
which contain nothing to deteriorate, so that its first cost is its only cost. 








J-M Asbestocel Pipe Covering is in de- 
mand on its well known merit and our 


wide-spread advertising 


There is a profitable trade for the hardware dealer in these 
standard steam and hot water pipe coverings. They have long 
been known to the men who have the “say so” and by architects 
who know that they save their clients money on the coal bills 
for their heating plants. But our advertising goes right on 
making them more widely known; and wherever they are intro- 
duced they lead. 


J-M Asbestocel Pipe Covering is built on the arch principle. 
The channels run around the pipe, and not parallel to it. The 
effect of this is to encircle the pipe line with thousands of rings 
of “dead air,” instead of a few long channels in which the air 
moves and so radiates heat. 


Strong and durable. Vibration and strain does not affect it, and it stands hard usage without 
injury. Will not break or crush under weight, and as it is made of fireproof materials can not burn. 








Send for descriptive literature, prices, terms, etc. 


H-W:-JOHN S- 










Akron Birmingham Cincinnati Dayton Galveston 
Albany Boston Cleveland Denver Houghton 
Atlanta Buffalo Columbus Detroit Houston 
Baltimore Chicago | Dallas Duluth Indianapolis 





THE CANADIAN H. W. JOHNS-MANVILLE 
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N the marketing and selling of J-M Automobile 
Accessories, J-M Responsibility has been an asset of JouNs- 
great value. It stands not merely for the desire to be of ANVILLE 
service to the purchaser, but for the ABILITY to be of 
service as well. 


SERVICE 





A big and better warning signal 
bevond competition in value. 


There is and there always will be a big demand for an 
automobile horn that offers so much real, tangible, 
dollar-for-dollar value as this Model “J” Long Horn. 


Its substantial quality appeals strongly to the car 
owner tired of looking at cheap, gim-crack horns that 
have little more in their favor than a low price. 





Its positive, powerful warning note is as convincing 
a demonstration of warning signal efficiency as it’s 
possible to give. 





Model J” 


In excellence of design and finish, it speaks for itself. 


And as a sales-clincher we offer this guarantee: “Should any part ever prove 
defective, we will make good with a brand new horn.” 


It’s a dependable seller because it’s 
a dependable Brake Lining. 


Dependability in the goods you sell insures constantly increasing 
sales. That’s why brake lining is always ‘‘on the move’ in stores 
and garages that stock J-M Non-Burn Brake Lining. 


J-M Non-Burn has proved its dependability to the car owner. 


Thousands specify it regularly for relining their brakes. 





It grips more effectually. It lasts longer. In every emergency it 
shows its absolute reliability by bringing the car to a quick stop. On long, steep hills it proves that 
it does not burn out or need to be “nursed.” And for the gliding stop that brings the car to a gentle 


halt, nothing quite equals J-M Non-Burn. 

Put up in cartons containing pieces cut to exact size for relining the brakes of all popular makes 
of cars. Also supplied in rolls. 

Write nearest Branch for full particulars on how we are prepared to help the dealer sell more brake 
lining. Write today. 


J-M AUTO ACCESSORIES INCLUDE: 


Jones Speedometer eet ie Shock J-M Non-Blinding Pk 
. Absorber -! ry Batteries 
Carter Carburetor J-M (Mesger) Soot- Be pene ee Pages J-M Fire Extinguisher 
Carter Automatic Procf Spark Plug J-M Automobile Tape “Noark” Enclosed 
Gravity Gascline J-M Nareo Tire and J-M Packings and S&S. Fu 
Tank Top Repair Materials A. E, Gaskets G-P Muffler “Cut-Out 


Write nearest Branch for booklets and 
for our proposition to hardware dealers. 


MANVILLE CO 





Kansas City Milwaukee New York Portland, Ore. Salt Lake City Toledo 

Los Angeles Minneapolis Omaha Rochester San Francisco Washington 
Louisville Newark, N. J. Philadelphia St. Louis Seattle Wilkes-Barre 
Memphis New Orleans Pittsburgh St. Paul Syracuse Youngstown 


CO., LTD., Toronto, Winnipeg, Montreal, Vancouver. 3250-—3223—3246 
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This on any tool 


Pa 


means ‘‘no 
trouble’’ 













Just the Wrenches that Sell 
Just the Way to Sell Them 


6é 74 9? 
Honestly 


the Sturdiest Sterling 
Little Wrench ~ 100 Pliers 
Made. 6” Slip 


joint, knurled 
handle, full 
nickeled, 
46c. each. 


‘‘As good as 
can be 
bought.”’ 


415” long, closed 
634” ‘* open 
Full nickeled, 36c each 
















Ask for your 
Catalog No. 
173A 








If your jobber 
cannot supply 
you—send for 
our dealers’ 
special price 





The handiest 
6” Wrench 
made. 8” when 
open—Light 
weight yet strong. 
Each, nickeled ,50c. 





Attleboro Display \ 
Board 


Contains— 


6 “74” Sleeve Wrenches @ 36c 
6 “‘76”’ Sleeve Wrenches @ 50c 
6 National, 150 (8”) @ 6lc 

6 National, 160 (9”) @ 72c 
G6 Nat’l, 180 (10”) @ 85c 


| 
6 Sterling, 30 (8”) @ 74c $36-00 
| 

















. 6 Sterling, 40 (9”) @ 80c 
National Wrenches parent Board 
150—8” long (10”) @ 96c| Free 
160—9” long 6 Sterling | Sterling Wrenches 
180—11” long Pliers @ 46c | The old reliable 
The aristocrats of Pipe-Handle Monkey- 
drop forgings—at Wrenches. 
reasonable prices. For 15 years the 
Polished Mottled Finish Standard. 

















BRANCH OFFICES (fcr your convenience) 


FRANK MOSSBERG CO.  Sepescics:--22222o ss ee 
ATTLEBORO, MASS. > cheepid Rema 214 Machine Bue’ 


Waynesville, N. C. Dallas, Texas 
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Mr Dealer! 


Ma 


—which sell Dietzgen Tapes 



















SIMPLIFIED READING 
—read at a glance—the foot mark always precedes the inch mark. 


BLACK FINISH 


—gives fine contrast to bright etched divisions and numbers. 
‘ Keeps your stock clean and presentable. 


TOP GRADUATIONS 
—divisions on top of ribbon. Convenient for quick reading. 


FOLDING HANDLES 
—simple and strong mechanism. Does away with bothersome adjustments) 


BUILT FOR LONG LIFE AND ROUGH SERVICE 
—cases metal lined, substantially built. 











Measuring Tapes 


EUGENE) DIETZGEN CO. 


Manufacturers 


Drawing Materials 


* Surveying Instruments | 

















Chicago New York {* San Francisco 
New Orleans Toronto ~ Pittsburgh 
Philadelphia = - é, 
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q 











‘ed 


This combination holder 
is combination holde 
for Tooth Brushes (two) and tooth paste tube is shown equipped 
to illustrate how unusually convenient this solid brass, highly 
polished, heavily nickel plated rack really is. 

Perhaps you have never seen this particular holder, or if its 
‘appearance is familiar to you, have never actually known how 
practicable an item it is. It is naturally a quick selling fixture 
because for a very reasonable price it supplies your customer with 
a compact, handy and cleanly place for some articles every one 
of them uses. 

Write us to send you a sample, or better yet, get acquainted 
with all of our clever fixtures, by sending to our nearest office for 
Catalogue and prices. 


American Ring Company 


Factories: Waterbury, Connecticut 


New York Office: 1 and 2 Hudson Street 
San Francisco Office: 116 New Montgomery Street 
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Boston Office: 170 Summer Street 
Chicago Office: 508 Heyworth Building 
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LOOKS GOOD—IS GOOD! 


Pleases on sight! The No. 374 Night Latch has the appearance of strength and security. The heavy cast 
case; the long, broad latch bolt; the positive stop action; the lively, easy spring; the highly polished bronze 
knob with knurled rim ; The Corbin ball-bearing cylinder — all appeal to the man who wants to buy. The method 
of attachment, which eliminates screws in the top of the case is a distinguishing feature of merit. The FEEL 
of it and the FINISH both tell of quality and reliability. The best hardware dealers sell it. We make it. 


P. & F. CORBIN 


The American Hardware Corporation Successor 


NEW BRITAIN, CONN. 
NEW YORK CHICAGO PHILADELPHIA 
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Chicago, Otis Building 
Pittsburgh, Park Building 
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Hang On lo 
the Hanger Trade 


Remember that the farmer who buys a barn door 
hanger buys a lot of hardware during a year and his 
trade is worth keeping. If you sell him a hanger 
that gives him the kind of service he wants, he will 
naturally conclude that the other things you sell 
will give the same satisfaction. 


So hang on to the hanger trade and hang on by 
the aid of the “Big 4” Hanger. It is the most prac- 
tical hanger made today. There are no complicated 
parts to get out of order—no parts to become dirt 
clogged—no parts to catch and hitch. 

Its very simplicity explains its salability. Your 
customer sees for himself—he sees, that there are 
no complications. The rail is braced to insure extra 
stability—the whole outfit is as husky a one as can 
be made. Yet, with all its fine stability, it is the 
most flexible hanger on the market—it stands at the 
head of the list in point of construction, durability 
and salability. 

You'll never go wrong the “Big 4” way. 


Write for catalog and dealer proposition. 


National Mfg. Company 


Sterling, lil. 
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National retail hardware 


D. FLETCHER BARBER HEADS 
RETAILERS 


Premium Schemes Scored—Boston Selected for 1916 Convention— 
National Officers Report. Progress 





NATIONAL ASSOCIATION OFFICERS 


President, D. Fletcher Barber, Boston, Mass. 

First vice-president, Charles T. Woodward, 
Carlinville, Ill. 

Second vice-president, J. R. Gamble, We- 
tumpka, Ala. 

Treasurer, G.. A.. Pauly, St. Louis, Mo. 

Secretary, M.. L. Corey, Argos, Ind. 

Executive Committee: Charles F. Ladner, 
St. Cloud, Minn.; F. B. Boyce; Wellsville, 
N. Y.; Fred A. Rechlin, Bay City, Mich.; 
C. N. Barnes, Fargo, N. D.; M. D. Hussie, 
Omaha, Neb.; H. F. Krueger, Neenah, 
Wis.; Forrest. Secrest, Chillicothe, Ohio. 











vention of the National Retail Hardware 

Association were an unusual combination of 
addresses and question box sessions conducted on 
Wednesday by the members of the Trades Relations 
Committee and an address made on Thursday by 
Roy F. Soule on the subject of trading stamp pre- 
miums and methods. 

The first feature was arranged with the inten- 
tion of giving the national delegates information 
that they can use to excellent advantage in their 
other conventions. The subjects were not new 
and nothing particularly novel was suggested by 
the various speakers, but every member who was 
approached stated that he considered this session 
the most helpful of the convention, and many put 
it stronger than that. 


TT two features of the sixteenth annual con- 


Roy F. Soule Scores Trading Stamp Premiums and 
Methods 


On Thursday morning Roy F. Soule, Editor of 
HARDWARE AGE, was invited to address the con- 
vention on the subject of trading stamps and their 
relation to hardware. After reading a recent edi- 
torial which appeared in HARDWARE AGE condemn- 
ing the trading stamp business, Mr. Soule explained 
that such an editorial appeared in HARDWARE AGE 
only after most reliable data had been secured. He 


108 


stated that trading stamps had become so common 
and that so few people were blessed with sufficient 
patience to save their coupons until a sufficient 

















D. Fletcher Barber, the new president 


number had been secured to purchase a desirable 
article, that trading stamp brokers had resulted. 
These brokers are to be found in most large cities. 
Mr. Soule left his offices in New York City, traveled 
to the other end of town, bought coupons and had 
them redeemed in hardware in just an hour and 
a half. The place where he purchased the coupons 
was just one minute’s walk from the place where he 
had them redeemed. 


Shows Goods Bought with Premiums 


The Editor of HARDWARE AGE had with him thir- 
teen standard articles of hardware purchased in 
this manner. The points he made were very 
strongly impressed upon his audience when, for 
example, he exhibited a No. 504 Gillette safety 
razor. This number sells to the average retailer 
at 25 per cent discount, and to the average jobber 





dealers at & thei 





























their convention in St. Paul, Minn. 


for 25, 10 and 5 per cent. The jobber is certainly 
not getting rich on such an item and the retailer’s 
profit, considering the demoralized retail prices on 
this item during the past two years, is not great. 
Mr. Soule purchased this razor, through the cou- 
pon system, for $2.75. 

He exhibited a No. 138, 8-in. Wiss dressmaking 
shear. This shear cost one of the largest dealers 
in New Jersey 58 cents. Mr. Soule bought it for 
50 cents. The average retailer pays 75 cents for 
a package of 12 Gillette safety razor blades. Mr. 
Soule exhibited a package he, as a consumer, had 
purchased for 55 cents. A No. 135 Rubberset shav- 
ing brush had cost a dealer in the audience $1.47. 
The sample on the speaker’s table, purchased with 
coupons, cost $1.10. Egg beaters, screw drivers, 
tea pots, roller skates, shaving soap and other items 
were shown with similar price comparisons. 

The coupon shop in which Mr. Soule purchased 
his trading stamps was a miserable little cigar 
store about 10 ft. in width and 14 ft. in depth. 
The owner of this store was buying stamps 
from young fellows who purchased them for a 
song from consumers who did not care to have 
them redeemed. This little dealer had on hand 
150,000 25-cent coupons the morning Mr. Soule 
made his purchases. The dealer stated that during 
the month of December, last year, he sold 400,000 
25-cent coupons. 


Premium Book Lists 200 Hardware Items 


The United Cigar Store premium book to-day 
lists about 800 items. One-fourth of this number 
is hardware. Following Mr. Soule’s remarks, a 
lively discussion brought out many local evils of 
the trading stamp business in different States. The 
samples on the speaker’s table were examined and 
on each article was found a receipt from the trad- 
ing stamp broker, stating the price paid for the 
number of stamps necessary to purchase the article. 
Mr. Soule was tendered a unanimous vote of thanks 
for the information he had brought to the National 
Association, and important committees were au- 
thorized to investigate the trading stamp evil, and 
if deemed advisable, to take vigorous legal steps to 
bring about the abolishment of such evils. 


The Opening Session 


The first session of the convention was given 
over to the usual addresses of welcome and the 
responses. The meeting was called to order by 
Senator A. T. Stebbins, past-president of the asso- 
ciation, following which the audience, led by 
William Moore of Detroit, sang the national an- 
them. Mr. Stebbins then paid a very touching 
tribute to Mr. McNamara, one of the former pres- 
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idents of the association, who died recently. The 
invocation was pronounced by W. P. Bogardus of 
Ohio. | 


President Gregg Tells of Minnesota’s Distributing 
Centers 


The first speaker of the day, J. A. Gregg, pres- 
ident of the Iron and Steel and Heavy Hardware 
Association, elaborated on the subject, “St. Paul,” 
that had been assigned to him, giving the audience 
some very interesting information relative to the 
commercial importance of Minnesota’s three largest 
cities—Minneapolis, St. Paul and Duluth. The in- 
dustries of these cities, the area to which goods 
were distributed from them, the number of miles 
of railroads tributary, the value of the jobbing 
stocks carried in them and similar data formed the 
basis for Mr. Gregg’s very interesting talk. 


Governor Hammond Believes in Business 
Administrations 


Governor W. S. Hammond was introduced by 
Senator Stebbins and made an address that was 
thoroughly enjoyed and heartily applauded. The 
principal topic of the speaker was the resources 
of the State of Minnesota and he gave figures 
showing that in the production of wheat and other 
small grains, in various manufactures, in lumber- 
ing and in dairying the State of Minnesota ranked 
among the first States of the Union. 

Governor Hammond emphasized the fact that 
while every State has many things of which it is 
justly proud the first duty of the citizen was to his 
National Government. The possession of National 
citizenship, said Governor Hammond, was a richer 
heritage than any State right. He scored those 
whose loyalty was divided, who attempted to 
justify the actions of the countries of their fore- 
fathers as opposed to the Government of the United 
States. Speaking of the possibilities of war, he 
stated that he thought this country was not afraid 
to fight, but was, rather, too sensible to do so. In 
closing his address he commended the almost uni- 
versal support that has been given President Wil- 
son during the recent trying times and said that 
this support was due not because of party affilia- 
tions or personal preferences, and that we should 
support the President because he is the Presiden: 
of the United States. 


Recognizes Influence of Hardware Man in Politics 


Governor Hammond was heartily applauded for 
his remarks relative to the need for more efficiency 
in State government. He said that every machine, 
no matter whether State or business, must be effi- 
cient if anything worth while was accomplished. 
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From left to right: President E. E. Mitchell; National Secretary M. L. Corey; Treasurer G. A. Pauly; Secretary 
H. O. Roberts; Vice-President Charles T. Woodward, Carlinville, Ill.; President D. F. Barber, Boston, Mass. 


Waste, he said, was the crime of modern business 
to-day. The secret of success was the elimination 
of waste. This would bring about increased effi- 
ciency. Wherever there was rust there was waste, 
decreased efficiency, and this could occur in affairs 
of government just as well as in affairs of busi- 
ness. He told of the commission that had been 
appointed in Minnesota and that had _ served 
without pay to bring about a more efficient govern- 
ment and he asked the support of the hardware 
men for similar measures, saying that he knew 
of no other body of business men whose support 
was more to be desired. 


George W. Mason Welcomes Delegates 


George W. Mason, president of the Minnesota 
association, welcomed the delegates to St. Paul, on 
behalf of his organization. President Mitchell was 
then formally introduced and was presented with 
a handsome gavel. 


Charles Williams on the National Association 


“The National Association” was the subject of 
a brief and thoroughly enjoyed address made by 
former president Charles H. Williams of Illinois. 
Mr. Williams told of the period fifteen or twenty 
years ago when the isolated hardware men realized 
that there was a vital need for a school of hard- 
ware and how the restrictions placed by Legisla- 
tures and unsympathetic influences had hampered 
the work of State associations and created the 
necessity for a national organization. 

The National Retail Hardware Association, said 
Mr. Williams, was born of this necessity. The first 
convention assembled in a room in the Sherman 
House and occupied several chairs and the bed. 
At that time a country hardware dealer from In- 
diana had been selected as head of the organization. 
Then Mr. Williams sketched the growth of the 
association from that beginning to its present im- 
portance. 


In the Days of No Sacred Surplus 


In those early days, said Mr. Williams, our 
“Sacred Surplus” was like the lady who went to 
a bank and said that she wanted to open a bank 
account. The banker asked her how much she 
wanted to deposit and she said that she did not 


want to open a deposit account but a charge ac- 
count. 

He said that no one could definitely answer the 
question as to what the association had done for 
its members during the last fifteen years. The 
scope of the work was so broad that it did not ap- 
peal to every one in the same way, and yet in each 
case it supplied some deficiency. The opportunities 
that the National Association offered were so 
numerous, said the speaker, that no one could get 
more than a small part of the possible benefits. 

The mutual insurance organizations were com- 
mented upon as being one of the advantages: that 
was made use of most generally. The privilege of 
meeting with men from all sections of the country, 
of forming friendships, of securing assistance from 
the experiences of others through such friendships 
were considered the most valuable of all the induce- 
ments that the association could offer. Thus far, 
he said, the association has builded well, and he 
felt confident that the structure would grow stronger 
each year. 


Short Talks by Guests 


The usual short talks by guests closed the ses- 
sion. The following were called upon and re- 
sponded: G. H. Jantz, Roy F. Soule, Editor of 
HARDWARE AGE, Daniel Stern of the American Arti- 
san, Mrs. Sawyer of Minneapolis, Mr. McIntyre, 
Editor of Hardware Trade, S. R. Miles, Sharon E. 
Jones, H. G. Cormick, and D. W. Merriman. 


At Wednesday Meetings 


The executive sessions held on Wednesday were 
devoted principally to discussions of subjects that 
have been threshed out in various States during the 
past two years. It was stated that the object of 
this program was to instruct the national delegates 
in the handling of question box sessions and to 
discuss these topics so that the delegates could give 
to their associations the benefit of the opinions of 
the national delegates. 


L. C. Abbott Conducts Discussion on Buying 


The first topic, “Buying,” was handled by Mr. 
Abbott. A. chart had been prepared giving the 
various questions on this subject, with subdivisions 
for additional discussion. It is understood that 
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From left to right: W. C. Cole, Bethany, Mo.; G. A. Pauly, St. Louis; Secretary F. X. Becherer, St. Louis; W. T. . 
Shoop, Richmond, Mo.; President J. M. Campbell, Bowling Green, Mq.; W. P. Bogardus, Mt. Vernon, Ohio 


about thirty of the delegates took an active part 
in the discussion. 

The following are the questions that were dis- 
cussed and the sub-topics: 

Is price the factor in the buying department? 
Sub-topics: Quality, Control, Brand, Co-operation, 
Discounting, Discrimination, Quantity, Guaranty. 

Quality is essential, so is price, can salesmanship 
overcome defects in either? Sub-topics: Competi- 
tion, Display, Service, Personality, Standard 
Brands, Special Brands, Advertised Goods, Co-oper- 
ation. 

Is it best to concentrate buying? Sub-topics: 
Volume, Service, Terms, Information, Protection, 
Competition. 

To get a better price, should we peddle informa- 
tion? Sub-topics, Discretion, Solicitation, Records, 
Confidence, Information, How to Avoid Overbuying. 

Co-operative Buying? Sub-topics: Retail Owned 
Jobbing Houses, Mail Order Jobbing Houses, Joint 
Buying with District Dealers. 


Mr. Krueger Advocates Featuring Well-Known Lines 


One of the most interesting talks of the conven- 
tion was delivered by H. F. Krueger of Neenah, 
Wis., on the subject of “Selling.” The speaker out- 
lined the plan that he has been using for some time 
and which he believes will materially increase the 
profits of the retailer. Mr. Krueger believes first 


in coupling his efforts to those of the manufacturer 


who is creating a desire for goods of his particular 
make. He features leading brands in his advertis- 
ing. Illustrative of his method the speaker told 
of a salesman who wanted to sell him some advertis- 
ing cards. One of these cards, for instance, di- 
rected the consumer’s attention to the fact that it 
was time to buy padlocks, but did not feature any 
particular make. Mr. Krueger stated that advertis- 
ing of that character might create a desire to buy 
a padlock, but not necessarily from the dealer doing 
the advertising. He said that if he advertised pad- 
locks he was going to advertise the line made by 
the builders’ hardware firm whose goods he was 
carrying, thus creating a favorable impression for 
that particular line. 


“4 


. Making Specials 63 as 
Another method advocated by the speaker was 


the selection of certain goods and featuring them. 
He stated, for instance, that he would select a cer- 
tain kind of hammer, buy good quantities of that 
kind and have his salesman push that particular 


number. He stated that this could be done with cer- 
tain articles in nearly all lines, building up quan- 
tity sales on such items so that the cost would be 
reduced. Mr. Krueger’s talk was in the nature of 
a question box discussion and many dealers par- 
ticipated. 


Credits and Collections 


The third talk of the day was made by M. D. 
Hussie of Omaha, the subject being “Credits and 
Collections.” Mr. Hussie’s talk, in part, follows: 


| ee is a safe estimate that 60 per cent of the retail 
hardware merchants of the United States have no 
systematic method of collecting accounts. In the first 
place they let their goods out without a word being said 
as to when payment will be made. In the second place 
they do not let the customer know that he is expected to 
pay interest after a certain date. Thirdly,-they are 
weak-kneed in asking for what is justly theirs. 

There are many ways in which all these errors can be 
avoided without hurting the most sensitive customer’s 
feelings. It is a simple matter to set a definite date of 
payment where the article purchased is of enough value 
to constitute what I call a bargain. 


Insist on Terms of Payment 


To illustrate, let us take the trimming hardware for. 
a house. The buyer has in all probability had an esti- 
mate furnished him by you and schedule submitted to 
him. Perhaps he calls up on the telephone to order his 
goods, and under these circumstances it is difficult to 
talk terms of payment, but this is not necessary other 
than to call his attention to the printed terms of your 
schedule, providing “all information as to dates of pay- 
ment are printed therein, and he certainly cannot feel 
offended when called on for settlement. Stoves, furni- 
ture, implements and many other lines can be nicely 
handled by some form of lease or contract. 

I have for a number of years been using a lease form. 
oe are several of these forms, any of which are all 
right. 

In this connection I would like to point out the im- 
portance of giving receipts in proper form for all money 
received. Every receipt should be issued on your own 
stock form, written in ink or indelible pencil and a car- 
bon copy retained. In one instance where we deviated 
from this plan one of our customers receiving a receipt 
for $2 very cleverly changed it to read $20. We were 
obliged to try this case in court at considerable expense 
to us, all of which could have been avoided had the re- 
ceipt been issued with a carbon copy in the first place. 

It is mighty important that the merchant know just 
what he can and cannot do legally in making collections. 
In a number of States, legislators seem to have gone to 
extremes in making laws to protect the deadbeat. In 
my own State a creditor is liable for damages if he at- 
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Governor Winfield Scott Hammond leaving the Elks’ 
Building just after having delivered a stirring address 
to the hardware delegates 


tempts to garnishee the wages of a married man no 
matter how large his monthly wage. Now a little better 
than 10 per cent can be garnisheed. 


Classify Accounts 


I have found that collections can be greatly stimu- 
lated by a careful selection and classification of all 
accounts. To illustrate, we might take a classification 
somewhat like this: Lease accounts, Contractors’ ac- 
counts, Open accounts, Maverick accounts. 

Lease accounts are those where the article purchased 
is of sufficient value to make partial payments desirable 
to the purchaser, and some form of contract should be 
signed by the purchaser at the time of purchase wherein 
the definite date of payment is fixed and a penalty at- 
tached for non-payment. 

Contractors’ accounts are open for material entering 
into construction work, and in most States are protected 
by right of lien if seller is careful to see that his mer- 
chandise is charged correctly against the property where 
used. 

Open accounts are those where purchaser is not using 
the goods for construction. The purchases are usually 
small, ofttimes consisting of the many household arti- 
cles all dealers carry, and which in the aggregate 
amount to a considerable sum if the account is allowed 
to run on indefinitely. It is well when opening such 
accounts to find out how the parties are paying other 
merchants. In many cities, towns and villages mer- 
chants are organized for protection along this line, and 
it is well to utilize the information obtained from fel- 
low merchants. 

Maverick accounts are those which cannot rightly be 
classified under the above heads and are frequent 
where a workshop is a part of your establishment. 
They are often opened for some job of repairs or the 
like, and as it is not possible to demand payment in ad- 
vance, an account must be opened. 

It has been my experience that the greatest percent- 
age of loss comes from the “Open accounts.” The next in 
order are the “Maverick accounts.” The “Contractors’ 
accounts” come next, and the smallest percentage of loss 
can be charged up to the “Lease accounts.” 


Render Monthly Statements 


An itemized invoice should be rendered the first of 
each month; or, where invoice has been rendered be- 
fore, a statement of account. Years ago it was not 
considered advisable to do this in farming communities, 
but at the present time farmers generally are very in- 
dependent and able to settle oftener than once or twice 
a year. 
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R. L. Mason, Canton, Ill.; E. E. Mitchell, Mor- 


rilton, Ark. 


Now, I do not offer these ideas as rules to be adopted. 
It is quite possible that a classification such as I have 
crudely outlined here would not be suitable for every 
one. I use it only to show what can be done without 
any great effort and suggest the necessity of some sim- 
ple system applied to the collection department. 

I have read somewhere, “If you wish to lose a cus- 
tomer or a friend, sell him on credit, wait six months or 
a year before you ask him for money, and then watch 


him get mad.” 
Someone has said, “Hitch your wagon to a star.” I 
say, “Hitch your business to a collector.” 


D. F. Barber Elected President 


At the closing session D. F. Barber was elected 
president of the association for the ensuing year 
and Boston was selected as the next place of meet- 
ing. 


First Executive Session Devoted to Routine Reports 


The reports of President Mitchell, Secretary 
Corey and Treasurer Pauly showed that in spite of 
adverse business conditions the work of the Na- 
tional Retail Hardware Association has progressed 
favorably during the past year. 

















From left to right: T. H. De Loach, Demopolis, Ala.: 
B. H. Matthews, Camden, Ala.; J. R. Gamble, 
Wetumpka, Ala. 
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F'rom left to right: Lew Abbott and Walter Creed attended all sessions and promised to return in August. 
James P. Mackay came with his wife and daughter from Brookline, Mass. 


Mr. Mitchell went very thoroughly into the work 
that he had undertaken, his report covering prac- 
tically all of his activities as the head of the asso- 
ciation. This report was made on Tuesday after- 
noon at the first executive session of the conven- 
tion. The report, in part, was as follows: 


Bim thirteen months ago I was made president, and 
it was with a sense of great responsibility that I 
accepted the honor, and told you then that I would serve 
without fear or favor and make you the best president 
my ability would admit of. 

Just how well I have met all requirements and re- 
sponsibilities is for you to say. To say I have been dis- 
appointed at what I had hoped to accomplish for our 
association as president, aided by the best working 
force that has been in the Argos office since our organi- 
zation, and directed by a most splendid bunch of officers, 
puts it mildly, and yet when we remember the unsettled 
conditions of the whole country with wars on every 
side of us, with factories working short hours, 12-cent 
cotton selling for 6 cents in the South, dollar sacks of 
onions selling for 25 cents in the East, cars of apples 
selling for but little over the cooperage and freight in 
different sections of the country and the lack of confi- 
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Secretary A. R. Sale, lowa; 


Three rousing cheers. 
Secre- 


President S. T. Harrison, Memphis, Texas; 
tary Henry Marti, Dallas, Texas 


dence in every direction, we as an association are to 
be congratulated at being able to make such good re- 
ports as you will hear read to you at this convention; 
and it has only been made possible by the redoubling 
of our energies and the splendid team work of our 
force, several of whom are here assisting with the 
routine work of this convention. 


Tribute to Memory of Mr. McNamara 

We were indeed fortunate in securing a splendid 
group picture of all our past presidents last year at 
convention, for since that time our ranks have been 
broken. Mr. McNamara of Wisconsin has been taken 
from us. He was much loved by our members, a large 
number of whom, both in and out of the State, attended 
his funeral and acted as honorary pall-bearers. The 
tribute of respect tendered him by the Masonic Order, 
the Commercial Club and other bodies showed the high 
esteem in which he was held. The directors of the Wis- 
consin Mutual Hardware Dealers’ Fire Insurance Com- 
pany were all present at the funeral, and the Public 
Library closed during the services through respect to 
him as one of their board. We sincerely join in the 
resolutions adopted by his fellow townsmen at an ad- 
journed meeting of the Commercial Club, which read 
in part: “He was a wise counsellor, a man of strong 
character and a representative citizen in every sense, 
and we tender to his family our deepest heartfelt 
sympathy.” 

Meeting with Manufacturers at White Sulphur Springs 

Having accepted an invitation from F. D. Mitchell, 
secretary and treasurer of the American Hardware 
Manufacturers’ Association, to attend their joint meet- 
ing with the Southern Hardware Jobbers’ Association 
at White Sulphur Springs, West Virginia, June 9 to 12, 
I arranged with Secretary Corey to meet him in Indian- 
apolis and we attended their meeting. 

At the open joint morning session of the two conven- 
tions your president among others was asked for an 
expression which was naturally very brief suggested by 
the occasion as well as the press of time at this session. 
The next day I was invited, together with Secretary 
Corey and Secretary Fernley of the National Hardware 
Association, to attend a session of the Manufacturers’ 
Association, at which we all made a talk. 


Trade Relations Committee Free to Handle Trade 
Problems 

The last of July I again visited our home office, pick- 
ing up Treasurer Pauly and Vice-president Woodward 
on my way to Argos to go over with Mr. Ireland, under 
whose administration the Price and Service Bureau was 
started, and Chairman Abbott, and some other members 
of the trade relations committee, matters pertaining 
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From left to right: C. H. Casey, Jordan, Minn.; 


Mrs. J. C. Walker; 


George H. Griffiths, Manager, HARpD- 


WARE AGE; Mr. J. C. Walker, In-Vu Mfg. Company 


to the work of these two departments, that there might 
not be any conflict in their work, as the trade relations 
committee had been doing more or less Price and Serv- 
ice Bureau work, all of which was transferred to the 
Price and Service Bureau, thereby removing a large 
amount of routine work off the trade relations commit- 
tee which necessarily had to be done at Marshalltown. 

All of this routine work which has been and is still 
growing in volume is done in the home office, leaving 
the trade relations committee to handle trade problems, 
and I want to say right here that that is within itself a 
big job. 

Suggests Secretaries Meet at Time of National 
Convention 


The eighth and ninth of October I attended the meet- 
ing of the State secretaries in Chicago and was very 
much impressed with the most of their work, so much 
so that I am convinced that if they will arrange to hold 
a session following the annual conventions that it would 


be very helpful to all the secretaries in getting their 
next year’s work lined out before them, besides it would 
afford an opportunity for some State secretaries and 
presidents who attend the national convention, but for 
different reasons do not get to the secretaries’ winter 
meeting to get the benefit of the experience of the secre- 
taries from the large State associations. 


Discuss Trade Problems with Manufacturers 


After having attended the secretaries’ meeting in 
Chicago just spoken of, in company with Mr. Abbott, 
chairman of the trade relations committee, Mr. Sheets 
in charge of the Price and Service Bureau, and Secre- 
tary Corey, we started for the East, spending one day 
in Pittsburgh, another in New York City and then to 
Boston, where Vice-president Barber joined us. 

The more and the harder I study trade conditions the 
less I seem to know of them, but it would have been 
impossible for us not to have learned considerable about 
the problems of distribution, coming in contact, as we 





From left to right: 
J. H. Bixler, Chicago; President H. 


DeGruchy, New England Hardware News; 


H. A. Squibbs, Chicago; A. T. Stebbins, Rochester, Minn.; 


C. Parker, Murdo, S. D.; 


J. H. Meaker, Jr., Chicago; 
Secretary J. B. Foley, New York; F. 
M. D. Hussie, Omaha, Neb. 








July 1, 1915 


115 





4 eee 
bs. 


> 


> 
7 
< 
(en 


. 


, tae 
> us ‘# 
. .. » - . 
’ ~& os 
% 7 
‘ “ 
sey 
+ hg " “ft. in “ 5 he 
x the 


a 








+ a S +m <_lt 
ut, Qa 


“«< 
ww 


, a Ms + P 2 
a - ut R. <> e* 
. dae A 5 


Pe 4k 


we 


eee 
~~. ~‘ 


» 








Minnehaha Falls, one of the beauty spots of St. Paul 


did, with some of the brightest minds it was ever my 
pleasure to meet—men who seemed to have confidence 
in us and sympathy with the work we were engaged in 
—men of long service and wide experience who did not 
hesitate to talk to us honestly, frankly and freely, seem- 
ing to have the utmost confidence in our discretion. 


Meeting with Officers of Metropolitan Association 


As we passed down through New York to attend the 
Manufacturers’ and Jobbers’ Joint Convention at At- 
lantic City we stopped off in New York City, and the 
thing that we did there that was possibly of most im- 
portance to our association was attending a meeting of 
all the officers of the Metropolitan Hardware Associa- 
tion. 

Our visit with the Metropolitan officers was a 
most pleasant one and they talked very freely 
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From left to right: J. H. Vawter, Salem, IIl.; 
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ward, Carlinville, Ill.; J. D. Hagen, Chicago, Ill; 





L. D. Nish, Elgin, JIL; 
J. H. Bixler, Chicago, LU.; 
Mr. and Mrs. Curtis Johnson, Rush City, Minn. 


about the problems in which we all were interested. 

The Metropolitan is officered by strong, conservative 
business men who, in my judgment, will eventually 
work their problems out satisfactorily. 


What the National Association Is Trying to Accomplish 


In talking to these State conventions I tried to make 
it clear that the national, through its Price and Service 
Bureau, did not do any buying, nor was it our desire 
to change or in any way interfere with their sources of 
supply, but that this department was to help them know 
whether they are buying right and to assist them where 
they have any trouble in locating any article at a price 
to meet competition. 

Both conventions seemed very much pleased in the 
account we gave them of these two features of our work 
as well as other things we told them we were trying to 
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From left to right: 


Mr. and Mrs. Mathias Ludlow and Mrs. and Mr. William F. Littell, Jr., started on a 


udson River boat 


do at our home office for the betterment of our mem- 
bership. 


Make Home Office a Bureau of Information 


It was thought wise to have these men from the home 
office make some of the conventions, and we are very 
much pleased at the result. Secretary Corey also made 
as Many conventions as conditions would warrant. 

I am very strong in the belief that we should bend 
every effort to make our home office a bureau of infor- 
mation, that our membership should get the habit of 
reporting to the Bulletin all the happenings in their 
locality of interest to other hardwaremen. The editor 
of the Bulletin will touch along these lines, and I hope 
his remarks will make a lasting impression on your 
minds. 


Wants Trade Relations Committee Composed of Asso- 
ciation Officers 


I would suggest that in nominating new officers that 


the trade relations committee be taken into considera- 
tion so that that committee can be made up from our 
officers as nearly as seems practicable, as the experi- 
ence gained in the work of this committee will make 
any officer better equipped for his other duties; any 
member, in my judgment, who will make a good mem- 
ber of the trade relations committee will make a good 
officer; besides which it will also save for the associa- 
tion an extra expense of a few hundred dollars each 
year. 
Co-operate with Farm Papers 


Inasmuch as certain representative farm papers have 
recognized that the town is essential to the best inter- 
ests of every agricultural community, and have also 
instituted plans for cultivating more friendly relations 
between town and country. 

We suggest that members accept the friendly over- 
tures of such papers and so far as they find it feasible 
co-operate with them in the furtherance of such plans. 
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The Bulletin Bunch: H. P. Sheets, A. E. Towne, G. F. Sheeley, F. L. Edman 


Government Should Protect Retailer 


Our retail merchants are the first men the govern- 
ment gets interested in its more improved methods of 
farming. It is through them that it reaches the farmer 
best, for we realize that as the farmer progresses we 
also advance, and it is equally true when the retail mer- 
chant fails the towns and communities go down, and the 
farms and farmers go down with them. Then if all 
this be true why should we not expect the government 
to recognize our true value and in their effort to build 
up these rural districts by developing and extending 
parcel post not to break down or weaken our towns and 
villages by allowing the enormous profit made on first 
class mail to be used to cover the deficit created by 
handling such mail as parcels from the big mail order 
houses in the cities to the customers of the retail mer- 
chants in the rural districts at a loss to the government. 





From left to right: Royal Kimball, Elgin, IIl.; 


WARE AGE; 





David Refior, Ottawa, I[Il.; 


The camera man caught Miss Eunice Holmes of Argos, Ind., thinking of Chicago; 
H. M. Gardener, Minneapolis 


Report of Secretary M. L. Corey 


LL our fall and spring conventions showed a sub- 

stantial increase in attendance of members. Some 

of our Southern States, however, fell down, and the 

cause is attributed to conditions of trade and credit in 
this section. 

Southern retail merchants are slow to grasp the 
benefit and advantage of association membership, but 
we believe favorable sentiment is growing, and that in 
the near future this section will show a decided in- 
crease in membership. 

Joint Conventions 

The Tennessee convention, which was to be held in 

Memphis in February, was postponed on account of ad- 


verse trade prospects and conditions. 
This apparently was unsatisfactory to dealers of 








H. G. Cormick, Centralia, Ill. 
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From left to right: A. J. Hoffman, Murray, Iowa; 
Wis.; R. J. Breckenridge, Brooklyn, Iowa; 
Jones, Racine, Wis.; 


West Tennessee, who called a meeting on May 26 and 
27 and organized the West Tennessee Retail Hardware 
Association, with about fifty members. 

Harris J. Nelson of Humboldt is secretary-treasurer, 
and he writes that this number will be doubled before 
they hold their next meeting. 

Arrangements were made with the Tennessee Retail 
Hardware Association whereby the new organization 
becomes affiliated with both the state and national or- 
ganizations. 

In our judgment, any failure to hold an annual con- 
vention will prove a serious mistake for any of our 
state associations, no matter how discouraging the out- 
look may appear. 

In this case the organizing of West Tennessee may 
prove the salvation of the older association. 

An effort is to be made to induce Arkansas and 
Mississippi to come to Memphis and all three to meet 
at same time, either jointly or separately. 


New Territory 


From both Utah and Louisiana, inquiries have come 
relating to forming new state associations. 
We promised to assist in both cases and to attend 





J. R. Pilcher, Ida Grove, lowa; 
John Schleck, St. Paul; 
H. C. Heldt, Oakland City, Ind. 





H. F. Krueger, Neenah, 


O. P. Schlafer, Appleton, Wis.; J. W. 


a meeting, if one were called, and prospects looked 
favorable. 

Nothing has been done and we doubt very much 
whether a self-sustaining association can be organized 
in either territory. 


Hardware Mutual Insurance 


The record of our Hardware Mutuals has never been 
equaled in mercantile history. 

Organized and managed by successful, conservative 
hardware association men without special insurance 
training or experience, they have built gradually, safely 
and well, until to-day our ten Hardware Mutuals are 
carrying $59,019,862 of our fire risk. 

Our members have paid the Mutuals a total of 
$5,613,340 in premiums since they were organized. Of 
this amount $2,219,041 came back for fire losses and 
$2,258,825 as dividends. 

More than this the Mutuals have accumulated 
$1,000,000 in surplus and cash assets to carry them 
over any future emergency. 

If one could carry the limit with all he would have 
$42,500 insurance and receive an average dividend of 
38% per cent. 


CK 


From left to right: Fred Rechlin, Miss Martha Rechlin and Mrs. Rechlin, Bay City, Mich.; President E. E. 


Mitchell, Morrillton, Ark.; 


Roy F. Soule, Miss Evans, 
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From left to right: Arkansas Travelers. Hamp Williams, Hot Springs; 
Mr. William Mitchell, Morrillton; 
Mrs. H. P. Sheets and Mrs. M. L. Corey of Argos 


E. E. Mitchell, Morrillton; 
tivity; 


The average loss ratio is now 34 per cent and oper- 
ating expense..from.8. percent to 11 per cent. 

Eight of the companies report an increase of fire 
losses for the last two years, and two report a small 
decrease. 

This may in part be accounted for by the general 
business conditions, but as 75 per cent of our fire losses 
are claimed to be preventable, it would seem that a 
strong “Safety First” campaign with our members 
would have a tendency to reduce the number of fires. 

Hardware mutual insurance furnishes indisputable 
and convincing evidence that it pays to join an asso- 
ciation. It overcomes the apathy and carelessness of 
the lukewarm member when the time for paying dues 
comes. 

Between the state secretary and the insurance sec- 
retary a most earnest and active co-operation should be 
cultivated; every loss should be reported promptly and 
all names of new members sent to the insurance secre- 
tary. 

Our association insurance field is a large one, but 
limited. We estimate that our Mutuals are now carry- 
ing about $60,000,000 of the $100,000,000 possible insur- 
ance, and as the ratio of loss is governed largely by 
the size of the company’s business we can readily see 
that no more new companies should be organized. 
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From left to right: M. D. Hussie, Omaha, Neb.; Mrs. 

Hussie, Omaha, Neb.; Mrs. Kavanagh, Fairbury, Neb.; 

Miss Hussie, Omaha, Neb.; Dan Kavanagh, Fair- 
bury, Neb. 


Mrs. Williams, Hot Springs; Mrs. 


H. O. Roberts wore the biggest button in cap- 


Each state has different insurance laws. It is diffi- 
cult and expensive to comply with them. 

Federal supervision so that a uniform policy would 
be good in any state would prove of great benefit, and 


some steps should be taken to forward such legislation. 


Endorse No Plans National Does Not Control 


A number of men have called at this office, seeking 
endorsement for various enterprises they were pro- 
moting. In every instance we have declined, although 
some evidently had merit to back their claims. Our 
observation is that letters of this character over the 
names of any official are unduly exploited to influence 
members. Our policy is not to endorse any individual 
scheme which the association does not control. 


Parcel Post 


Government and private statistics published during 
the year show conclusively that the parcel post has 
proved of immense benefit and advantage to catalog 
houses. It is estimated that the ruling of the Post- 
master General classing advertising catalogs as books 
has profited Chicago catalog houses $2,000,000 in one 
year. The Parcel Post League is active and is trying 
to remove the zone feature and the weight limit. 

A congressional committee reported at the last 
session condemning the way parcel post had been 





Miss Martha Rechlin, Bay City, Mich; W. P. Bogardus, 
Mt. Vernon, Ohio; “They were all there” 
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From left to right: Grover T. Owens, Little Rock, Ark.; 
J. C. Stahlman, St. Paul, Minn.; E. E. Lucas, Spokane, Wash. 


South Dakota; 


manipulated in the interests of mail order houses, but 
it was apparently shelved for political reasons. 


Hardware Exhibits 


The cry is now being raised by a few manufacturers, 
and it has been taken up by at least one hardware 
paper, that these exhibits are burdensome and too nu- 
merous. 

So far as expense is concerned, we are convinced 
that exhibit space is selling at reasonable rates. Re- 
sults should be measured more from an advertising 
standpoint than by amount of sales actually made. 

Upon the kind of men who have charge of an exhibit, 
and the character of goods shown, depend almost en- 
tirely the results. Manufacturers make a mistake in 
trying to attend too many exhibits. Secretaries go 
wrong when they exert pressure or unduly urge them 
to do this. 

In states where membership attendance is under 200 


H. L. Thomason, Sandpoint, Idaho; E.C. Warren, 


the wisdom of attempting to conduct an exhibit is 
doubtful, and its success uncertain. Every exhibit has 
its failures, and it doesn’t require an expert to locate 
the reason why. No well posted, fair minded man can 
broadly accuse dealers of lack of interest or appre- 
ciation. 

Buying at exhibits has steadily increased, and hun- 
dreds of good prospects are annually located which 
have eventually led to large and profitable business 
connections. Some of the best known and most suc- 
cessful manufacturers owe their position in the trade 
field to the display and demonstration of their products 
at our hardware exhibits, and some of these very con- 
cerns are now making the mistake of their lives by 
thinking they can safely drop them. 

We do not believe in urging members to attend meet- 
ings expressly to buy. The convention is paramount 
and will continue so. The two work together har- 
moniously, and it is the custom to divide the time. 
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From left to right: R. M. Hunter, Nicholasville, Ky.; Mrs. J. M. Stone, Sturgis, Ky.; Secretary J. M. 


Stone, Sturgis, Ky.; 


President J. S. Ogden, Ashland, Ky.; 


Mrs. B. J. Durham, Danville, Ky.; Mr. Durham, 


Danville, Ky. 


Stevens Bill 


Through correspondence and in a meeting with Sec- 
retary Whittier in Washington, Section C of the Stev- 
ens Bill was carefully considered. 

The provision which is opposed by some jobbers and 
large retailers is as follows: 

“The vendor shall file in the Bureau of Corporation a 
statement setting forth the trademark or special brand 
owned or claimed by such vendor and to be covered by 
such contract of sale, setting forth the uniform price 
of sale to dealers at wholesale; also the uniform price 
to dealers at retail from whatever source acquired; 
also the uniform sale price thereof to the public. The 
price to the vendee under such contract shall be one 
of such uniform prices to wholesale and to retail deal- 
ers according as such vendee shall be a dealer at 
wholesale or a dealer at retail, and there shall be no 
discrimination through discount, special concessions, 
rebate, commission or other device.” 

The point at issue is whether the manufacturer, who 
takes advantage of this Price Maintenance Law, shall 
establish and maintain one uniform cost for whole- 


salers, another for retailers, and still a third for the 
consumer—or whether the retail price to consumer 
should alone be regulated, allowing the manufacturer 
to name such prices and terms as he may choose to 
each individual jobber, catalog house or any sort of 
combination. 

Our contention was that uniform selling prices to 
consumer should be based upon an even cost basis for 
all retailers, that it would not be fair nor practical 
to regulate the retailers’ profit and leave the jobber 
uncontrolled; that catalog houses are retailers and 
should not be allowed to secure price discriminations 
through quantity or other inducements. 

I recommend that we endorse this bill as it is writ- 
ten with a full understanding of the conditions; that 
we oppose any effort to limit its application to only 
cre of the three classes of trade. 


Federal Trade Commission 


When the Federal Trade Commission was author- 
ized by Congress, we urged the President to appoint at 
least one member from the country town and retail 
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From left to right: Sharon E. Jones, Indianapolis, Ind.; 
Sanders, Boston, Mass.; 


Springfield, Mass.; Henry M. 
merchant class. We also endeavored to secure the co- 
operation of other national associations in other lines, 
but found that each had a candidate they were pushing, 
and would not unite on any one person. We lost repre- 
sentation but we hope that the new commission will 
follow a more conservative and reasonable course in its 
inguisitions than has prevailed during the last few 
years. 

One of the attorneys selected by this commission 
is Mr. Stevens, who fathered the Price Maintenance 
Bill in Congress. The American Fair Trade League, 
whose objects we endorse, and with which we are work- 
ing, assure us that we have every reason to have faith 
in the good intentions of the present commission. 


Chamber of Commerce of the U. S. A. 


In accordance with your instructions at our last con- 
vention, we became members of the Chamber of Com- 

















From left to right: Secretary J. D. Warren, South 
Dakota; Mrs. H. A. Squibbs; Mrs. Warren; Mrs. 
C. N. Barnes 


J. R. Gamble, Wetumpka, Ala.; Frank E. Stacy, 
Russell Sanders, Boston, Mass. 


merce of the U. S. A., and your secretary was appointed 
by President Mitchell as a member of their advisory 
committee. 

In February of this year Vice-president Barber and 
I attended their convention in Washington, D.'C. This 
meeting was a large one, and while several national 
merchant bodies were represented, the boards of trade 
of various cities largely predominated, and were easily 
able to influence and dictate the action of the con- 
vention. Without checking, I believe six large cities 
had a majority of all the delegates present. 


Opposes Reduction of Surplus 


Our treasury should be sufficient to help fight and 
win our battles and defend our policies and principles. 
It should enable us to add new departments, or main- 
tain old and useful ones that are self-sustaining. As 
we grow larger and older our expenses increase in 
proportion, but our treasury surplus remains almost 
stationary. 

In my opinion it would be a serious mistake to vote 
any large amount of money out of the treasury for any 
outside service or enterprise. There are plenty of ways 
to spend money, if you think it wise, and still maintain 
close and direct relations with our membership through 
our national headquarters. 


Trade Conditions 


Our jobber-retailer system of merchandise distribu- 
tion, developed by fifty years of intelligent and ener- 
getic effort, is crumbling before the attack of the price- 
favored retail catalog house. The necessity of re- 
adjusting and strengthening our position can no longer 
be denied. 

Not all our members are affected in the same way, 
nor in the same degree, therefore, our interests are not 
entirely identical, and this condition influences our sev- 
eral viewpoints. There are those who largely buy di- 
rect from manufacturers and in quantities which com- 
mand the price, others whose trade is almost ex- 
clusively with jobbers. Many members depend upon the 
farmers’ patronage—some have none of it. There are 
co-operative enterprises in the field, which, if they are 
successful, will give one member a decided price advan- 
tage over his neighbor. 

There are concerns quoting for cash and shipping 
direct from factory or house that have built up consid- 
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From left to right: Fred G. Reinhold, Milwaukee, Wis.; 


Mrs. Reinhold; Misses Louise, Esther and Ruth; 


Secretary P. J. Jacobs, Stevens Point, Wis. 


erable business. Others are selling stock in various 
buying schemes and corporations, and the very fact that 
dealers will listen and invest proves that troublous 
times lie beyond. 

It should be our aim to so guide and direct associa- 
tion matters that we will retain the confidence and re- 
spect of the entire hardware trade; to avoid entangling 
alliances and still encourage ventures and policies that 
will benefit, strengthen and meet the approval of our 
membership. 

Other Reports Made 

Following the report of the secretary, G. A. 
Pauly, treasurer, made his annual report, which 
showed the association to be in better financial con- 
dition than last year. A. E. Towne, editor of the 
Bulletin, submitted a report covering the work that 
his department had undertaken and directed atten- 
tion to ways in which Bulletin readers could make 
the paper of greater value to themselves and to the 
association. The reports of the Auditing Com- 
mittee, Bulletin Committee, Legislative Committee, 
Constitution and Bylaws committees were read and 
accepted. 

Suggestions Committee Reports 


Wednesday afternoon H. P. Sheets, of the na- 
tional office, made his report of the Price and Serv- 
ice Bureau work. This report, which is given else- 
where in this issue, was not discussed at this 
meeting. | 

The Thursday morning session was devoted to 
the report from the suggestions committee and to 
talks from various retailers, as well as to the dis- 
cussion by Mr. Soule of the premium evils. The 
report of the suggestions committee was as follows: 


Suggestions 


We suggest that inasmuch as the Indiana Credit 
Statement Law has proved very effective in protecting 
retailers from dishonest debtors, that we recommend to 
the State associations that they include this law among 
those which they are endeavoring to get enacted for the 
better protection of retailers. 

We suggest that in those States having honest-ad- 
vertising laws that the associations take up the matter 
with a view to having such laws enforced. 


Inasmuch as there is a steady-growing need for a 
greater interest in legislative and nonpartisan political 
matters on the part of the retailer, we suggest that the 
national and the State officers and the Bulletin make it a 
fixed policy to develop a greater personal interest in 
this matter among the members. 

Inasmuch as there is a large and rapidly growing 
number of collection, premium, so-called business-build- 
ing and other schemes, all of a more or less fraudulent 
character, being foisted upon the retailer, 

We suggest that the Bulletin publish regularly a list 
of all such enterprises that come to its notice. 

We suggest also that members make it a point to 
notify the Bulletin at once with all available informa- 
tion concerning any propositions that have come to 
their notice which are fraudulent or of a doubtful char- 
acter. 

We suggest also that members make it a point to read 
carefully all written contracts and other instruments 
submitted for their signatures, that they refuse unless 
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From left to right: C. W. Scarborough, Pittsburgh, Pa.; D. F. Barber, Boston, Mass.; Mrs. Scarborough; 
Charles J. Fix, Buffalo, N. Y.; Mrs. Fiz 


all verbal agreements are written into the contract, and 
that in case of any doubt either to consult their lawyer 
or refuse to close the transaction. 

Inasmuch as 90 per cent or more of the requests for 
credit information which are coming to local merchants 
under all kinds of guises and pretexts are for the infor- 
mation and use of mail order installment houses. 

We suggest that every hardware merchant make it a 
fixed rule to refuse all such information excepting to 
the credit departments of their local commercial clubs 
or other trade associations with which they may be 
affiliated or to a trustworthy brother merchant. 

We suggest that the associations make it a point to 
determine in advance of elections the attitude of legis- 
lative and congressional candidates on any bills favored 
by retailers and post members as to the attitude of the 
respective candidates. 

We suggest also that the state associations take steps 
looking to the co-operation of their legislative commit- 
tees with those of other state mercantile associations on 
legislative questions touching retail interests, after the 
plan now being followed so effectively in Iowa and New 
York. 

We suggest that the national directors investigate the 
offer that has been made by one of the foremost account- 
ing and office supply firms to devise a bookkeeping sys- 
tem for retail hardware stores without cost to the as- 
sociation other than its official approval, after it shall 
have been shown to the satisfaction of the executive 
board that the system submitted meets the requirements 
of the retail hardware merchants. 

We suggest further that as an evidence of apprecia- 
tion of its research work on behalf of the retailer that 
the national board express its official anproval of the 
retail hardware bookkeeping system now being prepared 
by the University of Minnesota, if on investigation the 
said system proves adequate. 


Resolutions 


The following resolutions were submitted, and 
adopted, at the closing session: 


Whereas, The parcel post, as administered by the 
Postmaster General, is an unjust discrimination against 
one class of citizens and in favor of another class; and 

Whereas, This matter has been fully considered by 
the Congressional Joint Committee to Investigate the 
General Parcel Post, and has been discussed by it very 


fully in an exhaustive report known as Senate Docu- 
ment No. 944, Sixty-third Congress, Third Session; and 

Whereas, It would appear that the Postmaster Gener- 
al is given wide discretionary powers in the law insti- 
tuting the parcel post, and has not used these powers 
wisely, and has allowed abuses to creep into the opera- 
tion of the parcel post; and 

Whereas, It is manifestly only right and just that the 
parcel post should not favor one class of citizens and 
discriminate against another; therefore be it 

Resolved, That this association does respectfully re- 
quest Congress to take up and very carefully consider 
the report heretofore mentioned and enact into law the 
changes there recommended and in addition thereto such 
provisions as shall take out of the hands of the Postmas- 
ter General the power to change any of the provisions 
placed into the law by Congress. 

Whereas, The legitimate commercial and industrial 
interests of the country require that the Government of 
the United States shall not directly or indirectly con- 
tinue to grant special favors to any class of citizens by 
imposing on any one class of mail or postal matter a 
burden not chargeable to that class; therefore be it 

Resolved, That the National Retail Hardware Associ- 
ation does hereby petition Congress to so reorganize the 
post-office service that each and every department of it 
shall be self-sustaining, and that the Interstate Com- 
merce Commission be duly charged by law with the 
power and duty to investigate postal rates and deter- 
mine the fair transportation charges for the distribution 
of postal matter of the various classes to the end that 
the rates charged may be adequate to cover the expense 
of each class; 

Resolved, That we again indorse the movement for 1- 
cent letter postage, and that the association assist in the 
furtherance of the movement. 

Resolved, That this association respectfully requests 
and strongly urges Congress to repeal the National 
Bankruptcy Act and to enact one in its place which 
shall be suitable to present-day conditions and shall not 
do an injustice to either debtors or creditors. 

Resolved, That this association does indorse that law 
generally known as the Printers’ Ink Model Statute de- 
signed to prevent misleading and deceptive advertising, 
and does respectfully request and strongly urge Con- 
gress to place this law on the statute books of the Unit- 
ed States. 

Resolved, That we reaffirm the association’s stand in 
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From left to right:  ¢ Arndt, Blair, Neb.; F. H. DeLoach, Demopolis, Ala.; J. W. Tyre, Detroit, Mich.; 


. H. Matthews, Camden, Ala.; 


favor of price maintenance; that we again indorse the 
Stevens Bill, H. R. 13,305, and that we use every honor- 
able means to secure the enactment of same by Con- 
gress. 

Whereas, A representative of retail merchants has 
not been appointed a member of the Federal Trade Com- 
mission; 

Resolved, That this association does most respectfully 
request the appointment of a retail merchant on the 
Federal Trade Commission as soon as a vacancy occurs. 

Resolved That this association does pledge to the 
Federal Trade Commission its most hearty support and 
assistance in every way possible. 

Whereas, The National Chamber of Commerce has 
seen fit to appoint an advisory committee to co-operate 
with the Federal Trade Commission and has not ap- 
pointed a retail merchant on such advisory committee; 
therefore be it 

Resolved, That this association does respectfully re- 
quest that a retail merchant be appointed on such com- 
mittee at the earliest possible opportunity. 

Whereas, There are in existence various trading- 
stamp, coupon and profit-sharing schemes being pro- 
moted by outside companies; therefore be it 

Resolved, That this association desires to go on rec- 
ord as opposing all such schemes for the reason that it 
believes them to be detrimental to the interests of 
wholesale and retail distributors and consumers alike, 
adding an unnecessary cost to the goods. 

Whereas, Since death has removed from our midst 
our beloved and honored member and friend, former 
President H. L. McNamara, whose loyalty and devotion 
to the association from its infancy have endeared his 
name to all who knew him; therefore be it 

Resolved, That we here make public acknowledgment 
of our deep sense of loss and bereavement and extend to 
his family and friends our sincere sympathy. 


The social activities of the national convention 
really started in Chicago where an automobile ride 
through the beautiful parkways of the great lake 
city was given the delegates by the Chicago hard- 
ware merchants. This was followed by a luncheon 
at the Hardware Club which was attended by nearly 
200 hardware people. Several prominent people 
in the trade responded to toasts, and Chicago 
formally announced its intention of securing the Na- 
tional Retail Hardware Convention for 1917. Tak- 
ing their treatment at the Chicago Hardware Club 


Secretary A. J. Scott, Michigan 
as a sample of Chicago hospitality the delegates did 
not hesitate to endorse the Chicago boom. 

On Tuesday evening, in St. Paul, the officers of 
the National Association held a reception which was 
followed by dancing. 

On Wednesday the ladies of the convention were 
entertained at a luncheon at White Bear Lake. In 
the afternoon the entire party of delegates and their 
guests were taken on a delightful automobile ride 
about the Twin Cities. In the evening they were 
entertained at a theater party, the principal feature 
of which was the New England motion picture invi- 
tation which landed the 1916 convention for Boston. 

On Thursday afternoon the ladies were enter- 
tained at the St. Paul Town and Country Club at 
a bridge party and in the evening while they were 
being pleasantly entertained at the St. Paul Hotel 
the men accepted an invitation to attend a meeting 
of the ancient order of Matadors. 

The thirty-fourth degree of this old and honor- 
able organization was electrically delivered on sev- 
eral candidates. It is reported that the boys were 
seated in wired chairs and their feet rested on well 
wet earth. The order of the bent shovel handle 
and the mystic degree of the barrel stave were ad- 
ministered with “telling effect, and after the first 
initiation candidates in waiting were said to have 
thinned perceptibly. Fred Young is reported to 
have secured copyright on the degrees for the 
South. 

On Friday the delegates spent the entire day at 
Lake Minnetonka which is one of the most beautiful 
lakes in America. 

At the close of the big picnic the delegates were 
unanimous in declaring that Secretary Roberts and 
the Minnesota bunch surely knew how to entertain. 

Herbert P. Sheets of the National Association 
office gave the following information on the Price 
and Service Bureau: 

S most of you doubtless know, the Price and Serv- 

ice Bureau as such is just entering well into its 
second year of activity, though some of the work it 
performs has been done for years by the national 
office in a limited way, as well as by the Trade Rela- 
tions Committee during the past few years. 
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But before taking-up the details of the work and out- 
lining what has been accomplished, it may not be amiss 
to consider briefly some of the more pressing problems 
now demanding solution by the retail trade, and the 
modern tendencies of business conduct as they appear 
to us at national headquarters. 


Changing Conditions 


Conditions now are far different from the days of our 
grandfathers, and old-school methods have no place in 
these modern times. The development of direct selling 
greatly assisted by cheaper, quicker, and better trans- 
portation facilities, has brought about a new era in mer- 
chandising and injected a new spirit into retail business. 

So the retailer of to-day who would be successful must 
get away from the precedent of the past and blaze new 
business trails, or at least follow those which have been 
charted for him. He must learn to adapt himself to, 
and take advantage of, conditions as ‘they are, rather 
than bewail the fact that times are not as they were. 

For though competition may at times seem rather dif- 
ficult to meet, it should be accepted as an incentive to 
more energetic effort. And while competitors may now 
be strong, and apparently growing stronger, it should 
not be fogotten that the local dealer still has the advan- 
tage of being on the ground and coming in personal con- 
tact with the people he serves, and of better knowing 
their wants and how best to satisfy them. 

There can be no doubt that with retailers buying is 
an undeveloped art; not nearly so well done as selling. 
“Selling” is usually the chief topic of conversation 
wherever retailers get together. Whenever a jobber or 
manufacturer is called upon to address a gathering of 
retailers “selling” is the burden of his message. Like- 
wise is this true when either writes for the trade press. 
And how about the trade press itself? Isn’t much more 
space devoted to selling than to any other general topic? 

But has anyone ever heard of any of the great uni- 
versities installing a “school for buying”? Has anyone 
ever conceived the wisdom of promoting a “correspon- 
dence school of buying”? Do manufacturers and jobbers 
urge upon retailers the necessity of greater proficiency 
in buying? Do retailers themselves in their gatherings 
discuss buying with the same interest and intelligence 
given to the interchange of ideas on salesmanship? Has 
anyone, so far as the retail trade is concerned, ever sug- 
gested the application of science in buying and the de- 
sirability of studying this science with the same con- 
centrated energy which admittedly must be given to 
selling? 

On the other hand, is it not true that consumers are 
constantly becoming more proficient as buyers, and that 
catalog houses, chain and department stores consider 
buying as of equal importance to, or of even greater im- 
portance than, selling? And does not each of these 
agencies demand of its buyers the utmost skill and abil- 
ity, and pay them on the basis of their efficiency? 

And is it not further true that the success of every 
one of these undertakings is due most largely to scien- 
tific buying, even though no feature is overlooked in get- 
ting the most out of selling? 

Again, do not manufacturers and jobbers both use the 
utmost discretion in the selection of their buyers, and 
is not their success also dependent upon the care used 
in making purchases? 

Thus it surely seems reasonable that the time has now 
come when, along with his study of how best to sell, the 
retailer must also dig deep into the fundamentals of 
how best to buy, if he is to survive in the face of con- 
stantly increasing competition from those channels 
which are building so successfully upon the very foun- 
dation of buying. 

It is clearly past argument that in the face of his 
ever-growing competition the dealer must purchase his 
goods at right prices if his commercial efforts are to be 
compensated with a reasonable degree of success. Any 
discussion of this proposition would accomplish a mere 
waste of time. 

The very fact-that last year’s business of one catalog 
house alone showed an increase of nearly $10,000,000, 
while its sales for the past.month were almost $1,000,000 
more than any previous May, indicates plainiy enough 
that. the consumer is more than ever looking for the 
price, and conclusively proves the necessity of similar 
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search on the part of the retailer who would continue 
long in business. 

And to get the price the merchant must not only know 
what that price should be, and most energetically search 
for that price, but his business methods must be such 
as to justify him in demanding, and the seller in giving, 
the price. . 

So when the Price and Service Bureau was finally au- 
thorized by the National Executive Committee, after 
being under careful consideration for more than a year, 
it became more than ever our business to dig into these 
problems; and much preliminary price and other data 
had to be compiled before inquiries could be invited. 

Preconceived ideas had to be readjusted; false starts 
corrected; new plans made on the basis of our growing 
experience in long range contact with the individual 
membership; unforeseen difficulties overcome, so that 
the service should be more adaptable to each dealer 
considered in the light of his own special requirements. ' 

Indeed, the peculiar situation in which we found our- 
selves was that we had planned our work somewhat 
wholesale, with the membership body in mind, and then 
found it necessary to at once get to a retail basis and 
deal with the individual, just as you do with your cus- 
tomers, each of whom has a different need, and his own 
personal views as to how that need shall be supplied. 

It -will be easily seen, therefore, that the Price and 
Service Bureau did not spring into existence full grown. 
It had to be developed. It is still being developed. Nor 
can its development ever cease if it is to continue ren- 
dering most effective service to the membership. 

That we have succeeded as we have; that we have 
been able to efficiently serve no small number of mem- 
bers; that our year’s study and experience has better 
equipped us for more effective further service, are all 
causes of satisfaction to those of us more directly re- 
sponsible for this work. 


Character of Inquiries 


Since its inception the Price and Service Bureau has 
been called upon to answer several thousand inquiries, 
covering nearly a thousand distinct subjects, with many 
variations, and necessitating the writing of many times 
as many letters. 

These inquiries have come from all parts of the As- 
sociation field, but most largely from the Central and 
Northwestern States. Wisconsin has furnished more 
than any other State, doubtless attributable in large 
part to the special activity of Secretary Jacobs in bring- 
ing our efforts to the attention of his members. 

That you may the better appreciate the widely varied 
character of the information wanted and get a clearer 
understanding of the difficulties of assembling advance 
data, and consequently having constantly on hand up- 
to-date information on all subjects likely to be called 
for, a few random inquiries are here noted: 

“Where can I buy balloons such as were used for ad- 
vertising purposes at one of our hardware conventions?” 

“Soon I shall order a car of No. 1 sea green roofing 
slate, 24 x 12 and 24 x 14. Present cost is $4 per square, 
f.o.b. Vermont quarry, with 5c. discount for payment 
within 15 days. Can you suggest where I may get a 
better price? There is.no catalog house competition.” 

“Please furnish us with addresses of manufacturers 
of cement mixing machinery.” 

“We have been paying our jobbers $1.75 to $1.85 for 
railroad milk cans weighing from 14 to 16 pounds. We 
consider this too much. Can you help us?” 

“‘We were formerly able to get a discount of 80-10-10 
per cent on japanned shelf brackets, but now our job- 
bers want 75-10 per cent, with a possible 10 per cent. 
Where can we buy at the old discount, or better?” 

“Can you give us the names of manufacturers of 
small rotary pumps for raising water from cistern to 
attic?” 

“We have been buying ice cream freezers at $1.30, 
$1.63, $1.80 and $2.30 for 2, 3, 4, and 6 quart sizes. 
Sears, Roebuck & Co. sell at $1.60, $1.90, $2.30 and 
$2.90. Tell us where we can get a good freezer to meet 
these figures at a profit.” 

“Would be glad to have you advise the best place to 
buy machine and carriage bolts.” 

“Please advise where we can buy 100 ft. of cast-iron 
culvert, round and flat.” 
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The New England bunch visited Goat Island at Niagara 


“What should I pay for 100 lb. of binder twine? 
Best present quotation is about 9%c., f.o.b. my station.” 

“Where can we buy, in small lots, electrical supplies 
such as wire, tubes, knobs, cleats, switches, rosettes, 
etc.?” 

“What should we pay for ammunition?” 

“Please advise where we may purchase rubber bowl 
rings for all kinds of cream separators.” 

“We are in the market for a 40 or 50-ft. steel 
tower, strong enough to hold a thousand-pound swing- 
ing bell. Please give us information as to what this 
should cost, and by whom made.” 

“Would like to know what we should pay for clothes 
wringers.” 

“Please tell us who makes the Chase lawn mower.” 

‘“‘Where can I buy hardware to best advantage?” 

“Can you advise the maker of a transport truck for 
_ disc harrow with a casting marked D349?” 

“Kindly give the address of Denning Mfg. Company, 
maker of hardware for church furniture.” 

“A salesman for the Merchants Syndicate Catalog 
Company has quoted me prices which seem too low to 
be true. Please advise what you know about the con- 
cern.” 

Not only do these quotations show the wide range of 
information which must always be at our command, 
but also the very indefinite character of many, as “What 
should be paid for ammunition?”, and “clothes wring- 
ers,” where hardware can be bought to best advan- 
tage,” etc.; the difficulty of answering which everyone 
will readily appreciate. 

One of the big problems involved in the work of the 
Price and Service Bureau is to get definite statements 
from dealers as to just what they want to know. If 
they are hazy in presenting what they conceive to be 
their needs, they can hardly expect us to be less hazy in 
trying to answer. 


New Members Benefit 


The following illustrations will show to some extent 
the character of the service we have given: 

“A Michigan dealer had an order for a 250-lb. school- 
house bell, at the catalog-house price of $9.55. We told 
him where he could buy at $8.10.” 

“An Arkansas member had jobber’s quotation of 
$2.75 per hundred on No. 2 packers’ cans in small lots. 
He was advised where he could purchase at $2.” 

“A North Dakota merchant was paying $3 per dozen 
for certain sweat pads; $2.50 was the price suggested 
by us.” 

“Another North Dakota member wanted a cheap 
bath tub to sell at the mail-order price of $5.85. 
He was told where he could purchase at $4.95.” 

“A Nebraska dealer was paying his jobber 58c. each 
for Heath pattern hay knives. The catalog house price 
is 49c. He was told factory shipment purchase could 
be made at $5.25, if jobber would not supply at $5.50.” 

“A New York dealer was quoted $6 per thousand for 
poultry leg bands. The catalogue-house price is $5.20 


He was informed where a $2 price could be secured.” 

“An Illinois member was told where $8.89 would 
buy a canvas stack cover sold by Sears at $10.50.” 

“Two dollars and seventy-five cents was the best 
price a Michigan member could get on certain dairy 
scales. As a result of our suggestions he was able to 
buy at $1.75.” 

“In the January-February flier, Ward quoted a pick- 
up cart at $4.90. Several dealers were told where a 
better cart could be secured at $4.20, or $4 in dozen lots, 
even though most manufacturers insist a lower price 
than $5 cannot be made.” 

“A Michigan member was told where wood pumps 
could be purchased at $3, $3.20 and $3.60, delivered, to 
meet Sears’ prices for the same size of $3.36, $3.65 
and $3.96.” 

“Local merchants have long been troubled by compe- 
tition on hay carriers. We have advised where carriers 
quoted by the mail houses at $3.95 can be bought at 
$2.25.” 

“Many dealers are paying around $7 for a clover cut- 
ter which sells by mail at $6.65. Investigation showed 
certain manufacturers quoting a variety of prices to 
different customers, and after a good deal of correspon- 
dence a price of $5.56, remittance with order, was lo- 
cated.” 

“Several dealers paying $1 for roller skates have 
been able to buy what are said to be better ones for 
90c. as a result of our suggestions.” 

“A Wisconsin member was paying 3c. a pound for 
hitching weights. After our letter he succeeded in buy- 
ing at 1%c.” 

“Many dealers have been, and probably many still are, 
buying well points at 75-10 per cent, exactly catalog- 
house price. To a number we have suggested sources 
of supply at 80-10 per cent.” 

“Just the other day a Minnesota member wanted 
wood preserver fo compete with Sears’ price of 32c. a 
gallon. We gave source of supply at 22c.” 

“Barrel churns are costing most dealers only a little 
less than catalog prices. Inquirers have been told 
where to buy at 10 per cent better than jobbers usually 
bill.” 

“Sears and Ward both quote Babcock testers, four 
bottle milk and cream size, at $3.60. A well-known 
jobber’s price is $4.75, but as a special favor to one cus- 
tomer the $3.60 price was made, that he might meet 
competition. Through subsequent investigation we lo- 
cated a price of $2.88, or $2.70 in lots of ten or more.” 

The impression must not be gained, however, that we 
are successful in answering every inquiry. As has a!- 
ready been stated, many questions are so uncertain in 
form as to be practically unanswerable. Often we can 
do little more than guess at what the writer may have 
in mind, though we always try to do the best we can 
in each case. 

Neither can we always name a better price than the 
dealer may be already getting. But we can usually tell 
him whether such price is approximately correct, and 
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PLAYING PARTNERS WITH THE MAN- 
UFACTURER AND JOBBER 


Co-operation Invaluable—Their Advertising Matter Tried and Tested 


By L. S. 


OLITAIRE may be great as a Robinson Crusoe 
pastime, but civilization and red blood call for 
fair partners and the holding of hands. Even 

the good book puts the stamp of approval on part- 
nerships in the words, “It is not good for man to be 
alone,” and the fact that Solomon over-played his 
hand on the strength of the admonition does not 
alter the value of the advice. At any rate, there 
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Solomon was never lonesome 


is no record to show that Solomon was ever lone- 
some, and in spite of a handicap of a thousand wives 
and numerous lady friends, he made some record as 
a man of wisdom. Partnerships, therefore, either 
in love or business carry the O. K. of society and 
religion, and the man who attempts to play a lone 
hand in the game of life is billed for the discard. 
Look at the poor bachelor for example: You just 
naturally feel sorry for the poor devil whose appear- 
ance or disposition has ruled him out of the matri- 
monial game. His solitaire cooking breeds dys- 
pepsia and liver complaint, while the nail that ce- 
ments his suspenders to his Sunday trousers gives 
him the heartburn every time he sheds his coat. 

Oh, yes, I know there are a few measly cusses 
who will say, “Well, if he was married he wouldn’t 
even have the pants,” but their grouch is a direct 
descendant of boarding house cookery, and their 
judgment is warped like the top rail of a worm 
fence. Anyhow—that bewhiskered and worm in- 
fested gag has been shelved for years, and now oc- 
cupies the file adjoining the one which holds the 
mother-in-law joke of the ancients. No sane, healthy 
man of to-day takes any stock in these insinuations 
against the partner of his joys and sorrows, nor 
does he sport any great love for the man who wields 
the hammer on the grandmother of his children. 
God bless the mother-in-law. If she never did 
more than furnish material for the greatest part- 
nership on earth, she deserves a monument rather 
than the axe. 

But why this rhapsody on partners and the two- 
handed game? It’s a secret, but I’ll whisper it to 
you. It’s merely a prelude to a sermon on get-to- 
gether lines, whose Golden Text is “Be a partner 
to the manufacturers and jobbers.” To be sure, you 
may have to teach them some of the fine points of 
the game, but when they tumble to the count, there’! 
be mighty little trumping of perfectly good aces. 


SOULE 


The fact of the matter is—the manufacturers and 
jobbers have dealt you some pretty good hands in 
the past, and the main reasons for your failure to 
win honors have been bone-head plays and bum 
leads. You’ve failed to back up your partner’s bid, 
and your mail order opponents have named their 
own trump. This is particularly true in regard to 
the advertising material sent you by manufacturers. 
and distributors of high class goods. How often 
have you given them a square deal along this line? 
Take a pocket flashlight and explore the darkest 
corner of that back room of yours. Take an honest 
inventory of the wasted advertising efforts which 
have failed to make good merely from lack of oppor- 
tunity. Nota bunch of cheap dope either, but high 
class lithographed material, fairly bristling with 
selling arguments. It represents the brains of the 
best and highest salaried advertising men of this 
country. That same pile of material, in the hands 
of your farmer friends, would sidetrack some of the 
daily reading of “Sears Roebuck” and put a kink in 
Uncle Sam’s money order business. 


Manufacturers’ Advertising Tested 


This tailor-made advertising stuff sent you by 
the manufacturer has been thoroughly tested and 
tried out. It has proved its worth under the most 
adverse conditions. The man who sent it to you 
knows absolutely that if you will use it right it will 
increase both your business and his. He’s wise to 
the fact that more than fifty per cent of it will 
never go any farther than your waste basket, yet 
his tests prove that the half which gets by will 
pay him well for the money invested. Can you, as: 
business men, afford to pass up the opportunity he 
has created? You’ve got a mailing list—or at least. 

















Se fren SAE : =! Soltsseee see S 
Gas: wary Ui . 2 Ses 
The nail that cements his suspenders 


you should have—and you know by experience that 
money invested in postage pays as well, if not bet- 
ter, than any other form of retail advertising. The 
average man likes to get mail, even if it is only a 
treatise on spray pumps or cream separators, and 
the limited social advantages of farm life make the 
farmer a sure reader of all attractive advertising 
matter. 

The manufacturer, through the magazines and 
farm papers, has made his name a household by- 
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word, and his trademark a guarantee of quality to 
many of your customers. If you systematically fol- 
low up his magazine work with a thorough mailing 
list campaign, you naturally link your name or the 
name of your store, with his, and gain both in 
trade and prestige. 

To get the most out of this form of advertising, 
each bundle of factory furnished material should be 
accompanied by a short personal letter calling at- 
tention to the fact that you are the accredited agent 
for the goods advertised, and that you have them in 
your stock at the regular prices. Your customer 
naturally reads the letter first, and in this manner 
you bring your name prominently before him, even 
. before the advertisement is read. This method has 
been tried out in many places, and the results are 
absolutely certain if the work is honestly done. 

Make a practice of wrapping up some form of 
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Explore the darkest corner of that back room 


advertising in every package that crosses your 
counter. Impress your sales force with the value 
and economy of this form of advertising and insist 
on your orders being carried out. And right here 
let me say—if there are any clerks in your employ 
who are not in sympathy with your efforts to better 
your business conditions, no matter what their other 
qualifications may be, let them go at once. Loyalty 
is the first essential of good business, and the sell- 
ing end of your force must pull in unison with the 
advertising department if you are to get results. 
If you run short of advertising material, write to 
your jobber for more. He will gladly furnish all 
you will use in a proper manner, and in all prob- 
ability will favor you with a supply of newer and 
more attractive stuff. 


Statements of Accounts 


Practice taking the sharp edge off the monthly 
statements you send your customers, by including 
something particularly attractive in the advertising 
line. Most men hate to be dunned, and there are 
still some of our farmer friends who can’t distin- 
guish between a statement of an account and a 
dunn. Try disarming this class of customer by in- 
cluding a short personal letter with the statement, 
and a bunch of advertising along some line you 
think he is particularly interested in. Some mer- 
chants I know keep a record of the things which 
most interest their different customers, and bend 
their advertising along these lines. One firm in 
Idaho keeps up what they term a Fad Book, in which 
they record all the fads of their customers. 

For instance, one man is interested in blooded 
stock; another in fancy poultry; still another is a 
motor bug or a horse racer; all these things are 
made a matter of record, and all new advertising 
matter along any of these lines is sent to the man 
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interested. The plan has proved a great success, 
and the originators of the scheme are enthusiastic 
over it. 


Make the Most of the Seasons 


Keep your weather eye on the seasons, and work 
continually for future sales. Beat the catalog 
houses at their own game, by being Johnnie-on-the- 
spot with advertising hints on seasonable goods. 
In the spring send out machinery, spray, fencing, 
poultry supply, and paint literature; when the roads 
are at their best in summer boost your line of auto- 
mobile accessories, or your vehicle business, and slip 
in ahead of the game season with the latest dope on 
guns and ammunition. The approach of fall is a sig- 
nal to go strong on stoves and heating plants, and 
winter is a sort of advertising clearing house for 
the creation of all kinds of future business. The 
slack time in January and February can always be 
used to advantage in promoting desires among your 
customers along the lines of new farm machinery, 
cream separators, ranges, plumbing, etc. Study the 
man who buys, and help him discover his needs. If 
he shows a desire to make his home and surround- 
ings attractive, back up his inclinations with 
pamphlets on paint information, patent fencing, 
roofing, cement work, garden or lawn tools and 
kindred lines. 

If he’s a sportsman, keep him posted on the latest 
fads in guns, fishing tackle, camping outfits, etc. 
If he’s an athlete remind him of your stock of golf 
clubs, tennis racquets, baseball gloves and other 
sporting goods. Keep your farmer friends informed 
regarding incubators, brooders, gasoline engines, 
manure spreaders, or stable equipment, and inci- 
dentally post their wives on the advantages of coffee 
percolators, washing machines, and bathroom ac- 
cessories. 

Keep in your mind the fact that if the advertis- 
ing matter furnished you was lacking in punch or 
selling power, the manufacturer would never have 
wasted time, talent and money in getting it to you. 
He’s been a fair partner, so far as advertising goes, 
and the balance of the game is strictly up to you. 

Cut out Business Solitaire. It’s a lonesome game 
with still more lonesome profits. Be a partner on 
the ground floor in this great game where there is 























Take the edges off the monthly statements 


nothing for you to lose but a few postage stamps, 
and a whole world of business to gain. Be Game! 
Show the manufacturer that the retail hardware 
dealer is a true sport. Play the high cards he has 
dealt you, and with your heart in the game go after 
the big score. Pick thé blue ribbon off the catalog 
house, and decorate it with the consolation prize. 
You’ve got the time, the place, and the winning 
hand. Commercial and social success are the hon- 
ors. Goin and win! 
































500 HARDWARE DEALERS ATTEND 
GEORGIA CONVENTION 


Will Meet at Tybee Island in 1916 


HE tenth annual convention of the Georgia 
i% Hardware Association convened recently in 
the auditorium of the Hotel Dempsey, Macon, 
Ga., with several hundred delegates in attendance. 
J. H. Harris of Carrollton, president of the asso- 
ciation, presided over the gathering. 
Mayor Bridges Smith made the welcome address 
and R. W. Hatcher of Milledgeville responded. 
After the president’s address, Frank Cassell, of 
the Belknap Hardware Company, and H. M. Owsley 
of the Shapley Hardware Company of St. Louis 
made brief addresses. 


In Executive Session 


The afternoon session was an executive session 
with only members in attendance. The annual re- 
port of the secretary and treasurer, John L. Moore, 
was read and adopted. 

T. G. Greene and W. P. Lewis addressed the con- 
vention on the subject, “Mutual Fire Insurance,” 
and J. R. Gamble, on “Price and Service.” 

The following committees were announced at the 
afternoon session: 

Bylaws—J. R. Hall, C. C. Shouse and L. M. Mad- 
dox. ' 

Suggestion—W. W. Robinson, L. L. Hutchinson 
and W. Z. Yates. 

Nomination—R. W. Hatcher, T. W. Webb and R. 
A. Morris. 

Auditing—S. P. Turnbull, J. W. Barrow and J. 
P. Vickery. 

Time and Place—R. E. Jarman, J. T. Killen and 
Herbert Breedlove. 

Resolutions—T. G. Greene, J. S. Sirmans and H. 
L. Turner. 

A telegram was received from Americus during 
the session asking for the convention for next year. 

The night session was an executive session, a con- 
tinuation of the afternoon session. The feature 
was a question box in charge of G. W. Woodruff 
and J. R. Hall. 

Following a four-cornered fight for the next con- 
vention city, Savannah was successful when the 
hardware dealers, by decisive vote decided to hold 
their 1916 session at Tybee Island. 

Columbus, Athens and the little city of Bowden 
were the other contestants and, after the vote had 
been taken, representatives of the three other cities 
arose and requested that the choice of Tybee Island 
be made by a rising vote. This was done. 

The following officers were eleced: W. W. Rob- 
inson, president, Dublin; R. E. Jarman, Jr., first 
vice-president, Baxley; C. X. Balfour, second 
vice-president, Savannah; John L. Moore, secre- 
tary and treasurer, Madison. 

Executive Committee: W. W. Robinson, Dublin; 
R. E. Jarman, Jr., Baxley; C. X. Balfour, Savan- 
nah; John L. Moore, Madison; Herbert Breedlove, 
Monroe; W. O. Barrow, Bowdon; Jack Dempsey, 
Jackson. 

Delegates to National Convention: 
Eatonton; J. R. Hall, Moultrie. 

Addresses were made by the president, secretary- 
treasurer and guests well known in the hardware 
field. 

Mr. Gamble spoke on the Price and Service Bu- 
reau, advising a closer study of the mail order 
catalogs. 


T. G. Greene, 


T. G. Greene of Eatonton spoke on Mutual Fire 
Insurance, deploring the fact that the Georgia Re- 
tail Hardware Association, while standing higher 
financially as an association than any other in the 
Southern States, carried less insurance in the Hard- 
ware Mutuals than almost any other association, 
and urged upon the membership a closer investiga- 
tion of the benefits to be derived from securing 
policies with the Mutual companies. 

W. P. Lewis, secretary of the National Hardware 
Mutual Fire Insurance Company, of Huntingdon, 
Pa., when called upon for an address on this sub- 
ject, stated that he was with the convention for a 
two-fold purpose: First, to outline to the mem- 
bers of the association the principles: on which 
Hardware Mutual Insurance is operated, and, sec- 
ond, to give them an opportunity to ask any ques- 
tions which might occur to them in this connection. 

Mr. Lewis handled the subject under three heads 
—Purpose, Methods and Results. Under the first, 
he stated that “the purpose is to put into opera- 
tion a co-operative effort to get results for the mem- 
bers. In this Hardware Mutual you pay for no 
losses, and the cost of insurance is based on fires 
that have occurred in your own line of business.” 

The members of the association took a recess 
from the convention business and attended a base- 
ball game between Macon and Charleston. 

A big barbecue followed the game and was given 
by the local hardware dealers and the Chamber of 
Commerce. 


Remington Plant Not For Sale 


jess G the last few days there have been very 

persistent rumors to the effect that Germany 
was seeking to nurchase American ammunition 
making plants, not so much on account of any short- 
age of ammunition for its own armies as with a 
view to putting an end to the tremendous shipments 
which are going forward to the Allies. The Rem- 
ington Arms-Union Metallic Cartridge Company and 
the Bethlehem Steel Company have both been speci- 
fically named as objective points of the German ef- 
forts. 

But it now appears that there is not the slightest 
chance of Germany securing a dollar’s worth of in- 
terest in either of these two great concerns. 

Samuel F. Pryor, vice-president and general man- 
ager of the Remington Arms-Union Metallic Cart- 
ridge Company says that no amount of money which 
anybody might offer would induce the owners to 
dispose of the plants and thus prevent the perform- 
ance of existing contracts. 

Mr. Pryor was equally emphatic in asserting that 
the additions to the plants did not constitute a mere 
temporary expedient, but were largely made in ac- 
cordance with the general policy of expansion 
adopted by the company before the outbreak of the 
European war, and that this policy would not be 
interfered with even if the war were to come to an 
end to-morrow. The additions to the plants, now 
under construction, are of the most modern type 
and of the most substantial, durable and permanent 
character.—Commercial and Financial World, New 
York. 
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HOW HARD-WARE BROTHERS SELL 
HOUSEWARES 


Henry Mohr’s Boys Boost the Wringer Business 
By “THE ASSISTANT MANAGER” 


know how to use a good name. Their 
signs all read “Hard-Ware Brothers.” 
Their business is largely diversified. I paid them 
a flying visit the first day in June and caught sev- 
eral kinks worth copying. In Hard-Ware Brothers 


Wx BROTHERS of Spokane, Wash., surely 

















One of a battery of nine movable display racks that sell 
housewares for Ware Brothers 


housewares department I found a battery of nine 
display racks that certainly are out of the ordinary. 

My .introduction to the sales force was imme- 
diately followed by the unloading of one of these 
display racks or tables. We rolled it out in front 
of the store into the sunlight, redecorated it with 
the wares we had removed and unswung our HARD- 
WARE AGE Graflex for action. I played backward 
and forward fishing for the right light and focus 
and then snapped. As I raised my head from the 
camera hood I met the belligerent stare of two in- 
dividuals, who looked like some of the characters 
I met last year in the Hotel DeGink. 


Walking Delegate Meets a Diplomat 


“I’m Kelly,” said the evident leader of the pair 
as he reached a rather grimy paw at me. “How 
are you, Kelly?” I replied as I beat him to the high 
hold in a hand clasp. “Good,” he replied, giving me 
the ancient grip of some order in which I am not 
in good standing. I said nothing and Kelly still 
gripped and waited for my response. All the while 
Kelly’s jaw grew more aggressive and his com- 
panion edged round on my flank. I smelled trou- 
ble, smiled frankly and said, “What’s in the wind, 
Kelly?” His answer cleared the sky. “What’r 
you taking pictures fer merchants in this town 
fer?” 


Kelly was the walking delegate. His secretary 


has evidently been selected more for his physical 
fitness than for artistic temperament. 

Seeing the rapid approach of a practical demon- 
stration of what happens to a “scab photographer” 
and having great love for my Graflex, as well as 
a love of peace that rivals even that of William 
Jennings Bryan’s, I hastened to assure “Kelly & Co.” 
that I was a visiting hardware man who was a 
camera crank and I was “snapping” for my own 
exclusive use. 

Kelly said, “Oh! That’s different,” and the 
union adjourned around the corner. And yet some 
folks think this isn’t a diplomat’s job. 


For the Man Who Has Tools, Time and the Inspiration 


The picture was pretty good. The display rack 
or table is better. It is 5% ft. high, 2% ft. wide 
and 4'5 ft. in length. The base is substantially 
made to accommodate two good stock bins and is 
supported by four 14-in. 2 x 2 posts; three shelves 
or tables are arranged above for the accommodation 
of goods. 

This fixture is placed on good casters and when 
working with eight of its mates makes a strong 
impression. Being so easily movable, these dis- 
play tables can be shifted from one part of the 
store to another with little trouble. On casters 
they can be placed on an angle with the store aisles. 
On special sale days they can be quickly emptied 
and loaded with the goods that are being pushed. 
It is the best method of showing housewares I 
have ever seen and should be copied by progressive 
dealers who have tools, time and the inclination to 
improve. I know a dozen stores where this idea 
will be snapped up in a hurry. I hope some of 
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Wringers attached to cleats on the sales tables of 
the Henry Mohr Hardware, Tacoma, Wash. 


the scores of other fellows who use it will send me 
the picture and story of some of their homemade 
selling kinks for the use of the fraternity. 


Mohr’s Medicine for Wringers 


A few days before I visited Spokane I was in 
Tacoma, where I visited the Henry Mohr Hard- 
ware. In their housefurnishing department I saw 
a simple plan for displaying clothes wringers. It 
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consisted of a number of cleats about 1 in. wide, 
3 in. deep and 20 in. long. These were placed at 
regular intervals and at angles along the edge of a 
sales table. They were each held firmly in place 
on each side by two angle irons. Then samples of 
clothes wringers were fastened to these cleats as 
securely as though they had been attached to tubs. 
Being placed at an angle gave the prospective cus- 
tomer a better view of the goods. The handle end 
of the wringers were all at the table edge, but the 
handles were not attached. One handle was kept 
handy. It fitted most of the stock and could be at- 
tached to any sample in a second. In making 
wringer sales the boys in this store give a demon- 
stration of the selling points and put their story 
over with such punch that wringer sales have 
climbed steadily upward since this system has been 




















Hardware Age 


adopted. This is a combination of head work and 
hand work. It runs circles around most of the 
wringer racks we see. It has proved good medicine 
for Mohr, and more of us should get our prescrip- 
tions filled with the same tonic. 


Short Job Full of Long Possibilities 


Good business men after all are just ordinary 
people possessed of ordinary talents, but they use 
the things they see. Mohr’s method will sell 
wringers for the concerns who use it. 

The material for cleats is in our back room, the 
angle irons are on our shelves, the store saw may 
be dull, and the store plane may be rusty, but it’s 
a short job full of long possibilities, so let’s tackle 
it. There’s a nice little surprise in store for the 
traveling man who sells us wringers. 





HOW THE HENRY MOHR HARDWARE 
SIMPLIFIES CHAIN SALES 


By “THE ASSISTANT MANAGER” 


Tacoma lost one of its best citizens. He 

easily ranked as one of the foremost retail 
hardware merchants of the country. His energetic 
business-building methods and his foresight built 
for him a fortune and a business institution of 
which any man might well be proud. He was one 
of those progressive spirits who seemed to know 
when an old business center first showed signs of 
decay. He knew this in Tacoma, and moved to a 
new location on a new business street where scores 
of his friends predicted his failure. The store he 
built in this new location is to-day in the very heart 
of the business center of this hustling Pacific Coast 


city. 


W te Henry Mohr answered the last call 


Left His Business to “The Boys” 


Henry Mohr did a great work during his life- 
time, but the true greatness of the man is best 
reflected in the fact that he left his hardware busi- 
ness to the employes who had helped him build it 
and the business to-day is steadily forging forward 
on the same principles on which it was so firmly 
established. The main salesroom is big, roomy and 
splendidly lighted. The hardware is displayed with- 
out much fuss and feathers, but the general im- 
pression is that this is a good clean, wholesome 
place to trade and that the business is founded on 
quality merchandise. 


Mohr’s Hack-Saw Scratch Pad 


‘I saw a couple of home-made selling kinks in this 
store. The first solved the problem of scratch paper 
on the wrapping counter. We all know how natural 
it is to tear a corner off a roll of wrapping paper 
to figure on when pricing up a sales slip. A good 
clean piece of white paper on a good flat surface, 
and especially on a frame that is easily movable, 
solves a perplexing little problem. 

The scratch pad or rather scratch roll used in 
the Henry Mohr Hardware is home-made and 
extremely simple. The picture tells the story. 
Note particularly the new use for the hack saw as 
a paper cutter. 

Doubling the Sale of Coil Chain 

The second selling kink I saw looked easy and 

weighed something near half a ton. It greatly re- 


sembles the fellow who gave me my first good 
lacing. He looked like a mark and hit like an ele- 





phant. The Mohr heavy-weight fixture is a rack 
made to accommodate coil chain. It is made of 
l-in. upright pipe secured by floor plates. The 

















A coil chain rack that doubled sales for Henry Mohr 


top is made of %4-in pipe in a frame 5 ft. long and 
1 ft. wide. The pipe sides of this frame are bored 
to accommodate 14-in. steel bars on which the stock 
of coil chain is looped. When a sale is made one 
end of the bar on which this particular chain hangs 
is drawn out. This pushes the opposite end of 
the bar out through the outer hole in the pipe and 
on the two edges gives a double leverage or con- 
tact, which holds the bar rigidly horizontal while 
the chain is slipped off the free end. 

Coil chain is commonly carried on the shelves. It 
is commonly sold only when definitely asked for by 
the customer. It seldom, and in many stores never, 
gets the chance to speak for itself. The Mohr rack 
has solved the problem. It has more than doubled 
the sales of coil chain and is a fixture well worth 
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copying. It was no small task to carry it to good 
light on the sidewalk for a picture, but if “Live 
Wires” will use it I know the boys in this pro- 
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The Henry Mohr Hardware finds new use for a hack 
saw as a cutting edge for a scratch pad 


gressive store will agree with me that our effort 
was worth while. 

The boat for Seattle sailed at one o’clock. I 
woke up to this fact at 12.50, said good-bye on the 
run and crossed the gang plank at the speed limit, 
and as I cooled off regretted that a previous en- 
gagement had yanked me out of a store I know to 
be full of splendid merchandising ideas. 


Rich Sareasm—An Act to Hit the 
Unhit Who Hit Others 


} ines present crop of New York State legislatures, 

with all their blights and weeds, have at least 
produced one first-class wag. Senator N. M. Mar- 
shall, of Malone, Franklin County, recently intro- 
duced into the upper branch of the General Assem- 
bly of New York a farcical bill which is really not 
much more drastic than many measures aimed in 
sober earnest at transportation companies and man- 
ufacturing concerns. It seems preposterous merely 
because it applies to the hitherto unregulated in- 
dustry of agriculture and that “bulwark of the na- 
tion,” the farmer. This is the bill: 


STATE OF NEW YORK 
No. 1500 Int. 1293 
IN SENATE 


Introduced by Mr. Marshall—read twice and ordered 
printed, and when printed to be committed to the 
Committee on Agriculture. 

The people of the State of New York, represented 
in Senate and Assembly, do enact as follows: 


AN ACT 


to amend the agricultural law, in relation to prices 
of products, use of safety devices and employment of 
hired men. 

Section 1—The agricultural law is hereby amend- 
ed by adding after section 318, nine sections to be 
sections 319, 320, 321, 322, 323, 324, 325, 326, 327, 
to read as follows: 

319—Only one price for a given commodity shall 
be lawful. A farmer desiring to change a price 
shall file a schedule thereof with the State Agricul- 
tural Department, which shall go into effect thirty 
days thereafter, unless suspended by the commis- 
sioner at the instance of any consumer. 

No price shall be increased, however, except upon 
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due proof, the burden whereof shall be upon the 
farmer, that existing prices are confiscatory of his 
goods and gear. In its discretion the commission 
may refuse to permit any such increase until a 
valuation by its engineers and accountants shall 
have been taken. In such valuation the farmer 
shall have no credit for past profits invested in new 
fields or improved structures, but shall be allowed 
only original cost plus borrowed money invested. 

“Commodity,” as used herein, includes all grains, 
vegetables, live stock, dairy articles, excepting sand, 
gravel and manure. 

320—Every hired man shall work eight hours only 
a day, not including the Sabbath, and shall not 
recommence work unless he has completed a period 
of not less than eighteen hours absolute rest and 
quiet. He shall not work on the Lord’s Day nor 
on legal holidays, nor on Jack Love’s birthday. 

321—Every farmer shall hire one more hired man 
than his work requires. The only permissible ex- 
ceptions to the two foregoing sections shall be 
periods of stress resulting from earthquake, Halley’s 
comet or European invasion. 

322—All wagons and all pole and whiffle trees shall 
be provided with couplers, coupling by impact, so 
that the hired man need not go between the wheels 
of the wagon and the heels of the horses. 

All wagons shall be supplied with suitable brakes, 
grabirons, stirrups and platforms of standard di- 
mensions to be fixed by the commission. 

323—All bulls, when moving on the highway or in 
unfenced areas, shall be equipped with a bell of not 
less than fifty-pound weight, a steam whistle and an 
electric headlight of at least one thousand candle- 
power. 

324—Sheds shall be built over all fields where 
hired men have to work in summer. 

325—All field engines and machinery shall be 
fenced in, all belting shall be encased in metal hous- 
ings and-all grindstones, churns, hay cutters, bull’s 
horns, and other moving parts shall be strongly en- 
cased in sheaths for the protection of the hired man. 

326—All barns, sheds and other outbuildings shall 
in cold weather be adequately heated and at all 
times shall be well lighted and policed. 

If a calf is delayed in arriving or is born dead the 
farmer shall instantly provide another cow whose 
calf shall be born that day. 

The commission’s inspectors shall weekly inspect 
all gasoline automobiles. If a cylinder is missing 
the farmer must find it before he runs on the road 
again. 

327—The right to mortgage real estate is a fran- 
chise reserved to the State. No farmer shall make 
any mortgage nor incur any indebtedness extending 
over a period of more than one month without the 
written approval 6f the commission obtained upon 
petition and hearing and upon paying the State 
treasurer ten cents for each hundred dollars of such 
indebtedness. Indebtedness incurred without’ such 
consent shall be void. 

To enforce this act a commission of five persons 
shall be selected by the governor with a view to 
placating as many shades of political opinion as pos- 
sible. No commission shall, however, be deemed dis- 
qualified by lack of previous political or other ex- 
perience. 

Section 2—This act shall take effect immediately. 

It is hardly necessary to say that Senator Mar- 
shall’s bill will be “pickled” in the committee on 
agriculture, and, of course, it deserves to be. But 
is there not enough sober earnestness underlying 
its sarcasm to give the citizen who has not yet been 
hit by these legislative bricks a sympathetic feel- 
ing for the men and corporations who have been the 
targets for them all? 




















ee 


EN ERE IORI tye 4 (ete 


ee 


dau ——— 


ty Y 4 — 1 vy 4 . 
Oe SEE eet TE per. om 





PR 














PUBLICITY FOR THE RETAILER 


Summer—A Sales Opportunity in Hardware 
By BURT J. PARIS 


son of the year brings with it the same oppor- 
tunity to extract so much joy out of living as 
does summer. 

Every one of us has an inborn desire to pile up 
during the summer months as much pleasant living 
as we can pack into the altogether too short outdoor 
season. 

In the summer we demand more comfort, more 
conveniences and more accessories to better living. 
We demand these things and we spend the neces- 
sary money to get them. 

The idea behind this article is two-fold: to empha- 
size the fact that the hardware dealer is not getting 
as much of this summer money as rightfully belongs 
to him and to suggest in a general manner some 
ways and means by which the golden stream may 
be diverted from other channels. 


| N the summer time we really live. No other sea- 


The Hardware Store a Real Summer Store 


Has it ever occurred to you how pronouncedly a 
summer shop your hardware store really is? If you 
think it over for a moment, you will realize that you 
cater to the majority of summer needs. You sell 
the man of the house his garden tools and supplies. 
You take care of the motorists’ needs. You furnish 
practically the entire equipment of the summer 
kitchen. You make the porch and lawn comfortable 
for the hot weather. You equip the devotee of sum- 
mer sports and his brother, the camper. And in 
numberless other ways you add to summer’s pleas- 
ures. What other single shop can equal the hard- 
ware store as purveyor to their majesties, the sum- 
mer man, woman and child? 


Summer Publicity Has Been Lacking 


Despite the fact that the hardware store is a 
genuine summer shopping place, considerable of our 
great population do not consider it as such. For 
the very simple reason that they haven’t been 
apprised of the fact. 

Department stores and specialty shops, not to 
mention our old friends, the mail order people, go 
very much out of their way to cash in on the sum- 
mer season and the hardware man seems to be con- 
tent to let them all enjoy the cream of the summer 
trade. This may not mean you and then again it 


may. 
What the hardware man must do is to get a little 
summer atmosphere circulating through his aisles, 
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with the generator working overtime in his windows 
and in his advertising. 


Sound Arguments, These 


The: hardware retailer can certainly line up a 
formidable array of summer selling arguments. 
Take for example, convenience in shopping. The 
department store with its crowds and medley of 
divisions and tiresome elevators makes a sorry con- 
trast with the clean-cut, compact hardware store. 
The specialty shop cannot compare with the hard- 
ware store in completeness of summer stock. 

Then there is the advantage of dealing with a 
sales force of keener intelligence and quicker appre- 
ciation of individual needs. And, too, location is 
often a strong selling factor in summer. People 
would rather not make long journeys in warm 
weather, if they are shown that it is unnecessary. 

The mail order man loses out on summer goods 
more than on any other line. People want quick 
delivery of summer purchases, and they much pre- 
fer sitting home and ordering from a catalog when 
the weather is frosty and the great open no longer 
calls. 

Marshall all your summer arguments to the front 
of your newspaper publicity. 


Summer Window Displays 


You can do a whole lot toward creating summer 
atmosphere if you give a little attention to the win- 
dows. Get your summer goods up before the passer- 
by. Make up a real vacation window—suggest the 
summer hotel, the camp, the bungalow. Have a 
“comfort” window featuring hammocks, porch 
swings, lawn swings, garden hose, porch shades, etc. 

Stage a commuter’s garden scenario, a ‘‘cool din- 
ing room” display with electric percolators, toasters 
and other similar appliances, a “‘cool kitchen” win- 
dow with an oil stove as the main feature. And 
don’t forget to devote one window to the automobile 
as the king of summer entertainers. 

Make free use of cut-outs and show cards. 


The Summer Advertising 


A schedule of advertising that would feature the 
hardware store as the summer shopping place should 
consist of a number of ads devoted exclusively to the 
arguments suggested under the second heading of 
this article; a number of fairly large ads listing a 
comprehensive range of summer goods; several 
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“vacation” ads with the vacation spirit prominent 
in every paragraph, and a number of smaller ads 
devoted to single articles and touching upon summer 
sports and the necessary supplies. 

A series of ads such as these would develop into, 
would go a long way toward making your store 
known as a summer store. 

The purely editorial ads, those announcements 
showing why your store is the best place to buy 
summer goods, should be run at intervals during 
the next two months. Once a week, the large 
general ad could be run. This ad would be a de- 
partmentized ad and would feature everything from 
kitchen equipment to camp outfits. The vacation 
ads should be limited in number and these ought 
not to appear later than August 1. Of course, these 
ads will be more limited as to articles listed than the 
general ads. Nothing that is not pertinent to vaca- 
tion needs should be included in these ads. Include 
such items as guns, fishing tackle, cutlery, camp 
outfits, blankets, tents, etc. 

The smaller ads can run along with the others 
and for mid-week space. These ads should have 
snappy summer illustrations featuring sports, ten- 
nis, fishing, camping, baseball, etc. Such articles as 
refrigerators, ice-cream freezers, lawn mowers can 
also be presented in this small space, and the com- 
fort and convenience thought should be played up. 


The main idea in your newspaper advertising for - 


the next month or two is to constantly pound away 
on the hardware store as the summer store thought. 
We have suggested different types of summer ads, 
but all of these ads should carry the same thought 
that the hardware store is the most complete and 
the most satisfactory summer shopping place. 

We would suggest that a slogan be used in each 
ad. Such slogans “The Summer Store’ or, “Some- 
thing for Every Summer Need” convey definite im- 
pressions and count for a great deal in final results. 


Quick Action Essential 


Now is the time for a summer campaign to start 
in earnest. The backward weather in most sections 
of the country has retarded summer buying and 
July promises to be a record month, and so does 
August. Get your windows trimmed, your ads in 
the newspapers, and start your campaign to make 
your store known as a summer shop. 


Coming Hardware Conventions 


CAROLINAS RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Isle of Palms, July 13, 14, 15, 16, 1915. 
T. W. Dixon, secretary, Charlotte, N. C. 


INDIANA RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Indianapolis, Jan. 25, 26, 27, 28, 1916. 
M. L. Corey, secretary, Argos, Ind. 


WEST VIRGINIA RETAIL HARDWARE ASSOCIATION 
CONVENTION, Clarksburg, Jan. 25, 26, 27, 1916. 
J. H. Morgan, secretary, Morgantown, W. Va. 


TEXAS RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Houston, Jan. 25, 26, 27, 1916. Henry Marti, 
secretary, Dallas. 


WISCONSIN RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Milwaukee, Feb. 2, 3 4, 1916. P. J. 
Jacobs, secretary, Stevens Point. 


NEW YORK RETAIL HARDWARE ASSOCIATION CON- 
VENTION, Buffalo, Feb. 15, 16, 17, 18, 1916. John 
B. Foley, secretary, Syracuse. 


OHIO RETAIL HARDWARE ASSOCIATION CONVEN- 
TION, Cleveland, Feb. 22, 23, 24, 25, 1916. Head- 
quarters at Hollenden Hotel, exhibit in Central 
Armory. James B. Carson, secretary, Dayton, Ohio. 


135 


New England Association Elects 
Officers 


HE annual meeting of the New England Iron 
and Hardware Association was held at Young’s 
Hotel, Boston, on Tuesday, June 15, and was largely 
attended. President George M. Gray presided. 
The reports of the different committees were pre- 
sented, and showed the association to be in a pros- 
perous condition. 
After the dinner the following gentlemen were 
elected officers and directors for the ensuing year: 
































Charles A. Adams, C. H. Breck, Treasurer 


President 


Charles A. Adams, Manchester, N. H., president; 
Wilbur B. Ayer, Providence, R. I., vice-president; 
Charles H. Breck, Boston, Mass., treasurer; George 
J. Mulhall, Boston, Mass., clerk. 

Directors: Charles A. Adams, Wilbur B. Ayer, 
George M. Gray, R. M. Boutwell, A. B. Marble, 
Frank A. Marvin, Herbert Field, C. W. Henderson, 
Fred. L. Avery, C. F. Bragg, L. C. Carter. 

The retiring president, George M. Gray, thanked 
the directors and members for their co-operation 
and hearty support during his administration. 

Mr. Adams then took the chair and cordially 
thanked the members for their expression of confi- 
dence in electing him president, stating that he 
would do all in his power to advance the interests of 
the association. 

During the interval when the directors were 
electing the officers, E. P. Sanderson of Boston gave 
a very interesting talk, which was thoroughly en- 
joyed, on his recent trip to California. 


New Plant for Continental Wood 


Serew Company 


f open Continental Wood Screw Company, New Bed- 
ford, Mass., has moved from the plant which it 
has occupied since its incorporation in 1904, to a 
new plant, where it has very largely increased its 
facilities. Here it makes a large line of iron, brass, 
blued and nickeled wood screws, and is also equipped 
to make special screws, difficult headings, etc. The 
company states that it carries a large stock of all 
sizes and kinds. 


THE BRANTFORD SCALE COMPANY will erect a three- 
story brick factory at Brantford, Ont., to cost $20,000. 
J. L. Howard is manager of the company. 
































Historic 


{= the days when Lord Wolseley was only a colonel, a 
sergeant-major came to ask for a day’s leave in 
order to help his wife with the company’s washing. 

“I’ve been speaking to your wife, Pat,” said Colonel 
Wolseley, “and she begged me, whenever you came to 
me for leave on her washing day, to refuse you, be- 
cause, you get in her way so.” 

The man saluted prior to leaving the room, but when 
he got to the door he turned ’round and saluted again, 
and asked, “Have I your leave to say something, 
Colonel?” 

“Yes, Pat.” 

“Well, what I wish to say, sir, is that one of us two 
must be handling the truth rather carelessly, because 
I haven’t got a wife.”—Exachange. 


Minding His Business 


OUNG MRS. SCOTT was attending her first ball- 
game. The home team was doing well that day, 
and for a time she patiently endured her husband’s 
transports and his brief explanations. But when, amid 
the cheering, howling crowd he sprang upon the seat, 
waved his new straw hat three times around his head, 
and almost shattered it on the fat man in front, Mrs. 
Scott exclaimed: 
“What on earth’s the matter, John?” 
“Why, dearie,” he answered, as soon as he could get 
his breath, “didn’t you see the fielder catch that ball?” 
“Of course,” said young Mrs. Scott disgustedly. “I 
thought that was what he was out there for.”—Ex- 
change. 


Had the Proof 


1 Bases WINSHIP left her son Randall to play with 
his baby brother. Shortly after she heard the 
baby screaming lustily. Hurrying to the place where 
the children were playing, she found Randall picking 
up marbles, while the youngster was vainly trying to 
get hold of some of them. “Why, Randall,” said the 
mother, “don’t be so selfish! Let your little brother play 
with some of your marbles.” “But,” protested Randall, 
“he means to keep them always, mother.” “Oh, no, 
dear; I guess not,” replied the mother. “What makes 
you think that” “Well, I guess yes!” howled Randall. 
“I know he does, ’cause he’s swallowed three of ’em 
already.”—Harper’s Magazine. 


Useful, Not Ornamental 


oe DY had an eye for beauty, but he married Tina 
purely because he knew she would make him a 
good wife. 

His cousin, who had never seen the bride, met him in 
Glasgow not long after the marriage. “I suppose Tina 
is a handsome lass?” he said. “I ken y’ve gude taste, 
Sandy.” 

“Aweel,” said the bridegroom, cautiously, “she’s the 
Lord’s handiwork, Tammas; I’m no’ prepared to say 
she is His masterpiece.”—Exchange. 


Feminine 


oagers Constable (talking of German air raid) — 
One of the bombs fell less than 20 yards from where 
I was on duty the other night. 

She—Really! How exciting! 
Punch. 


Did it wake you?— 


“Love’s Labor Lost” 
UKE had been sent to the store with the mule and 


wagon. What happened is told in Luke’s end of 
the conversation over the telephone from the store. 

“Gimme seb’n-’leben. 

“Gimme dat number quick, please ’m. 

“Dis yer’s Luke, suh. 

“Dis yer’s Luke, I say, suh. 

“TI tuk de wagon to de sto’ fo’ dat truck. 

“Yes, suh, I’m at de sto’. 

“Dat mule, she balk, suh. 

“She’s balkin’ in de big road, near de sto’. 

“No, suh, she ain’ move. 

“No, suh, I don’t think she’s gwine move. 

“Yas, suh, I beat ’er. 

“TI did beat ’er good. 

“She jes’ r’ar a li’l bit, suh. 

“Yas, suh, she kick, too. 

“‘She jes’ bus’ de whiffletree li’] bit, suh. 

“No, suh, dat mule won’t lead. 

“Yas, suh, I tried it. 

“No, suh, jes’ bit at me. 

“No, suh, I ain’t tickle de laigs. 

“T tickle um las’ year, suh, once. 

“Yas, suh, we twis’ ’er tail. 

“No. suh, I ain’t done it. 

“Who done it? 

“T t’ink he’s li’l travelin’ man f’um Boston, suh. He 
twis’ ’er tail. 

“Yas, suh! She sho’ did! 

“Right spang in de face, suh. 

“Dey’s got ’im at de sto’. 

“Dey say he’s comin’ to, suh. 

“T don’t know—he do look mighty sleepy to me, suh. 

“Yas, suh, we tried dat. 

“Yas, suh, we built a fire under ’er. 

“No, suh, dat ain’ make ’er go. 

“She jes’ move up li’l bit, suh. 

“Yas, suh, de wagon bu’n right up. Dat’s whut I’m 
telephonin’ yu ’bout—to ast yu please sen’ a wagon to 
hitch up to dis yer mule. She ain’ gwine budge lessen 
she’s hitched up. Good-by, suh.”—New York Evening 


Post. 
Knocking Mother 


ORN out by a long series of appalling French ex- 
W ercises, wherein the blunders were as the sands 
of the sea, a hapless high-school mistress declared 
her intention of writing to Florence’s mother. 

Florence looked her teacher in the face. 

“Ma will be awful angry.” 

“T am afraid she will, but it is my duty to write to 
her, Florence.” 

“T don’t know,” said Florence doubtfully. “You see, 
mother always does my French for me.”—Exchange. 


Deliberation 


ISTRESS—Now, Jane, if you are strictly honest 
M and economical when you go shopping I will give 
you five shillings extra a month. 

Jane—Thank you, mum; I’ll think it over and let you 
know this evening.—Chicago Herald. 


Co-operation Desired 
OMAN—Are you fond of children? 
New Servant—yYes, ma’am, and I hope you are, 
too! I don’t like to have the entire bringing up of 
them !—E xchange. 
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WEEKLY SPECIALS OF THE GRAVES 
HARDWARE COMPANY 


Springfield Firm Gives Them a Permanent Place in Its Selling 
Campaigns 


By LEONARD TINGLE 

















The display case in the foreground is the prize trade winner of the Graves Hardware Company, Springfield, Mass. 


as a business-builder, in a systematic way. A 
corner of one of the windows is cut off by a 
portable partition and called “Our Special Corner.” 
In that particular part of the window we offer our 
weekly bargains. The specials offered are taken 
usually from regular seasonable stock and priced 
low enough to make a real attraction. The corner 
is trimmed every Tuesday morning—sometimes 
with one special only; sometimes with as many as 
six. The prices offered are in force until the goods 
are taken from the window the following Tuesday 
morning, when the original price is again resumed. 
Inside the store a place is reserved on a counter 
for these specials. A card reading: “Specials for 
This Week” and smaller price cards give the 
articles a selling power on the inside. 

A record of the sales of each week is kept by 
card index—one card for each week, and on it the 
articles, the cost, original selling price, sale price 
ana number sold. It is an excellent guide for 
future sales. 

Sometimes when a special drive on one line or 
one article is to be made, the'vestibule case is used 
for the purpose. It juts out on the sidewalk and 
meets the eye of everyone—coming or going. It 
is the most valuable display room the store owns. 
Three feet wide in the front, four and a half feet 
deep and two feet wide in the rear, it is an ideal 
place for small tools, cutlery and the smaller arti- 
cles in a hardware stock that are often neglected 
because they are practically lost in a big window. 
It can be made to hold an immense amount of these 
articles without any suggestion of crowding, and 
anything displayed in this case can usually be 


J ss: a year ago we started the Weekly Special, 


seen from every angle. It is amusing sometimes 
to watch people start at the front and walk all 
around it, bend down to get a closer view and prac- 
tically rub noses with the goods themselves. 

In the display of bathroom fixtures in the pic- 
ture fifteen different items were shown—several of 
each kind, each group plainly marked at the sale 
price. Inside the store a counter was cleared and 
a sample of each fixture was displayed on it. A 
good supply in original packages was kept on hand 
from which to sell and a large card explaining the 
special price, backed up the counter display. It 
resulted in an extremely satisfying business on this 
line. 

The weekly special has been a trade puller and 
a business builder’ for us. It calls in the transient 
trade—it keeps us constantly in the eye of our reg- 
ular customers—it makes constant patrons of those 
who come in to buy the specials only. It has found 
a permanent place among the sales-makers of this 


store. 


Sample Board Sells Garden Hose 


Here is a sample board of garden hose that is a 
sales-maker—and a live one. It works from the 
time the doors are opened till the last customer 
quits the store at night. 

Notice the size of this board—22 inches high and 
15 inches wide—large enough to push itself into the 
view of everyone who enters the store—not so large 
as to be in the way. Ten kinds of hose are sampled 
here—not sampled only, but displayed. Each sam- 
ple is a foot long and has its trademark in the 
center. Each piece rests on 2-inch brass screw 
hooks. At the right are labels giving the name of 
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the hose, the size and the price. The ply is given 
on the hose itself. 

The customer can take off any sample he desires. 
It is long enough so that he can feel it—twist it— 
bend it—he can look inside it and he can tell if it 


is the hose he wants. The name on both the hose 
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Sample board for garden hose that is a good salesman 
for the Graves Hardware Company 


_and the label makes the possibility of mix-ups very 
slight. This display board stands on a show case 
near the cashier’s desk, and by its own suggestion 
has sold hundreds of feet of garden hose to people 
who would have otherwise gone out without a 
mention of it. 


More Than Doubled the Sale of Flashlights 


By buying a large quantity we were able to se- 
cure an exceptionally low price on a line of high 
grade flashlights. 

At the first opportunity they were displayed in 
the vestibule case—displayed in quantities large 
enough to give the idea that this was no half- 
hearted affair. The low prices at which they were 
offered moved off a lot of them. 

It is often the case with special sales that a cer- 
tain amount of the stock hangs back and refuses 
to move. This was no exception. We still had a 
lot of lights on hand that sold about a third as 
fast as they should. Then our display board blos- 
somed forth. 

It is made of beaver board, painted gold and let- 
tered in black. It has an easel back and just fits 
the top of a small counter case in which our entire 
line of flashlights is displayed. Underneath each 
of the lights, which are securely wired, the price 
is lettered in black. A sample of each is kept in 
the case below and the stock in a drawer directly 
behind. 

Standing on one side of the very front of the 
store this display reaches out for business—and 
gets it. It stops people coming, and those it fails 
to reach coming in, it gets going out. There is 
no question “How much ?”—the usual story is, “Let 
me have one of those flashlights.” This little board 
is responsible for an immense increase in flash- 
light sales. 





Hardware Age 


The Ballad of the Hardware Man 


_J E was a nice young hardware man as you could 
plainly tell, 
He minded his own business and attended to it well; 
It was a shame to pick him out for such a shabby trick, 
Because it really got his goat and nearly made him sick. 


OR, as he waited on his trade with smiling, sweet 
content, 

There entered Mr. Wouldbe Smart, on certain mischief 
bent, 

He turned upon the hardware man a sly and grinning 
leer, 

Then set his tongue to moving on its well oiled running 
gear. 


¢¢7] THOUGHT I’d just drop in today to have a little 


peep 
At several things of interest which most probably you 
keep; 
And first of all I’ll mention,” here he laughed a loud 
guffaw, 


“If quite agreeable to you I want to see a saw. 


66 ND after that, if you consent, together we will 
move 
To that sequestered corner where I see a cooking stove. 
For, just to have a sight of something which to me is 
strange, 
I want to watch the method by which you arrange a 
range. 


¢éTIVHEN if you'll kindly take me to the charming 
garden plot 
Which surely is located in some quite convenient spot, 
My curious eyes will gladly turn a most inquiring gaze 
Upon the well kept corner wherein you your razors 
raise. 


¢¢KATEXT, as the sun is shining, and the weather very 
warm, 

With not an indication of a cooling thunder storm, 

It will surely be refreshing, even though it makes us 


sneeze, 
To enter that apartment where the ice cream freezers 


freeze. 


66 HEN we return I’ll show you that I willingly 
will pay 

For all your kind attention, as a doctor, let me say, 

I will give a freshening tonic to the bucket on that nail, 

For, if I am not mistaken, it appears a little pail.” 


EWARE, you jokers, do not think there is no limit 
set 

To measure how far you may go before what’s yours 
you get, 

The Hardware man, though very nice, had not yet 
sprouted wings, 

And he was spurred to madness by the punster’s cruel 
stings. 


“Come over in the office and see where we file each 
file ; 
There, also, is the salary we pay each week to Sal, 
Close by the acid gallery where we galvanize the gal. 


}’ wrath he rose and shouted, no longer did he smile, 


é¢<6IT\HEN, if you are not satisfied, before you’re hotly 
fired, 


We’ll go into the room where autos rest when they are 
tired; 

I’ll take you to the canning place where all the door 
jams jam, 

Then, in delight, I’ll turn to you and hammer on a 
ham.” 


patty the joking fiend could bolt his ivory nob 

was bumped, 

Then he was pushed into a trough and water on him 
pumped; 

He wrenched about in anger, but could not filter 
through 

The vise-like grip that held him until he got his due. 

—Hardware Hints. 











~ THINGS WORTH KNOWING ABOUT 
AUGERS AND AUGER BITS 


By E. H. DARVILLE 
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The principal processes in making an auger bit. From left to right: 1, stock for blank as cut from bar. 2, shank 

put on. 3, blank plated ready for twist. 4, twist formed. 5, stock cut for the head. 6, head upset. 7, screw 

point milled. 8, 9, 10, edges ground; hollows of twist ground; head milled to shape. 11, rough filed. 12, rough 
polished. 13, finish polished; cheapest bit made. 14, type of a fine bit, highly polished 


first manufactured in the United States may 
be questioned perhaps, but Job T. Pugh, Phila- 
delphia, Pa., says his business was established there 
in 1774 and is the oldest auger works in the world. 
Augers were made also as long ago as 1790 in Ware, 
a post village in Hampshire County, Mass., 27 miles 


a) ars when and where augers and auger bits were 


northeast of Springfield and nearly the same dis- — 


tance west of Worcester. John F. Hebard, who was 
long superintendent of the Snell Mfg. Company, 
Fiskdale, Mass., in an address before a local his- 
torical society, said that deacon Snell told him per- 
sonally that his (Snell’s) father made augers in 
Ware in 1790. These were manufactured under the 
name of Thomas Snell & Co., later becoming Snell 
& Brothers. 

The Snells were also the first to manufacture 
auger bits of American steel. Raw steel stock for 
this purpose came originally from Sanderson Bros., 
Sheffield, England, in original cases and the first 
American steel for augers and auger bits from 
Gregory & Co., Jersey City, N. J. In 1876 English 
steel for auger bits brought about 14 cents per 
pound; American steel for the same kind of tools 
cost about 9 cents per pound, which gradually fell 
in price to about 3% cents. 


Difference Between an Auger and an Auger Bit 


The main distinction between an auger and auger 
bit is that an auger is used with a straight handle, 
and an auger bit in a carpenter’s bit brace. Auger 
cutting edges are flat. Most auger bits have double 
cutters, that is, a spur and bottom cutter, although 
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there are some exceptions. The bottom cutter tends 
to keep the bit boring straight and true. Originally 
all of this type of wood borers were so tanged that 
they could be driven through a common, straight 
wood handle and bent over, thereby fastening se- 
curely. 

In the Primitive Days 

Early in the industry augers made in Ware or the 
neighborhood were carted about 75 miles to Boston 
for one of the principal markets, the teamster haul- 
ing steel and other needed raw material on the re- 
turn trip. Now they are universally used through- 
out the civilized world. Originally they were made 
in an open die. A blacksmith made a bit, drew it 
out flat, drawing the tang also, and all by the eye; 
nothing was polished. Augers were quite commonly 
painted black until in the 50’s. 

Benjamin Pugh originated the double twist auger, 
which was left in the natural black and unfinished 
as to polish, showing the careful handwork put on it. 
Finally it came to be known as the “black twist,” a 
name always retained as a trademark. 

The thread or screw point at first was filed by 
hand, because of the lack of screw-making machin- 
ery, and it was long before there were cut threads, 
because of the spur point projections. 


Advent of the Screw Cutter for Threading Auger Bits 


Otis Snell is said to have made the first screw cut- 
ter to cut bits about 1854. On %& inch and up to 
about 1 inch diameter there is a clearance of ap- 
proximately 1/32 inch. What technically is termed 
“freeing back” is accomplished by grinding away a 
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part of the material forming the twist. Some mak- 
ers do it on steel friction grinders, which are nar- 
row iron wheels of 12 or more inches diameter. 
Others are emery grinders, all of which is done to 
gauge. Some use steel cutters, which accomplish 
accurate work. 


Steel-Cutting Sections and Norway Iron Shanks 


At least as recently as the 70’s many auger 
shanks were made of Norway iron and a cutting 
portion of steel was welded under the body of the 
tool. At that time Norway iron cost approximately 
41% to 6 cents, and Sanderson steel, 12 cents per 
pound. Now steel throughout, ranging at from 3 to 
4 cents per pound is used, generally an open-hearth 
mixture, or of crucible steel for best goods up to, 
say, 10 cents per pound for special work, which 
gives much better results. Bits at one time were 
tempered by using charcoal and dipping in spring 
water; now they are scientifically hardened and 
drawn to a pre-determined degree. In these days 
a hundred will be treated in the same time that 
formerly was taken to harden and temper one. 


Improved Method of Packing for Market 


When first made augers offered for sale were not 
packed neatly in attractively labeled boxes, but were 
put up roughly in paper packages and one of the 
auger bits was left on the outside to serve as a 
sample. In the 70’s manufacturers began to use 
pasteboard boxes in which to pack these goods. 
At first, in sections of New England, the making of 
such boxes was distributed among neighboring fam- 
ilies for some of the members to work on at home. 
This practice provided quite a trade whereby to in- 
crease the family income, but the industry has long 
since been taken over by box-making establish- 
ments equipped for the purpose and manufacturing 
on a larger and more efficient scale. 

Auger bits of larger diameter than 114 inch were 
not boxed until about 1880, the sizes beyond being 
put up in packages of six, and there was consider- 
able pride taken in making a neat package. Now 
many auger bits are put up in dovetailed wood boxes 
with slide covers, and sets often have fine special 
boxes with hinged covers. Others are marketed in 
flexible fabric or leather cases for carrying about on 
the person. Sets of four, for example, in 44, %, % 
and % inch sizes of high grade, are put up in 
enameled cloth cases, with a pocket for each bit, 
having a flap with snap fastener at the end for 
pocket use. 


Kinds of Augers 


The early auger was shanked, which a blacksmith 
would heat and drive through a plain wood handle, 
bending over the end to fasten it in. This was fol- 
lowed by the so-called nut auger, which also went 
through the handle, but was held by a threaded nut, 
so that the two parts could be more readily sepa- 
rated for convenience in carrying. Ring augers, 
having a ring at the end of the shank, are so fash- 
ioned to receive a wood handle for turning them. 
Then followed the adjustable handle to fit different 
augers, which was a marked improvement on the 
plain wood handle. 


Russell Jennings Pattern Bit 


The Russell Jennings bit patent expired in 1877, 
which enabled anyone to make that pattern of auger 
bit, if so inclined. With the lapse of time, decrease 
in cost of raw material, improved methods of manu- 
facture and other factors, the cost of these goods 
has been greatly reduced. Common pattern bits 
were sold as high as 25 and 10 and 5 per cent. dis- 
count, but the price eventually has been greatly low- 


Hardware Age 


ered, some of the cheapest grades at times having 
sold much less than 80 per cent. off the same list. 


Irwin Single-Twist Auger Bits 


Originally the solid center stem bit, as now known 
in the trade, was pounded out on an anvil by William 
M. Dimitt, a blacksmith in Martinsville, Ohio. 
Charles H. Irwin, a druggist of the same town, 
financed the undertaking, and letters patent, No. 

















Irwin single twist double spur auger bit 


306,907, dated October 21, 1884, were granted. On 
the other hand C. E. Jennings & Co., at one of their 
factories, in Yalesville, near Meriden, Conn., oper- 
ated under the title of the Jennings & Griffin Man- 
ufacturing Co., say, that in their shop an auger of 
this type was made by them 40 or 50 years ago. 
They never developed or pushed it, however. 

The first bit of this Irwin, single twist type 
made was similar to those manufactured now, but 
the crimp or spiral was longer from center to center 
than the present bit, and on account of the patent 
covering other heads, they were all fitted with a 
single cutter. The Irwin Company earned its repu- 
tation by emphasizing the claim that the solid cen- 
ter stem bit had more strength and durability than 
the old-fashioned flat twist. While these bits are 
made fitted with several different heads, the demand 
became largely confined to four principal types of 
head: Auger bits of this pattern range from 3/16 
to 40/16, or 21% inches in diameter, and in lengths 
to suit customers’ requirements. 

The first Irwin auger bits are said to have been 
sold through an old salesman named Murphy, who 
visited carpenters in various towns, and so intro- 
duced the auger bits directly to mechanics by act- 
ual demonstration. 


Making Irwin Auger Bits 


There are said to be 52 operations in making this 
bit. It first passes through the forge room, which 
is equipped with oil-heated forges. Here the bit is 
shanked, twisted and the head formed by powerful 
trip hammers, drop hammers and heading presses. 

The straightener takes it in hand and passes it on 
through a line of cutter operators, who mill out the 
surplus material in the heads, thus roughly form- 
ing the cutters of the bit. The rough filers then 
dress up the cutters, followed by the screw cutter, 
who shapes the screw at the tip of the bit. 

The bit then goes to the polishing room, when it 
is still very rough, requiring much grinding with 
Vulcanite wheels and a special wheel of Irwin man- 
ufacture. 

In the packing room the bit is wrapped in oil 
paper to protect it from dampness and to preserve 
its mirror-like finish. 


Advantages of the Irwin Auger Bit 


The advantages claimed for the Irwin type of 
auger bit are first the solid center, which gives in- 
creased strength; second, the single twist which re- 
moves the chips to prevent choking; third, the single 
screw which pulls the bit into the wood faster, this 
bit boring 1 inch in from 12 to 16 revolutions. 

Owing partly to the expiration of the Irwin pat- 
ent, there are probably more of this type of auger 
bits made and sold in the aggregate than any other 
style of twist bit. 
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Methods of Manufacture 


Much of the work on auger bits is accomplished 
through the origination of highly specialized ma- 
chinery and tools. In some works the first proc- 
esses are started by dropping out the blanks, par- 
ticularly on the smaller sizes which reduces the cost 
greatly; it being a problem to get bit production on 
as low a basis as possible, which is very necessary 
because of especially keen and widespread competi- 
tion. 

Car Bits and Dowel Bits 


Dowel bits bore holes for wood dowels, most com- 
monly used by furniture makers, but the trade in 
this type has dwindled in late years because of the 
introduction of special processes by large manu- 
facturers of furniture. 

Car bits are the same as ordinary brace bits, ex- 
cept that they run commonly from 12 to 18 inches 
in length of twist, and even to 24 inches. There is 
a considerable demand for their use in railroad and 
bridge work, or wherever wood is used, and deep 
round holes are necessary. 


Ship Augers 


Ship augers are largely made at the Yalesville 
(Conn.) factory of C. E. Jennings & Co., their high- 
est grade bits being branded “L’Hommedieu,” with 
another one branded “Watrous,” sold at a less price. 
The best grade was first made by a Frenchman at 
Chester, Conn., in 1818, named Joshua L’Homme- 
dieu, and has been continuously on the market ever 
since. The Jennings & Griffin Manufacturing Com- 
pany was the successor of the L’Hommedieu Tool 
Works. 

Among other makers of ship augers are Job T. 
Pugh, Snell Mfg. Company, Irwin Auger Bit Com- 
pany, Ford Auger Bit Company, Holyoke, Mass., 
W. A. Ives Mfg. Company, Wallingford, Conn., 
James Swan Company, Seymour, Conn., and Green- 
lee Bros. & Co., Rockford, III. 

There was a time when ship augers sold at 15 and 
10 per cent. discount, but some brands of competi- 
tive goods are now nearer 50 and 10 per cent. or 
less from the same list, partly because of better 
appliances for manufacture and a much greater de- 
mand, which helps by reducing the proportion of 
overhead costs. 

In one establishment where long ago an average 
capacity was a total of 700 inches (diameter) a 
week, now ship augers totaling 4000 inches are 
made. This type of auger is difficult to manufac- 
ture, and practically useless unless just right in its 
many details. Many of them are used to bore deck- 
holes on ships, payment for which is per 100 inches. 
Naturally, deck workmen want the best tool they 
can buy to bore fast and not break. Two ship 
augers may look alike to a layman, but the expert 
workman soon detects either strong or weak points. 

Ship augers for ship building (they are also used 
for car, bridge and other work) are made without 
screw, as they will bore straighter without it. The 
reason is there is no screw point to follow the grain 
of the wood. Once started, by using a regular 
screw point auger bit for a beginning, the tool will 
bore straight. 

An expert workman often will, with a ship adze 
deftly gouge or nick out a corner of the surface 
when the wood is soft, so as to make a start with 
the screwless ship auger. For hard wood the no- 
screw ship auger should be made specially to bore 
less fast, so as to work easily and accomplish the 
same amount of work, as there is danger of break- 
ing the auger unless properly made. A 1-inch ship 
auger (without screw) will bore approximately as 
easily as a 34-inch auger bit with screw point. 
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Auger Bit Screw Points 


Auger bits are made with single and double 
threads, with both fine and coarse screw threads. 
The feed with which the tool bores, is regulated by 
the number of threads per inch. A bit with 12 sin- 
gle threads to the inch will bore an inch in twelve 
complete turns; a double thread to accomplish like 
results requires 24 threads to the inch. 

A double thread screw of six turns to the inch, 
or a total of 12 threads, will bore twice as fast as a 
single screw of 12 threads. In, for example, the 
South American market, there is a call for coarse, 
single thread auger bits, because the coarse single 
thread will not clog so quickly as a double thread in 
working such woods as lignum-vitz, coco bolo and 
similar close fiber woods. 

It may be asked, why not use a coarse, double 
thread for such clogging woods, with threads spaced 
as in the coarse single screw, but this would cause 
much greater resistance and difficulty in boring. 
There are bits so speeded up with coarse, double 
threads that they will bore through a l-inch board 
in six turns. This speed is impracticable in hard 
wood, as the friction produced by high speed causes 
the bit to work too hard, tearing the wood and leav- 
ing a rough hole. The smaller bit can stand a higher 
rate of speed than the larger bit, as with a reduced 
surface there is less friction proportionately. Where 
a workman happens to have a bit with a very coarse 
thread, it is better to use a brace having a much 
wider sweep. As a matter of fact, to get the best 
results a bit must be designed for the class of work 
it is intended for. A fine, high grade bit is often 
misapplied and wrongly used. A bit intended for 
cabinet work might be a complete failure used on 
some other work. Often, a bit of another type 
would do the work better. For instance, a ship bit 
without spurs, for rough work, is better for the pur- 
pose than an auger bit with spurs. 


Twist 


There are three main types of twist; the single 
twist, corresponding to the single thread screw point, 
with one spiral. Next, the double twist, similar to the 
double thread screw. Third, the solid center auger 
bit, which combines both the double twist at the 
head of the bit and a single twist for the remainder 
and greater portion of the twist. 

Utilizing Archimedes’ Principle 

The solid center bit is made with a round, solid 
center, extending from the round shank of bit to 
the head or cutting end, with the spiral formed 
around the cutter for discharging the chips as they 
are cut. This bit resembles the screw of Archi- 
medes, who was born in Syracuse, on the east coast 
of Sicily, about 287 B. C. He was the most cele- 
brated geometrician of antiquity, but his popularity 
probably rests mainly on his application of mathe- 
matical theory to mechanics; he invented the water 
screw and discovered the principle of the lever. 

A leading characteristic of the solid center bit is 
the strength obtained at the point where the twist 
joins the round shank. The purpose of the twist, 
whether single or double, is to carry upward the 
chips as cut, to prevent clogging. 

An advantage claimed for the double twist is that 
there is more bearing in the hole as the boring pro- 
gresses. By this it is not meant that the twist should 
bear on the walls of the hole for the full length of 
the twist, as there should be sufficient clearance not 
to bind in the hole. In hand boring there is always 
more or less vibration, and in the double twist type 
all of the outer surface of the twist helps to guide 
the bit, so that the tendency is to bore a straighter 
hole. 


Ui Ow a ‘ ~s : —— 
ron Magee ae ei Sec aes — sore. 
~ . rey noon = = N= noone 





PS PERE ERC EnaEE eect etenn tent 


Ri SR A Sr a 











142 


Single Twist 


An important feature of the single twist is that 
those having but one lip and one spur, bore more 
easily than the solid center or double twist bit hav- 
ing two lips and two spurs. Single twist bits are 
made with a heavy back to the twist, which also 
helps them in boring. 7 

For use in green or wet wood a bit should have 
considerable clearance from the head to the end of 
the twist, where it joins the shank, but for boring 
in dry and well seasoned wood, such as is used by, 
for instance, pattern, piano and cabinet makers, 
there should be very little clearance from the head 
of the bit to end of the twist. It depends, when 
choosing, considerably on what the bit is to be used 
for. When boring wet wood, the tendency of the 
fiber is to close around the twist and cling to it, 
whereas in dry wood there is much less liability to 
hug the bit. 

Filing Auger Bits 

As the proper sharpening of an auger bit is very 
important, it is well worth explaining. For sharpen- 
ing an auger bit, a 4-inch half round, dead-smooth 
file should be used. 

To sharpen the lip, hold the bit firmly in the left 
hand with the screw point down on the edge of the 
bench, slanting the bit slightly to the left. File 
from inside of the lip backward, being careful to 
preserve the original bevel, filing lightly until a 
slight burr or feather edge appears upon the outside 
of the lip. Remove the burr by a slight brush of 
the file and a keen cutting edge will be produced. 
Except for removing such a burr, the file never 
should be used on the outside of the lip. 

If the bit has a side lip, this is next sharpened 
by filing from the inside, care being taken to pre- 
serve the original bevel. 

To sharpen the spur, hold the bit in the left hand 
with the twist resting on the edge of the bench. 
Turn the bit around until the spur to be sharpened 
is uppermost. File the side of the spur next to the 
screw, keeping the original bevel. File lightly until 
a burr is thrown upon the outside of the spur. 
Care should be taken to sharpen the opposite lip and 
spur alike. It is obvious that if the lips or spurs are 
filed from the outside, it will reduce the size of the 
head of the bit, and if carried far enough, will 
cause the bit to bind, as the cutting portidn will be 
smaller than the body. 


How to Utilize Old Bits 


In using a bit for repair or old work, where nails, 
screws or other obstructions may be encountered, it 
is advisable, if possible, to use an old bit. In such 
a case the workman can file a short or “stunt” bevel 
on the inner side of the lip, as this will help the 
lip in cutting through alien substances and prevent 
spurs from being broken off. 


Center Bits 


The primitive center bit was made with a dia- 
mond or reamer-like point in the center, without 
threads, with a spur on the outer side, similar to 
some washer cutters as now made, with a lip for 
removing the chips but with no twist. This type 
of bit resembled a flat countersink, with one edge 
bent over to form the lip, with a point and spur 
added. Dowel bits for use in a brace are simply 
short auger bits with the ordinary square shank, 
having a twist of but 2 to 3 inches long. A ma- 
chine dowel bit is the same tool with a round shank 
to fit into a chuck. The most commonly used auger 
bits have a twist varying from 4 to 6 inches in 
length, with square shanks for use in a bit brace. 

Car bits are similarly made except that they run 
approximately from 8 to 18 inches and over, in 
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length of twist, beyond which is the shank of the 
tool. 

An expansive bit is a modification of the stand- 
ard style of auger bit, having usually two removable 
cutters, ranging from 1% to 1% inches and from %% 
to as large as 5 inches, but more commonly 3 inches 
for the large size. These bits may be readily ad- 
justed to bore holes of any wanted diameter within 
the limits of the adjustable cutter. Improvements 
are constantly being made, some of which provide 
a positive micrometer screw adjustment, by which 
a very slight movement of the cutter may be made. 
This type also prevents the cutter from changing 
its position in operation, which would vary the size 
of the hole. 

Ship Auger Bits 


While the majority of ship auger bits are made 
without a screw point, there are some made also 
with a screw. An exception in this type of bit, 
made with screw point, is particularly adapted for 
work in hard wood for boring bolt holes. The ship 
auger bit without screw point is comparatively lit- 
tle known, except among ship builders, who use this 
pattern exclusively. The head, instead of being 
round, is slightly elliptical or oval. 

In ship work a man called a “spotter” bores a 
small hole where each bolt is to be inserted, when 
another individual with a “no screw” bit or auger 
follows him up and completes the bore. 


Linemen Boring Cross Trees 


Some linemen boring cross trees on poles for tele- 
graph wires often take many times longer than 
necessary and work harder than if the proper bit 
for that purpose was used, because for such work 
a bit with coarse thread to bore quickly is needed 
in boring holes for bolts or lag and coach screws. 
This is not the kind of work where a fine thread bit 
should be used, as it would clog easily, while a 
coarser screw bit would serve the purpose much bet- 
ter. 

Buyers not thoroughly grounded in real hard- 
ware knowledge often buy on price alone, without 
consideration as to what is required of a tool or 
what will prove most efficient. The correct type of 
bit and of good quality for a given work, will save 
the mechanic much more than the cost of it. 


Lips and Spurs 


There are four styles: the extension lip or Russell 
Jennings pattern; the improved lip or C. E. Jen- 
nings pattern; the standard lip, and the circular 
pattern or Cook’s lip. The extension lip extends 
from the base of the spur some distance beyond the 
spur and is shaped like a knife blade. The improved 
lip is also an extension lip, but has, in addition to 
the extension feature an under or side cutter. The 
standard lip does not extend beyond the base of 
the spur, but has an under or side cutter, as if the 
spur was extended on the underside of the lip. 

The circular or Cook’s pattern lip has a point 
which is rolled under; bits made with this type of 
lip have no spurs. The Cook principle is said to 
be patterned after the borer of the boring bee. The 
spur of an auger bit is a projection on the top of 
the lip for the purpose of marking out or scoring 
the holes before the lip lifts the chip, which may be 
likened to the advance cutter of a dado or rabbet 
plane, which also in advance marks out the line to 
be cut by the cutter of a plane. 

It is apparent that to bore or cut a smooth hole 
the side walls of the hole be cut cleanly first, 
leaving the lip or cutter at a right angle with the 
twist, to cut the chips. The advance cutters or 
spurs sever the fibers ahead of the cutting or floor 
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lip. Lips without spurs or advance cutters cut a 
very rough hole and are used mainly for the coarser 
kinds of work, such as for bolt holes, etc. 


Advantages of the Different Lips 


An advantage of the extension lip pattern, espe- 
cially when used on a single twist bit, is that it will 
bore a very smooth, clean hole, with minimum fric- 
tion. The improved lip will also cut a very smooth 
hole and has this advantage over the extension lip 
bit, that it may be used for boring rough holes, 
even after the spur has been completely worn away. 
Being a combination of the extension lip with the 
standard lip, the mechanic gets an extra amount of 
wear in that portion of the lip which extends beyond 
the spur. After filing the lip back to the base of 
the spur, the workman will still have a bit equal to 
the standard style of bit. The standard bit will also 
bore a smooth hole, if properly made, and may also 
be used for rough boring after the spur has worn 
away. On the other hand, this type has not as much 
wear in it as the bit with the improved lip de- 
scribed. The main value of the circular or Cook 
lip is in its shear cut. When correctly made, this 
bit will bore very easily in the harder woods, be- 
cause there are no spurs and the friction to that ex- 
tent is reduced. It is not, however, so well adapted 
for fine work, because of a tendency to tear rather 
than cut the fiber of the wood. 


The Mephisto Auger Bits 


The W. <A. Ives Manufacturing Company, 
Wallingford, Conn., makes a line of auger bits 
trademarked “Mephisto,” with red shanks, de- 
scribed as the “Bit with a Razor Edge,” which in- 
cludes the regular types and others variously 
adapted for car and ship builders, dock and bridge 
builders and other trades, together with a solid 
stem expansive bit. 

The ‘‘Mephisto” special is tempered specifically 
for Australian and the numerous tropical woods, 
having a carbon finished throat and bright oil 
finish. 

Their electrician’s bit has a coarse thread with 
the twist polished. It is designed particularly for 
electrician’s use, is a good self-feeder, and pulls 
rapidly into the wood (because of the coarse thread 
and proper pitch of the screw for such work), 
which enables it to bore very fast; a prime con- 
sideration in most electrical work. 

It is made of a special formula steel and is guar- 
anteed by the manufacturers to bore in hard or 
soft wood, fibre board, concrete, brick, plaster and 
other difficult substances. The temper is such that 
contact with nails will not damage it and the spur 
and cutting lip are so constructed that they may be 
frequently sharpened until completely worn out. 


Forstner Wood-Boring Bits 


While the Forstner wood-boring bit is unique 
in design and construction, practically in a class 
by itself, and radically different from the longer 
made and more universally used single and double 
twist auger bits, with and without screw points, a 
description of the Forstner pattern is appropriate 
in an article describing auger bits. 

Forstner bits are made from drop forgings and 
the finish is all hand work. They are manufactured 
for use in a carpenter’s bit brace with square shank 
and likewise with round shank for more accurate 
centering in the chuck of a machine. 

This type of bit has no center to guide it in 
operation, as it cuts from the outer rim, conse- 
quently the entire diameter of the cutting area 
is doing duty all the time, leaving every part of 
the work smooth and polished, with no jagged ends 
or torn fibrous surfaces. 
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The bit will bore straight through hard, knotty 
or cross-grained woods, and it is practical for oc- 
casional use as a gouge or chisel operated as a hand 
tool. It is particularly serviceable in connection 
with scalloping, mortising, ribbon molding, fancy 
scroll work, twist columns, newels and innumerable 
other kinds of special operations. 

As a high grade tool finely made of the best 
material it cuts quickly, smoothly and straight, be- 
ing especially adaptable for pattern workers, cabi- 
net makers and artisans operating in all kinds of 


wood. 
To Sharpen the Bit 


In sharpening this bit use a hard three-cornered 
file, grinding smooth at the front end, thus making 
a three-cornered scraper. Then scrape the inside 























Forstner bits with differing shanks for bit brace and 
machine chuck use 


of the flange until sharp, and take off the outside 
wire edge with an oilstone. File the cutters with 
a small fine-cut file. For very smooth work, take 
the edge off, so as to form a very slight bevel on 
the outside edge of the flange, always being careful 
to have the flange project a little beyond the 
cutters. 

In case a bit is too hard the following treat- 
ment is recommended by the manufacturers: “Heat 
a pair of tongs and take hold of the shank back of 
and close to the flange, and draw the temper to a 
light blue color, then cool in water. Then the bit 
can be easily filed and scraped.” 


To Bore a Square Hole 


When it is desired to bore a square hole for let- 
ting in or countersinking for bolt heads, etc., first 
bore a round hole straight into the wood and then 
placing the bit at right angles to the first position, 
bore out each of the four sides in turn until the 


surface is square. 
How a Hardware Clerk Acquired Bit Knowledge 


An expert manufacturer who has devoted his life 
to this business and in a practical way, when call- 
ing on a hardware merchant, was asked by one of 
the clerks if the bits offered were seconds. The sur- 
prised manufacturer was curious to know what 
prompted the inquiry, when the clerk produced an 
auger bit and said a customer had objected to the 
file marks on the cutting lips and spurs, thinking 
they were cheaply and carelessly finished. The fact 
is that these slight marks in a well-made auger bit 
are the result of careful hand sharpening to insure 
the best cutting edges. This is all hand work on 
high-grade goods and is indicative of quality and 
the care which the mechanic gives to it. It cannot 
be properly done by machinery, and is so finished 
just as the claws of, for instance, Maydole hammers 
are hand filed, so that even large-size carpenters’ 
adze-eye claw hammers will pull pins. Hand 
sharpening in this way is a comparatively expen- 
sive operation, as it requires time and skill and is 
not done on the lower grades. The best goods are 
so finished that the mechanic may have a bit fit for 


instant use. 
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Late Figures on the Wealth of 
the U. S. A. 


HE Department of Commerce at Wash- 

T ington has just finished the compila- 

tion of some very interesting figures 

as to some of the resources of the United 
States. 


In national wealth the Government ex- 
perts estimate the total value of all classes 
of property in the United States, exclusive 
of Alaska and the insular possessions, as of 
1912, at $187,739,710,090 or $1,965 per 
capita. (Parenthetically, the national 
wealth in 1904 was $107,104,212,000, per 
capita $1,318.11; 1900, $88,517,307,000, per 
capita $1,164.79; 1895, $77,000,000,000, per 
capita $1,117.01; 1890, $65,037,091,000, per 
capita $1,035.57; 1880, $43,642,000,000, per 
capita $870.20; 1870, $30,068,518,000, per 
capita $779.83, and 1850, $7,135,780,000, per 
capita $307.69.) These official figures from 
Washington at least afford an excellent basis 
for estimating the rate of progression. 

The later estimate just issued is presented 
merely as the best approximation deducible 
from the data available and as being prac- 
tically comparable with figures previously 
published by the government. The increase 
between 1904 and 1912 was 75 per cent for 
the total amount and 49 per cent for the per 
capita. Real estate and improvements, in- 
*luding public property, alone constituted 
$110,677,000,000 or 59 per cent of the total 
in 1912. The next greatest item, $16,149,- 
000,000, was contributed by the railroads; 
the third, $14,694,000,000, represented the 
value of manufactured products, other than 
clothing and personal adornments, furniture, 
vehicles and kindred properties. 

Against these resources there was a net 
public indebtedness in 1913 amounting to 
$4,850,461,000. This amount was made up 
as follows: National debt, $1,028,564,000, 
or $10.59 per capita; state debt, $345,942,000, 
or $3.57 per capita; county debt, $371,521,- 
000, or $4.33 per capita; municipal debt, 
$2,884,883,000, or $54.27 per capita. Thus 
the average urban citizen’s share of the net 
Federal, state, county, and municipal debt 
combined was $72.76 and the average rural 
citizen’s share of the net Federal, state, and 
county debt combined was $18.49. 
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These stupendous statements coupled with 
our, so far, comparatively unimpaired re- 
sources in capital, population and organiza- 
tion, are a substantial basis for encourage- 
ment which should take on a more practical 
character when the era of readjustment and 
reorganization begins. 

Other factors of vital significance, author- 
ized by Secretary of Commerce Redfield, who 
quotes some of our greatest financiers, are 
that the United States to-day is able to “loan 
to the world money equal to the sum of 
$2,000,000,000 or more. We occupy a posi- 
tion of financial power such as we have never 
before held. Not only so, but we are saving 
as a nation never before saved. The best 
authorities, those who are most conservative, 
tell us that America is saving certainly not 


less than $6,000,000,000 a year. We owe 
less than we ever owed before. There has 
not been a time when in proportion to our 
power to pay we had so little which we could 
be called upon to pay. A year ago we owed 
the world vast sums, stated certainly as 
$5,000,000,000 in funded debt and stated as 
certainly $500,000,000 in floating debt. 
“The world came to us in August last and 
said ‘Pay what you owe,’ and with this came 
to us then a strain and stress such as never 
fell upon any nation before of the kind. 
Now the floating debt is paid in full, much 
of the funded debt has long been cancelled 
and now we alone of all the nations of the 
earth are the center and source of credit.” 


Treasury Facing Enormous 


Deficit 


HE annual statement of the Treasury 
Department, to be issued on Thursday 
of this week, will show a deficit be- 

tween governmental receipts and expendi- 
tures now estimated at about $75,000,000. 
This is only a part of the story, however. 
Money spent on the Panama Canal, aggre- 
gating about $30,000,000, must be added and 
as a cap sheaf there must also be included 
the prospective shortage in the postal reve- 
nues, estimated at from $15,000,000 to $20,- 
000,000, representing the general tax-pay- 
ers’ contribution to the maintenance of those 
two monumental philanthropic institutions, 
the parcel post and rural free delivery. 
This colossal shortage of $125,000,000 has 
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accrued notwithstanding the fact that a war 
revenue act has produced about $50,000,000 
during the current year, while the sugar duty 
—a legacy from the Payne-Aldrich tariff law 
which expires May 1 next, when sugar goes 
to the free list—has yielded approximately 
$46,000,000. Without these two extraordi- 
nary items, which cannot be counted upon 
next year unless Congress overhauls the 
revenue laws in the meantime, the deficit for 
the current fiscal year would have reached 
the stupendous figures of $220,000,000. 

Everybody seems to agree in the view that 
the next Congress should make liberal ap- 
propriations for the Army and Navy—not 
for the purpose of providing the largest navy 
in the world, or a really great army, but 
merely to furnish a reasonable degree of pro- 
tection for this great country of ours—and 
this is likely to mean not far from $50,000,- 
000 additional expenditure on this account. 
It looks, therefore, as though Congress in the 
near future must enact laws to provide addi- 
tional sources of revenue calculated to pro- 
duce not far from $300,000,000 per annum. 
It seems like a lot of money added to the bil- 
lion a year we are now spending. Uncle Joe 
Cannon will have to revise his declaration 
that this is a “billion dollar country.” It’s 
bigger than that! 


Hostilities to Be Temporarily 
Suspended 


HE Government will bust no more trusts 
‘until the United States Supreme Court 
has decided the International Harves- 

ter Company’s case. It was thought to bea 
straight tip that the court, which has just 
adjourned until October, would render its 
opinion in this important controversy before 
taking the usual summer recess, but instead 
of doing so it surprised and mystified all the 
legal wiseacres by restoring the case to the 
docket for re-argument next October. 

This looks as though the nine judges were 
divided in their views and the re-argument is 
intended to furnish a basis for a unanimous 
verdict, which is greatly to be desired. Lots 
of important questions have been decided by 
the Supreme Court by a vote of five to four, 
which, of course, is unsatisfactory to all 
parties. 

In view of the large number of recent de- 
cisions adverse to the Government under the 
Sherman law, the Attorney General may be 
pardoned for not knowing exactly “where 
he is at.” Anyhow, he doesn’t intend to 
spend any more of the tax-payers’ money 
chasing a will-o’-the wisp until the Supreme 
Court provides him with a good hundred- 
candlepower lantern in the shape of a clean- 
cut decision in the Harvester case. 

In the meantime don’t look for any drop in 
the price of harvesting machinery. 
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Government Ownership Un- 
popular 


HE Chamber of Commerce of the 
United States does not take kindly to 
the idea of a government-owned cor- 

poration authorized to build, purchase and 
operate merchant vessels in the foreign 
trade. During the past week the referendum 
ballot ordered some time ago by this great 
organization was received and tabulated. 
The government ownership scheme loses by 
an overwhelming majority. 

All but a handful of the members of the 
Chamber declare that the business of operat- 
ing ships should be left to the business men 
of the country. The Government should 
keep out. Many members favor the payment 
of reasonable subsidies to ships in the foreign 
trade, while others suggest generous subven- 
tions for carrying the mails. All agree that 
something must be done, and that quickly. 

It is a good bet that Congress will go to 
work on this problem the day after it meets 
for the new session. We must have more 
ships, but there is little prospect that they 
will be provided by private enterprise as 
long as the Government is threatening to go 
into the business and run it ata loss. Threats 
of that kind would be enough to drive Rocke- 
feller out of the oil business. 


Germany’s Answer 


RESIDENT WILSON is taking a brief 
vacation, but before leaving Washing- 
ton he was advised by the State De- 

partment that the German answer to the last 
note of this Government, urging the aban- 
donment of submarine warfare against the 
vessels carrying neutrals, would not be re- 
ceived for at least a week. All the informa- 
tion that has reached the State Department 
concerning Germany’s forthcoming reply is 
of a reassuring character. It is confident- 
ly believed that the Kaiser will make im- 
portant concessions in his answer and that 
all the remaining points of difference will 
be left in such a position as to be subject to 
further negotiation. . 


Bryan’s Successor a: Popular 


Appointment 


RESIDENT WILSON seems to have 
made a very wise selection of a suc- 
cessor to William J. Bryan as Secre- 

tary of State. Robert Lansing is a born 
diplomat, an international law expert of ex- 
ceptional training and experience and in his 
grasp of the important questions now under 
discussion and his familiarity with President 
Wilson’s point of view, he undoubtedly pos- 
sesses qualifications superior to those of any 
one who has been mentioned for the place. 














MARKET CONDITIONS 






Iron and Steel, Copper, Brass, Lead, Zinc, Spelter, Galvanized Products, 
Antimony, Aluminum, and Pig Tin, All of Special Interest 
to the Hardware and Supply Trades 


By OLIVER BROTHERS PURCHASING COMPANY 


EDITOR’S NOTE :—The Oliver Brothers Purchasing Company is well known as a buyer for a large number 
of prominent jobbers of hardware and various supply lines, these jobbers being situated throughout the United 


States, Hawaii, Canada, England and Australasia. 


Oliver 


Brothers bear an enviable reputation as close 


students and wise observers of market conditions, therefore, we are indebted to them for the privilege of 
publishing the following extracts from their weekly market letters to their clients, the subject matter being 
intelligently and comprehensively expressed, and knowing the high value that the clients of Oliver Brothers 
place upon these advices we are sure that a careful perusal of them will prove interesting and instructive to our 


readers. 


MARKET LETTER No. 1040 
IRON AND STEEL PRODUCTS 


NEw YORK, June 25, 1915. 


E notice that for a period of several months pig 
iron prices have remained steady at figures be- 
low those ruling since 1898, with the exception of a 
short period in 1904, the American Metal Market’s 
composite figures being $10.41 in 1898, $17.34 in 1899, 
$13.34 in 1904, and $13.52 in 1914, the average being 
$13.02 for the past eight months, and it is estimated 
that the furnace man was in better shape in 1897 with 
$10 pig iron than with $13 pig iron to-day, because 
of the higher wages and freight rates now prevailing; 
therefore it will be observed that we have a low level 
on solid ground for the upbuilding of steel market con- 
ditions. 

It is true that since Jan. 1 the prices of some steel 
products have advanced slightly, radically so upon gal- 
vanized products, but it is reasonable to say that bed 
rock prices still apply on the great majority of steel 
and wire products (excepting galvanized products), 
so that it seems safe to regard steel market conditions 
as fundamentally sound, steadily and substantially im- 
proving, without any undue excitement, or fictitious 
manipulations. 

This view is sustained by the increase in mill opera- 
tions since Jan. 1, last, from about 60 per cent of ca- 
pacity to about 80 per cent of rated capacity, the outlook 
for the periodically dull summer months being more 
promising than for many years past. 

The firmer tone of the steel bar market, at $3 per 
ton higher than on Jan. 1, is of special interest to 
the buyers of steel and wire products, because of practi- 
cally forming the basis of manufacturing costs upon 
thousands of items made of steel and wire drawn from 
the bar. 

It is well to remember that the prevailing market 
prices of a large variety of steel and wire products are 
based on lower costs of crude materials than now pre- 
vailing, or likely to prevail as the year wears on, this 
view applying to pig iron, steel billets, steel bars, tin 
pl#tes and wire products, therefore the increased costs 
of these crude materials are likely to be reflected in the 
higher prices of finished products. 

While the labor question is causing some discussion, 
because of the decrease in immigration, an increase in 
emigration (especially since Italy entered into the 
war), and the possible effects of the great loss of life 
in Europe, it cannot be said that our industries are as 
yet suffering for the want of labor, and the future 
conditions are difficult of solution at the present time. 

The steel market conditions are strengthened by the 
increased demand for war materials formed partly or 
largely from steel, the growing demand for exports 
generally, the gradual improvement in domestic con- 
sumption (the railroad interests buying more freely 
of late), the bright agricultural prospects, the agree- 
able workings of the currency law, the better sentiment 
created by the court’s favorable decision in the suit 
against the Steel Corporation, the favorable interpreta- 
tion given to the Washington Administration’s utter- 
ances regarding corporation interests, less fear as to a 
serious outcome of our controversey with Germany, 
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and the immense possibilities for an extension of our 
export trade as a result of the deplorable industrial 
conditions in Europe. 

We are not predicting a boom for the steel trade 
while the war lasts, knowing that good agricultural 
conditions and a temporary abundance of orders for 
war materials are not sufficient to create a boom during 
a war causing world wide industrial depression, and 
that capital, while plentiful and elastic for ordinary 
commercial purposes, is timid in connection with large 
building and construction operations, so essential to 
the steel mills, but we are optimistic as to the outlook, 
our confidence being strengthened by the wise business 
policy of the large steel producing companies, believing 
that they will not become so unduly excited upon a 
return to normal conditions as to raise prices un- 
reasonably high, without weighing the possible effects 
of all the elements entering into future prospects. 

Among these questions are the approaching presi- 
dential election year (now promising more than a little 
excitement), the unsettled questions of business legisla- 
tion, and the possibility of Germany and Austria using 
the United States as a dumping ground for low-priced 
materials under tariff revisions not fully tested as yet, 
the argument being advanced that the bitter enmities 
created by the war will not be so easily eradicated as 
to permit the Germans and Austrians to re-establish 
their lost trade with England, France, Russia and Italy 
for many years to come. 

When the war is ended our steel industries will lose 
a considerable volume of business in the way of war 
materials, but will benefit by the general revival of 
industrial conditions throughout the world, a large ex- 
pansion of export business, stronger financial position 
in respect to foreign trade, and a greater revival of 
building operations in our own country, as well as 
needed railroad extensions and improvements that can- 
not be postponed indefinitely. 

It is a broad question, difficult to answer intelli- 
gently at the moment, as to what the general market 
conditions will be when a peace conference is arranged 
for, but in theory such a conference is likely to last 
for several months, the financial and business world 
being held in a state of suspense in the meantime, 
therefore it seems possible that a revival of world wide 
industrial conditions may not materialize immediately 
upon the opening of a peace conference among the 
nations at war, but the change of sentiment, the relief 
of suspense and anxiety will be immediately reflected 
in an improvement of business conditions in this coun- 
try, even though the promised boom is held in check 
for a while thereafter. 

To indicate the drift of sentiment as to the future 
of steel trade conditions we might mention that prom- 
inent jobbers are not only contracting for some mate- 
rials in quantities sufficient to meet their requirements 
during the greater part of 1916, but negotiating with 
bankers for exceptionally heavy loans for speculative 
buying of merchandise to a greater extent, and we 
know of very prominent automobile makers who are 
offering manufacturers contracts for materials cover- 
ing their requirements for 1916 and 1917, one of them 
planning to build a steel plant because of anticipating 
higher prices from the regular steel producing com- 
panies. 
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MARKET LETTER No. 1041 


COPPER AND BRASS PRODUCTS 
NEw YORK, June 25, 1915. 


NGOT copper is refined from copper ore, ingots 

forming the basis of values of an endless variety 

of copper and brass products handled by hardware and 
supply houses. 

Brass is a composition of copper and spelter, and in 
some instances small quantities of tin and lead. 

What is known as high brass is most commonly used 
in connection with the products of sheets, rods, wire 
and tubing, this grade consisting of about 60 per cent 
copper and 40 per cent spelter. 

The trade term low brass applies to the higher 
grades, such as high-class brass and bronze door trim- 
mings, etc.; the low brass consisting of about 72 per 
cent copper, 27 per cent spelter, and, say 1 per cent 
tin and lead, the commercial bronze consisting of about 
82 per cent copper, 17 per cent spelter and 1 per cent 
tin and lead, the better grades of spelter being used. 
Brass products such as cocks, valves, fittings, etc., for 
plumbing, steam and water purposes are produced 
largely from brass ingots obtained from scrap brass, 
also casting copper mixed with spelter of the prime 
western grade, the casting copper costing about Ic. 
per lb. less than electro. In some cases the manufac- 
turers of the higher grades of cocks, valves, etc., use 
the better grades of copper and spelter, and the great 
variety of such products, and detail in connection with 
prices, etc., make them very trying ones to contend with 
under existing spelter, copper and brass market con- 
ditions. 

It will be observed that the greater the percentage 
of copper the better the quality of brass or bronze, 
the quality being improved by using the higher grades 
of spelter. 

Since spelter is so important a factor in the produc- 
tion of brass and bronze materials, it is necessary to 
study market conditions relating to spelter in order to 
form an intelligent idea of the brass market conditions, 
subject being covered by our letters regarding spelter. 

The copper products of special interest to the hard- 
ware and supply houses are sheets, rods, wire and 
tubing, etc., practically all pure copper, say 98% per 
cent pure, therefore the current market conditions re- 
lating to ingot copper are, in many instances, imme- 
diately reflected in the prices and deliveries of copper 
products. 

The current market prices of ingot copper are based 
on 20%c. per lb. for Electro, and 24c. per lb. for Lake 
(C & H) against 11%c. and 11.52%c. respectively, in 
October last, the C & H now commanding as much as 
3l6c. per lb. more than Electro, against 4c. to %c. 
difference in normal times, because of the excessive de- 
mand for the C & H, and other Lake brands for the 
making of war materials. 

In this connection it will be of interest to note the 
following New York price comparisons in reference to 


some of the brass and copper products alluded to: 
June 23, October, 
1915 1914 
I ns a bald aw ae ee ee 25.00 16.50 
EE a 'n o «bb 6 ho 08 ware be a eee es 25.37% 12.75 
ES nak a 6 oh web oe es eee ee eee ee 22.75 13.50 
ee Se ee db ee ee ae 25.37% 12.50 
rr Pee ee ee ee ee 21.75 12.75 
I oS ed aa see ak Sie Me ee 25.37% 12.50 
NS IR EE ee er a 29.25 17.00 
eres Gilet, WOMTIROGO. oc onc cc cccccesces 30.50 15.00 
Copper tubing, seamless................. 28.00 18.50 


Between the 9th and 21st inst. the prices of brass 
sheets, rods and wire were 1%c. per lb. higher than 
above, and brazed brass tubing %c. per lb. higher, the 
reductions being caused by the bearish conditions re- 
lating to spelter, as explained in connection with spel- 
ter, and as matters stand to-day we are experiencing 
the inconsistencies of a firmer copper market, and 
weaker brass market, as far as prices go. This is 
explained by the policy of the largest brass producers 
in marking the prices of various brass products up and 
down in keeping with the current market prices of 
both copper and spelter, and at the time of marking 
down the prices of these brass products the producers 
are talking very bullishly as to the market outlook. 
Of late brass wire has commanded a premium of 
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5%c. per lb. above the prices of copper wire, against 
%c. lower than copper in normal times, because of the 
high prices of spelter, the Western brass special grade 
of spelter now selling at 29c. per lb., against 20%c. 
for copper of the Electro grade, whereas in October 
last the comparisons were 5 6/10c. for spelter against 
11%c. for copper, these distinctions being worthy of 
mental reflection. 

At the moment we cannot too strongly emphasize 
the seriousness of brass market conditions, from a sup- 
ply and demand point of view, for while the frequent 
price changes are quite disturbing to one’s equilibrium, 
the question of deliveries is more serious, the demand 
for brass spelter for various purposes exceeding the 
supply, to the embarrassment of the brass producers 
and their customers, and, on the other hand, the de- 
mand for copper and brass products in connection with 
war materials being extraordinarily large, not alone 
for this country’s production of war supplies; the de- 
mand for copper and brass for English, French and 
other foreign producers being likewise very great. 

Notwithstanding the advances of 8%c. to 12%c. per 
lb. in the prices of ingot copper since October last, we 
must acknowledge the bullish tone to the market at the 
present time, our most experienced copper buyers and 
sellers predicting still higher prices while the war lasts, 
the outlook being for an increase in the demand for 
war materials, there being no serious thought of a 
peace conference in the immediate future, but once the 
war is concluded we will look for a reaction in the 
prices of copper and brass products, especially brass 
products, because of the exorbitantly high prices of 
spelter, but we will be surprised if the prices of copper 
and brass products ever again recede to anything like 
the low prices prevailing in October last, at any rate, 
within a few years’ time. 

A feature of the copper market conditions worthy of 
reflection is the great falling off in consumption for 
general commercial purposes, and the fact that our 
trade with Germany, Austria and Belgium is practi- 
cally shut off, these countries being large consumers 
of American copper in normal times, the theory being 
advanced that a tremendous demand will arise for 
industria] purposes generally at a time when the com- 
merce of the world is re-established, including Germany 
and its Allies, the hope being that a revival of in- 
dustrial conditions will offset the loss of war business. 

Metal experts estimate that 7c. for spelter is equiva- 
lent to 15c. for ingot copper, as far as operating profits 
are concerned, yet you will note that spelter is now 
selling at materially higher prices than copper. In 
conclusion the following data as to the world’s produc- 
tion of copper may be of interest, these figures being 
taken from the Steel and Metal Digest: 


World’s Production 1914 1913 1912 
Tons of 2240 Ibs. 
i Mths Se bn wade hdewaeey aed 507,025 547,205 554,360 
DED 6 66a 860406000 00040608 34,880 51,980 72,455 
Gp oc eed aewePadaaec case sete 33,810 34,365 34,710 
tT. cpr cecdecededeaun eae’ 30,000 24,910 25,220 
ES ee ee 31,435 33,240 33,010 
Spain and Portugal............- 36,515 53,835 58,930 
EE. 6 8 0b6 6066404604805 37,000 46,580 47,020 
DE “ce vee ob esaeedagaanpeewe 23,755 22,510 16,370 
PE 6666 bet kobe ete eenen 67,000 72,000 65,500 
Dt. s vedgen ee anedl — See 35,145 39,385 37,305 
WE adceed sade dd endesawenaan 22,515 25,085 26,065 


The balance of the world’s production being supplied 
in small quantities by Cuba, Bolivia, Italy, England, 
Norway, Sweden, Servia, Hungary and Newfoundland. 


MARKET LETTER No. 1042 
SPELTER AND ZINC 


NEw YORK, June 25, 1915. 


PELTER and zinc are handled in a very limited 
way by the hardware jobbers and supply dealers, 
with the possible exception of sheet zinc, but the large 
consumption of zinc and spelter in the production of a 
great variety of galvanized products, brass and bronze 
products, etc., makes this subject one of special interest 
at the present time, as indicated by our comments in 
reference to galvanized materials, as well as brass and 
bronze products, hence this explanation of the situation. 
Zine ore is the basis of production, slab spelter or 
pig zinc is obtained from zinc ore. Spelter is pig zinc, 
and sheet zinc is a product of spelter. 
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From the common point of view there are four 
grades of spelter, as follows: 

1. Prime Western, about 98 per cent zinc content. 
About 60 per cent of the domestic output of this grade 
has been used for galvanizing purposes, and for pro- 
ducing the cheaper grades of brass castings. The New 
York market price to-day is approximately 18c. through 
dealers and speculators, the producers being practically 
out of the market, in a general way, after the market 
prices reached 26c. Note our subjoined remarks in 
this respect. 

This Prime Western grade sold at 4 6/10c. per lb. 
on Oct. 19, 1914, the lowest price in five years; the 
lowest price in history being about 3c. in 1895, the 
highest price in history prior to Feb. 1, 1915, being 
7c. per lb. in September, 1912. 

2. Western Selected, about 98 per cent to 99 per cent 
zine content, and used extensively in producing sheet 
brass and the better grades of brass castings. This 
grade usually commands %%c. per lb. over the market 
prices of Prime Western. | 

3. Western Brass Specials, running about 98 per 
cent to 99.6 per cent zinc content, and used for pro- 
ducing the better grades of brass tubing, brass sheets, 
bronze, bronze sheets and bronze castings. This grade 
ordinarily commands 1c. per lb. higher price than the 
Prime Western, but is now commanding as high as 
29c. per lb., against 5 6/10c. in October, 1914. 

The above three grades are produced principally in 
the states of Missouri, Illinois, Oklahoma, Montana, 
Colorado and Wisconsin, and aside from zinc the in- 
gredients are iron, cadmium and lead. 

4. High grade Brass Specials, such as the Bertha 
and Horseheads brands, running about 99.82% zinc 
contents, produced by the New Jersey Zinc Co. in 
New York State and New Jersey, and used for pro- 
ducing high grade bronze or cannon castings, marine 
‘bronze, Tobin bronze rods, etc. This grade ordinarily 
commands about 3c. per lb. higher price than Prime 
‘Western, but it is to-day commanding 35c. per lb., and 
is the most difficult to secure, because of the extraor- 
dinary demand for this high grade of spelter for war 
materials. 

Rolled zinc plates are practically all zinc, 99% per 
cent to 99 8/10 per cent pure, and take ‘%c. per Ib. 
lower base price than sheet zinc, to-day’s price of 
plates being on basis of 26%c. per Ib., against 32%4c. 
on the 14th inst. 

Sheet zinc contains from % to 1 per cent lead, and 
99 to 991% per cent spelter. The normal spread in 
prices between Prime Western spelter and sheet zinc 
is 1%c. per lb., whereas to-day sheet zinc is selling 
at 27c. per lb. basis, against 33c. on the 14th inst., and 
7c. in July, 1914. 

There are a good many United States producers of 
pig zine or spelter, but only two making sheet zinc, and 
since the spelter producers have not reduced prices, 
the reductions being made by middlemen, it is a 
puzzling question as to why the sheet zinc producers 
should officially drop prices 6c. per lb. within ten days’ 
time, after their boldness in so rapidly advancing prices 
from 7c. to 33c. per lb. basis, but the price change 
policy of the sheet zinc producers has always been too 
deep for us to fathom. 

The sheet zinc makers produce some zinc ore, but 
are accustomed to buying large quantities of zinc ore 
from which they produce spelter for conversion into 
sheet zinc. 

The world’s production of spelter in 1913, accord- 
ing to the only available figures at present, was ap- 
proximately 1,093,635 net tons, not including the produc- 
tion of secondary spelter, from drosses, etc. Of the 
1913 production the United States made 346,676 tons, 
the remaining 746,959 tons being supplied by the Euro- 
pean nations, 530,003 tons being produced by Germany 
and Belgium, the Australian ores being smelted in Ger- 
many, and as Germany and Belgium have been export- 
ing largely to other countries in normal times, it will 
be observed that these important sources of supply have 
been cut off from the outside world at a time when zinc 
and spelter is in great demand for war materials, hence 
the excessive demand upon the United States producers 
is easily accounted for. 

- The United States production has naturally in- 


Hardware Age 


creased materially since Jan. 1 last, some estimates 
placing this production at the rate of 500,000 tons per 
annum at the present time, or before the year 1915 
is ended. 

Heretofore the United States market prices of 
spelter have been held in check by the lower produc- 
tion costs of German smelters, due largely to the Ger- 
mans’ favorable contracts for zinc concentrates from 
Australia, of which we have heard so much since the 
war started, the United States producers claiming that 
Germany’s lower production costs and selling prices 
have heretofore been such as to discourage production 
in this country on a larger scale, making foreign com- 
petition impossible for us, but the changes brought on 
by the war, the bitterness of feeling between Germany 
and England, its Colonies and Allies, are likely to re- 
dound to the benefit of the United States producers in 
the future. 

The spelter situation at the moment is a puzzling 
one, the market prices of the Prime Western grade 
reacting from 26c. to 18c. per lb. since the 1st inst., 
which is not so surprising when considering the radical 
advances since Jan. 1, and the wide range of contracts 
at prices varying from 5%c. to, say 25c. per lb., leav- 
ing wide room for a disturbance of market prices once 
a weakness of the market is suspected; therefore, 
while views vary as to the market outlook, the best 
informed metal experts seem inclined to view the pres- 
ent market weakness as temporary, influenced largely 
by the lack of foreign orders and inquiries of late, 
and the unloading of stocks or contracts obtained at 
favorable prices by speculators or market manipula- 
tors, and that the market will react upwards again 
upon receipt of foreign inquiries and orders in reason- 
ably large volume, this prospect being regarded as 
inevitable while the war is prolonged. 

We are inclined to the belief that the announced 
intention of the United States Steel Corporation to 
produce zinc in large quantities by January next, and 
the threatened investigation of the Government as to 
possible violations of the Sherman law by the pro- 
ducers is having some bearing upon the market prices. 

It will be recalled that an active bear movement was 
undertaken in March, but of no avail, as indicated by 
the more radical price advances since that time, but the 
present bear movement is of greater proportions, and 
more effective, for the time being at least, the theory 
being advanced that the activities of the market be- 
tween April 1 and June 1 were supported by secret 
purchasing of large quantities by German interests, in 
the hope of lessening the production of war materials 
for the Allies. 

Our records will show that we have consistently as- 
sumed a bullish position as to spelter market condi- 
tions for several months past, whereas, at the moment, 
we want more time for study and reflection before ex- 
pressing any positive views as to the future of the 
market, our views inclining toward a firmer market 
when the present transactions of middlemen have been 
put through the sieve, so to speak, and the foreign 
demand again looms up; however, the situation is a 
delicate one for consumers who are forced into the 
market when abnormal prices prevail, knowing the 
probability of a radical decline in prices once the war 
is ended. 


MARKET LETTER No. 1037 
GALVANIZED PRODUCTS 


NEw YORK, June 25, 1915. 


ALVANIZED products are handled in great va- 
riety and large volume by the jobbers of hard- 
ware and kindred supplies, notably in sheet steel 
products, wire products, marine hardware, electrical 
wire products, pole line hardware, netting, fencing, 
wire cloth, etc., etc. 

Galvanized materials are composed of about 98 per 
cent spelter, the other alloys being tin or aluminum 
in very small quantities, and, now that spelter has be- 
come so scarce and high priced, some manufacturers 
are advocating the use of lead coated materials to a 
greater extent, and are experimenting somewhat with 
mixtures of pig lead and pig tin for such purposes. 

This suggests the wisdom of closely following the 
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market conditions relating to spelter, pig lead, and in a 
minor sense pig tin and aluminum. 
We give below the market price comparisons of these 
metals: 
October, June 23, 
1914 1915 


Snelter, Prime -Weasterm. ...ccscccesvecceces 4.60 18.00 
Spelter, Western Brass Specials............ 5.60 23.00 
Spelter, Eastern Brass Specials............ 7.60 35.00 
Pt fo cee Cae khs dwar oh ebb SE heaeneeee 3.30 5.35 
OPP rrTT Teer TT eT Terr re Te 28.50 41.50 


We are reliably informed that in many cases lead 
coated sheets are not proving satisfactory as substitutes 
for galvanized, on account of the lead not adhering to 
the base metal, and that microscopic tests of the black 
sheets with lead coating indicate that the pores of the 
base metal are not filled properly, and that lead sheets, 
under various conditions, will show rust quicker than 
the galvanized, yet, we do not doubt but that the 
greater incentive for experimental work in connection 
with lead coated materials will overcome these draw- 
backs. 

Under normal conditions lead coated materials are 
more costly than galvanized, whereas the contrary is 
the situation to-day, because of galvanizing materials 
(spelter) having advanced more radically than lead. 

Spelter has recently sold as high as 26c. for Prime 
Western and 30c. for Western Brass Specials, and lead 
sold recently as high as 8c. per lb. 

We reason that, with but few exceptions, galvanized 
materials are not essential, and that the exorbitantly 
high prices of galvanized materials are likely to curtail 
the demand for same, and, yet, we imagine that con- 
sumers throughout the seacoast and lake districts of 
the country will be rather reluctant about using plain 
or painted, or other finishes as substitutes for gal- 
vanized materials, because of the latter’s resistance 
against rust or corrosion. 

However, since the consumption of galvanized mate- 
rials has increased enormously of late years, such 
products having a firm hold on the trade of hardware 
and kindred supply houses, we must conclude that, 
even though other substitutes should find a more ready 
market for the time being, galvanized materials will 
find their proper place on the market when the war is 
over, or as promptly as spelter market conditions be- 
come more normal; therefore, we argue that the greater 
advances in the way of prices of galvanized products 
during war times the greater the price reductions 
when the war is ended. 

In the meantime, we are prompted to express the 
view that we are confronted with the possibility of 
greater or more extensive price advances on galvanized 
materials than those already experienced, for it is evi- 
dent that many manufacturers of galvanized products 
have not moved their prices up in full proportion to 
the increased cost of spelter, because of having their 
season’s supply pretty well provided for at compara- 
tively low prices; therefore we emphasize our belief 
that galvanized products are likely to advance more 
generally in the near future. 


MARKET LETTER No. 1038 
LEAD PRODUCTS 


NEw YORK, June 25, 1915. 


IG LEAD market conditions are of special interest 

to the jobbers of hardware and kindred supplies, 

because of having a direct bearing upon the prices and 

deliveries of such products as shot, Babbitt metal, 

solder, washers, lead pipe, sheet lead, lead traps and 

bends, and various other materials of which lead is an 
important factor. 

The St. Louis pig lead prices advanced from 4c. per 
lb. on May 25 to as high as 8c. per lb. on June 16, since 
which time the prices have dropped rapidly to 5.35 
through middlemen, and 5%c. by the largest pro- 
ducers. In passing, we might remark that pig lead 
sold in October last at 3 3/10c. per lb., St. Louis. 

Notwithstanding the interruption of trade with Ger- 
many, the unsettled conditions in Mexico, the gradually 
increasing demand for lead in connection with war 
matetials, and the substitution of lead for galvanized 
materials in some instances (because of the high cost 
of spelter), it does not appear as though we have yet 
reached a point where the demand for lead equals the 
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supply, except for a temporary spurt of a speculative 
nature, as indicated by the radical rise and fall in prices 
since May 20, for it is well known that the greater 
demand for lead in the production of war supplies is 
more than offset by the unfavorable industrial condi- 
tions throughout the world generally. 

In justice to the situation it is only fair to state that 
the largest lead producers are declining new business, 
explaining that their production is sold up to Aug. 1, 
and that they are not disposed to name prices to-day 
for deliveries beyond Aug. 1. This is interpreted by 
some as an indication of confidence on the part of the 
largest producers as to the market outlook, and they 
are credited with being very shrewd forecasters of 
market prospects. 

It is a matter of common knowledge that the ma- 
jority of the manufacturers of galvanized materials, 
and some manufacturers of brass materials, were woe- 
fully wrong in their judgment as to the trend of spelter 
prices since the war started, hence being placed in an 
unfortunate position as far as their supplies are con- 
cerned, and it is argued that this experience was, in a 
measure, responsible for the lead dealers and consumers 
running to cover when the market prices of lead com- 
menced moving upward on May 25, the heavy demand 
of a speculative nature putting a false face upon the 
market, these speculative buyers taking fright and un- 
loading freely when the market struck so high a figure 
as 8c. on June 16. 

We are inclined to lack confidence in the future 
stability of the lead market prices, even during war 
times, yet, better judges of the situation seemingly have 
confidence in the ability of the producers to maintain 
for some little time to come a higher price than now 
prevailing. 

No doubt the lead market is sympathetically affected, 
or stimulated by the extraordinary conditions surround- 
ing other metals, but, from a supply and demand point 
of view, it is not wise to confound lead with spelter 
market conditions. 


The following gives the world’s production of lead 
in 1913, taken from the American Metal Market: 


United RE snne.cubs 66 bbs Mae betaw ede 407,800 metric tons 
Spain 203,000 metric tons 


Seve ee Pesegce ssa ee one 08286 ee Coe 2 O64 6 ew 6 


GOFMBAMY 20 cc cccccccccccrscccvccceseces 181,100 metric tons 
Belgium acca Cadce sc whe bes Serene é meat 50,800 metric tons 
+ oa bnk weve be atta bae needa 24,100 metric tons 
POMS occ cc scccccccvescecccceccccscces 28,000 metric tons 
i an; «0 ane 0 6¢hecaheas beeede ree 30,500 metric tons 
A eae ey tee eres ee ee 21,700 metric tons 
GPCOCE 2c ccc cece eccccccccvcccccscccces 18,400 metric tons 
CE, eh ie ik oe i Se a Ss Oe aha Be piaker adele 1,000 metric tons 


1,500 metric tons 


Norway and Sweden.............eeeeee- 
13,900 metric tons 


i ns oe abe doce ee eed a waeee< 


MEXICO .. cece scccccrcccccccccesecccens 62,000 metric tons 
SEE cKaineeecéeeseeue 6 eke nctiaebe 116,000 metric tons 
CE, bs 0 ce ew ewed eda eeeow ous oud bowels 17,100 metric tons 
BT TTT TOT TT er eer eee 3,600 metric tons 


eee ee... 4 en alee 6 eo maenie dnt 6,200 metric tons 


MARKET LETTER No. 1048 
METAL PRODUCTS 


NEW YORK, June 25, 1915. 


HE past week’s market movements of lead, spelter 
and zinc prompt us to say that the crude metal 
(lead, copper, spelter, etc.), is subject more to specu- 
lative buying and selling and market manipulations, 
than those applying to the cruder products of iron and 
steel, the latter being regulated in a more legitimate 
manner by the purchases of dealers and consumers 
for their regular business requirements, whereas the 
market conditions relating to the other metals in ques- 
tion are notoriously manipulated, in many instances in 
an unscrupulous manner, by a class of people command- 
ing but little respect from fair-minded business men, 
this situation being magnified since the war started, 
therefore, as the demand for war materials has created 
an unusual condition, and the market savors more of 
what is commonly known as Wall Street manipulations 
(but a little worse), one’s reputation for sound judg- 
ment is more at stake in attempting to forecast market 
conditions relating to metal products than would be 
the case under normal conditions. 

As between producers and consumers the supply and 
demand elements would, at the moment, strengthen 
confidence in the stability of metal market prices for a 
while longer at least, therefore it is suspected that the 


(Continued on page 159) 














WASHINGTON NEWS 


Federal Trade Commission—Treasury Facing Enormous Deficit— 
Government. Ownership Unpopular 


By W. L. CROUNSE 


WASHINGTON, June 28, 1915. 


OMMISSION- 
S ER George Rublee, 
legal sharp of the 
Federal Trade Commis- 
sion, has just completed 
a pamphlet _ entitled 
‘Rules of Practice Be- 
fore the Commission.” 
This useful little primer 
will show you how to go 
about obtaining relief, 
should you at any time 
feel that you have been 
made the victim of un- 
fair competition, or any 
other wrongful act of which the Commission has 
jurisdiction. 

Mr. Rublee is a great stickler for simplicity, and 
anybody capable of holding down the smallest kind 
of a hardware store will be able, after perusing 
their brief document, to appeal to the Commission 
for aid in an emergency. Any person, partnership, 
corporation or association may request the Com- 
mission to institute a proceeding in respect to any 
violation of law covered by the act creating the 
Commission. The application must be in writing, 
signed by the applicant, and should be a short, 
straightaway statement of the facts, with the name 
and address of the party complained of. 

The Commission will institute an investigation 
and if, in its opinion, the law has been violated, it 
will prepare a formal complaint, embodying the 
charges and containing a notice of a hearing about 
40 days thereafter, which will then be served on the 
party complained of. 














Commissioner George 
Rublee 


Defendants Must Answer Complaints 


Any one made a defendant in such a proceeding 
is required to answer within 30 days and must either 
admit, deny or explain the facts alleged in the com- 
plaint, unless the defendant is without knowledge, 
in which case he is required to say so, such state- 
ment appearing as a denial. All complaints and 
answers must be typewritten on one side only of 
ordinary letter or foolscap paper. If anybody 
wishes to print his statement or answer the Com- 
mission will not object, but this is not necessary. 

Complaints, orders and other processes may be 
served by delivering a copy to the person named 
therein or to a member of the partnership or to an 
executive officer or director of the corporation or 
association made a defendant. Service also may be 
had by leaving a copy of the process at the principal 
office or place of business of the person, partnership, 
corporation or association to be served, or by reg- 
istering and mailing a copy. 

It may frequently happen that third parties will 
be affected by cases brought before the Commission 
by one person, firm or corporation against another. 
In such a case the procedure is very simple. If you 
wish to become a party to any proceeding you have 
merely to make an application in writing, setting out 


the grounds on which you claim to be interested. 
The Commission may then issue an order permitting 
you to intervene, either by counsel or in person. 

Hearings before the Commission are to be con- 
ducted with as little red tape as possible. In fact, 
if there is any one thing the Commission appears 
to be down on it is red tape. All its rules and regu- 
lations are intended to get action and get it quickly. 
Witnesses are to be examined orally except that in 
extraordinary cases the Commission may permit 
testimony to be taken by deposition. 

The Commission has a long arm. Its jurisdiction 
extends all over the United States and its subpoenas 
may require the attendance of witnesses from any 
place in the country. Subpoenas for the production 
of books and other documentary evidence will be 
issued by the Commission only upon application in 
writing, which must be verified and must specify 
as nearly as may be possible the documents desired 
and the facts to be proven by them. No dragnet 
proceedings will be permitted. The Commission 
does not intend that its facilities shall be employed 
to square grudges or to pay off old scores. 


Witnesses to Be Paid as in Court 


Witnesses summoned before the Commission will 
be paid the same fees and mileage as in the United 
States Courts, whether their testimony is taken 
orally or by deposition. 

Here is an interesting provision of the regula- 
tions: “Where relevant and material matter offered 
in evidence is embraced in a document containing 
other matter not material or relevant and not in- 
tended to be put in evidence, such document will not 
be filed, but a copy only of such relevant and ma- 
terial matter shall be filed.” This provision has 
been adopted to prevent parties from gaining infor- 
mation regarding their competitors’ business by 
bringing them before the Commission on a trumped 
up charge and then forcing them to produce their 
books and other records, thereby disclosing informa- 
tion of value to the complainants, but without any 
bearing on the case at issue. 

At the close of testimony in each case briefs may 
be filed within periods fixed by the presiding Com- 
missioner and must be printed in good sized type on 
unglazed paper 8 by 1014 in. Fifteen copies of each 
brief must be furnished for the use of the Com- 
mission and for service upon all defendant parties. 

Compared with the procedure in nearly all the 
courts and before the majority of government com- 
missions, Mr. Rublee’s code of practice is simplicity 
itself and promises great expedition in the disposal 
of complaints. Expense is also cut to the quick. 
In short, the rules have been designed for very busy 
business men who honestly believe they have good 
grounds on which to seek the Commission’s aid. 


Guy S. JENKINS, formerly manufacturers’ agent in 
New York City, is now with the American Ring Co., 
Waterbury, Conn. He takes the position of sales man- 
ager, to especially develop the line of mounted goods, 
made by the company, which he has been selling and 
which will, this fall, be nationally advertised as Klever- 


kraft Silver. 
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Ivan V. Hood 


AN $18,000 ACCESSORY 
STOCK FROM 
A GASKET 


How the Purchase of This Little Item 





S. Edward Rose 


from a Local Garage Built Up a Big Accessory Department 
By WILLIAM M. BOSTWICK, JR. 

















Front entrance to the Barker, Rose & Clinton Company’s store. 


Attractively arranged show windows on each side 


meet the customer’s eye 


will agree to that. But one gasket was re- 
sponsible for an $18,000 stock of motor 
accessories in a modern hardware store. 

One day, about three years ago, S. Edward Rose, 
vice-president of the Barker, Rose & Clinton Com- 
pany, a hardware firm of Elmira, N. Y., stopped at 
a local garage to buy a gasket. The overalled me- 
chanic who sold it to him handed him a jolt along 
with the gasket in the shape of a charge of fifteen 
cents. Now charging fifteen cents apiece for arti- 
cles which ordinarily retail at from four to five 
cents each, and which may be purchased wholesale 
for a cent or a cent and a half apiece smacks of 
highway robbery, and this instance, though the 
amount involved was small, set Mr. Rose to 
thinking. 

Upon investigation he found that the garages in 
his city were uniformly charging exorbitant prices 
for the few illy-assorted accessories which they 
sold. Incomplete stocks, dirty establishments and 
negligent selling methods were also the rule. He 
reasoned that he should be able to supply. the local 
motorists with their accessories in a much more 


‘ GASKET is a mighty small thing. Anyone 
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satisfactory manner than the garages, having the 
advantages of a clean, inviting store and good, live 
salesmen. Shortly after this the Barker, Rose & 
Clinton Company stocked the various sizes of auto- 
mobile gaskets, and, from this modest beginning 
grew the well-assorted, up-to-the-minute accessory 
stock now carried by the company. 

A good idea of the size of this department may 
be gained from the fact that the company publishes 
an annual catalog, devoted exclusively to acces- 
sories. The 1915 catalog contains 94 pages, 
measuring 8 by 10% inches. 


A Garage Course in Motorology 


The manager of the Barker, Rose & Clinton Com- 
pany’s accessory department is Ivan V. Hood. 
When his firm first began selling automobile ac- 
cessories, Hood soon found that he needed practical 
knowledge to enable him to successfully handle 
these goods. Instead of sitting back and taking a 
long chance of bluffing his way through, Hood 
bought a pair of overalls and put in three months 
of night work in a garage. There he gained a 
good working knowledge of automobiles and an un- 
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Front view of the Barker, Rose & Clinton Company’s store, Elmira, N. Y. 


derstanding of the utility of different accessories 
which has proved invaluable to him since. He can 
talk to a motorist about carbureter adjustments 
and like subjects without turning blue in the face 
and stuttering, and the customers of the Barker, 
Rose & Clinton Company consider him an authority 
and frequently come into the store to get his advice 
on a knotty problem. 


This Firm’s Experience with Tires 


One of the first items the company stocked was 
tires. An exclusive agency for a good brand of 
tires was secured, and, although this make of tire 
was practically unknown in Elmira, after a stiff 
fight, they were finally introduced and they have 
given satisfaction and have also proved to be profit 
producers. Mr. Rose has a good suggestion to offer 
to the hardware merchant thinking of adding tires 
to his stock. He says: “An exclusive agency for 
one good tire is the proper policy for a hardware 
man to pursue.” He knows, because he once took 
a flier with another brand of tires, which proved 
so unpopular with the local trade that he was forced 
to cut prices to the bone in order to get rid of 
them. 

The Barker, Rose & Clinton Company sells tires 
at 5 per cent off list, which gives a profit of 18 
per cent. Hood makes all of the tire adjustments, 
and he says that, because of his garage course in 
motorology this phase of the tire business has never 
given any trouble. 

Of course, it goes without saying that all of the 
employees of the Barker, Rose & Clinton Company 
are essentially merchants. An $18,000 accessory 
stock could never have been built up by a group of 
men who were not. This store has a true business- 


like atmosphere. The counters are manned by 
salesmen who know the goods they sell. The store 
is looked upon as a leader because it is always on 
the alert for a new kink with which to snare the 
elusive dollar. Strong, attractive window displays, 
a liberal use of local and out-of-town newspaper ad- 
vertising space, circular letter campaigns, guessing 
contests and like business-boosting movements fol- 
low close upon the heels of each other in a constant 
succession. 

The Barker, Rose & Clinton Company sells prac- 
tically all of the accessories used by the motorists 
of Elmira and the surrounding country. Beside its 
profitable retail trade, the company also does a 
brisk jobbing business, employing eight traveling 
men, all of whom push motor accessories as well 
as the other lines of hardware. 


A Unique Method of Distributing Catalogs 


When the company’s 1915 catalog was off of the 
press only a limited number of copies were mailed, 
and these were sent to out-of-town customers, or 
those who, for one reason or another, would not be 
apt to call often at the store. In the big show win- 
dow devoted to accessories a number of copies of 
the catalog were placed, together with a long string 
of soda checks, each one good for an ice cream 
soda at a local emporium. Signs in the window in- 
vited the passing motorist to come in and get his 
copy of the catalog and also free soda checks for 
his party. An unusually large number of catalogs 
were distributed, and it is safe to say that the 
motorist, after drinking a soda at the expense of 
the company, would be likely to keep the catalog of 
a firm which had proved itself to be a good sport. 
This plan was an immediate success and was cer- 
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tainly a profit-winning idea. The novelty of it ap- 
pealed to the people, and it stamped the firm as 
original. 

These are just the sort of methods that make 
the customer a friend. They serve to establish a 
closer feeling between the buyer and the seller, and 
this particular idea may be successfully used by any 
hardware merchant. Any confectioner will quote a 
low price on a quantity of soda checks, so that the 
sodas do not cost the merchant much more than 
the postage on his catalogs, and it also brings more 
people into his store. 


Free Ice Water and Paper Drinking Cups for Motorists 


The latest dollar capturing plan of the Barker, 
Rose & Clinton Company is free ice water and fold- 
ing paper drinking cups for the local car owners. 
The ice water is supplied from a tap placed in 
front of the store and the drinking cups are mailed 
to the local automobilists. These cups are attached 
to cards upon which is printed the following: 





ICE WATER 


You Pass It on the Way to Our Auto Accessories 
Department 


PRICES 


The Water Is Free 
The Accessories Are as Low as Anywhere in the 


U. S. A. Keep Us Posted 











On the cups is printed: “Come back and have an- 
other drink. Don’t throw this cup away. It can 
be used 100 times.” 

A folding paper drinking cup is a mighty handy 
thing for a motorist to have tucked away in his 
vest pocket, and, on some 90-degree day, when he 
stops at a roadside spring for a cool drink of water, 
he is pretty sure to bless the Barker, Rose & Clin- 
ton Company for its happy thought. It’s not the 
intrinsic value of the cup itself, but it’s the idea be- 
hind it that makes this scheme a business-builder. 

Although figures are generally distasteful, the 
following ones are unusually palatable, because they 
form the dollar record of a business achievement. 
In its second year in selling motor accessories, the 
Barker, Rose & Clinton Company doubled its first 
year’s business in this line. The third year it 
doubled the second year’s business, and this vear— 


153 


the fourth—bids fair to see a further increase of 
50 per cent. 


Popularizing a Trademark 


Some time ago, the company adopted the ox yoke 
as its trademark. At that time it sent Panama 
Canal puzzles to all who would state why the ox 
yoke was an appropriate symbol for an established 
hardware store. Over 3,000 replies were received 
and their general tenor was to the effect that the 
ox yoke signified strength, quality, reliability, etc. 
Special prizes for the best answers were awarded, 
and this contest aroused a great deal of interest in 
Elmira, and served to popularize the company’s 
emblem, and to impress upon its customers what it 
stood for. 


Putting a Crimp in the Mail-Order Houses 


Although the Barker, Rose & Clinton Company 
is in no sense a cut-rate house, it will not hesitate 
to meet any price at which the same quality goods 
can be purchased anywhere. Customers afflicted 
with the mail order fever are invited to call and 
compare the prices in the catalogs of the mail order 
houses with those of the Barker, Rose & Clinton 
Company. The misguided individuals are then con- 
vinced that the local firm can and will quote them 
as low a figure for the same quality article as the 
mail order houses. This plan of bucking the mail 
order houses has proved a winner, and it has done 
much to clip the wings of the mail order gentry in 
Elmira. 

Getting Rid of Slow-Moving Stock 


For cleaning up odds and ends and slow moving 
stock the company has a sure method. A clearance 
sale circular is published at intervals. This circu- 
lar attractively illustrates items which from one 
cause or another do not sell readily. On such goods 
the company does not hesitate to lower prices. This 
keeps the stock up to date and free from dead 
items, and it is also an excellent method of getting 
rid of broken lots, etc. 

A careful study of the methods of the Barker, 
Rose & Clinton Company will give any hardware 
man an added incentive to push automobile acces- 
sories. The great success of this firm in selling 
these goods should convince even the most skeptical 
hardware man that live retailing methods, plenty 
of publicity, fair prices and a clean, inviting estab- 
lishment will make his accessory department the 
Mecca of the local motoring public. The record of 
the Barker, Rose & Clinton Company is a record 
of good salesmanship from first to last. 
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How the Barker, Rose & Clinton Company displays motor accessories; the show cards invite the motorist to get a 
catalog and free sodas; clearance sale circulars are pasted to the windows 











THE HARDWARE MAN’S HAPPY 
HUNTING GROUNDS 


Hunters of Big and Small Game, and the Trap Shooters All 
Prospects for the Hardware Dealer 
By E. T. KEYSER 


ence who deduced the axiom that it required a 

man’s weight in lead to kill him in battle. 

It is the wise hardware dealer, whose observation 
has taught him that it costs about an average of 


[- was one of the generals of Civil War experi- 





All the law allows 


five dollars per pound to bag United States game 
and he makes the necessary preparations to secure 
his share of the half eagles which a sport loving 
nation annually puts into circulation before they re- 
turn with tangible evidence of their prowess or 
perfectly logical reasons for their failure to place 
the business end of the cartridge in the place where 
it would furnish them with a game bill of fare. 

And the hard headed business man, who will ex- 
haust the possibilities of the English vernacular in 
describing his opinion of the morals of the restau- 
rateur, who charges him current prices for a brace 
of canvas back or a venison steak, will cheerfully 
dive down into his bank account, and produce sev- 
eral hundred iron men for the opportunity to soak 
himself to the skin in a blind, or to wear the skin 
from his heels in personally killing either species of 
delicacy and then eating it, cooked over a camp fire 
in a manner which he would profanely repudiate if 
set before him at home. 

All of which makes good business for the manu- 
facturers of fire arms, ammunition and sportsman’s 
equipments and also for those retailers of the same 
who cannily display them in an alluring manner. 


Always Room for One More 


For it is a great and coin circulating fact that no 
matter how many firearms a man may possess, he is 
always susceptible to the charms of just that one 
more which he fondly imagines will just round out 


his collection and place him in a position to tackle 
any variety of plain and fancy killing which may 
offer. 

Perhaps he hunted his first moose, armed with a 
45/70 or 45/90 obligingly loaned him by a father, 
who had made a good record with it back in the old 
black powder days. 

The old gun would kill and kill with a sudden 
quickness, if one estimated the distance correctly, 
but the rest of the party carried the modern high 
powered small bores and Master Novice quickly ap- 
preciated the advantages of a rifle which weighed a 
pound or so less in the morning and several tons 
less at night; also one which would allow a latti- 
tude of many yards in guessing the range without 
putting the bullet a foot above or below the spot 
which he wanted to reach. 

So the next trip found him with one of the small 
calibres, whose range and power made it a boon in 
the big game hunt but a holy terror, when he sought 
the wily woodchuck, in an off season when the big 
hunt must be foregone. 

In that summer campaign against the meadow 
burrower, he learned the joys of the 25/25 single 
shot, with a telescopic sight, which brought out the 
hide of his game against the sun-scorched grass, 
and, upon return to town, one of these was added 
to his gun rack. 


Small Game Needs Special Gun 


And then comes an opportunity to do a little 
squirrel shooting. 

That new 25/25 is all right for range and killing 
power, but it is apt to mangle such small edible 
game badly unless hit in the head, and all of us 
do not always make cranial kills, so a 22 or a 25 





When Bruin met his Waterloo 


rim fire becomes the next object of ambition. It 
may be single shot or repeater or, in the smaller 
calibre, an automatic, and because not subjected to 
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the vicissitudes of camp life, a pet and as fancy and 
elaborate as one’s pocket may warrant, although, 
much to the benefit of the trade, a man, often eco- 
nomical in other things, rarely consults finances 
when a firearm is choosen—he just must have it. 

And then again, its often the other way around. 
I’ll bet that many a man has tramped an Adiron- 
dack side ridge, armed with a moderate weight 
high-power, only to discover that the average shot 
in such country is not over sixty yards and, for 
such distance and at such game, the old 44/40 cart- 
ridge, with high pressure load and mushroom bullet 
is quite ample. 

A dead saving in weight and no uncomfortable 
doubts as just where the bullet would eventually 
bring up. 

The next time that particular country is to be 
tried again, it will be either a carbine or take down 
34 for the armory. 

It is not simply a question of killing, almost any- 
thing which burns powder will do that—it is doing 
the killing artistically, with the particular tool best 
adapted to that particular variety of hunting which 
makes the sportsman and keeps our arms factories 
busy. 

Club Trapshooting 

Now, here’s another sidelight on the shooting sub- 
ject. 

We all know the tremendous vogue of club trap 
shooting and the average dealer who supplies his 
local club fancies that he has pretty effectually cov- 
ered the field. 

On the contrary, he has not dug very deeply into 
the outside edge. 

For every man who practises trapshooting with 
a club, there are ten game hunters or ex-game hunt- 
ers who wouldn’t for an instant have the nerve to 
make of themselves the show which the novice at 
the traps feels himself to be when he stands up 
before a crowd of his trapshooting fellow towns- 
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men and proceeds to score a distressing series of 
blanks. 

And there is another contingent composed of real 
field shots who would like to practise in close sea- 
son, in a manner which would keep them in trim 
for field work and can’t see the trap method of call- 
ing “Pull” with the gun at shoulder. 


And yet, among themselves or singly, these men 
could, with the right kind of encouragement be in- 
duced to purchase hand or low priced pull traps, 
adjourn to some isolated meadow, abandoned sand 
pit or beach and break birds and use ammunition 
until the game season opened. 

What’s more, many of them would eventually be- 
come so in love with the sport that they would join 
the regular gun clubs, after they were in form to 
shoot in public. 

Once members, they would speedily fall in line for 
the modern specialized trap gun and give the dealer 
an opportunity to increase sales in that direction. 

With single barrelled guns adapted to trap work 
selling from fifteen dollars up to anything that one 
desires to pay, no argument of price would stand 
between them and something as suitable for target 
shooting or trap work, as their field guns are for 
game shooting. 

The whole underlying principle is that none of 
us like to be laughed at in our sport—we can stand 
it in business—we don’t want to carry unnecessary 
weight, when the other fellow goes light, and gets 
results and we don’t want to take a cannon to a 


' mouse or a puttyblower to an elephant, provided the 


other fellow is not doing it, and a mighty large pro- 
portion of us are more concerned with how we get 
our game than with what we get. 

This is sportsmanship and is also business for the 
dealer, if he will grasp the idea and play up proper 
equipment one-half as hard as the haberdasher does 
over something which amounts to considerably less 
on the sales check. 





Price and Service Bureau 


(Continued from page 127) 


the knowledge that he is buying right should be not a 
little gratifying in these days when even the best buy- 
ers are uncertain as to just where the bottom may be. 

There is much more to price knowledge than a tenta- 
tive understanding that certain goods are quoted by 
competitors at approximately the retailer’s own cost, 
and perhaps rather irregular use of the Price and Serv- 
ice Bureau. The dealer who would buy right must 
know not only the lowest prices quoted his customers 
but also keep himself thoroughly posted as to the lowest 
current prices to the trade. 

Those who have studied this problem are impressed 
with the average retailer’s lack of system in the keep- 
ing of price and other data in connection with his buy- 
ing. Too many are apparently content to trust almost 
entirely to memory, checking perhaps by infrequent ref- 
erence to back invoices. 

While some merchants, by reason of long experience 
and practice, may remember with reasonable certainty 
a few score discounts, not one-tenth of 1 per cent can 
ever hope to file away in the mental storehouse, to be 
recalled with even the slightest degree of accuracy, the 
thousands and thousands of figures which result from 
net pricing. 

It seems clear, therefore, that any attempt to mem- 
orize prices is no more logical than a similar attempt 
to make mental record only of all the manifold items 
and details which make up the book accounts of the 
modern store. 

So for the benefit of those not already supplied with 
a satisfactory price keeping system, one of our first 
efforts was the getting out of a specially ruled card for 
the noting of the firm selling or quoting, kind or brand 
of article, quantity, bought or quoted, f.o.b. what point, 


freight cost, list and discount, delivered cost, selling 
price, catalog-house price, percentage of profit, re- 
marks; in fact, everything to enable the dealer to de- 
termine at a glance all the factors entering into the 
purchase and sale of any merchandise, and their ap- 
plication to future purchases. 

But no matter how extensive a system any dealer may 
desire, the cards will serve his purpose just as well as 
that of the smaller dealer. These alone are furnished 
at $1.75 per thousand f.o.b. Argos, about half the price 
some of the large office supply concerns quoted us on 
100,000 lots. Filing cabinets and indexes necessary for 
the convenient keeping of the greater number of cards 
can usually be had from the local stationer or we can 
have shipped from factory. 

That the system is proving of value to every merchant 
who uses it in the right way is clearly shown by the 
letters received; and it seems rather unfortunate that 
greater advantage has not been taken of the efforts 
which have placed it at the command of all association 
members, at a merely nominal cost. 

For the greater convenience of our members a dupli- 
cate order blank was also devised, the use of which en- 
ables the dealer to send mail orders to his jobber with 
the least trouble, fixing his own terms of purchase, etc. 
Likewise by having all orders, whether taken by sales- 
men or sent by mail, written on these forms, the dealer 
retains a uniform copy of each, much more convenient 
for filing and reference. When the goods are received 
they are much more easily and quickly checked to be 
sure no error has occurred either in the filling of the 
order or in the pricing of any of the items. 

These order blanks are also supplied to members at 
actual cost to us, and many thousands have been used. 
Repeat orders show that these likewise are proving of 
special value to merchants utilizing them in a practical 
way. 














HANDY HINTS FROM THE HANEY 
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W. L. Blair and a customer who has solved the speed problem 


How North Yakima Merchants Build Business with 
Home-Made Fixtures 
By L. S. SOULE 


pany, was standing in the glare of the 

sun in front of his store talking to one 
of his customers. The customer was twelve years 
old, freckle-faced, red-headed and the proud pos- 
sessor of a stoutly made four-wheel cart. Its top 
had been reinforced with a two-inch plank for coast- 
ing purposes, and the “customer” was busy telling 
“his merchant” about his speed demon when I hap- 
pened along with the HARDWARE AGE Graflex. 

No one will deny that Blair is built for business 
any more than they will dispute the speed claims 
of the enthusiast with whom he is talking. The 
click of my camera was an introduction. I have 
met few men and no women who shy at having 
their pictures taken. Blair is just like the rest 
of us. 


W L. BLAIR, of the Haney Hardware Com- 
a 


Paid for Itself Once a Month 


We shook hands at the curb and this story started 
when I spotted the home-made display rack at the 
entrance. He knew HARDWARE AGE as well as I 
know a good fixture when I see it, and together 
we wheeled it into the sunlight for a snapshot. The 
frame is made of 34-inch galvanized pipe, and the 
wire squares through which the handles of rakes, 
hoes, floor brushes, etc., are placed, was woven by 
hand. The base is made of 1-inch matched lumber, 
and a set of good casters completes a fixture which 
has paid for itself once a month in increased sales 
ever since it opened fire on the passing public. 

“How long you been in business?” I asked. 
“Long enough to know that half a dozen home- 
made fixtures like this one are worth more as busi- 
ness builders than the best show case in the store,” 
he answered. 

“Show me thé other five?” I asked as we rolled 
the rack back into the shade. 


A School for Young Axes 


“You’re on,” answered Blair with a grin that 
broadened as he continued, “Ever see an axe rack 
with stilts for the boys’ axes?” 

“Not yet, but I’m willing.” “Here she is, then,” 
and he stepped inside the store and started one of 
the smoothest little racks for handled axes rolling 
toward the sidewalk. 

The old Graflex snapped. Take a second look at 
the results. It’s built heavy at the base. There is 
plenty of room for each axe, but with no crowding 
of two axes in a partition, and then over at the right 
side notice the “stilt” Blair referred to. It’s a 
simple arrangement that makes short-handled boys’ 
axes stack up in length, or rather in hight with the 
regular sizes. 

We have all seen the tangled mess of boys’ axes 
in the average rack. Some of us know from ex- 
perience how they will tip and tumble like the un- 
restrained youngsters they are, if they are given a 
chance to get fresh with their elders. Blair has 
started a good school for young axes. His rack is 
well worth copying. 

It took considerable time and money to make this 
rack, but the Haney Hardware Company figures that 
it pays for itself in increased sales just about four 
times each year, and that’s record enough if more 
capital was involved, for an investigation by the 
Interstate Railway Commission. If your axes are 
in a tangle get out the store tool box, a piece of 
2-inch pipe, a set of casters, a little lumber and a 
few nails and limber up that latent carpenter abil- 
ity. This rack will bring your short axes up where 
they belong, and if your axe business is stunted it 


will help start it growing. 
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Whips to the Front in Busy Season 


On one of our trips into the store I met E. L. 
Haney. He was selling a buggy whip, and as he 
closed the sale, suggested that a picture of his whip 
rack might help out. It did. This rack is made of 
a set of casters, two pieces of 4 x 4 lumber, a piece 
of 14-inch galvanized pipe, and four home-made 
wire hooks which hold a common circular whip 
rack in place to receive the stock. In the great 
Northwest, most whips are sold in the fall and 
winter months. A little chill in the air certainly 
creates a desire for speed. Haney felt the need of 
warming up his whip business. The stock was 
strung on nails on the back wall of the store. His 
movable rack has solved the problem. In the busy 
season it occupies a prominent place near the front 
of the store. 


Doubled the Singletree Business 


In most farming districts hardware stores sell 
singletrees. The automobile has chased “Dobbin” 
off a lot of the macadamized state highways, but 
on soft ground in the fields of the farmer a good 
horse is better than a Packard. Conditions are also 
rapidly approaching when a good work horse will 
be worth more money than a low-priced motor car. 
If Ford makes another price pruning or two, and 
Europe sends over another batch or two of horse 
buyers this may come about in another season. As 
long as horses draw loads there will be a demand 
for singletrees. They are made in plain wood, 
ironed wood, and in a great variety of all steel. 
Singletrees are sold at a fair profit. The Haney 
Hardware, located in the very heart of the great 
fruit belt of the Northwest, naturally sold such 
quantities of these goods that Haney got a hump 
on himself to speed up the live ones as well as 
the slow sellers. His singletree rack is made of 
galvanized pipe, the base is of l-inch pipe and the 
upper part of the frame of %4-inch pipe. It is fitted 
with castors, and like so many of the home-made 
fixtures in this store, can be brought to the front 
in the selling season. This rack has doubled the 
singletree business of the Haney Hardware Com- 
pany. 

Cancel the Gossips’ Club Charter 

Home-made kinks are an indication of why this 
concern, which started in business eight years ago, 
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with a stock of $6,000, now has good healthy busi- 
ness and a stock which invoices $14,000. From 
them we can learn the lesson of the full use of 
spare time. 

When the Store Gossip Club of rainy days gives 
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A movable display rack that works in front of the 
Haney Hardware Company’s store every day 


way to a bunch of fellows who build home-made 
fixtures, business begins to blossom. Haney and 
Blair are a mighty good pair. I know the hardware 
fraternity joins me in wishing good luck to the 
Haney Hardware Company. 


Advertising Agency Changes Name 


asa M. K. Powers Advertising Company has re- 

cently announced its incorporation under the 
new name of The Powers-House Company, 724-725 
Illuminating Building, Cleveland, Ohio. 























Selling kinks in the Haney Hardware Company’s store at North Yakima. 


Each of these home-made fixtures has 


a sales record of its own 




















THE MAN BEHIND THE COUNTER 


Young Salesman Bring's Out Store Paper That Has a Punch 


partment will be handled by Alpha Young of 

the Orcott Company, Sioux City, Iowa. Mr. 
Young is one of the youngest salesmen on the force 
of that company and rose from the job of errand 
boy to his present position. 

He is an enthusiastic member of the Orcutt Hard- 
ware Club and that is really the reason he is han- 
dling this number of The Man Behind the Counter. 
At one of the social meetings of the club he was 
called upon to do his “bit” and responded with the 
first issue of a store paper, one that has a punch. 
Extracts from this paper will comprise the discus- 
sion for this week. 

The Man Behind the Counter will be very glad to 
have similar contributions from other salesmen. 


e HIS issue of The Man Behind The Counter de- 


A Call on the Calling Department 


A few days ago a lady entered the store. Well, 
we nearly broke our neck trying to get to her first. 
She told us she had bought a coffee pot from us a 
few days before and as she now had the money she 
would take it with her. We supposed that it would 
be in our calling department, so after searching to 
the very bottom of our calling file and not finding 
a slip, we came back and found that the lady had 
gone. Well, we were as mad as a wet hen and pro- 
ceeded to find out where she had gone and why. 
We were notified that the coffee pot, when sold, was 
wrapped up and put in an out of the way place in- 
stead of in its proper place—our calling department. 
The guilty clerk had seen the lady and had gotten 
the pot while we were saying things to the man in 
the calling department. That is why we dash off 
this red hot editorial on SYSTEM. Let this be a 
warning to all! 


Some Things to Ponder 


The other day we left our office to interview 
some of our well known citizens. As we strolled 
down Main Street we met Mr. Ivens, the Orcutt ad- 
vertising manager. Here are some thoughts from 
him: 

“Did you ever lose a sale because you were not 
posted? Some of the best salesmen on the retail 
floor to-day owe their success not to oratory, but to 
their knowledge of the articles they are selling. 
Fortify yourself beforehand; learn all you can about 


the goods that you are handling each day. There 
are a good many “five minutes” of idleness in an 
ordinary business day that you can: use to reap 
wonders in getting posted if you will apply your- 
self and your mind to the job.” 

“Did you ever realize how the average salesman 
in a retail store can weaken his argument on the ar- 
ticles he is selling by taking to the man higher up 
the customer’s request for a lower price than the 
one for which the goods are marked?” 

The worst disease from which this country is 
suffering is Carelessness. Have you got it? 

The prints of tonight may be the hoof marks of 
tomorrow, and we may all wonder, “Who’s Kissing 
Her Now.” Be that as it may, we need the money, 
so we are selling bully nails in the builders’ hard- 
ware department. 

Don’t blame the buyer for goods we are out of 
temporarily. You may be at fault more than he is— 
having failed to put them on the want list. 

Successful merchandising depends largely upon 
team work or organization. Store service is an im- 
portant factor in developing a larger trade and keep- 
ing customers satisfied. The failure to have goods 
sampled on the floor, depleted show or display cases, 
lack of price tickets, the inability of salesmen to 
locate or deliver goods promptly, an untidy, dusty 
store—these are a few obstacles in the way of suc- 
cess. 

A great deal of this, if not all, can be eliminated 
by a little thoughtfulness on the salesmen’s part. 
“Cut out” the society and war talk and concentrate 
your mind on the job. When you sell the last sample 
write an order for another to be put on the floor at 
once. Put goods away when a period of leisure pre- 
sents itself. In other words, don’t waste the time 
you have sold to the firm. 

Courtesy is the oil that makes the machinery of 
life run smoothly. 

Prove that you are more than an “Order Taker.” 
While you are waiting for the return of the cash 
carrier, show Mrs. Jones some of the housefurnish- 
ing items—an electric vacuum sweeper, or season- 
able goods that may interest her. Ten chances to 
one she isn’t ready to buy then, but she will not 
forget you when she is in the market. 

Be proud of the fact that you are a hardware 
man; it requires a mountain of knowledge to master 
the details, but it’s worth it. To be sure, the busi- 
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ness has its disagreeable features, but what busi- 
ness hasn’t? 


A Clean Store; 
Well Stocked, Attractive Displays. 
Good Goods, 
Priced Right—Well Advertised. 
But, after all, 
It’s up to you. 
Don’t be a piker. If you are thinking “Damn” 
what’s the use of saying, “O, pshaw!”’ 
Just as we go to press in comes Joe Martin. He 
wants us to print a little “sales-help.” Here goes: 
“The old saying of quality and not quantity does 
not apply to the Orcutt Company in its most exact- 
ing sense. It goes much further in that we have 
both, and along with them a world of information 
and originality that is valuable to our customers. 
“The word quality carries with it an indication 
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of high prices that sometimes causes purchasers to 
hesitate. But when it is explained to them that the 
best merchandise is cheapest to buy in the long run 
one can usually land a sale. We must not forget, 
however, the man who wants the very cheapest ar- 
ticle he can buy as we usually have something to 
fill his wants. It is the satisfied customer who 
comes back, and when he does, and brings a friend 
with him, we have obtained the means to which we 
are looking forward—that end which means more 
business for the store. To be loyal to the store, 
and always boost, is the key to more friends than 
any other way. The fellow who does not do this is 
certain to lose out and leave a place to be filled by a 
real booster. The watchword of the Orcutt Club 
ought to be: 
‘Be Loyal and Boost All the Time,’ 

and I honestly believe it is.’ 





Market Conditions 


(Continued from page 149) 


present bear movement may soon find its lowest level 
and that the market manipulators will again “bull” the 
market, so to speak, it being a matter of little concern 
to them whether they “catch the lambs coming or 
going.” 

We are not in sympathy with the abnormally high 
prices applying to various metals, especially spelter, 
regarding a leveling down of prices as of greater bene- 
fit to the trade, but the market manipulations are 
largely responsible for unreasonably high prices and 
unsettled conditions. 

Since the value of iron and steel products is still 
at a low level (with the exception of galvanized mate- 
rials), the advance of $3 per ton on steel bars not yet 
being reflected in the prices of finished products to 
any great extent, the interest of the trade is attracted 
specially to metal products, such as aluminum, copper, 
brass, lead, zinc and spelter, therefore the following 
comparisons of the jobbers’ cost prices to-day, as com- 
pared with 1914 values on a carload quantity, averag- 
ing, say 40,000 lb. of the few staple articles mentioned 
below (most of which the individual jobber handles in 
carload quantities), is very interesting. 


ing full well that if they were forced into the market 
for immediate deliveries of many metal products they 
would be obliged to pay premium prices, and, further- 
more, that they may be obliged to stand a loss in the 
way of reduced prices on merchandise they were obliged 
to stock at abnormally high market prices. 

We know jobbers to-day who are making as much 
as 50 per cent gross profit on galvanized materials 
obtained on favorable contracts, whereas in normal 
times they are not able to command over 15 per cent 
gross profit on such materials. 

On the other hand, we know manufacturers who are 
actually losing money on current shipments of gal- 
vanized materials sold at low prices, due largely to the 
lack of foresight on the part of the manufacturers in 
not properly providing for their supplies of spelter. 

With no intention of reflecting upon the good faith 
of responsible manufacturers, we think emphasis 
should be laid upon the fact that some less honorable 
ones are sidetracking orders entered at low prices by 
giving the preference to those obtained at higher 
prices, therefore it seems wise to give close attention 
to back orders covering items now selling at premium 
prices, and likely to be reduced substantially when 
market conditions become more like normal. 

The country’s prosperity depends largely upon the 
buying of railroad equipment and supplies, and large 
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NOTE: Very recently the market price of lead was 
8c. per lb., making the carload quantity cost $3200; 
spelter 26c., making a carload cost $11,200, and sheet 
zine 33c., making a carload cost $13,200. 

Of course high values are of benefit to the jobbers 
and dealers sensible enough to mark up their re-sale 
prices on a regular percentage basis, the ton of.zinc 
at 7c. per lb. ($140) costing no more to sell than the 
ton of zinc at 30c. per lb. ($600), except for the 
greater investment of capital, but abnormally high 
values in war times, of a spasmodic nature, when 
industrial conditions are depressed, and the uncer- 
tainties and dangers of our international relations 
keyed to a nervous tension, are not such as to promote 
enterprise, or speculative buying in a general way, 
but rather to suggest conservatism, for who can doubt 
that the prices of the products of spelter, zinc, anti- 
mony, aluminum, copper, brass, lead, etc., will decline 
materially when the war is ended. 

The wise jobbers and dealers are marking up their 
re-sale prices in keeping with the market, encouraging 
their competitors to do likewise, without regard to the 
low cost of stocks on hand or unfilled contracts, know- 


1915 Increase 
2,800.00 June 23 (30c.) er 000.00 371% 
6,600.00 June 23 (25c.) 0,000.00 52% 
5,100.00 June 23 (21%c.) 700.00 70% 
6,000.00 June 23 (30%4c.) 12,200.00 103% 
1,060.00 June 23 (4%c.) 1,900.00 79% 
1,320.00 June 23 (5.35c.) 2,140.00 62% 
2,800.00 June 23 (50c.) 20,000.00 614% 
1,840.00 June 23 (18c.) 7,200.00 291% 
4,550.00 June 23 (20%e 8,200.00 82% 
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construction work, and we fear that the abnormally 
high prices of metal products during a war too destruc- 
tive to last very long, with the prospects of a radical 
decline in values of many metal products, will more 
likely check buying, and discourage capital in con- 
nection with railroad and other construction work 
for the time being, yet, the prevailing low values of 
iron and steel products, and improving market condi- 
tions relating to them, make the purchase of such 
products a safe | investment. 


COLONEL FRANK W. BUFFUM, president of the Buffum 
Tool Company, Louisiana, Mo., has been appointed Com- 
missioner of Good Roads for the state of Missouri. He 


is also a member of the Governor’s staff. He is greatly 
interested in the work of good roads, and while there is 
a salary attached to the position, about three times its 
amount goes back for the good of the cause, it has been 
said. The company is reopening its New York office, 
which will, as previously, be in charge of Charles S. 
Lawrence. 














Trade Conditions and Iron, Steel and Hardware Prices 





Very good reports are being received as 
to the increase in business in the hardware 
trade in Pittsburgh. : 

Two local jobbers state that their actual 
business in May was the heaviest in any 
month in more than a year. 


There is a good demand for nearly all 





MARKET SUMMARY FOR THE BUSY READER 


kinds of hardware products, and just at this 
time sporting goods is very active. 

In the New York district the current de- 
mand is largely for material fully or partly 
manufactured now, not in the future. 

Traveling men are sending in larger or- 
ders than usual and it is believed business 
will be active all through the Summer months. 
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Office of HARDWARE AGE, 
Pittsburgh, June 28, 1915. 


oo ee among the blast furnaces and steel 
mills of the larger steel companies, notably in the 
central West, are steadily being increased. The output 
of iron and steel is getting correspondingly larger 
right along. 

In the hardware trade, very good reports are being 
received, as to the increase in business. Two local 
jobbers state that their actual business in May was the 
heaviest in any one month in more than a year, and 
for June is expected to be still larger. There is good 
demand for nearly all kinds of hardware products, and 
just at this time sporting goods are very active. Local 
hardware houses are showing good displays of sporting 
goods in their windows, including fishing tackle, tents, 
oil stoves and other goods, and these are resulting in 
some good sales. 

Prices on nearly all lines of hardware are very firm, 
and on most goods are higher. The heavier lines, such 
as nuts, bolts, rivets, sheets, bars and pipe have all ad- 
vanced, notably the galvanized goods carried by job- 
bers and retailers, which in some cases have gone up 
$15 a ton. Traveling men are sending in larger orders 
than usual, and it is believed business will be active all 
through the summer months. Collections are reported 
quite good, and the outlook for the iron and steel and 
hardware trades for the last half of 1915 is regarded 
as exceptionally bright. 


WirE Natits.—There is a continued active demand 
for wire nails for export, and some orders are being 
placed right along, while the mills are still working 
on contracts taken a good while ago. The domestic 
demand is seasonable, but is mostly for small lots. 
Some contracts are not yet completed, and specifica- 
tions against these are coming in freely. The dif- 
ferential in galvanized nails is fully maintained, but 
will not likely be any higher as spelter has gone off 
fully 12c. a lb. in the past two weeks. 

We quote on new orders: Wire nails, $1.55 to $1.60, gt 
vinized nails 1 in. and shorter, taking an advance of $2.00 
over this price, or $3.55, and galvanized -nails 1 in. and 
longer, an advance of $1.50, or $3.05. 

Retailers f.o.b. Pittsburgh carloads $1:60. 
Pittsburgh less than carloads $1.70. 

Cut Naits.—There is a moderate demand for cut 
nails, mostly from the South, in which section they 
are still more largely used than wire nails. Prices are 
very firm and most mills are now quoting $1.60 on cut 
nails, f.o.b. Pittsburgh. 


We quote cut nails $1.55 per keg in carloads and larger lots 
to jobbers; carloads to retailers, $1.60 f.o.b. Pittsburgh, 
terms 60 days, or 2 per cent off for cash in 10 days, freight 


added to point of delivery. 

BARB WIRE.—The domestic demand is quiet, as the 
season is about over, but the foreign demand continues 
heavy, and local wire mills have turned down a very 
large amount of foreign business offered to them lately 
by New York importing houses, being unable to make 
the deliveries wanted. All the makers of barb wire are 
charging the full differential of 80c. over plain wire, 
but this is not likely to be higher in the near future 


Retailers f.o.b. 





on account of the recent severe decline in prices of spel- 
ter. The mills are still cautious in taking orders for 
galvanized wire and will book them only from regular 
customers, as they feel spelter will probably go up 
again in the near future on account of the enormous 
demand. 

Plain annealed wire is $1.40; galvanized barb wire and 
fence staples, $2.40; painted barb wire, $1.60, all f.o.b. Pitts- 
burgh, with freight added to point of delivery, terms 30 days 
net, less 2 per cent off for cash in 10 days. Prices on woven 
wire fencing are higher, and it is now quoted at 69 per cent 


off in carload lots, 68 per cent on 1000-rod lots, and 67 per 
cent on small lots, f.o.b. Pittsburgh. 


FENCE WIRE.—Some new buying of wire fencing for 
the fall trade has started, the manufacturers dating 
such orders ahead, as is the usual custom. Fabricators 
are also reported to be placing fairly large orders for 
fence wire and the market is more active than usual 
at this season. Prices are firm and shipment quite 
heavy. 

Prices are as follows: Annealed fence wire in carload lots 
to jobbers, $1.40 base; galvanized, $2.20, with the usual ad- 
vances charged 1o jobbers for small lots from store. 

TIN PLATE.—There is no abatement in the foreign 
demand for tin plate, which continues heavy. Large 
inquiries are in the market from Russia and England, 
some of the tin plate intended for the latter no doubt 
to be shipped to France. Some good sized foreign or- 
ders for tin plate have lately been taken and the tin 
plate mills are very busy, with actual orders ahead for 
three or four weeks. Prices are very firm and on some 
recent foreign orders as high as $3.40 per base box was 
obtained, as against $3.10 to $3.25, the ruling prices for 
domestic business. 

We quote 100-lb. coke plates at $3.10 to $3.25 per base box, 
depending on the order. 

We quote 100-lb. terne plates at $3.15 per base box, f.o.b. 
Pittsburgh. 

IRON AND STEEL BArRs.—Nearly all the large consum- 
ers of steel bars, such as the implement makers and 
wagon builders that buy for six months or a year 
ahead, have recently covered for the last half of 1915 
and, in a few cases, through the first half of 1916. 
On nearly all these contracts the mills obtained the full 
price of 1.20c but on a very few of the largest orders 
1.15e. was done. The new demand for common iron 
bars is fair and prices are reported firm. 

We quote steel bars at 1.25 c. for third quarter. We quote 
common iron bars at 1.25c. to 1.30c., and test iron bars at 
1.35c., f.0.b. Pittsburgh. 

Nuts, BoLTs AND RIvETs.—Some makers have ad- 
vanced prices on bolts about 5c. per 100 lb., and the 
market is very firm. New demand for nuts and bolts 
and also for rivets is active, and shipments by the mills 
are heavier than for a long time. Discounts to the 
large trade are as follows: 


U. 8. 8. Cold Punched Blank and Tapped, Cham- 
fered, Trimmed and Reamed 


Se, ee TNE, MOTE. 6 kon ce ¥ecesaes 8.1c. per Ib. off 

i i Se Gs DEN sb owe ccbpec ccaiee 7.3c. per Ib. off 

I, Ge Gace ctcecvasscssedsecs 5.8c. per lb. off 
Semi-Finished Tapped 

S46 Om OG GURMTEGT, BOE. 5 6 oss vcevéewse 85-10-10-10 off 

Se, GU SI 00 66s tHe wecdewe ces 85-10-10 off 


(Continued on page 178) 
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It’s the Corrugations 
Around the Joint 





Stanley 








Our exhibit at the Panama-Pactfic Exposition is located in 
Manufacturers’ Building, Block 26, covrer of 5th St. and 
Ave. D. Call and see us. 











Corrugated Hinges 


are vastly superior in strength, give longer service, are much neater 
in appearance and comparatively lighter in weight than the old 
style Strap and T-Hinges. 


The old style hinges, as soon as they become rusty, begin to bind, 
producing uneven stresses in the metal that the toughest steel can- 
not withstand, causing the hinge to break at the joint. 

Stanley’s Corrugated Hinges cannot bind on the joint, no matter 
how rusty they become, and consequently the wearing of the hinges 
is evenly distributed, and they will last much longer on heavier 
doors. 








The greatly increased strength of Stanley’s Corrugated Hinges is obtained by 
the application of a long established engineering principle, illustrated in Figure 2. 
A piece of metal the shape shown by the shaded portion is practically as strong 
as a straight piece of the full width indicated by the dotted lines. 

The corrugations of the surface of the hinge, while they do not add materially 
to the strength or wearing qualities of the hinge, give it a neater appearance 
than the plain straps of the old-style hinges. 


tf 


When ordering, specify: 


Stanley No. 935 Corrugated Heavy Strap Hinge 
Stanley No. 937 Corrugated Extra Heavy T-Hinge 


in bulk or packed one pair in a box, with screws, in the STRONG STANLEY 
TELESCOPE BOX. 


See Page 193 
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“D-B” Garbage Receiver 


The Donley Bros. Company, East 
Seventy-fourth street and Attna Road, 
Cleveland, Ohio, is manufacturing the 
“T)-B” garbage receiver, which is 








The “D-B” garbage receiver in place ona 
back porch 


claimed to be sanitary and odorless. 
There is nothing to clean in this re- 
ceiver except the garbage pail, which 
is so placed that the garbage cannot 
get into the outer casing. 

One of the advantages claimed for 
this garbage receiver is its ease of 
operation. By simply stepping on the 
foot pedal the top springs up, making 
a large opening for the receiving of 
garbage. The lid is operated by a 
rocker arm lever, a simple mechanism 
which insures against the receiver get- 
ting out of order. The lid falls by 
gravity as soon as the foot is re- 
moved. 

It is only necessary to cut a hole in 
the porch, floor or stonewalk or in the 
ground in order to drop the receiver 
into place. No screws or other fasten- 
ings are necessary. When the re- 
ceiver is placed in the ground a con- 
tainer is not required. The receiver 
itself is so constructed that water or 
garbage cannot get into the container 
and on this account a sewer connec- 
tion is not necessary. 

The “D-B” garbage receivers are 
simple in construction and practically 
non-breakable, the company claims. 
The foot pedal is made from. man- 
ganese bronze and the entire front is 
made of cast iron, the outer casing 
and garbage pail being made from 
heavy galvanized iron. The garbage 
pail is hand-made, all joints being 
soldered and guaranteed to be water- 
tight. It is claimed that with ordi- 
nary usage this outfit should last for 
ten years, and that at the end of this 
time the only part which would need 
renewing would be the garbage pail. 

Each garbage receiver is made in 
four sizes with capacities of 7, 14, 21 
and 28 gallons. These garbage re- 
ceivers sell for $6, $9, $11.50 and $14 
respectively. 


“Autocrat” Soldering Iron 
and Blow Torch 


The Up-to-Date Mfg. Company, 
ninth floor, Lytton Building, 14 East 
Jackson boulevard, Chicago, IIl., has 
placed upon the market the “Auto- 
crat” convertible soldering iron and 
blow torch, which uses gas as fuel. 
This tool is automatic and it requires 
no pump attachment or furnace. It 
can be carried in the pocket. 

The heat is applied directly to the 
inner base of the soldering tip and 
never comes in contact with the work- 
ing surface, thereby insuring a clean 
iron, long life and a saving in time. 
The soldering iron remains hot-at all 
times when in use. 

Economy is one of the features of 
this new tool, the company stating 
that it may be used for ten consecu- 
tive hours per day at a fuel cost of 
approximately % of a cent per hour. 
The soldering tip is made substantially 
in one piece. There are no screws, 
rivets or catch-pins in its construc- 
tion. 

The universal construction of the 
soldering copper permits of its adap- 
tation to light and fine and also heavy 
work with the same tip. The “Auto- 
crat” is simple in construction, con- 
taining less than a dozen parts in all, 
and there is nothing about it to get 
out of order. All parts are standard 
and are easily replaced in case of loss. 

With the soldering tip removed the 
tool is converted into a blow torch for 
all purposes. When lighted it emits 
a steady blue flame of intense heat, 
the force being supplied by the gas, 
assisted by the introduction of a spe- 




















The “Autocrat” convertible soldering iron 
and blow torch 


cial air-mixing system and regulated 
through the air-tight burner. The 
gas can be turned off entirely at this 
point or regulated at the will of the 
operator. 

The blow torch is immediately con- 
vertible into a soldering tool for any 
purpose by simply attaching the 
soldering tip to the blow tube with the 
set screw provided for that purpose. 
The “Autocrat” soldering iron and 
blow torch complete sells for $4.50. 
Without the soldering copper it is 
priced at $4. 


THE BROWN & SHARPE MFG. Com- 
PANY, Providence, R. I., announces 
that its works will be closed from 
August 7 to 16 for the annual vaca- 
tion. During this time the offices will 
be open as usual and orders for ma- 
chine tools, machinists’ tools and cut- 
ters will receive the same attention as 
at any other period of the year. 


THE COMMON CAPITAL STOCK of the 
Incandescent Light & Stove Company, 
Cincinnati, Ohio, has been reduced 
from $500,000 to $250,000. 


162 


NEW GOODS AND NOVELTIES 


Products Being Placed on the Market by Hardware Manufacturers 


The Hoover Suction 
Sweeper 


The Hoover Suction Sweeper Com- 
pany, New Berlin, Ohio, is placing 














The Hoover suction sweeper 


upon the market the Hoover suction 
sweeper and vacuum cleaner com- 
bined. The powerful suction of this 
sweeper draws away all of the dirt, 
lifting the carpet a quarter of an inch 
away from the floor up to the large 
suction opening where a soft hair 
brush (spirally bristled) is electrically 
revolved. This sweeps and shakes the 
suspended floor covering. 

The electric sweeping brushes loosen 
all the adhered hair, thread, lint, etc., 
and lift the crushed nap to its in- 
tended place. The mechanical shaking 
of the suspended carpet (done by the 
intermittent tapping of the spirally 
bristled brush) loosens all of the im- 
bedded dirt and brings it to the sur- 
face, making it easy for the suction to 
remove it. 

The Hoover suction sweepers are 
made in four sizes, the Baby Hoover, 
which is intended for use in a small 
home or apartment, selling for $40; 
the Hoover Special, priced at $50; the 
Hoover Junior, which is listed at $75, 
and the Hoover Senior, which sells 
for $110. The Hoover Special is for 
use in medium-sized homes or apart- 
ments, the Hoover Junior is a larger 
machine for heavier work, and the 
Senior (the company’s largest model) 
is made for use in hotels and public 
buildings. 


THE COLUMBIA HANDLE & LUMBER 
CoMPANY, LTD., has been organized to 
acquire and take over the business 
heretofore carried on by the Columbia 
Handle & Lumber Company, as co- 
partners. The company is capitalized 
at $100,000, with head office at Lon- 
don, Ontario. 
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Buy and Sell 


-W 


(Berea Grit) 
GRINDSTONES 





Every workman is careful of his tools—not 
only because they cost him money—but they 
must be kept in good condition. He works 
with those tools and his livelihood depends on 
the quality of his work. 


A R-W (Berea Grit) Grindstone, therefore, 


is a necessity in his equipment, is 


Tool Insurance 


No. 400 R-W Victor Tubular Steel Frame Grind- 


stone. Ball-bearing journals and crank attachment. 


It's as rigid as a rock! Strongly and properly 
constructed—operates perfectly through years of 
hard service. Embodies the latest, the most 
desirable improvements and conveniences. 


Stone is regular size guaranteed best quality 
Berea Grit for general grinding—‘‘takes hold”’ and 
grinds every second of the time it is in operation. 


No. 07 R-W Mogul Steel Frame Power Grind- 
stone. Strong, rigid; ball-bearing journals; one- 
piece grey iron water pan. Pulley and hand crank 
furnished regular, foot pedal attachment can be had 
if desired. 


A grindstone for every purpose. 










Write us for our best proposition—today please. 





A Hanger for any 
Door that slides 


Ask for your copy 
of our new No. 12 


catalog 








Richards Wilcox 









=a MANUFACTURING Co. f= 


| AURORAILLUSA.|%. 


Richards-Wilcox Canadian Co. Ltd., 
Lenden, Ont. 
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“Hatfield Midget” Sharpen- 


ing Machine 


The Hyfield Mfg. Company, 48 
Franklin street, New York City, is 
manufacturing the “Hatfield Midget” 










| SISSORS BSHEARS 
-_. [KNIVES ETC. 
as/)) FOR SHARPENING 











The “Hatfield Midget” sharpening ma- 
chine 


sharpening machine for old style, 
broad blade razors. The company 
states that this machine will hone 
and strop a razor in from 3 to 5 
minutes. 

The “Hatfield Midget” sharpening 
machine also has a fine quality 
grinding wheel which can be used for 
sharpening all sizes of _ scissors, 
shears, knives, planes, chisels and 
other edged tools, as well as barbers’ 
clippers and horse clippers. 

With this machine it is also possi- 
ble to sharpen any make of safety 
razor blades, one at a time. The ma- 
chine is furnished complete with 
either a direct or an alternating cur- 
rent motor, 10 feet of cord and an 
Edison socket. It is equipped with a 
stand for placing it upon a table or 
a counter. 

It is pointed out by the company 
that this machine is useful for car- 
penter shops, carpet mills, rubber 
factories, etc., and other places where 
many knives are sharpened daily. 


No. 31 Sickle Grinder 


The Star Specialty Mfg. Company, 
Chicago, Ill., has placed on the mar- 
ket the No. 31 sickle grinder that is 
illustrated herewith. This is said to 
be one of a full line of worm gear, 
ball bearing grinders. The manu- 
facturer states that these grinders 
are absolutely noiseless, oil retaining, 
fast and easy running. They are 
made for both sickle and tool grind- 
ing. 

The No. 31 grinder is fitted with 














The No. 31 sickle grinder, made by the 
8S 


tar Specialty Mfg. Company 


one 4%-inch wheel and attachments 
and one 5-inch tool wheel. It weighs 


15% pounds. 


The Johnson Reel Knife 
Sharpener 


The E. P. Johnson Rule Mfg. Com- 
pany, 565 West Washington Boule- 
vard, Chicago, Ill., is manufacturing 
the Johnson reel knife sharpener. 
The company states that this sharp- 
ener is built on mechanical principles. 
The sharpening strop pulls down 
when in use and automatically rolls 
after being used. 

In a rolled position it occupies but 
a few square inches of space and it 
may be hung on a conveniently placed 
hook where it is always in place. 
The strop has a hard and quick sharp- 
ening surface, which will give a keen 
edge to a knife after a few up and 
down strokes. 

The metal parts are made of cold 
rolled steel, highly nickeled and pol- 
ished. The sharpening strop may be 
renewed at a small cost. To do this 
it is only necessary to pull out the 
strop to its full length, unhook it and 
place the new strop upon the project- 
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The Johnson reel knife sharpener 


ing hook. The Johnson reel knive 
sharpener sells for 50 cents and extra 
strops are listed at 15 cents each. 


THE WISCONSIN METAL PRODUCTS 
COMPANY, Racine, Wis., formerly 
known as the Advance Mfg. Company, 
has been incorporated for $20,000 
with the following officers: David G. 
Jones, president; A. R. Jones, vice- 
president and Taylor Jelliffie, secre- 
tary and treasurer. The company 
manufactures currycombs and hard- 
ware specialties. 


THE AMERICAN SAFETY APPLIANCE 
COMPANY, 68 Washington _ street, 
North Attleboro, Mass., has been re- 
cently incorporated to manufacture 
the “Standard” safety signal and 
other newly patented automobile ac- 
cessories. 


THE JACKSON COVER & BaG Com- 
PANY, Jackson, Mich., has been re- 
cently incorporated for $12,000. 


The Economic Folding Steel 
Horse 


The Economic Steel Rack Company, 
Jamaica Plain, Mass., is manufactur- 
ing the Economic folding steel horse, 

















The Economic folding steel horse 


which is stated to be strong, rigid and 
durable. The company points out that 
this horse is practical for all uses 
and that the folding feature effects 
a saving in transportation and space. 
These horses are claimed to be inde- 
structible and they reduce the fire 
hazard. 

They are easily set up or folded 
and there are no nuts or bolts to ad- 
just or loose. When set up the legs 
lock all parts securely. The wooden 
top can be attached when desired. 
The horses are made in all sizes. 


Ely’s “Boston” Auto Mop 
Bucket and Wringer 


The Theo. J. Ely Mfg. Company, 
Twenty-fifth and Ash Streets, Erie, 
Pa., is manufacturing Ely’s “Boston” 
auto mop bucket and wringer. The 
body of the bucket is made of heavy, 
galvanized iron, reinforced with wire, 
making it strong and durable. The 
wringer is made from heavy steel 
band iron. 

The springs are of the best Pre- 
mier coppered steel wire and the rolls 
are large, being made of hard wood. 
The company claims, that, because of 
its rectangular construction, this 
bucket will not tip over when the 
wringer is operated with the foot. 

















Ely’s “Boston” auto mop bucket and 
wringer 


This mop bucket and wringer is 
made in two sizes, having capacities 
of 14 and 20 qts. respectively. 
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>the largest size minnows and other 
» equipment. 

> The kit is provided with a full size 
leather handle at the top, and, in ad- 
' dition, there are loops welded to each 
‘end of the case for attaching shoulder 
* straps if desired. The kit is made of 
steel, finished in either brown or black 
> baked enamel. It is double seamed, 
) electrically welded and strongly rein- 
» forced. The manufacturer states that 
it will stand the roughest usage and 
) that it is water-tight and water-proof 
unless completely submerged. It is 
> fitted with a disappearing inner hinge, 
*’ solid brass corners, side catches and a 




















Kennedy combination “Rod-Kit” and 
tackle case 


‘lock. The general dimensions are: 
Length, 24% in.; width, 6 in.; height, 
+9 in. 


“Speednut” Wrench Display 
| Board 


The Cochran Pipe Wrench Mfg. 
‘Company, Chicago, IIl., is furnishing 
dealers with an attractive stand for 
‘displaying the “Speednut” wrenches. 
The stand has a mahogany finish with 
‘reading matter and a cut of the 
‘wrench in four colors. It also has a 
‘series of bolts and a wrench attached, 
to allow customers to operate and 
,demonstrate, to themselves, the au- 
‘tomatic adjustment and ratcheting 
features of this tool. 

The stand is furnished free to deal- 
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New display board for the “Sneednut” 
wrench 


ers with their order for one dozen 
wrenches. The wrench attached to 
the stand is billed at the usual price. 


THE MONARCH RUBBER COMPANY, 
Carrollton, Ohio, has been formed re- 
‘cently. The officers of the company 
are: E. L. Henderson, president; J. 
'B. Fiedler, vice-president; F. A. Mc- 
‘Coy, secretary; R. E. Henderson, 
treasurer, and H. R. Kemerer, au- 
ditor. 


The “Torpedo” Flue Scraper 


The Park Mfg. Company, Rockport, 
Ind., is manufacturing the “Torpedo” 
flue scraper and reamer combined. 














The “Torpedo” flue scraper 


This scraper is strong and durable. 
It has no screws or bolts in its con- 
struction and it fits tightly in the flue. 

The scraper removes all scale on 
the walls of the flues. The scraper 
can be adjusted to fit tighter in the 
flue by raising the spring outwardly 
one inch or less. The scraper knives 
are always square with the flues and 
they cannot get out of place. 

The scraper knives hang loosely on 
the springs and they wiil adjust 
themselves to any variation in the 
curve of the flue. 


The Hi-Lo Adjustable Stilt 


The Hi-Lo Mfg. Company, Sterling, 
Ill., has brought out the Hi-Lo adjust- 
able stilt, which is stated to be strong 











The Hi-Lo adjustable stilt 


and safe and scientifically constructed 
of hardwood and high grade steel. It 
is attractively painted in a brilliant 
red and black, and it is fitted with a 
rubber shoe which prevents slipping, 
making it noiseless and aiding in 
walking with it. 

The Hi-Lo adjustable stilt can be 
adjusted from low to high. This is ac- 
complished by means of a movable 
collar which releases the stirrup and 
can be secured by lugs which fit into 
a series of holes. 


Bartlett Vacuum Food Jar 


The Bartlett Vacuum Jar Company, 
243 Cortlandt street, Belleville, N. J., 
has placed upon the market the Bart- 
lett vacuum food jar. This jar has a 
wide neck or mouth without a shoulder 
at the top, so that it may be used not 
only for keeping liquids, but for semi- 
solids or small solids as well. 

The company states that the special 
silvering of this jar gives a very high 
reflecting surface, which throws back 
the heat in the same manner that 
light is reflected. It is also pointed 
out that this jar has exceptional heat- 
retaining qualities. The glass filler 
is composed of two thin glass shells 
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(one inside the other) joined together 
at the top. The surfaces of the 
vacuum chamber are silvered to make 
them reflect the heat, and all of the 
air is pumped out at the tip, which is 
sealed off. The holder cannot rust, 
and the filler is carefully held in place 
by rubber covered rings at the side 
and a cone spring at the bottom. 

The Bartlett jar is put into a sani- 
tary case which can be entirely taken 
apart and cleaned whenever necessary, 
no tools being needed. The holder is 
made of the best tin, with a heavy 
coating of baked enamel, both inside 
ani outside. The lunch cases are 
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The Bartlett double lunch case 


made of fiber, pressed to look some- 
what like Morocco leather. They are 
waterproof and are designed to stand 
the wear and usage to which they will 
be subjected. The prices are as fol- 
lows: enamel jar, complete, $1.50; 
single lunch case, complete, $2; double 
lunch case, $3.75; glass filler, $1.25; 
cork, 10 cents. The company guaran- 
tees all of its jars against breakage 
not due to careless handling. 


Kennedy Tackle Bag 


The Kennedy Mfg. Company, Chi- 
cago, Ill., is manufacturing the Ken- 
nedy tackle bag. 

The Kennedy tackle bag is made 
of a light weight but strong grade 
of steel and is designed and con- 
structed to give a close resemblance 














The Kennedy tackle bag 


to a small size leather traveling bag. 
The same style bag is also made of 
aluminum. 

The bag is double-seamed, electric 
welded and reinforced throughout. 
The manufacturer states that it has 
the strength to withstand the rough- 
est usage and that it is water-tight 
and water-proof unless completely 
submerged. It is not easily over- 
turned. 

The grip contains ample space for 
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several reels with two trays easily re- 
moved and accessible. A disjointed 
pole can be carried by placing it on 
top of the trays in the peaked space. 
The hinges are fitted so that there 
are no rivets showing and are water- 
proof. The bag is fitted with solid 
brass corner irons, side catches, locks, 
and iron covered handles. 


Improved “Flexible Flyers” 
for 1915 


S. L. Allen & Co., Box 1207 W, 
Philadelphia, Pa., have made a num- 
ber of improvements in their “Flex- 
ible Flyers” for 1915. The company 
calls particular attention to the front 
steel rails and the front cross bar, 
which, in combination with the run- 
ners, acts as a shock absorber, and 
adds greatly to the strength of the 
whole construction. 

A recent addition to the company’s 
line for the season of 1915 is the 




















The new “Junior Racer’ 


“Junior Racer,” which is shown in 
the accompanying illustration. The 
woodwork of the “Junior Racer” is 
of straight grained, second growth 
ash. The seats are handsomely dec- 
orated and finished with three coats 
of the best grade varnish. The run- 
ners are japanned. 

All “Flexible Flyers” and racers 
for 1915 will have chrome nickel 
steel runners. This steel is stronger 
and tougher than carbon steel and the 
liability of snapping the runners in 
cold weather is thus greatly reduced. 


The “Pract-El-Lite” Bat- 
tery Attachment 


The Central Telephone and Elec- 
tric Company, 310 North Eleventh 
street, St. Louis, Mo., is marketing 
the “Pract-El-Lite” battery attach- 
ment. This attachment may be fitted 
to a standard No. 6 dry cell. It has 
a silyered reflector, a special tungsten 

















The “Pract-El-Lite”’ battery attachment 


lamp and a heavy, fire polished, bull’s- 
eye lens. With a dry battery this at- 
tachment retails for $1, without the 
battery it is priced at 75 cents. 

It is pointed out by the company 
that this battery attachment is im- 
mune to weather conditions, giving 
the same results when immersed in 
water as when used in dry air. 


THE KOKOMO SPRING COMPANY, 
Kokomo, Ind., has been incorporated 
with $40,000 capital stock to manufac- 
ture steel springs. 


Klein Millinery Pliers 


Mathias Klein & Sons, Manufac- 
turers of linemen’s, electricians’ and 
construction tools, 562-564 West Van 




















Two new designs of millinery pliers re- 
cently brought out by Mathias Klein € 
Sons 
Buren street, Chicago, IIl., have placed 
on the market two new designs of 

millinery pliers. 

These new Klein products have 
been created to meet a demand for 
pliers which will effect a clean cut 
without breaking silk covered wire, 
and with safeguards against the pos- 
sibility of the wire becoming caught 
in the joint. This desirable feature 
is accomplished by means of lap joint 
construction. 

These new pliers are made of a 
high quality tool steel, hand forged. 


The Anderson Adjustable 
Ratchet Wrench 


The Anderson Ratchet Wrench Com- 
pany, Union Stock Yards, Chicago. 
Ill., is offering a product which it 
claims will meet with an immediate 
demand, epecially from automobile 

















The Anderson adjustable ratchet wrench 


owners. The Anderson wrench is uni- 
versal. It is pointed out by the com- 
pany that this tool works at every 
conceivable angle and that the head is 
adjustable to fit any size nut within 


its range. This wrench, also, will 
reach nuts located in _ inaccessible 
places. 


These wrenches are made from 
high-grade, carbon steel, drop forged 
and case hardened, and they are now 
being offered in three sizes, 6, 8 and 
10-inch. The 6-inch size will take 
from the smallest to a %-inch nut. 
The 8-inch wrench will take from the 
smallest to a 5%-inch nut and the 10- 
inch model will take from the smallest 
to a %-inch nut. 

Each wrench is wrapped in oil 
paper and packed one %-dozen in a 
earton. The list prices of the differ- 
ent models are as follows: 6-inch, 
$1.25, 8-inch, $1.50 and 10-inch, $1.75. 


THE Erie STOVE AND MFG. Com- 
PANY, Erie, Pa., has completed plans 
for a one-story factory building 200 
by 270 ft., to be constructed of steel, 
brick and tile, at an approximate cost 
of $75,000. 
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Crescent Double End 
Wrench 


The Crescent Tool Company, James- 
town, N. Y., has recently introduced 
the Crescent double-end wrench, which 
is stated to be especially desirable for 
automobilists and others who are 
obliged to carry tools in a limited 
space. 

The new wrench is drop-forged 
from open hearth steel, made up to 
the company’s special formula. Each 
of these wrenches received three dis- 
tinct heat treatments in a_ secret 
process, which hardens the surface 
and increases the strength of the 
steel. 

The Crescent double-end wrenches 
are made in two sizes, one being made 
with a 6-inch end and an 8-inch end, 
and the other with an 8 and a 10-inch 
end. Each of these wrenches is packed 
in a separate box to prevent shelf 
wear and rusting. 

The two heads of each of these 

















New Crescent double end wrench 


wrenches are turned in the same direc- 
tion, so that the back of each head 
makes a good handle and does not 
hurt the hand when in use. 


Breeze Flexible Clamp 
Lamp 


The Breeze Carbureter Company, 
250-252 South street, Newark, N. J., 
is manufacturing the Breeze flexible 
clamp lamp, which is shown in the ac- 
companying illustration. This lamp 
may be used in drafting rooms, on 
the moving beds of lathes, in oper- 
ating rooms, etc. The electric bulb is 
not furnished with this lamp. 

The Breeze flexible clamp lamp is 
made with a polished brass finish and 

















The Breeze flexible clamp lamp 


it is wired complete, with a 12-inch 
arm, an oval shade and 15 feet of 
cord. It sells for $3.50. 


THE NEW ERA SPRING & SPECIALTY 
COMPANY, with main sales office at 
864-878 Woodward Avenue, Detroit, 
Mich., announces that all mail per- 
taining to “New Era” shock absorbers 
should now be addressed to the De- 
troit office, from which point all ship- 
ments of shock absorbers are being 
made, instead of from Hempstead, 
wae ee ae A 
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Have You Sent fora 
Slikup Salesman? 


Put this all-metal display stand on your counter and Slikup Specialties 
will automatically sell themselves. 


Our line of Slikup Specialties finds a ready sale among auto owners. 


Slikup for Rubber Slikup Enamel Top Dressing 
Slikup Aluminum Paint Slikup Mohair Top Cleaner 
Slikup Engine Enamel Slikup Top Lining Dye 
Slikup Hard Auto Soap Slikup Leather-Kote 

Slikup Hand Cleaner Slikup Rim Paint 

Slikup Cream Polish Slikup Body Polish 

Slikup Metal Finish Slikup Auto Varnish 

Slikup Silver Finish Slikup Clear Lacquer 


Our proposition will interest every jobber and retailer. Get details now. 


N. B. ARNOLD 


1 Sigourney Street 
Brooklyn, New York 
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96 Years to Test a Tool 


AVES the mechanic’s 
time experimenting with 
new tools. The “1819 origi- 
nal P.S. & W. Co.” Snip has 
already been approved by 
four generations of users. 


A fine product of 


z home industry 
The Peck, Stow & Wilcox Company 
Mfrs. Mechanics’ Hand Tools, Tinsmiths’ 
& Sheet Metal Workers’ Tools & Machines, 
Builders’ <& General Hardware. 


SOUTHINGTON, CONN, CLEVELAND, OHIO 


U.S. PAT. OFF. 
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“Lubroleine” Motor Oil 


The Fiske Brothers Refining Com- 
pany, 24 State Street, New York City, 
is manufacturing the “Lubroleine” 
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A can of the “Lubroleine”’ motor oil 


motor oil, which the company states 
assures the maximum of power and 
efficiency. The “Lubroleine” motor oil 
is made in several grades: crystal, 
light, medium and heavy. The crystal 
grade is a clear, water-white motor oil 
of low cold test, medium consistency 
and free from carbon-forming prop- 
erties. 

The light and medium grades are 
recommended for water-cooled motors 
and the heavy grade for air-cooled 
motors and motor trucks. These oils 
are packed in lithographed packages. 
The 1-gal. cans are packed 1 doz. to 
a case and the 5-gal. cans are put up 
2 cans per case. The company also 
packs the “Lubroleine” motor oils in 
5 and 10-gal. steel jacket cans, barrels 
and half-barrels. 


Another of the company’s products 
is the “Lubroleine” extra motor oil. 
This is a heavier lubricant, clear red 
in color, especially manufactured for 
air-cooled motors, single-cylinder, 
water-cooled motors and motorcycles. 
This oil is very viscous at high tem- 
perature and has a comparatively low 
cold test. It will pour freely except 
in extremely cold weather. 


THE R. & R. Mrc. Company, Craw- 
fordsville, Ind., has been incorporat- 
ed to manufacture ice skates, with 
a capital stock of $26,000. 








“J. H. S.” Shock Absorber 


The J. H. Sager Company, Roches- 
ter, N. Y., is manufacturing the “J. 
H. S.” shock absorbers. These shock 
absorbers are made with a cylinder 
and a piston. The piston acts in har- 
mony with coiled springs. 

The company states that the sen- 
sitiveness of action of the “J. H. S.” 
shock absorbers automatically takes 
up and destroys jars and jolts, either 
light or heavy. It is claimed that 
these absorbers reduce tire expenses, 
and that vibration and sudden shocks 
are eliminated thus giving long life to 
the motor, transmission and other 
component parts of the car. In con- 
sequence of this, great speed is pos- 
sible as the car does not tend to skid 
or roll. 

The long coils under compression 
work instantly. When the wheels of 
the car hit a bump the coils further 
compress, but instantly extend as the 
bump is passed. In a reverse man- 
ner the coils lengthen when the wheels 
drop in a depression, but assume the 
original compression after the wheels 
come out again. This action does not 
permit lost traction. 

The “J. H. S.” shock absorbers are 
guaranteed against any defect in ma- 
terial or workmanship for one year. 

















One of the “J. H. 8.” shock absorbers 


The twin tube model is priced at $25 
per pair, and the single tube model, 
made for other automobiles than the 
Ford, is priced at $15 per pair. 
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Frey’s “U-Can-C” Rain 
Shield 


The Frey Mfg. Company, 1514 
Michigan Boulevard, Chicage, ill., has 











Frey’s “U-Can-C” rain shield in use 


placed upon the market Frey’s “U- 
Can-C” rain shield, which was _ in- 
vented by Herbert H. Frey, president 
and treasurer of the company. It is 
claimed that this shield assures the 
driver clear vision with comfort and 
safety while driving in rain and snow- 
storms, by protecting the portion of 
the windshield immediately in front 
of the driver’s position, as shown in 
the accompanying illustration. 

The “U-Can-C” rain shield is con- 
structed of a flexible sheet of trans- 
parent pyralin, easily arranged in 
any desired position like a visor or 
bonnet, and is held in operative po- 
sition on the front face of the wind- 
shield by 5 vacuum cups. These cups 
hold with such force that the com- 
pany guarantees that no wind can 
loosen them, although they can be 
readily detached by pinching the 
thumb nail under each cup. 

Water is prevented from entering 
the protected vision portion by a rub- 
ber sealing strip attached to the rear 
edge of the rain shield. The front edge 
of it is bound in such a way that 
water cannot drip off. These rain 
shields sell for $1.50 each. Each one 
is packed in a substantial and com- 
pact tube so that it can be easily car- 
ried in the tool box of the car. 


THE LITTLE GIANT STARTER Com- 
PANY, Canton, Ohio, has been incor- 
porated with a capital stock of $10,- 
000, to manufacture starters and 
other motor accessories. 
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Sell These 


“Surplus Service Tires” 


a 











Nassau Tires are the “Choice of Those-Who- 
Know —racing drivers who must have tires 
that are built right and that stand punishment. 
Nassau Tires give so much extra mileage that 
they've been called the “Surplus Service 
Tires.”’ 


Nassau Gires 


‘All-Mighty* Tough” 








are recommended by DePalma, 
Burman, Rickenbacher, Mulford and 
other racing drivers because of the 
good stuff that’s in ‘em and the way 
they re made. 


HOUR 


Most non-skid tires kill themselves. 
ong Humpy tread jams down into fabric. 
= Plies work loose and rub, creating 
J x internal destruction. Nassau Non- 
Skid Tires have depressions instead of 
knobs. And Nassau Tires pile up the 
miles! For details and terms write to 


Thermod Rubber Compaq 


Also makers of the Noted Thermoid Brake Lining 


TRENTON, N. J. 


BRANCHES: 


Chicago Pittsburg Indianapolis San Francisco 
Philadelphia St. Louis Detroit Boston 
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Gleason-Peters Oil and 
Grease Guns 


The Gleason-Peters Air Pump 
Company, 255-261 Classon avenue, 
Brooklyn, N. Y., is manufacturing 
the Gleason-Peters oil and grease 
guns, some of which are shown in 
the accompanying illustration. These 
are the No. 232 oil gun, the No. 18 
grease gun and the No. 268 grease 
gun. ; 

The No. 232 oil gun has a cylinder 
which is made of heavy gauge, seam- 
less brass tubing. The top and bot- 
tom cap and handle are composition 
bronze castings. The plunger rod is 
of 44-inch steel and the cork plunger 
is reinforced with heavy metal plates 
and bolted to the plunger rod. The 
cylinder measures 1% by 9 inches 
and the gun sells for $1.50. 

The No. 18 grease gun has a cylin- 
der measuring 1% by 5 inches, and 
the spout measures 10% inches. The 
cylinder and spout are made of heavy 
gauge, seamless brass tubing and the 

















From left to right: the No. 232 oil gun, 
the No. 268 grease gun and the No. 18 
grease gun 


top and bottom cap and handle are 
composition bronze castings. The 
heavy threaded rod is also brass. The 
composition rubber plunger is rein- 
forced with a heavy metal washer 
and connected to the plunger rod by 
a swivel which insures smooth, even 
action. The No. 18 gun is priced at 
$2.50. 

The No. 268 grease gun is a large, 
heavy gun, made especially for com- 
pressing heavy greases, The cylinder 
is 2 by 8 inches and the spout meas- 
ures 7 inches. The spout is of brazed 
brass and it is tapered from %-inch 
to %-inch. The cylinder is of heavy, 
seamless brass tubing. This gun is 
listed at $4. 


THE RETLAW ACCESSORIES COM- 
PANY, Detroit, Mich., has been incor- 
porated with $5,000 capital stock to 
manufacture automobile accessories. 
C. C. Davis, Walter I. Oeschger and 
Ray A. Pyle are the incorporators. 
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The “Perfect” lock is shown at the left; the “Perfect” spring is shown at the right 


“Perfect” Lock and Spring 


The Stewart Specialty Company, 79 
East Chestnut street, Columbus, Ohio, 
is placing on the market a patented 
lock and spring for the rear compart- 
ment of Ford runabouts. The spring, 
which is styled the “Perfect,” is made 
especially for the Ford car, although 
it will also fit other makes. With this 
spring there is no danger of the lid 
of the compartment falling and the 
motorist is able to use both hands in 
placing and removing packages, etc., 
from the compartment. This spring 
will hold the iid at any desired angle. 
It is priced at 50 cents, complete, 
ready to be attached to the car. 

The “Perfect” lock securely locks 
the rear compartment lid. The manu- 
facturer states that it can be attached 
to a car in five minutes, as there are 
no holes to drill. All that is needed 
for attaching is a small wrench. This 
lock sells for $1.50 complete. 


Williams’ Demountable Rim 
Tool 


J. H. Williams & Co., 57 Richards 
street, Brooklyn, N. Y., have recently 
placed upon the market Williams’ de- 
mountable rim tool, which is drop- 
forged from a strong, tough grade 
of specially selected steel. Each 
working part is tempered especially 
for its intended use. 

The hammer and face of the 
wrench are polished bright; otherwise 
the tool is black finished. The com- 














Williams’ demountable rim tool 


pany states that Williams’ demount- 
able rim tool replaces the individual 
screwdriver, special wrench, hammer 
and tire tool. 

This new tool is made with three 
different sized hexagon socket open- 
ings, %-inch, 11/16-inch and %-inch. 
All of the different types measure 
95, inches over all and they weigh 1 
pound 6 ounces each. They are priced 
at $1. 


Topping Automobile Jacks 


Topping Brothers, 122 Chambers 
street, New York City, have recently 
brought out a new type of automobile 
jack. The Topping jack is built on 
the same principle as the firm’s loco- 














One of the Topping automobile jacks 


motive jacks, which have a capacity 
of 100 tons. The Topping automobile 
jacks operate on the screw principle. 
The right-hand thread on the upper 
end of the jack engages with the 
traveling lifting head and the left- 
hand thread on the lower end with 
the standard, both head and stand- 
ard being enclosed in a protecting 
case or shell out of which they emerge 
as the jack is operated. 

On the center of the screw is fitted 
a bevel gear which meshes with a 
bevel pinion—this pinion being actu- 
ated by a ratchet into the socket of 
which the handle is fitted. The jack 
is reversed by throwing over a small 
pin, located at the base of the handle 
socket. 

The Topping jack is said to be easy 
to operate. It works smoothly, the 
jar noticeable between the engage- 
ments of the dog in the rack jack and 
the consequent strain on the oper- 
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This Porcelain 
Does Not Break 


The explosions in the cylinders of your 
motor hit the spark plug porcelains with 
heavy, trip-hammer blows. 


This incessant pounding often cracks 
or breaks the porcelain in ordinary plugs. 


Champion porcelain insulators take 
these blows on an asbestos cushioned 
copper gasket (A in illustration). This 
effectually deadens the force and saves 
not only the porcelain but also the com- 
pression. 


This exclusive Champion feature is an 
absolute guarantee of reliability. It is 
one of the advantages which make the 
Champion the spark plug demanded by 
experienced motorists. 


It explains, in part, why 75 per cent of’ 
all motors built in America are equipped 
at the factory with Champion Spark 
Plugs, and why dealers, almost without 
exception, recommend them consistently. 


Dealers—Most customers demand 
Champions. No customer ever yet 
refused to accept them. Keep your 
spark plug stock a clean Champion 
stock. We back you in an absolute 
guarantee—free repair, replacement 
or money back. 


Champion Spark Plug Co. 


1710 Upton Ave., Toledo, O. 


























176 


teeth. This insures against the 
ratchet dog missing contact with the 
ratchet teeth. 

The Stull starter has nothing about 
it to get out of order. Each of these 
starters is covered under a strong 




















The Stull starter for Ford cars 


guarantee against defective material 
or workmanship. The Stull starter 
retails for $15. 


The “Simfiex” Shock Ab- 


sorber 


The Keystone Spring Works, 1301- 
1313 Buttonwood street, Philadelphia, 
Pa., is manufacturing the “Simflex” 
Shock absorbers, which are designed 
to obtain the greatest possible spring 
action. The top and bottom spring 
casings nearly meet when the spring 
or coil is.entirely closed, thus secur- 
ing about a 2% vertical movement. 

The length of the bearing surface 
of this top casing is 2% inches and 
welded to the wearing side is a cast 
steel shoe. The steel side straps are 
hardened, which increases the me- 
chanical efficiency of the absorber and 
lessens friction. On one side of the 
top casing a hardened steel back plate 
is bolted. Between this back plate 

















The “Simflex” shock absorber 


and the casing proper shims are 
placed, and an adjustment for wear 
is provided. If it is essential to make 


a closer adjustment, all that is neces- 
sary is to take off the plate and re- 
move one or more of the shims. 

The coils are designed to support 
any weight of car from 1,000 to 7,000 
pounds. The hardened pin engaging 
into the scroll spring is held in posi- 
tion by the side straps. Only one 
bolt is used in the construction and 
this is amply protected from coming 
loose by tapping into the side strap 
and using a castleated nut and cotter 
pin. 

The “Simflex” shock absorbers are 
priced at $20 per pair and they are 
furnished in black enamel or with 
nickel heads and enameled straps and 
springs. 


Vosburgh No-Glare Nitrogen 
Headlights 


The Vosburgh Miniature Lamp 
Company, West Orange, N. J., has re- 
cently brought out the Vosburgh no- 
glare nitrogen headlights, one of 

















One of the Vosburgh no-glare nitrogen 
headlights 


which is shown herewith. The com-- 
pany states that these lamps passed . 


the New Jersey and Maryland State 
motor vehicle commissions as meeting 
the new no-glare law requirements. 

The lamp shown in the accompany- 
ing illustration is made in 30 and 32 
candlepower, 7, 9, 14 and 21 volts. 
The features of the lamp are that it 
does not throw a glaring light, its 
low power consumption, long life and 
durability. 

The headlights are equipped with 
Ediswan bayonet bases and the side 
lights also have the same bases, for 
either double or single contact. The 
side lamps are also furnished with 
candelabra or miniature bases. The 
company’s tail lights are made with 
the same bases as the side lights. A 
copy of the State certificate approving 
these lamps is packed with each one. 


THE EASTERN TIRE & SUPPLY CoM- 
PANY has' been incorporated at 
Rochester, N. Y., for $5;000. The 
incorporators are: J. G. Barclay, W. 
T. Kineaig and Arthur Smith, all of 
Rochester. 
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“Ufasco” Ford Lamp and 
License Bracket 


The Unique Findings & Supply 
Company, Providence, R. I., is manu- 
facturing the “Ufasco” Ford coupe- 
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The “Ufasco” Ford lamp and license 
bracket 

let lamp and license bracket. The 
bracket is fastened to the body, as 
shown, by the same bolts that hold 
the present bracket. The bracket 
carries the lamp and license plate 
well above the rear deck, clear of 
mud and dust, and permitting the 
danger signal to be plainly seen. 

The lamp is so located on the 
bracket that it throws light directly 
across the license plate. The use of 
this bracket permits free access to 
the storage space under the deck of 
the car. The bracket is made of mal- 
leable iron, finished in black. The 
list price is $2 each. 


The “Leektite” Piston Ring 


The End-Oxy Appliance Company, 
Trenton, N. J., is manufacturing the 
“Leektite” piston ring, which is of 
concentric construction. These rings 
are accurately machined and micro- 
metrically ground. 

This ring has a sealed opening that 
allows: for expansion through wear 
without impairing its working effi- 
ciency. 

The “Leektite” piston rings are 
made of a special grade of gray cast 
iron. After they have been roughly 














One of the “Leektite” piston rings 


machined they are laid aside for a 
time for a thorough “seasoning,” to 
equalize the various strains set up in 
the metal through the process of cast- 
ing and the subsequent cooling. 

It is stated by the company that 
one of these rings on each piston (on 
the upper groove preferably) will 
give unusually great compression and 
power, will save gasoline and oii con- 
sumption as well as prevent the car- 
bonizing of the motor through oil 
leakage. The list price of these pis- 
ton rings, 3% to 5 inches in diameter, 
is 50 cents each. 
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of the Sparton 


is readily recognized in the Model 
‘‘F’’ now sold at all dealers’ at 
the new price of $4.00. Can be 
attached in ten minutes to any 
car. Hasthetrue, reliable, decisive 
Sparton voice. 





Is the largest hand horn on the 
market. The efhiciency of the 
Sparton factory, the most extensive 
in America, makes possible the 
finest workmanship at a reasonable 
price. That is why th 





SAFETY SIGNAL 


Model ‘‘F’’ is the first and finest to 
be sold at $4.00. Finished in satin 
black and nickel or all black. 

Manufactured with true Sparton 
care. The diaphragm of every Sparton 
Horn is carefully hand hammered by 
a skilled workman until it has the 
right vibration to carry the clear, strong 
Sparton note. It has the far-reaching 
call for country roads—the quick, 
sharp cry for city traffic. 

Model ‘‘F’’ Sparton is now on sale 
at all dealers’ at the new price of $4.00. 


The Sparks-Withington Co. 
Jaekson, Michigan 





177 








Pittsburgh Market 


(Continued from page 160) 


Black Bulk Rivets 
7/16 x 6%, smaller and shorter 
Package Rivets 1000 Pcs. 
Black, metallic tinned and tin plated... 


80-10-5 off 
. 75-10-10 off 


Discounts on bolts as recently adopted are as follows: 


Common carriage bolts, x 6, S. & S rolled, 80-5; -cut, 
80; larger or longer, 75.5. athine bolts, h. p. nuts, i x 4, 
Sé&és rolled, 80-5; ee 80; larger or longer, 75- 2/10, Ma- 
chine bolts with C. -&C&T nuts, % x 4,5 15- 2/10; 
larger or longer, 75. Bolts without nuts, 6 in. ae shorter 
extra Bers > longer lengths, extra oi. P. coach screws, 
75-2/10-5. Nuts, blank or tapped, h. p. Sauare, 6.20; h 
gon, 7.10. : ao Foe ny square, 5.80; 56 in. an 
7.30; smaller, 8.1. plain, uare, 5. 30: hexagon, 5.70. 
C. Be semi-fin. hex., 5 LM up, 85-3/10; smaller, 85-2/10. 


WrouGHT Pirpe.—The new demand for tubular goods 


in June showed a fairly large increase over May, and: °, 
was particularly heavy for small sizes of pipe up to 2%," 


and 3 in. The following are the jobbers’ carload dis- 
counts on the Pittsburgh basing card in effect from 
June 17, 1915, all full weight: 

Butt Weld 


on’ 
Inches “Black oT Inches Black Galv. 
%, %& and %. %and 4 64 31 
Hf | 8 i 








Reamed and Drifted 
1 to 1% butt. 
2, butt 


pote 


2% "to 6, lap. 76 54% 


2, 
| "te 4, lap. 
Butt Sp extra strong, plain sii 
%, % and %. 3% 





47 *and 2% 
Lap Weld, double +e strong, plain ends 


. 
7 to 8 7 t's 


To the large jobbing ° an additional 5 per cent is 
allowed over the above discounts. 

The above discounts are subject to the usual variation 
in weight of 5 per cent. Prices for less than carloads are 
two (2) points lower basing (higher price) than the above 
diseounts on black, and three (3) points on galvanized. 


SHEETS.—There was no change in prices of gal- 
vanized sheets in the past week, and owing to the heavy 
decline in prices of spelter, it is not believed they will 
be any higher. The American Sheet & Tin Plate Com- 
pany and other leading makers of galvanized sheets are 
selling in a limited way to regular customers only at 


Office of HARDWARE AGE, 
New York, June 26, 1915. 
USINESS is still mercurial and spotty; good in 
commonly used staples, much slower for average 
merchandise, especially of the type for future needs 
and up to concert pitch on war materials. 

Salesmen representing manufacturers in standard 
lines, reporting from the West and Pacific Slope, are 
sending encouraging information. In various classes 
of staple goods, as for instance wire goods, wire cloth, 
poultry netting, freezers, mowers, etc., the demand 
has been excellent and in at least some directions, per- 
haps the majority, there has been difficulty in getting 
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dc. for No. 28 gauge, some mills still asking about 
5.00c. However, some jobbers who have fairly large 
stocks are offering No. 28 gauge galvanized sheets at 
under 5c. per lb. for direct shipment from stock. Other 
mills are not selling galvanized, but are inducing cus- 
tomers to use the heavier gauges of black sheets or else 
long ternes in place of galvanized. Makers’ prices for 
full mill shipment on sheets of U. S. Standard gauge, 
in carload and larger lots, on which jobbers charge the 
usual advance for small lots from store, are as follows, 
f.o.b. Pittsburgh, terms 30 days net, or 2 per cent cash 
discount in ten days from date of invoice: 
Blue Annealed Sheets 


Cents per Ib. 
kk Re pee ee ee 1.25 to 1.30 
eh ie a ce bee eke 1.30 to 1.35 
in ig ek be ewe’ 1.35 to 1.40 
ET . oh ino ed oe eC ae ake hha b 1.45 to 1.50 
i ia a a i i el 1.55 to 1.60 


Box Annealed Sheets, Cold Rolled 


Cents per Ib. 
Ys I ca ree er ene 1.40 to 1.45 


Nos. 
Nos. 
Nos. 
Nos. 
Nos. 


Nos. 
No. 
Nos. 
Nos. 
Nos. 17 
Nos. 


Galvanized Sheets of Black Sheet Gauge 


Cents per Ib. 
Os ei ew bined 4.00 to 4.50 
at hd arta, a el die uk ia ty sch leks ws decal ail 4.10 to 4.60 
Nos. RES re ee ere 2 4.10 .60 
a a a 4.20 
EN ste gg ae o ahe Fee 4.35 
I i le 4.55 
nh ass . . it. = cis, ote eke ik kb é.c ae 4.70 
Tr + tie coMbw gilete és 6 eas Mee kw os OU 4.85 


No. 
No. 30 
These prices on galvanized are wholly nominal. 


CORRUGATED ROOFING SHEETS BY WEIGHT 

Gauges, cents per Ib. 

25 to 28 19 to 24 12to18 
0.15 0.10 0.05 
0.25 0.15 0.10 


on 
CF et et ct ct ct ct ct ct 
eoooooooo 
UU OU OT oe he ne ee 
“IM CCI D9 00-2 
ANOontonnie 


Painting: 
Regular, or oiling 
Graphite, regular 
——° 
2, 2%, 3 and 5 in. corru- 
gated . 0.0 : 0.05 
2, V-crimped without sticks ' aitee 
5 to 1% in. corrugated... 
3, V-crimped without sticks 
Pressed, standard seam, 
with cleats 
Plain roll roofing, with or 
without cleats 
3/15 in. crimped 
Weatherboard siding 
Beaded ceiling 
Rock face brick and stone 
siding 
Roll one cap roofing with 
caps and cleats 
Roofing valley, 12 in., and 


wider 0.25 
Ridge and flashing 
(plain or corrugated) 0.65 0.65 
BoILER TUBES.—Discounts on less than carloads, f.o.b. 
Pittsburgh, freight to destination added, in effect from 
June 15, 1915, are as follows: 


Lap Welded Steel Pere”, Charcoal nies 
n 1 


5 and 





Locomotive and steamship special charcoal grades bring 
higher prices. 

1% in., over 18 ft., 10 per cent net extra. 

2 in. and larger, over 22 ft., 10 per cent net extra. 


YORK 


production into the hands of consignees fast enough. 
Among the disturbing elements may be mentioned ex- 
tremely low prices for some of the leading lines of 
hardware and allied merchandise. The current de- 
mand largely is for material fully or partly manufac- 
tured, now; not in the future. In great measure cur- 
rent business for regular goods is still of hand to 
mouth character with as little anticipation to cover 
future wants as possible. 


WirE NAILS.—The business in this line is only fair, 
although some of the trade have done about as much in 
June as in May. There has been quite some picking 
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Absorbs all road shocks and is per- 
manently squeakless. 

Comes lubricated and stays lubri- 
cated. 

Can be installed in the springs of 
any car. 

Will afford you a surprisingly large 
profit and is extensively advertised. 
Get our proposition. 





Dann Spring Insert Co. 
2246 Indiana Ave., Chicago, III. 























PATENTED 


GRIFFIN'’S 


Garage Door Holder 
No. 1914 


ABOVE CUT SHOWS HOLDER IN OPERATION 


THE GRIFFIN MAN’FG CO. 


37 Warren St. . 17 E. Lake St. 
; New York ERIE, PA Chicago 
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McKINNON 
FOLDING SEATS 


For Autos, Boats, Camps, 
Carriages, etc. 


Boost Summer Sales 


McKinnon Seats are made of 
steel electrically welded. Light 
weight yet strong and durable. 
So simple that any child can 
fold or unfold them instantly. 
Their finish is sufficiently ele- 
gant to harmonize with the best 
of cars or boats. They will ap- 
peal to your trade for they are 
high grade in every particular. 


The Chairs are just the thing 
for Jitney Buses—they make 
room for extra passengers with- 
out crowding. You can sell a 
lot of them. 


Write at once for catalogues 
and prices. 


McKINNON DASH COMPANY 
BUFFALO, N. Y., U. S. A. 














1915 Catalogue 
Now Ready 


If you have not received it we will appreciate 
your writing us for it. Mailed to 
the Trade Only. 


Our Special Brands 


M. C. S. 
Most Complete Service 


UN LD 


In Fact As Well As In Name 


We carry in stock at all times a most complete 
line of Automobile Supplies, Machinists 
Supplies, Motorcycle and 
Bicycle Supplies. 


Motor Car Supply Company 
of Chicago 


1451-53-55 Michigan Ave. 
Chicago, Ill. 
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TUBULAR RIVET AND 


R EFLEX 


HOTTEST SPARKS 
COMPRESSION TIGHT 
POWER IN EVERY STROKE 


AO hh as hn ec  —,~, 


STUD Co., BOSTON MASSACHUSETTS, U.S.A. 


R EFLEX 


SELF CLEANED 
BY PATENT BAFFLE 
DIRT CAN’T SHORT THE SPARK 





Spark 


Spark 
Plugs 


Piavs Guaranteed for Satisfaction 





Enclosed end. Baffle. 


DEALERS: If You Want the Best, You Want Reflex. 


We are here to prove it. Just state on your letterhead size thread required and we will send you 
a Reflex No. 1 Spark Plug for your car free of charge. This offer good for 30 days only. WRITE 
FOR OUR PROPOSITION AT ONCE. 


THE RELEX IGNITION COMPANY, 211 HIGH AVE., CLEVELAND, OHIO 








“The Missing Link” Ghai Better than New 


Drop Forged from High Grade Steel. Sizes %4 Inch to 154 Inch. it Is the only Link as Strong as Same Size Chain 


Just place the two halves to- 
gether and head over the rivet- 
pins. 

The interlocking lug and rein- 


An instant repair for broken 
chain; actually neater looking and 
stronger than the link. Steam 


Shovel Engineers, Drainage Con- 
tractors, Loggers, Mining Oper- 
ators, Railroads, in fact, anyone 
who uses chain ought to know of 


forced hole make it twice as 
strong as any other link. It takes 
but a minute to insert it, saving 
expense and much valuable time. 
Use this link; take no chances. 





and use Missing Links. Lose No Time in Repairs. 


PATENTED 


Send for illustrated catalogue showing 1500 articles of Marine Hardware, etc. 


THOS. LAUGHLIN COMPANY - - Portland, Maine 




















“Stock”? Capewell Horse Nails Rand 


The Capewell is known to be the best nail in the 


It’s good business—it pays. 
It does the work better and horse- 


world—not the cheapest regardless of quality. 
shoers rely upon it. 













Consequently, annual sales in the United States far exceed the sales of other 
brands. Capewell stock can be turned for a profit oftener, the volume of sales is 
larger, orders repeat. Selling the Capewell product is by far the best paying proposi- 
tion for the Merchant. Thousands of Merchants have proved this. 


The 
Capewell 
has a Trade 
Mark on the 
head of each 
nail—a pattern 
formed by lines cross- 
ing each other diagonally. 


The Capewell Horse Nail Company 


HARTFORD, CONN., U.S.A. 


LEADING HORSE NAIL MANUFACTURERS OF THE WORLD 
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The Classified Directory appears in this issue on page 205 
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Detroit Twist Drill Co.......... 32 ” heen oe "> Pets vee ehate 187 
. Dietz, R. ep Se 71 Sch ~ a St woe C ghia Tdbbe 8 5 210 
Aba B TIS s 66's 0s scesseees 204| Dietzgen, Eugene, Co........... 103|McCalla, Harold, Co........... 217 > Sa k M h k ae 196 
Acme Steel Goods Co.......... 34| Disston, Henry, & Sons......... 13|McKinney Mfg. Co............ 197 Se + tte Cl 4 KC he RO 204 
Albany Hdw. Spec. Co......... 196| Dixon, Joseph, Crucible Co...... 211|McKinnon Dash Co............ 181 Shaler, CA me : ERLE 53 
Allen Auto Spec. Co............ 187|Du Pont Powder Co............ I OOS CC Sha _ k +“ So ne 173 
Allen’s, N. R., Sons Co......... 194 Malleable Iron Fittings Co...... 199| Shelbe — ug . ¢ “eR py 196 
Allith- Prouty Co. bitte le ria hte ws 27 Manhattan Elec. Supply Co 204/S ta Secu eee rene te eas 
Aluminum Sales & Mfg. Co..... 4 E Marlin Firearms Co............. 62 oe 7. on oS on 
eee Pent : Refining Co. 207 TE a nak dates daneteeud. ae Simende Mfg. Co tee ein hs 
merican arbDon atter rs) 185 Michi n Oe ame ogee eee SE WEF 090822 68068084 
American Chain Co. ..... . sealed 70| Eagle Woodenware Co.......... 200 Michigan Wire Cloth Co... Fda 04 Sey reond, a — . 
American Electric ‘Co. heme peawus 204| Economic Steel Rack Co........ 194|Milbradt Mfg. Co............8. 199 Smit h & F Mf; ce an 190 
American Ever Ready Co....... §8/ Elastic Tip Co....cce.escccsecs 202|Millers Falls Co...........-++. 36 P para wees at Meee Rt 61 
American Hdw. & Supply Co... 76|Ely, T. J., Mfg. Co........201, 202/Montauk Paint Mfg. Co......... 79 Smith H D. & i ag ee 
American Ring Co. ............ '103|Energy Elevator Co............. 209|Morgan Mfg. Co............... 221 Snell "Mfg. G eanenban copy > 16 
American Rolling Mill Co. os: eer, 196| Morgan Spring SRR ba 195| Solidh aT 8) ahaa 211 
American Screw Co. ........... SU SE phicennees cee aneues 213|Morrill, Chas. .............. .. 210 i =: Ne F rt a Oe a 207 
American Shearer Mfg. Co...... 204| Excelsior Bag & Mfg. Co., Inc. .209| Morse Twist Drill & Mch. Co...193 Soarks.W ee ra. — be cies 177 
American Sheet & Tin Plate Co.204 tMorton, Thomas ...... ‘oe ee I eneten Rope ites 223 
American Steel & Wire Co..... 212 Mossberg, Frank, Co..........- 102 dea ry Chai ele Sepia 2 73 
American Wire Fabrics Co...... 223 F Motor Car Supply Co........+:. 181 Stanl Rul “EL “* 8 pepaaaplbaca 225 
American Wringer Co. ......... 00 Murphy, R., & Sons............ 204 Sener in WwW oP hs maine "193 
Andrews Wire & Iron Works.... 80 Myers, F. E., & Bro............ 69 oor Specialt "Mie. C “ie "215 
Armstrong Mfg. Co............ 915|Faultless Caster Co............ 86 ir aia wl aa creae intial iia its tar Specialty g Birk cddnad< 
Pp eee 91) Filshie, Alex .....cceccccsccece 197 Starrett, L. S., Cow.s+---eeeees 226 
po & 29 eRORepESesEReSse 169| Ford p Potoany ie i code cand 210 N Sterling Fdry. "Co. daa Fp 
Ashton Mfg. Co................ a ll a ae . Tt: 215 ' Seevene, We Hig B SOR on 2000 es I 
Atlas Auto Supply Co.......... 50 soomeet, ieee Works Co......-. 209 
Athol Machine Co.............. 192 National Lead Co............. 78 ee mn nnaesvedess sad ~ 
RE UE CDi iskpee cs ccn scree. 202 G ational: Mig: Co... coc. 236) see essen ocen senses . 
2 a 2: ee National Safety a >: ape 221|Stulp, Fred J...++--+-+++++eees 221 
CE U abekeechéhé kn oes 0's National Stpg. & Elec. Wks. ee ake 919|Superior Spring Hinge Co...... 219 ° 
Automatic Elec. Washer Co...... 219 Garford Mfg. Co...........-+. 52| New Jersey Wire Cloth Co. _223| Supplee-Biddle Hdw. Co........ 67 
Gifford-Wood Co. .............. 204; New York Knife Co 209| Swaine, Fred J., Mfg. Co 192 
Gilbert & Bennett Mfg. Co...... 188| New York Wire Cloth Co....... 188} « scan, Camel Pl ca a: 8 
B Goodell Mfg. Co........+..+-. SPN TEE Csaccccccctsntsedes ee eee — 
Goodell-Pratt Co. .......+00- 00 19| Niagara Falls Metal Stpg. Works. 66 Syracuse Twist Dy Ce... +. ad 
Goedrich, B. F., Co.......... 47, 51| Nicholson File Co......-.....+. 
Baeder, Adamson & Co......... gpogiGowkde MEG Cis ccc cccccccecen 204; North Bros. Mfg. Co........... 203 T 
sees M ue. &- Nee eh i kion 223|Grand Rapids Hdw. Co......... 39| North Wayne Tool Co.......... 189 
Bartlett All Rion Gantt Co 195 Grant Bite. & Bich. Ces cccccccce + | acces Chemical Co..... 49 
eel Scythe Co..... 98\Grifin Mfg. C Taylor & Boggis Fdry. C 22 
Bemis & Call Hdw. & Tool Co. 215 | Grit" Mfg. Co... --.-++ sees. aylor & Boggis Fdry. Co....... 
Berger Bros. Co............... 197| Grossman, Emil, Mfg. Co., Inc... 5 Thermoid Rubber Co........... 171 
I esnlGraved Pie Cis cc ccccsestcsne: 213 O Thomson, Judson L., Mfg. Co...193 
Bicycle Step Ladder Co........ 211 | Titchener, E. H., & Co.......... 217 
Rishon” ener _** nersnes 1 HW ‘Oliver Iron & Steel Co)... ..<.. 40 an J. aay = peccossme pea 
Black Silk Stove Polish Works.. 9 Ca "a SS Serre ree 215 veh Sa Co” men eauedes 90 
PE Ci tescsvocnccane ee 195 | Opportunity Exchange .....224, 225| {Tavi® Glass CO...+.-+-eeeeeeee 
aa srg, Pregl Biri. ecke ea 210| Osborne, C. S., & Co........4.- 207| Trimont Mfg. Co.....-.----+++- 8 
Bowman, Geo. H., Co.......... g]}| Hammer & Co... 2... . cece een. 191 Trow & Hoklen Co.........+.+- 193 
Bridgeport REN ds oni reatr, A. Wu Gi Coe.....cccia 48 Tubular Rivet & Stud Co....... 182 
Bridgeport Hdw. Mfg. Corp..... 191| Hartford Mch. Screw Co 44 P Turner & Stanton Co........... 209 
Bridgeport Screw Co........... 31|Hassall, John, Inc.............. 
Bright Star Battery Co...... 189] Fath ’ 2S Serre oT errs 209 
Brooks, M. S., & Sons. ...... 209 Ee Ser weet, Chet, Oe. ccccicsvvcses 203 U 
Brown & Sharpe Mfg. Co..... fad Hawthorne Mfg. Co............. 187| Parker Supply Co.............. 38 
Buckeye Aluminum & Mfg. Co.. 93} Hayes Pump & Planter Co...... 188; Parker Wire Goods Co.......... 209/.. . , 
Burgess-Norton Co. ............ 913| Heller, W. C., Co....... oe eeee 198} Peck, Stow & Wilcox Co........ 169| Union Caliper CO. . se eeeeeeenes 30 
Burnley Battery & Mfg. Co..... 907| Hercules Instrument Co......... 179| Pennsylvania Rubber Co........ ;| Union Horse Nail Co........--. 212 
Butterfield & Co............... 19| Herrick, F. A., Co.............. 198| Peters Cartridge Co............ 63|Union Hardware Co............ 10 
a ees g7|Hill Dryer Co.........-seeeeee 219| Piqua Bracket Co.............. 19g| Universal Caster & Fdry. Co.... 85 
* "TON Mit OO... siscccces cs 209| Piqua Handle & Mfg. Co.......189| Upton Mch, Co....--+++++eeeees 63 
ee Oy Serer EURO: BEL Mik ensactanecacnies 190 . 
C Hoover Suction Sweeper Co....201| Progressive Mfg. Co........... 36 V 
Pee. To Gn BGs cscs essecen ae pr PO Ee ccccc cavaecet 75 
Capewell Horse Nail Co......... 192| Hyfield ME Gin ccovcdviadatas IPL PUM, JOO Ts ccvcsiecsccsvecdss 210 
Carbo Steel Post Co............ 97 Vollrath Company .........++.- 87 
gga Wh Sabewaddroccn 35 I eC Voss Bros. Mfg. Co.......+-++. 92 
OE MS We. 6 pna'x's océ-ne sk wen 191 . 
Champion Spark Plug Co....... 175 Ww 
Chapin-Stephens Co. ........... 913| Ideal Sad Iron Mfg. Co......... 200} Queen Incubator Co............ 97 
Chatillion, J., & Sons........... 65|Imperial Bit & Snap Co......... 223 
Cheney, S., & Son.............. 907|Inland Steel Co...........-..... 29 Wagner Mfg. Co......---eeeeee 93 
Chicago Spring Butt Co......... 93| International Silver Co......... 2 R Wagner Mfg. Co........ceeees 209 
Ce Ge Mee Gel e cco caccccs 911|In-Vu Mfg. Co...............4. 25 ‘ Walden MiGs, Co. cccccccvcssces 20 
oe S|! SS eee 207|Irving-Pitt Mfg. Co............. 74| Reflex Ignition Co............. 182 Wall, P., Mfg. Supply Co....... 215 
Cleveland Gal. Works Co....... 7o\|Ives, H. B., Co......... ..219| Reliable Water Motor & Mfg. Co.201 Walworth Mfg. Co.......+e+e6. 33 
Cleveland Metal Products Co.... 88 | Remington Arms U. M. C. Co. Warren, J. D., Mfg. Co......+-. 165 
Cleveland Stone Co............ 209 J 56, $7 Weed Chain Tire Grip Co...... 45 
Cleveland Twist Drill Co....... 17 |Revere Rubber Co.............. 6| Weiss, L. T...... eee eeeeeeees 219 
Cleveland Wire Spring Co....... 210 | Rex File & Saw Co............. 213 Wells Bros. Co.....-+++++++0+ 43 
Clinton Wire Cloth Co.......... g3| Jennings, C. E., & Co.......... 213| Richards & Conover Hdw. Co....190 Western Tire & Rubber Co...... 179 
Coes Wrench Co............... 5| Jennings, Russell, Mfg. Co......215| Richards-Wilcox Mfg. Co....... 163| West Leechburg Steel Co....... 217 
Columbian Rope Co............ 26| Johns-Manville, H. W., Co.100, 101| Roberts Mfg. Co.............+. 210|Wheeling Corrugating Co...... 29 
Consolidated Elec. Lamp Co.... 99|Johnson Rule Mfg. Co., E. P...217| Robertson, Arthur R........... 215| Whitaker-Glessner Co........-.-+. 194 
Consolidated Fruit Jar Co...... 207|Johnson, Iver, Arms & Cycle Robin Hood Ammunition Co....204| White, L. & I. J., Co.....-++.- 37 
Conron-McNeal Co. ........... ee WUE cktnnpsabitedsedesoege 59| Rockford Leather Goods Co..... 209| Whitlock Cordage Co........... 34 
Continental Wood Screw Co..... 22g\Johnson, William ............. 37| Rock Island Mfg. Co........... 207| Whitman & Barnes Mfg. Co..... 9 
eB ee ee ere 203|Johnston, R. F., Paint Co...... 188| Rollman Mfg. Co............-... 221| Wickwire Brothers, Inc......... 64 
Coe ee Ge, We Gia cde: 204 ‘Rose, William, & Bros.......... 192| Wiley & Russell Mfg. Co...... - 42 
a Oe a denn eee oes 104 K Root-Heath Mfg. Co........-.... 39| Williams, J. H., & Co..........- 38 
Covert’s Saddlery Works........ 221 Fe Ce Bs Ciireiscaccccncannes 207| Williamson, C. T., Wire Novelty 
Cyclone Fence Co.............. 95 |Royal Mfg. Co......--cceeces ann DO 5. vac sc ehbwebanaenenarees 198 
OS a eee 99| Rugg, E. T., & Co....-.-++-0-- 207| Winslow, S., Skate Mfg. Co..... 60 
Klein, Mathias, & Son.......... 190) Russell & Erwin J > are 7|Wire Goods Co......-eeeeeeees 95 
D | Witte Hardware Co......+-+++. 21 
Worcester Lawn Mower Co..... 223 
Dann Oil Cushion Insert Co..... 181 i. | S Worthington, Geo., Co.....-.-. . 54 
Darby, Edw., & Sons........... 223 | Wright Wire Co....... seeteeees 96 
Davenport Mfg. Co............. 185|Lalance & Grosjean Mfg. Co... .203) ili: NORE ons ci cibecvosewees 41| Wright Wrench & Forging Co...210 
Dazey Churn & Mfg. Co........ SOT Ae Bes GCs soe tocecweas 182) Safety Door Hanger Co......... 41 
Be ED PE, Gs o's oes ct wnus SARA TGR Cie‘ cc od cvcdncces 32| 'Samson Cordage Works....... Y 
De Kalb Wagon Co............ 212|Ludlow-Saylor Wire Co........ 186 | | Sargent dc acnedccsiteaeeacae 14 
Deiphos Mfg. Co.........-.. oe e211] Lufkin Rule Co......ce.seeee. 213|Savage Arms Co.........-..--.. 187 a 
Delta File Works.............. 214|Luther Grinder Mfg. Co........ 33| Schatz Mfg. Co.......----++++-- 221| Yerdon, William .............. 221 
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Current Metal Prices 


The quotations given below are for small lots, as sold from 


As there are man 
carload lots from milis, 


stores in New York City by merchants carrying stocks. ‘ 
consumers whose requirements are not sufficiently heavy to warrant their placing orders with manufacturers for 
these prices are given for their convenience. 


orn” 


shipment in 


n a number of articles the base price only is given, it being impracticable to name every size. 












































IRON AND STEEL— Russia, Planished, &c. METALS— 
my Chg and Soft Steel nates are Genuine Russia, according mg a 174 daa St 
Pe ON ccs cpieeenaceeen Per lb., 43@44c 
ie Ra | “4 geame aun ¢ “neces ais - s0@ ‘85¢ Patent planished, W. Dewees Wood, 
1% to 4 in. x % to 5/16 in......2.00@2.05c Per Ib. A, 10c} B, 9c net Copper— 

Burden’s H. B. - Bar Iron, base price, : ECR CEE ECT EOL Per lb., 23 @23¥%c 

ett tye waneenenl Electrolytic <.. 00.20.0000. Per lb., 22% @23 4c 

Burden’s Best bar iron, nahn price. .3.15@3.25c | Nos. 12 and 14.......cccccecccees sak 2S LE oOo ge Per Ib., 21%4 @22c 

Norway bars...... eee eee ecesceees 3.40@3.50c | Nos. 22 and 24.:.......cceececees Per Ib. 5.55c 

~_ to3 I bis thie tes : square....180@1.85c | NO 26ecrcreeeeereeeeeeeeesee ees Per Ib. 3.70¢ Spelter— 

4 to * a tees i Meet has DEO bh bs weed snes ee er Ib. 5.85c 
1 to 6 in. x % to 1 in........... re Pe i. F468 ohh ee eetke herent Per Ib. 6.00 er Per lb., 28 @30c 
1 to 6 in. x % and 5/16 in....--1.95@2.00e | No. 30.0002 Per Ib.6.40¢ | 
Rods— 3 and 11/16 in....... ge by 95¢ No. 28 gauge, 36-in. wide, 10c. higher. Zinc— 
Bands—1% to 6 x 3/16 to No. 8...2. 10@2.15¢ - oe “— Per Ib., 30c 
i CE Ccccncsendsene 
Shapes Corrugated Roofing—Galvanized— No. 9 Re gg .Per lb., 30%e 
; » OPEN. wccccccccececs 
Beams and channels—3 to 15 in..... 1.85@90c 2%-inch corrugation, 10c per 100 Ib. over 
a flat sheets. Lead— 
in x % in. and larger.........1.85@1.90c —— 64 are 
3 in ox f in. ry a VW iM.es... OSes = Corrugated Roofing—Painted— American Ppig...--eieeeeceeeees Sed 1b? 8 2@/c 
to Im, X YQ iM... ceeeeees c BE, weve dees ees Ceeseresncees 
1% to 2% in. x 3/16 in. and thicker, 21 iia a $3.73 
1.95@2. 00c N —_appigae peice. Pe 100 q. -egapetenae ee 285 Solder— 
1 to 1% in. x 3/16 in...... vo 0+22.05@2.10c | yo’ Sat tt tt eh Son hl Per Ib.. 28! 
‘ << Sara eoccoFer 100 aq. ft..... joc06 Ge yx Pa guaranteed.......-.+0.- er lb., 28%e 
1 to ] 4 xX ig eee eeesees 2. 10@2. l5c Per Ib 25%e 
ME UE Gs 6d ining hd eaginihe sedi 2.20@2.25¢ Oe Pee Per Ib. 22%e 
Se GP Bien nakonntdhsensben ven 2.25 @2.30c Genuine Iron Sheets— Refined see e eee eeeeeeeerrers Ribbon, me 
BD Fe Gis piece pesocvcsccosscuss 3.45 @3.50c Galvanized Prices of solder indicated by private bra 
T to 3/32 IM... cceercececcevees 4.50@4.45c = 2 - Peay erry Per Ib. 7.00c | vary according to composition. 
ees: ih Mii cebeeekeaaneth enka ee ke oes Per lb. 7.75c¢ 
: jm x1x = 26 f "16 oe teeeeeeees et oe SE MRhiocedtccnancineieasautons Per Ib. 8.50c Antimony— 
in, X 4 x ee Cc 9 P lb 48@50c 
6.6600 ecteestnvneleta er Ib., 
1%4 egy, nbebebeeIBER Co On Tin Plates— EE co racce bene baii’ Per Ib., 42@45e 
3 im. amd farme?.cccccccce ae eat 1.90 @2.00c American Charcoal Plates. Cer Breit. ccc cccccsectes Per lb., 40@4l1c 
~ AAA ch 
Merchant Steel— A charcoal: Bismuth— 
Bessemer machinery...........++.+ 80@1.85c. 3% + — +4 ee ere nn we eee ee eT eee ; 6 xo Per Ib .$3.75 @$4.00 
Tee calk, tire and sleigh shoe icneee : 95@3.05c aa a aie . eT ID... ccc cece ceccccccccces . 
Best cast steel, base price in small lots.....7c gS eee Se oe $5.45 Atumtnne 
Tank Plates—Steel— 2 2 , Veen justiweséenns 6.55 9 e 

% in. and heavier..........Per lb., 1.85@1.90c No. 1 aluminum ge ages Kad x Rng lots) 
ng Mises ecuodenete eoeeeee Per lb., 1.95@2.00c American Coke Plates—Bessemer pure), ingots for re g  $2@33e 

ily proto ES PROSGAISE | AG 14 x 20, 107 Woe eeeeeeeeresereeeee ee $420 | rn! 100 Ibe Toles solos lil I 34@ 3c 

eee ee ot ro ne a wee abe eeoeceeeBeeeseestetee ° 
OR inks ota Te tine Ib., 2.00 American Terne Plates. Old Metals— . 
a a ae bieées ; Per b., 2.05 1C 2 28 with an 8-lb. coating......... $8.10 , hasing prices paid in New Yor 
Ps Basecaces bob suneaewnenbess ree — ote 2.10 IX 2 28 with an 8-lb. coating......... 10.10 wae pe .? a Cents ark 
PP Bsn tesecececesttéhdacsteaees er b., 2.20 Copper, heavy and crucible.......-eceeece- 
Box Annealed—Black. Brass and Copper Tubes, Rods and Wire Copper, heavy = errr re CT eo 
One pass,C.R. RG. Manufacturers have withdrawn all quotations | COPPer, i ae NS + ++ +9 hoes 
soft steel. cleaned. | because of unsettled prices of raw materials | Brass, et ee 10.00 
— 18 to 20.......++4- a os =o "3.30 and will only name prices to actual buyers. ned = ti ‘composition...... ebay i 13.00 

OG. Be Gnd BF. cccceose OP BA E.Becccces .30c nS leer sad bees SETUMEDD. .<-5-5<* 13.50 

Dy Be cvctbe conetices .Per Ib. 2.40...... 3.40c y 0 
a REE S Die - Per Ib. 2.45...... 3.50c Copper Sheets. No. 1 red brass or composition turnings. a 
i (6b tenes oneeeeun oe I, cee ceens 3,60c Manufacturers have withdrawn all quotations | Lead, heavy.....+--+eseseeeeeesssereees an 
a Git aasdkenessoosane Per ib. 2.70...... because of unsettled prices of raw materials, Lead, Se rites i neak bebe ne eekTe Cae Ry 
i Mbsencsvecadaecade Per . 2.90..... a and will only name prices to actual buyers. Zin, SCTAP..ccccceccccccccesccccccscees . 

) | 5 0 
V tabl color ton a2. ee 00'|Brown Vandyke ........ 8 @ 4 _ (Blue, Soluble ........-- 85 @9 
oti Fish and ege ab € ‘chalk, a. — to on 4.00 ‘French Ochre Gi da eas teen 3 @ 2% Blue, Ultramarine eeceeee ‘27 
French........ ¥ t ton sonnel | | Green, Chrome .26 @30 Brown, Spanish ........ 15 
seed, Raw, Carload lots. .57¢@— ‘China "Clay Imported iGreen, Paris. ...ccccccccs 3 @14 _ (Carmine, No. 40, buik....3. a « 
it five-bbl. lots and over..58¢— ; # ton 16.00@24.00 |\Indian Red -) 2.2... ..1 1.50@5.00 Green, Chrome, ordinary... 5 

Sut. a a 112.— Domestic .......... '00@ 9.00 Venetian Red .......22: 75¢ @2.00 Green. Chrome, ee 126 @30 

nh hee helintin tn wae s Peter tpebctenpar ‘Met ain on, 

Bolled, 1¢ ® «gal, advance on Raw. Waiting ne... ty fe! B40 6 | Brown .s..c.sseeess 18.00@20.00 
Lard, Pri he 88@90 PE se« sbbebensoaue m (Sienna, Burnt ......... % @ "14.00@18.00 
Extra nay genes: Comercial “~ Nigeb eee oe > - Sere. Raw goteeeceees 3%@ 5 ae ss cihionwed as =< re 
Oe ee ee ee ee , PR cccccceccecccccceos tUmber, urn TTL eee o Ochre merican, on 

1 . ebesasrareneesai9 54@56| Bx. Gilders 55@68 Chrome Yellow . 12% @14 American, Golden, ® 4 @ 5 
Cotten- re Seas AE A - Gilders ..........++-+.55@68/Chrome Yellow ......... , 
| Foreign, Golden, # .. 3 @ 4 

Yellow, er Putty, Commercial— | Aina ietecce¥euuse 2 @ Re 

hite, Summer ...... die | 2 Sew ae 

Yellow, Winter 84 @ Ps, 8 100 White and Red Lead, 4c. ‘Orange, Mineral, English. 7 @13 
Tallow Oil, Acidless....62 @63  1@ bladders ........... $1.70@2.00 | Ey can canst heen @16 
Menhaden, Brown In bbis., tubs. 100 Ib.... > ae by 20 eee) GetR .wcsccccceses @1 

trained 39 @4o © 10 1} to 5 id tins...... 65@3.25 Lead, English White in Oll.12, @— | QrMan iil: 7%@ 8% 

Northern Crude ......35 @— |'2 12% to 50 Bm tins.... so@! at i. Oil White, 10016 packager |Red, Indien, Enaich....— @— 

Southern f.o.b. ...... a eee , tandard America 

Light, Strained...” 40 @41 | Spirits, Turpentine— sate BI tO Donen no ,.$1.50@5.00 

Yellow, Bleached 42 @43 | Litharge, American, powdered, | 

White, BI inter. 8 gal. 74%4¢@— |Red, Turkey, English....— @— 

ite, Bleached, Winter.44 =z 
Cocoanut, Ceylon spot®Ih. 8%@ 9 In Machine bbls. ....... 43 @— | Red, Tuscan .......+¢- 7 @15 

Pees COOE - sncwaw awe % @ : Venetian, 

Cochin, apet ....60.0. 10% @10% Glue— Zinc, Dry— yar hm -8 100 > $0.75@2.00 
7 Prime... = a. (See Current Hardware Prices) D English ..9100bhb — — 
Corn Refined, @ 100 Ibs..6.65@6. ‘American dry ........... 7% @8¥% |Rose Pink, American....16 @24 
Porpoise body ..... noma 5 Gum Shellac— Red Seal (French proc.) 25 Q— Sienna, Italian, burnt and 

Olive, denatured ..... 86 ® ID. ——— aS Aaa proc. +) 25% @— a. ‘ a og Ceeceseees Fy 7 

Neatsfoot, Prime ..... 62 | e Seal( French proc. @-— | ae, BD ccessocees § 

Palm, Lagos spot “2 Ib. ee te —— “<otae Bisx German Red Seal (French Italian, Raw, powdered. 5 @8 

Soya beat English, spot Te Pepeeeposecs Fo bg eg MEE saemee, Hew -+>--, SE 
eeeteeeeeeeeenees VA j n eeeereeeeeen m . 

Manchurian, ‘spot, bbls.) Gi OF ee oe Ga oe  Bepeeeenencte “Powdered ........ 24 @ 3 

Mineral Olis— earepeopencmer ~— = man eorcccccecs —_ + pt -® ton $15. 00.@20. no 

‘Second Orange .......... 15% @16 POE DURE cecccccces ee | American om 
Black, 29 gravity, 25@30 gal. |Kain Button 220.200... a peitalian eee ee ton 18.00@30.00 

29 gravity, 15 cold test.13° @14 (TN. «iy g''g i872? F73 | a, Cotors— |““French ...... % 100 m .80@1.00 
Coen hbk sia ae |. Standard ............ e-.,,| | English <2... 100  .20@1.00 

Dark,’ filtered @is -: X. bags Sideaatenceaig Ge 14 4% |p BD American .@ rad oo 2: ise os 
Paraffine. 903-907 sp | ae OF gpdetahongpen:. 29 G23 | lack, Carbon Gas..... 5%@ 6% American .®@ o. 2 .60@ 

gravity ............18%@14 | Black. po fee a ape: He 4 i ae. ef @ 4 

os - — te eeees lowell Colors in Oil— Black, Lamp senheis we Raw and powdered.... 3 3% 

. gravity ...... Sr 8 @1 urnt, American a 
Red DB ccccccccces 12% @14 Black, Lampblack ......12 ais ‘Mineral Blacks ®@ ton....18 @25 Raw, lumps ......... 3%@ 5 

Miscellaneous— Black, Coach, Japan..... 20 @30 lue, Celestial ......... 18 @20 Raw -+see-+ 2%@ 8 
Barytes: Drop Bla rieaed soweul 14 @16 ‘Blue, Chinese .............nominal | Yellow, Chrome, ‘Pure. ..12% @14 

White, Foreign ® ton.$19.00@23.00 Blue, ee jneikt ole dail = Fs “Ne “Per eeseeenre > nominal] |Oxide, Red_............ 2%@ 9 

Amer. prime white or Blue, Prussian ......... 64 @70 ‘Blue, Prussian, Domestic.95  @1.05 | Verusition, English ...... a. 

floated ..... ® ton 16.25@17.00 Blue, Ultramarine ..... 15 @20 (Blue, Prussian, Foreign..— @— |  awttvéceesuess 95 1.00 
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TURN WASTE 
INTO PROFIT 


Every store, shop and factory needs a paper baler—a fire-proof baler that 
will provide a safe place for waste material and furnish a way to sell waste 
at the best ee lagnensner- ya of merchants and manufacturers are using the 


CZ F-o), PAPER BALER 


because it is unquestionably the world’s best paper baler. 
And Uncle Sam uses the Schick in his post-offices. No better 
proof of the superiority of the Schick could be furnished. 
The Schick is made in 4 sizes—the right size for every store, 
shop and factory. A Schick will quickly pay for ttself by the 
saving and selling of waste. Get a Schick now—let it save 
money and earn money for you. 


Jobbers Wanted 


We have a splendid proposition to offer jobbers who will 
handle Schick Balers in wholesale quantities. This propo- 
sition not only includes the right discount, but a very effective 
plan of advertising and co-operative selling. Ask for details, 
stating territory desired. 


Davenport Mfg. Co. 


4 Dept. ‘‘H,’’ Davenport, Iowa y | 











Aay boy can operate a Schick Baler. 

















: POWERF UL 
- DEPENDABLE, LONG - 
LASTING DRY CELLS and 

FLASH LIGHT BATTERIES — 


Dealers Wanted to join our oo pperative 
selling campaign to build up business on these 
lines. Write for particulars. 


i 2 __ AMERICAN CARBON AND gy 
"sat BATTERY COMPANY aaj 
EAST ST. LOUIS RNS gee 


OMERICAN_ 
Flashlight Biteries 










cn 
Sian Sete made 
| Of the bast mater ial 
UnGer ex epert ay wper- 

] Vision, Carely ily 
} ‘“*pected aod tested. 
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WIRE CLOT" 


Always Insist on 
Ludlow-Saylor Products 


Then you will be assured of considerate treatment from 
a house of prestige and long standing. 


Whenever you need hardware cloths, hex-nettings and 
screenings be sure that your jobber supplies the Ludlow- 
Saylor kind. 


We make all standard finishes, meshes and widths, and 
have the manufacturing and shipping facilities to keep 
the trade well supplied with good goods at all times. 


Fly traps and made-to-order shop goods, 
such as trellises, arches, arbors, etc., furnished 
direct from here. 


Our St. Louis Fly Trap, by the way, is rec- 
ommended by the St. Louis Board of Health. 


You can recognize it from afar by a yellow tag. 


Ludlow-Saylor Wire Co. 


St. Louis 
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for every progressive dealer that 
puts it on his counter, or in his 
window. Intensive, attractive ad- 
vertising backed by a full meas- 
ure of real quality has made the 
Allen Tyrometer the pressure 
gauge. 


This gauge is  unqualifiedly 
guaranteed, sold on a “satisfied 
or money back” plan and never 
fails to make good for the mo- 
torist and dealer. 


Write today for illustrated 
booklet and attractive show 
card. Free on request. 


The Allen Auto Specialty Co. 


Manufacturers, also, of the 
Famous Allen Tire Case. 


oe tt a 1926 Broadway New York 
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NEW HAMMERLESS 


SAVAGE 


Model 1915 


The ONLY Automatic 
that has 


FivegSateties 





catchin pocket 





10 Shots Quick 
(vs. GorBinall 
other automatics 


Aims Easy 
At web bakebat® 
Your Finger 





Write for Catalogue No. 57 
Just Issued 


SAVAGE ARMS CO. 
117 Savage Ave., Utica, N. Y- 











All the Year 
Round 





No. 58 


Z 
Hand Electric 2 
: 





Lantern 


All Seasons 


iokAiieee || 27m 
This Big jum indoors or out, 


Seller. 


Newest design on 
the market. Operated 
with two ordinary 
No. 6 dry Cells Bat- 
teries. PRICE $1.75 
(less Batteries). 

Brilliant, Handsome, 

urable. 


Send for Old _ Sol 
1915 Catalog and 
Full Particulars. 


Pacific Cons’ Representa- 
t - 


ves: 
Bailey-Drake Co., 604 Mis- 
sion St... San Francisco, Cal. 


and very much 
in demand. 


Hawthorne Mfg. Co., Inc. 


18 Spruce St., Bridgeport, Conn. 
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This snub-nosed Boston Bull requires a 
different shaped muzzle than the pointed 
snouted Collie—and so it goes. 

But a dealer cannot stock a different 
style of muzzle for every breed of dog. 
We have solved this problem with the 


Val 


Adjustable Wire Muzzle 


Can be regulated to any required length and shape by a 
simple adjustment. 
Write for circular and prices. 


WALTER B. STEVENS & SON 
114 Chambers Street NEW YORK, N. Y. 














Pat. Mch. 16th, 1915. 
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Competition forbids increas- 
ing profits by raising prices, 
but it doesn’t forbid increas- 
ing sales by selling a bet- 


ter line. More sales mean 
bigger profits—you give 


more and get more when 
you sell 















Made a little different— 
a little better than others, 
cost no more, sell easier and 
oftener. Our catalog shows 
a long line of profit makers 
—pumps of special desigr 
construction and _  adapta- 


bility. 














HAYES PUMP & PLANTER CO. 


SALVA ,IeL. 








New Double Process 
Double Thick Zinc Coated 


12, 14 & 16 Mesh White Satin Finish 








PREG. IN U.S. PAT. OFFICE. 


Wire Screen Cloth 


Extra Galvanized After Weaving 


PROCESS PATENTED SEPT. 19, 1911 





By this new process a far more desirable 
finish is produced which long retains its 
original color and appearance. ‘The 
fabric is protected by more than twice 
the usual thickness of zinc coating and is 
therefore more than twice as durable. 


ORDER THROUGH YOUR JOBBER 


New York Wire Cloth Co. 


233 Broadway, New York Works: York, Pa. 








Scotch Lacquer 


A Modern Wood Finish In 
Six Colors and Ground Color 


Big War Noise 


MR. MAN, you need not go to Europe to find war, 
when competition here at home makes business one 
isn’t that the truth? 





long battle of wits. 


Well, that is why we are making such a big noise in 
the paint skirmish with our Scotch Lacquer. Spic and 
span in its gay plaid label, it has proven as great a 
surprise as the big German guns in Belgium. 


SCOTCH LACQUER is a perfect stain and brilliant 
varnish in one unit, andas full of merit as a Yale lock. 
A fine floor finish, it’s equally good for interior trim 
and renewal of woodwork and furniture. 


Somebody is going to sell Scotch Lacquer in your 
town. That somebody is going to make a lot of money 
out of it. Here's your opportunity. Seize it, Mr. Man, 
for Scotch Lacquer is A RAPID FIRE GUN. 


Write, wire or phone for prices and information. 


The R. F. Johnston Paint Co. 


Cincinnati, Ohio 
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THE GILBERT & BENNETT 
MANUFACTURING COMPANY 


Georgetown, Conn. 
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For Fishermen, Automobilists 
and Campers 


A flashlight battery that is the best 
on the market, it burns the longest 
and has a guaranteed shelf life. 


MARS-BRIGHT 


GUARANTEED 


NEW YORK 


Bright Star Battery. Company ni ncaso 




















BOYNEEDA SICKLE? 


LITTLE GIANTS 40c. 
JUNIOR 30c. 


NORTH WAYNE TOOL CO. 


FORD BUILDING 
1915 Catalog for Dealers DETROIT, MICHIGAN 


























The “Ole Olsen” Lawn Rake 


BUILT ON SCIENTIFIC PRINCIPLES—LIGHT, 
STRONG, DURABLE. THE PEER OF THE MARKET 


Possessing every advantage a lawn rake can 
possess—many that no other rake does possess. 

The TEETH are set close together and in- 
serted by a patent process which prevents their 
shrinking and dropping out. Also they will not bend, clog or bind like a metal tooth. 

The CURVED HEAD has two advantages: It permits only four or six teeth to rest on 
the ground, throwing all rakings toward the center. 

These adv antages, together with the reasonable selling price and good profits, make the 
“OLE OLSEN” a most desirable stock for any dealer handling garden tools. 

Write for prices and full particulars. 


THE PIQUA HANDLE & MANUFACTURING CO. :: Piqua, Ohio 


























The Popular Syracuse Garden Barrow 


In addition to being the Strongest, this is 
the handsomest Barrow on the Market. 


No. 141 Medium with Wood Wheel 
No. 151 Medium with Steel Wheel 
No. 142 Large with Wood Wheel 

No. 152 Large with Steel Wheel 

No. 143 Extra Large with Wood Wheel 
No. 153 Extra Large with Steel Wheel 






Handles, legs and wheel are painted red. Sides 
and front olive. Handsomely striped and orna- 
mented. All well coated with a durable varnish. 

Frame is well made of seasoned ash with three cross-bars 
mortised into the handles. Bottom boards are set into the rear 
cross-bar, which prevents splitting at the ends. Strongly braced 
throughout. Furnished with springs when desired. 


Syracuse Chilled Plow Co., Syracuse, N. Y., U. S. A. 
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Chains—AIl Kinds 


STEEL, BRASS, COPPER 





Our Chains are made from HIGH GRADE 
material by AUTOMATIC MACHINERY, 
rivet heads SPUN, making a very SMOOTH 
finish, which will prevent chains interfering 
when hung side by side. Capacity of chain 
plant, 30 MILES PER DAY. We carry a 
large stock and can make PROMPT ship- 
ments. Send for Catalogue. 


THE SMITH & EGGE MFG. CO. 
BRIDGEPORT, CONN.., U. S. A. 














Porter s 


“New Easy > 


BOLT 
CLIPPERS 





A Complete Line to Select from and 








Good Profits for Dealers in a 
find a big sale for these 
KLEIN PLIERS | 2: ciovers 
. While made primarily 
Write for Catalog to trim carriage makers’ 


MATHIAS KLEIN AND SONS bolts and rivets, they are 


Canal Station 21, CHICAGO wnt me samt wid 


OP | | 





All parts interchangeable — all 
made to fit perfectly. They are hand 
tools with power tool efficiency. A 
size for every need. Liberal profit. 


Send for Booklet and Discounts. 


H. K. Porter 


EVEME. I MASS. 





















RICH-CON 


Tools== Cutlery 


We make a very liberal offer to Dealers on Tool and Cutlery Assort- 
ments in attractive show cases 


Richards & Conover Hardware Co. 


Established 1857 KANSAS CITY, MO. OKLAHOMA CITY, OKLA. 
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Four Tools in One 


Here’s a Hatchet, Hammer, Nailpuller and 
Box Chisel all combined in one handy tool— 
the Tomahawk. It is the finest kind of a forg- 
ing—hardened and tempered just right—practi- 
cally unbreakable. The two-piece oval, hard- 
wood handle fits the hand perfectly and is riveted 
to stay. 

A big seller for use in Stores, Offices, Shops, 
Warehouses and especially around the Home. Every man who has use 
for one will willingly pay you the price, $1.00, for it. Liberal discount 
to Dealers. Try one yourself. As we sell only to the Jobber, we respect- 
fully ask you to let your Jobber supply you. If he cannot or will not, Size 13 i 
then write to us—we'll refer you to one who will. — 

Packed 44 doz. in 


THE BRIDGEPORT HARDWARE MFG. CORP. box. 6 doz. in case. 
BRIDGEPORT, CONN., U. S. A. Weight, 17 Ibs. per doz. net. 
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THE = at 
CARY LINES Hammer patented malleable iron hand 


lamps represent the best value on the mar- 









> U ” ij B S ket. They will prove a profitable item in 
Cary’s Universal Box Strap youn tee 
is the only strap on the market that can be absolutely ' ——- trent : 
depended upon to run true to width and gauge, which i. 7 strong built like an I- 
merits no other box strapping in existence possesses. — uick- action screw, universal- 
Every reel equipped with our metal reel frame ready jointed face plate. Great seller. 
to hang up, and packed 20 reels in a case. ‘Ham ds includ — 
300 Feet to Each Reel The Standard for Quality f M mer goods include many Specialties 
OUR MOTTO—“Efficiency, Unparalleled Service’ p Rewegg bey ag : a pa 
nps, mps, Hanging Lamps 
* Engine Torches, Oilers, ete. ; 
Write. 


CARY’S “KRIS-KROS’”? BOX FASTENER 
and many other styles carried in stock for Hammer & Co., Branford, Conn. 


prompt shipment. 


CARY’S SUPERIOR 
SAW EDGE 
CORRUGATED 
FASTENERS 


WRITE FOR FULL PARTICULARS. 
it Will Pay You. 


CARY MANUFACTURING CO. 
Manhattan Bridge Terminal BROOKLYN, N. Y. 


























No. 170 NEY Carrier 


Lightest draft Fork Carrier made. 7-in. Roller 
Bearing Sheaves. Wide mouth permits the lift- 
ing pulley to carry near track. Made extra 
strong. Big seller. Good profit. 


We make the largest line of Haying Tools in 
the world. Send for New Catalog. 


The Ney Mfg. Company 
Canton, Ohio 
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WRITE FOR CATALOGUE H 
to either 


Wm. Rose & Bros. 
or 
WIEBUSCH & HILGER, Ltd. 


Selling Agents 








Sharon Hill, Pa. 


110 Lafayette St. 
New York City 


Who sells your customers 
their ROSE Wide Heels? 


The handy Rose Wide Heel 
is superseding narrower brick 
trowels. 

As never before, advantage 
lies with the superior make be- 
cause greater width makes any 
forging but the most accurate 
feel awkward to a skilled man. 
For this reason the store of the 
hour is the store with a ROSE. 











One Day’s Trial of a 


Grant Noiseless 
Riveting Machine 


resulted in an order being placed 
for 12 more machines. 





A few reasons 
why: 
(1) Noiseless Opera- 
tion. 
(2) Spin Well Pol- 
ished Rivet 
Heads. 


(3) Avoid 
Castings. 


Broken 


(4)D0 not mar 
Surface in Riv- 


eting. 

(5) Rivet Tight or 
Loose as De- 
sired. 

(6) Entire Rivet- 
ing Operation 
Takes Only One 
Second. 


For the sake of 
quality, output and 
cost reduction send 
for catalog. 





The Grant Mfg. and Machine Co. 
Bridgeport, Conn. 





Swaine Presses 


Every known improvement 
is shown in our large 
stock of standard sizes of 
| presses. As they are com- 
posed of standard parts it 
is possible to quickly build 
and assemble special ma- 
chines. Tell us your needs. 


Swaine 
Inclinable Press 


is designed for extra heavy 
work such as _ electrical 
goods, cans and sheet metal 
goods, metal novelties and 
brass goods in large productions. 





The incline legs keep the front of bed 
one height when bed is changed from in- 
cline to straight position. 


Send for full detatls in Swaine Catalog. 


The Fred J. SWAINE Mfg. CO. 


Largest Press Builders in the West 
7th and O’Fallon Sts., St. Louis, Mo. 


























Simpson Quick-Acting 


Athol Machine Co., Athol, Mass. 


Swivel Base Vise 


Speed in adjusting and general convenience are the strong 
features of this vise. By simply raising the front jaw the 
adjusting screw and nut are disengaged. Thus the jaw can 
be quickly adjusted to the work. Dropping the jaw and turn- 
ing the screw ONCE gives the required grip. 

There is no intricate mechanism involved. All parts sub- 
ject to strain and wear are greatly strengthened and reinforced. 

Like other “Simpson” vises, it is fully guaranteed against 
defects in workmanship and material and breakage under 
ordinary conditions. 

Catalog No. 31 contains full particulars. Get it. 
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STANLEY JOINT FASTENERS 


FOR MAKING STRONG 
AND TIGHT JOINTS 
IN WOOD WORK 











PACKED TO MEET DEMANDS 
100 to box. 500 and 1000 to box. 
And in bulk. 


The Stanley Works 


NEW BRITAIN, CONN. 














No. 3315—Saw Edge New York Chicago 


No. 3300, Plain Edg S full d is 
Parallel Soasenaaiens =o on oo sement on Parallel Corrugations 100 Lafayette Street 73 E. Lake Street 











Catalogue of 


Stone Working Toolsand Supplies Many Machinists 


Send for yours 
May not know where 


“MORSE” TOOLS 


Are made, but 





All Machinists 


Know the high quality of 


“MORSE” TOOLS 





The index shows at a glance the location of every 
implement in our complete line; and everything 
you could possibly want to know is right where 


you can’t fail to see it. h . 

Put in your request for the book, which is sent and that 1s one of many 
postage prepaid, and have handy the most com- h 

plete catalogue of stone working tools and acces- Teasons why you §& ould 
sories—that are always shipped the day order is k h 

received. Write now. stock them. 


Trow ¢& Holden Co. 


STONE WORKING TOOLS 


BARR. 2 Oe Morse Twist Drill & Mch. Co. 
ECCLES & SMITH CO. NEW BEDFORD, MASS. 


San Francisco, Los Angeles, Cal.; Portland, Ore. 








: 














Tubular Rivets and Bifurcated Rivet 
spammameensene °F OW a A 


Box. 12 Boxes to Carton 


TITTITITI 


SLOTTED CLINCH AND TUBULAR RIVETS FOR MANUFACTURERS 


AUTOMATIC MACHINES FOR SETTING TUBULAR 
OUTSIDE PRONG AND SLOTTED CLINCH RIVETS 


| - JUDSON L. THOMSON MFG. CO., Waltham, Mass. 
CARTON ASSORTED RIVETS Chicago Branch: 316 North Michigan Ave. 
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When set up legs lock all parts securely 








Economic Folding Steel Horses 


Made in All Sizes 
Substitution of Metal for Wood Is the Latest In Horses 
Strong Rigid Durable 
Practical for All Uses 


Folding feature a saving in transportation and room. 
They are indestructible and reduce fire hazard. 
Easily set up or folded. 





Wood top can be attached when desired. Send for 
sample prices and literature of full line. We make 
a specialty of everything in steel equipment. 


ECONOMIC STEEL RACK CO., Jamaica Plain, Mass. 



















1} PORTSMOUTH [RON 


Like 3 Stone Wall to Rust&Grrosion @ea s 











All of the well known 
Whitaker Products 





namely, sheets and roofings of 
Whitaker Open Hearth Steel, 
Ohio Metal and Portsmouth 
Iron are furnished with a clean, 
smooth coat of weather wear- 
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than the most ordinary uncer- 
tain galvanized steel—good 
news for you who want de- 
pendable wear out of your 
sheet metal. 


WHITAKER-GLESSNER CO. 


Portsmouth Works 


PORTSMOUTH OHIO 









SAND PAPER 


N REAMS AND ROLLS 





cx 
8H 





OVERSOLD 


Some of our customers have doubled their 
orders for 


ALLEN’ 


SOLE LEATHER 


STRIP 


and tell us even then they fear being oversold. 
They state thisis unusual. It perhaps is unusual; 
but it also is consistent, for “‘Allen’s Strip’? is 


An Unusual Strip 





Send for sample and name of nearest jobber. 


N. R. ALLEN’S SONS CO. 


Department A, KENOSHA, WIS. 


When better sole leather strips CAN 
be made ALLEN’S will make them. 























FLINT PAPER 


GARNET PAPER AND EMERY PAPER 





EMERY. CLOTR 
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BOMMER SCREEN DOOR HINGES ARE THE BEST 


Don’t wait until the flies are here—put in your stock of screen door hinges now—handle the right sort. 


Wrought Metal 


Bommer’s are the best quality and finish and sell on sight. 


STYLE 900 


Has two bearing joints 
no matter which end of 
hinge is uppermost, 
doubling the strength 
and durability. The best 
and handsomest screen 
door hinge ever pro- 
duced. 








STYLE 960 


The door can be de- 
tached from the casing 
without unscrewing. Has 
enclosed oil - tempered 
steel coil-spring, is well 
made and will give good 
service. 








Both styles also packed in sets with 
hook and eye and pull. 


Bommer Brothers, Mfrs., Brooklyn, N. Y. 




















Made in Two Sizes 


24 and 3 Inch TEE 9 


THE BEST 


nasty, HARDWARE! 


Our Illustrated @talogue 


describes over 440 Oarticles 
of 


WIRE HARDWARE 


KITCHEN WIRE HARDWARE 
anOWIRE SPECIALTIES 





1} 


Have You A Copy? 
A> Postal will 


ae 


THE WIRE GOODS COMPANY 


WORCESTER. MASSACHUSETTS 
U.S.A. 





+ Dy yay yall 


Packed Complete with Screws 
One Set to the Box 


Finished in Japan, Dull Brass 
or Old Copper 


MORGAN SPRING COMPANY 
No. 1 Bond Street 
WORCESTER, MASS. 


, i! -_ 


























BLACK DIAMOND FILE WORKS 


ESTABLISHED 1863 P * INCORPORATED 1895 
anne eK, 








Twelve Medals of Special Grand Prize 


Award at GOLD MEDAL 
INTERNATIONAL Atlanta, 1895 
Expositions 


Copy of Catalogue will be sent free to any interested File User upon application. 


G. & H. BARNETT COMPANY Philadelphia, Pa. 


Owned and Operated by Nicholson File Co. 
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Quick Tension Door Brace 


Get Our Prices on 








hit y 






We make the largest and most complete line of 
Pressed Metal Screen Hardware in the world. 


hie Shelby Spring Hinge Co., - O. 


make Rim 
and Mortise 
Latches 
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Screen Door Hinges 


PUSH BAR 
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There Is Real Quality In 


hitréased Profits SEDGWICK 
on Sash Cords DUMBWAITERS 


You know that the best work is done by 
men who devote all their time and ef- 
fort to doing one thing extremely well. 
Such men turn out far better work than 
those who try to do a number of things. 


‘Our “ALBA” and “STAR” Brand Sash 
Cords make quick sales, satisfied cus- 
tomers and MONEY FOR YOU—and 
they will back up your statements every 
time. 

With us—today and for years past—the mak- 

ing of SEDGWICK Dumbwaiters and 


Elevators has been an exclusive spe- 


“ The quality is there—the prices are low cialty. Because we do nothing else, we 
because these cords are made for wear do this one thing extremely well. 
and have no spots or fancy frills that 
increase manufacturing cost and add 
nothing to their strength. 


Stand more strain than heavier cords 
‘and work freely. 


This explains why we give better quality— 
bigger value—in SEDGWICK outfits, 
than you can get elsewhere. This isn’t 
a claim— it’s a fact which you can prove 
by a little investigation. 


We will be glad to send you prices and 

samples—write now. 

Ask us to tell you, in detail, why and how 
a SEDGWICK Dumbwaiter or Elevator 

“ALA” Gey 3 ye Ae ~ ih lial tlaatemacainai 


eb ea interest. 











A Postal Will Bring Catalog ““L’’ and Dis- 
count Sheet. 


E S TE s M I L LS SEDGWICK SERVICE SATISFIES 
FALL RIVER, MASS. 
SEDGWICK MACHINE WORKS 


ORDS : 
ee OPS lomseks 126 Liberty Street New York 
WICKING MACHINERY WASTE 
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WHITCOMB 


Steel Barn 
Door Latch 


The standard hardware seller to 
farmers and barn builders. It can- 
not catch on harness, works from 
both inside and outside, and is 
easily attached. 


Ask your jobber for prices. 


Albany Hdw. Spec. Co. 
Albany, Wis. 
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Conductor Pipe 4 Gutter 


We are manufacturers of Conductor 
Pipe and Gutter in Steel, Ingot Iron, Long 
well seamed and guaranteed true to gauge. 
We also make a specialty of the above 
Terne and Copper, every length straight, 
in heavy gauges. Special sizes and styles 
to order. 

We are making new customers every day 
through the quality of our goods plus right 
prices and prompt shipments. 

If you have not already used our goods, 
send us a trial order and we will do the rest. 


BERGER BROS. CO. 


Manufacturers and Jobbers of 


Tin Plate, Sheet Iron, Sheet Copper, Sheet 
Zinc, Conductor Fasteners, Gutter Hangers, 
Roofers’ Supplies, Tinners’ Hardware, etc. 


Send for our General Catalog. 
IT’S FREE. 


Store: 237 Arch St. 
100 to 114 Bread St. 


Office: 229-231 Arch St. 


Warerooms and Factory: 


PHILADELPHIA 














Mine Your Territory 
With 


RED CROSS 


EXPLOSIVES 


No need to go to Alaska to be a 
gold miner. 


Every pound of dynamite used by your cus- 
tomers leads directly to increased hardware 
sales. Therefore help us push Red Cross 
sales and we'll all make money. 


FOR ADVERTISING HELPS 
Address Dept. 151 


POWDER COMPANY 


Wilmington, Del. 
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VIcKINNEY 





Hinges in Boxes 


When a customer comes into your store 
for hinges must he wait impatiently while 
your clerk searches through dark, dingy 
bins and bulky barrels? 


It would be so much more satisfac- 


tory and profitable for you to hand him 
McKinney Hinges right off the shelf. These 
hinges are packed one pair with screws in 
a strong paper box and all lids are gummed 
on to prevent contents from spilling out. 

The next time somebody asks for hinges 
be prepared. Get ready now. 


McKINNEY MFG. CO. 


1401 Metropolitan Street 


Pittsburgh, Penna. 
























Tea 


Absolute 
Protection 


No matter how severe the 
weather, no matter how long or 
how heavy the snow may lie on 
the roof—if it’s nailed down with 
Filshie Lead Headed Nails it’s 
water-proof, weather-proof, and 
corrosion-proof. The Lead Head 
thoroughly protects the hole made 
in the iron and prevents any 
moisture coming in contact with 
the place where the iron usually 
rusts out—at the hole where it 
is nailed or fastened. 


May we supply further particu- 
lars? 


Alexander Filshie 


5606 State Street CHICAGO 
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meine Your Sales With The 
Herrick 
Ball Bearing 


TOOL RACK 


This easy revolving, all 
steel and malleable iron 
rack displays 15% doz. 
Agricultural and Contract- 
ors’ Tools. 


With its heip wide- 
awake dealers everywhere 
are doubling their sale of 
these goods. 


Well Displayed 
Is Half Sold 


The Herrick has Inter- 
changeable Brackets, al- 
lowing any desired assort- 
ment of tools to suit the 
seasons. 


The Herrick system of Wall Fasteners and Tool 
Brackets provides for wall displays of tools also. 


The revolving Rack holds nearly two hundred articles 
and solves perfectly one of the most vexatious problems 
of the Hardware Trade. 


Write today for full description and prices on these 
attractive and valuable store appliances. 


THE F. A. HERRICK COMPANY 
4041 Detroit Avenue TOLEDO, OHIO, U. S. A. 




















Make "si Inch Count 


Piqua Adjustable Shelf Brackets allow shelf 
goods to be arranged in a straight, continuous 
line. No sticks, no props—nothing to obstruct 
the goods in any way. 


PIQUA 
Adjustable Shelf Brackets 


give 30% more display space by saving it. Easily 
adjusted. Can be removed without expense or 
injury to shelving. Adaptable to any line of 
goods from the most delicate to heavy mer- 
chandise. Use them yourself—sell them to other 
stores. Good profit. 

Send for Catalog H. 


THE PIQUA BRACKET CO. 
PIQUA, OHIO 

















HELLER’S 


PIVOT DOOR CABINETS 





SEND FOR CATALOG No. 24 


showing the largest assortment of 
Hardware, Shelving, Fixtures, etc., in 


the United States. 
W. C. HELLER CO. 


MONTPELIER. -. 2. - OHIO 











EVERY HARDWARE DEALER 
SHOULD CARRY 


WILLIAMSON’S 


PUNCH BOWL oR CORNICE HOOKS 
AN ABSOLUTE HOUSEHOLD NECESSITY 


HANDY READY 


CUTS 
FULL SIZE 


3 FINISHES 
TINNED, GILT 
NICKEL PLATED 


SIZES 
1” 156” 1%” 1%” 





CONVENIENT, PRACTICAL, SERVICEABLE 
EXCEEDINGLY LOW IN PRICE 
BIG PROFIT GET OUR PRICES 


C. T. WILLIAMSON WIRE NOVELTY CO. 
58 BADGER AVE., NEWARK, N. J. 
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"aa Eventually — Mechanical Perfection Will 
¢ Blade Machine Secure Your Order — Why Not Now? 


When you buy a Typewriter for your store or a Desk you look at 
12 Blade Machine the mechanical perfection, how it is put together, how it works or 
looks, a sewing machine for the house or an automobile to ride 


$250.00 around in or make deliveries from the store. Think how you look 

these things over and study them—weigh each point in the scales 

18 Blade Machine and decide on the one that shows up the greatest advantages— 
$350.00 serviceability—adaptability—durability. 

CHOOSE YOUR SHARPENING MACHINE BY COMPARING 

24 Blade Machi THE HATFIELD WITH ALL OTHERS—ITS MECHANICAL 

age macnine PERFECTION WILL BRING YOUR ORDER. “Ask any user.” 

$450.00 Roller bearings, perfect oscillating motion, quickness of opera- 

tion, honing device, in and out adjustment, up and down adjust- 

The Hatfield Midget ment. Special grinders for razors, clippers, scissors, shears, knives 


and other edged tools. Every int covered. 


for Razors, Clippers, Write for catalogue and full information. 


Scissors and 1 Safety 


es HYFIELD MFG. CO. 
installments If you like. 49 ERANKLIN oT.. NEW YORK, N. Y. 

















MILBRADT 
LADDERS 


will pay for themselves in a short time by enabling 
you to wait on more trade, save the wear and tear 
on your fixtures and goods, as well as bring the 
appearance of your store up to date. 


Write for catalogue showing a large number of 
styles suitable for all kinds of shelving. 


MILBRADT MFG. COMPANY, 2410 N. 10th St., St. Louis, Mo. 




















WANTED— 


A Hardware Firm in Your City To Sell Our New Im- 
proved Fireplace Dampers and Other Fixtures. 


Contractors say this is the strongest and most 
convenient Dome Damper made. 

Our new Catalog No. 1525 is ready to send out. It shows 
a nice assortment of Dome Dampers, Clean Out Doors, Ash 
Trap Doors, Cast Chimney Thimbles, Brass Thresholds, 
Andirons, Fire Baskets, Fire Sets, Fire Screens, Spark 
Guards and Gas Logs. 

Contractors need Dome Dampers, Ash Trap and Clean Out Doors now during the building season. 
Send for catalog today. 


STOVER MFG. CO., 710 East St., Freeport, III. 

















GALVANIZED MALLEABLE 


BOAT HARDWARE 


We make our own castings—do our own galvanizing—handle everything from the 
pig iron to the finished product. 

You’ll find our Folding Anchors, Row Locks, Boat Hooks, Belaying Pins, Boat 
Cleats and Clothes Line Hooks very good sellers. 

We stand behind everything we make with a guarantee which protects you fully. 


Send for catalogue which shows our Complete Line. 


MALLEABLE IRON FITTINGS CO., Branford, Conn. 
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Study These Ideal Sad Iron Conditions 


IDEAL Why 


On top of them all— 


ist. IT IS NOT A 
NEEDLE - POINT 
IRON. 

2nd. It produces bet- 
ter combustion than 
any other iron made. 


8rd. It is the sim- 
plest iron made. 


4th. It is the most 
attractive iron made. 


5th. It will last six 
to ten times longer 
than any needle-point 
iron on earth 


6th. We sell it 
through dealers only. 
7th. We guarantee it 
to give satisfaction. 


8th. But four years 
old, yet 100,000 more- 
than-satisfied users. 


9th. It is the iron 
that will stand your 
test. 


10th. Absolutely safe 
and reliable. A child 
can operate it. 


11th. The iron is 
always clean. Can be 
used anywhere. 


12th. Write us for 
prices or ask your 
jobber. 





There are One Million worn-out needle-point sad irons in scrap pile 
NEW FEATURE 


An absolutely gastight metal cap on tank—no packing of any kind 
used—the only one of its kind 


The Ideal Sad Iron Mfg. Co. 
Cleveland, Ohio 


Made in Canada by 
The Taylor-Forbes Co., Guelph, Ont. 
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Nothing is good 
enough that can be 
better. Our sales books prove 
that dealers have sold over 150,000 


of these machines, because the 


|) MOTOR sro W ASHER 


makes women endorse it. The spiral 
cut gears give high speed—make it run easter 
loaded than others do empty; its four-winged 
wooden dolly races 320 gallons of hot suds 
through the clothes each minute; no exposed 
gears; no dripping oil. It has ball-bearings, 
automatic cover-lift, metal faucet, Louis- 
iana cypress tub, beautiful furniture finish. 











We help you sell it and back it with a 5-year 
guarantee. Ask us NOW to give 
you full particulars. 


Michigan 
Washing 
Machine 
Company 


Muskegon, 
Mich., U.S.A. 
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Horse-Shoe Brand 
Wringers 


Warranted as to quality 
Warranted to give satisfaction 
Warranted as to price 











Plain 
Bearings 
and 
Steel Ball 
Bearings 


Enclosed 
Cog 
Wheels 





Plain Beseens sonnet ~~ A aay Pg of Rolls 

No. 3401 Oxi inches 

No. 341B No. sel iz inches 
WE MAKE THE LARGEST VARIETY OF 


WRINGERS IN THE WORLD 


Send for our new Price List 


The American W ringer Co. 


NEW YORK CITY, U.S.A 


EAGLE MOP 
WRINGERS 


bear the reputation of 
being the BEST and 
will under all circum- 
stances give best re- 
sults and absolute pro- 
tection. Not with 
boasting pride, but with 
a feeling of satisfac- 
tien, we again point to 
our record—I5 years, 
before a criticizing public, and not a dissatisfied 
— It is the privilege of truth to make itself 
own 


The Eagle Mop Wringer 


true 









roller Mop 
brought 








of 






year 







more 
ever. Get your 


The Eagle Woodenware Mfg. Co. 
HAMILTON Sole Manufacturers OHIO 
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HOOVER 
t —\ amar - R 
VAR OT Dp 


KA 
_ PUG 
WeenSee the 
electric driven brush 


The only Electric Carpet Sweeper 
and Suction Cleaner Combined 


The patented electrically-driven brush of soft hair, 
revolving in the suction opening of The Hoover, 
makes the difference between half cleaning and 
thorough cleaning—the difference between a cleaner 
that makes disgruntled customers and one that 
makes enthusiastically satisfied customers. 


Sweeps — Shakes — Suction Cleans 


The whirling brush of The Hoover sweeps up all clinging 
lint, hair, threads—shakes the rug or carpet and brings to 
the surface the imbedded dirt—so that the powerful suc- 
tion carries away all the dirt. This can’t truthfully be said 


of electric cleaners which depend on air suction alone, or 


on friction-driven or stationary brushes. 
Write for The Hoover Proposition 


Including a liberal plan of sales co-operation, also a monthly service 
of selling ideas consisting of ads for newspapers, letters, picture 
slides, window displays, etc. Drop usa card of inquiry today. 


The Hoover Suction Sweeper Co. 
610 Maple Ave, New Berlin, Ohio 





















66 BEST 99 
Stud 
Socket 








Fits all size 
Timbers 








The “BEST” 
Socket is as 
easy to sell as 
it is to in- 
stall. It is of 
simple con- | . 
struction and made in ONE SIZE only. Any size 
timber can be nailed or bolted to it. Where addi- 
tional reinforcing is desired a”’tod or wire can be 
placed in the hole at the back, thus anchoring the 
socket further back into the concrete. . 

We make a special corner socket. A card will 
bring full information. 








BEST” 
COAL CHUTES 


FOR 


New or Old Buildings 


More coal chutes are being sold every year. Every 
modern house should be so equipped. The ‘BEST’ 
Chute is made with either glass or solid door. Our 
Chutes are right and our prices are right. Let us tell 
you more about them. A postal will secure the infor- 
mation about Chutes and the entire “BEST’’ Line of 
Building Hardware if desired. 


STERLING FOUNDRY CO. 


600 Wallace St., Sterling, Ill. 


4,6 nt iie 

7,08 ¢ 

jis nate 
a", 
“te 
vO 

































Every Horse In 
Pasture Needs 


An ELY 
Dandy Wood 
Horse Poke 


After a horse has been tied 
down to hard work a romp in 
the pasture is mighty good re- 
creation. And it don’t take a 
great deal of romping to ruin 
hedges and put fences out of 
business. 


Ely’s Dandy Wood Horse 
Poke prevents this. Our No. 3 
illustrated is easily adjustable 
to every size neck. Light and 
extra durable. Reénforced with 
iron band over top of bow. 


Packed three to a bundle; 
shipping weight 480 Ibs. to the 
gross. 


Write for prices. 


We manufacture four dif- 
ferent styles of Pokes. 





Theodore J. Ely Mfg. Co. 


ERIE, PA. 
































Show this Picture to 
the Housewife 


Keep this issue of Hardware Age handy so that 
you can show the next housewife who enters what 
the Reliable Motor Washer will do for her in a 
practical way. 


It runs by water power, the cheapest and most 
dependable kind. 


There are no springs or leather washers to 
wear out and need replacement. 


The Reliable is also noiseless in action and is 
built to last a lifetime. 


The Reliable Water 
Motor & Mig. Co. 


BURLINGTON - - IOWA 
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No. 232, % In. ; , 
Ne. 234, 1% In. Special Washer. No. 233, 1 In. 


SLOTTED SCREW TIPS 


This slotted screw Tip has been made principally to satisfy a demand for a cheaper 
grade of Tip. A Special Washer has been constructed so as to prevent the rubber 
head from pulling off. Write for full information. 








——$_ —_—— 





No. 231, % In. 





ELASTIC TIP CO. 370 Atlantic Ave., Boston, Mass. 























The ATLAS 
Fly Swatter 

















Retails for Five Cents 


Fly Swatters will sell faster than ever 
the coming season. Fly Swatting Crusades 
will boom in nearly every town. So will 
the Atlas; the best value ever offered in a 
Fly Swatter to sell at 5 cents. See cut. It’s 
made of the best wire cloth with a copper 
finished handle. Neat, flexible, and much 
stronger than other 5-ct. swatters—lasts 
longer. Thetriangular fold permits en- 
closing your ad if desired—a clever idea. 


We also make the “Atlas” in a 10-ct. style 
and it’s a “killing beauty.” Watch for our 
next ad. Place stock orders now. We'll 
cheerfully quote Prices and Terms. 


Atlas Manufacturing Co. 
New Haven, Conn. 

















See the Brace on Single Roller | 
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In Regard to Profits 
from Wringer Sales 


We can prove that Ely’s 
Wringers are as profitable 
an item of stock as any other 
articles that aim to save 
drudgery—and a good deal 
more profitable than some of 
the ‘‘stock fillers’’ you are 
now carrying. 

The two wringers 
illustrated are our 
' Boston Auto Mop and 
Improved Automatic 
Wooden Wringers. 

Say something. 


me Theo. J. Ely 
“ee 2=—s Mfg. Company 
mY . ERIE, PA. 

25th & Ash Sts. 






































YOU CAN SECURE 


industrious, capable clerks, salesmen or managers, by 
advertising for them in the Opportunity Exchange of 
Hardware Age. This Department receives the earnest 
consideration of many ambitious men who aspire to more 
responsible positions. $1.00 pays for one insertion of a 
fifty-word advertisement. Try this department, now. 


HARDWARE AGE, 239 West 39th Street, NEW YORK 
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“COLD HANDLE” FRY PANS AND SKILLETS 
LLL 


Made in the 
“L. & G.” 
QUALITY, 

both in FINISH 








convinced. 





LALANCE & GROSJEAN MEG. CO. 


NEW YORK CHICAGO BOSTON 

















Time to Order 
FREEZERS 


<= Whether you stock the LIGHT- 
3 NING, GEM or BLIZZARD, you 
get a Freezer that has made good 
for more than a quarter of a 
century—one that has won its 
way into the hearts of the house- 
keepers by service that satisfies 
—backed by quality that creates 
confidence in both merchant and 
manufacturer—one that’s well . 
advertised and in demand—one Parker S 
that brings trade and helps you , e . 
keep it. 
ne ge gage National Side Mill 
LIGHTNING ICE aren Neo. I. An easily attached, out of the way, 
ii Coffee Mill. Made with detachable re- 
-— ceptacle for the ground coffee and a 
conveniently adjusted thumb screw in 
front. 








Size of cut 1 Inch to 4 





You can sell one |. 
with every Freez- 
er. It chips a block 
of ice into small 
uniform pieces in 
a jiffy, just right 
to pack closely around the can and 
shorten the time of freezing. So much 
easier to make Ice Cream. They help 
the sale of Freezers. 








All iron construction—very durable. 
A quick, steady selling Mill the whole 
year ’round. 





Send for Parker’s Special Catalog of 
Coffee, Drug and Spice Mills. 


Your jobber can supply you 


NORTH BROS. MFG. CO. fezce 


PHILADELPHIA, PA. 


The Chas. Parker Company 


New York Salesrooms Factories 
32 Warren St. Meriden, Conn. 




















Have You Ever Stopped to Think How Many 25c Shears are 
Being Sold Every Day In Your City? 


There is no getting away from the fact that the demand for our 10c and 25c shears and 
scissors has helped hundreds of hardware merchants to increase their profits by supplying 
this demand. 


SAMPLE OFFER: 


We will forward pre- 
paid one dozen 10c 
items for 75c 


or We manufacture shears and scissors exclusively that are 
One half-dozen 25c “right there” every time. Our output is nearly 35,000 
items for 75c, to pairs daily. Think it over! Are you selling your share 
demonstrate their _ for your trade? 
wonderful ability. Write immediately 


CONWAY SHEAR CO., No. 810-860 Worth St., BRIDGEPORT, CONN 
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Show the Housewife the handy Tongs, Picks and 
Shavers you sell for the ice chest— 
She will appreciate the quality. 


Gifford-Wood Co.’s Ice Tools 3723 727770 22, Soy, 
aie oe iret tale wad 2 GIFFORD-WOOD CO. uupson; Nn. y. 























your territory. Ask for Catalog. NEW YORK BOSTON CHICAGO 
9 
6< 99 

ANSONIA” NAIL CLIP 10c. PRIEST’S 
Made by the makers of the “‘Gem’’ nail Clipper. Twelve Cc I i p p ers 
in a box or 12 on a display card. Fast ten-cent sales. The worki’s standard “back- 
' o’-the-neck’’ shaver deserves 
Big Profit your serious investigation as 

Write rofitable item of stock. 

rite. 

x hte es American Shearer Mfg. Co. 

' , Nashua, N. H., U.S. A. 


























WATER SUPPLY PUMPS 


S GOULDS PUMPS 


SPRAY AND WATER SUPPLY 


WRITE FOR CATALOG AND PRICES 


THE GOULDS MFG.CO. SENECA FALLS.NX. 


SESSIONS CLOCKS a sLOYD 
» Manscatzes aes KNIVES 5, 


Oak Mantel Office cERe MAKERS’ 
and Mission Clocks fee ee niet 


Manufactured by 
Paper Hangers’ Knife 


THE SESSIONS CLOCK CO. F —Square Point 
Main Office N. Y. Salesrooms ROBERT MURPHY'S SONS CO. °: Ayer, Mass. 


Forestville, Conn. 37 Maiden Lane 


THE GUARANTEE PROTECTS YOU| Shaft-driven, Auto- " 
mobile, Hand Horn 
The First Dry Battery to Have a Red Label List Pri ce, $5. 00 


The simplest and most dur- 


ES 
x RED SEAL sc ndeony etiam Sogy be a 
DRY BAT TERY making Giscounts and’ ‘deal- 
Sp nV Manhattan Electrical Supply Co 8 once, mean 
a American Electric Co. 
fp New York, Chicago, St. Louis, San Francisco cain” ‘dieu 


Manufacturer of 
ASK FOR CATALOG NO. 16 Samson Automobile Horns 


‘Diack and Galvanized Sheets 


APOLLO BEST BLOOM — KEYSTONE COPPER BEARING Galvanized gl 


Highest quality and most durable Galvanized Sheets manufactured—specially adapted for culverts, tanks, roofing, siding, _ 
ll forms of exposed sheet metal work. We also manufacture Black Sheets of overs, description, Boecial po Formed R 
roducts, Electrical Sheets, Copper Bearing Open Hearth Roofing Tin, Bright Tin Plates, Send for booklet on canthen te cae 


_AMERICAR ‘SHEET AND Lda PLATE COMPARY, General Offices: Fr Frick Guiding, Pittsburgh, Pa. | 
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SAATEAUOOOUUESUQUOOUOCUSERAUOUOUOUSUSOQOUOEUUEDOUCHSESOSOOOOOUOUONOUOOOUEOD 
In City, Town or Camp 
Anglers Know This Sign 

HE sign of the “Leaping Dolphin” 
is on tackle that gives service and has back of it 

a century of tackle-making experience. It marks 

the best rod and reel, hook and line—*‘fishing 

tackle that’s fit for fishing’’—a wise angler can use 

for a wary fish. New sllustrated catalog H (236 


pages) sent on receipt of parcel postage (10 cents) to 
any angler who will give us his tackle dealer's name. 


Abbey & Imbrie, 18 \ 18 Vesey St., New York 
SVONUQQ4QQQ00Q0GNUUENGUOOG0GG000000000000000040000U0UUFEE800000000000000000UE 


MICHIGAN WIRE CLOTH CO. 


ESTABLISHED 1864 


EVERYTHING IN WIRE CLOTH 


Pioneers in the manufacture of DOUBLE CRIMP WIRE CLOTH and WIRE SCREENING of 
every kind possible to weave, made of Steel, Iron, Brass, Copper, Bronze, Aluminum, German 
Silver, Pure Nickel, Galvanized, Tinned and Monel Metal ‘Wire: also WIRE LATH, Etc. 


Also Drawers of Brass, Copper, Bronze, German Silver, Pure Nickel, Aluminum, Monel Metal Wire, etc. 
517 HOWARD STREET, DETROIT, MICH. Write for Catalogue No. 25. 





ROBIN HOOD 
AMMUNITION 


NOT MADE BY THE TRUST 


Robin Hood Ammunition Co, 
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WHO'S WHO 
IN THE HARDWARE FIELD 


READ THE ANSWER IN THE NAMES AND PRODUCTS CLASSIFIED IN THESE PAGES 
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Abrasives 
Carborundum Co., 


_ = 
Cleveland Stone Co., 
Valve Grinding 


Cleveland, O. 


Northwestern Chemical Co., Mari- 
etta, O. 
Adjusters 
Corbin, P. & F., New Britain, Ct. 
Ives, H. B., Co., New Haven, Ct. 
Russell & Erwin Mfg. Co., New 


Britain, Ct. 


Agate Ware 
See Ware 


Aluminum Ware 
See Ware 


Ammunition 
Du Pont De Nemours Powder Co., 
Wilmington, Del 
Peters Cartridge Co., Cincinnati, O. 
— U. M. C., New York 


Robin Hood Ammunition Co., 
ton, Vt. 


Swan- 


Channels and Tee 
Galwanized 
Phila., Pa. 


Angles, 
Bars, 
Harold McCalla Co., 


Anvils 
Billings & Spencer Co., 


Co., Rock Island, 


Hartford, 
Ct. 

Rock Island Mfg. 
Il 


Arbors 


Morse Twist Drill & Machine Co., 
New Bedford, Mass. 


Arches for Vines 
Wright Wire Co., Worcester, Mass. 


Asbestos 


Johns-Manville Co., New York City. 


Asbestos Packing 


Johns-Manville Co., H. W., New 
York City. 

Thermoid Rubber Co., Trenton, 
N. Jd. 


Aapnate and Coal Tar Prod- 
ucts 
Johns-Manville Co., New York City. 


Augers and Auger Bits 
Ford Auger Bit Co., Holyoke, Mass. 


oe. Cc. E., & Co., New York 

ity. 

Jennings, Russell Mfg. Co., Ches- 
ter, a 

Peck, Stow & Wilcox Co., Cleve- 
land, O. 

Pugh, Job T., Phila., Pa. 

Snell Mfg. Co.. Fiskdale, Mass. 


Swan, James, Co., Seymour, Ct. 
Post Hole 


~—_ Bros., South Bend, Ind. 


Ford Auger Bit Co., Holyoke, Mass. 
Snell Mfg. Co., Fiskdale, Mass. 
Swan, James, Co., Seymour, Ct. 


Automobile Accessories and 
Supplies 
a= Steel Goods Co., 
Allen Auto Supply Co., 1926 Broad- 
way, New York City. 
American Elec. Co., Chicago, Il. 
— Auto Supply Co., Chicago, 


Billings & Spencer, Hartford Ct. 
Bridgeport Brass Co., Bridgeport, 


Ct. 
Champion Spark Plug Co., Toledo, 
Chicago Flexible Shaft Co., Chi- 

cago, 
Cushion Spring Insert 


Til. 
Dann Oil 
Co., Chicago, Ill 
Delphos, O. 
Co., Jersey 


Chicago, 


Delphos Mfg. Co., 
Dixon, J., rucible 


City, N. J. 
Garford Mfg. Co., Elyria, O. 
Gibson Co., Indianapolis, Ind. 
Goodrich, B. F., Co., Akron 
Grossman, Emil, Mfg. Co.. 
Terminal, Brooklyn. N. Y¥. 
Harris, A. W.. Oil Co., Providence, 


Hartford Mch. Screw Co., Hart- 
ford, Ct 
Herz & "95 


» & 
Bush 


Co ompany, Lafayette 


St.. New York City 
Imperial Bit & hone Co., Racine, 
Johns-Manville, H. W.. Co., New 


York City. 





Niagara Falls, 





Livingston Radiator & Mfg. 
75th St. & Amstredam Ave., 
Mew York City 

MeKinnon Dash Co.. Buffalo, N. Y. 

Manhattan Elec. Supply Co., New 
York City. 

Morgan Mfg. Co., Newport, R. I. 

a. Frank, Co., Attleboro, 
Ma 

New York Coil Co., 338 Pearl St., 
New York City. 

or Chemical Co., Mari- 
etta,. 

penaianen Rubber Company, 
Jeannette, a. 

Rajah Auto Supply Co., Bloom- 
field, N. J. 


Reflex Ignition Co., Cleveland, O. 


Schatz Mfg. Co., The, Poughkeep- 
sie, N. Y 

Shaler Cc. om Waupun, Wis. 

Shapleigh Hardware Co., St. Louis, 


Cleveland, O. 


Mo 
Sharp Spark Plug Co., 
Kansas 


Schofield Laboratories Co., 
City, Mo. 

Silvex Company. 171 Madison Ave., 
New York City. 


Sparks-Withington Co., Jackson, 
ich. 

Stevens & Company. 3738 Broad- 
way, New York. - 
Superior Motor Spec. Co., New 

York City. 
Templeton-Kenly & Co., Chicago, 
Ill 
Thermoid Rubber Co... ‘lrenton, 
Vule anized Products Co., Muske- 


gon, Mich. 


Walden Mfg. Co... Worcester, Mass. 

Walker-Moore Mfg. Co., Racine, 
Vis. 

Weed Chain Tire Grip Co., 35 
West 39th St., New York City. 

Western Tire & Rubber Co., Kan- 
sas City, Mo. 


Witte Hardware Co., St. Louis, Mo. 


Worthington, Geo., Co., Cleveland, 
). 

Wright Wrench & Forging Co., 
Canton, 


Awls, Automatic Stitching 


Stewart-Skinner, Worcester, Mass. 
Axes 
Arcade Mfg. Co., Freeport, Il. 
Peck, Stow & Wilcox Mfg. Co., 
Clevela nd, O. 
Shapleigh Hardware Co., St. Louis, 
Mo. 
White, L. & I. J., Co., Buffalo, 
me Me 
Bags, Tool 
Excelsior Bag & Mfg. Co., Ince., 
Troy, N. Y. 
Bands, Garden Hose 
Revere Rubber Co., Chelsea, _ 
Yerdon, Wm., Fort. Plain, N. Wa 
Barn Equipment 
Hunt, Helm, Ferris & Co.. Har- 
vard, Til. 
Bar 


Steel 
Calumet Steel Co., Chicago, Il. 
Bars 

iron and Steel 

Inland Steel Co., Chicago 
— Harold, Co., 
Pa 


Til. 
Philadelphia, 


Sa sh 
Corbin, P. & F., New Britain, Ct. 
w 


Russell & Erwin Mfg. Co., Ne 
Britain, Ct. 
Baskets 
Wire 
Andrews Wire & Iron Wks., Rock- 


ford Iii. 
— Wire Cloth Co., Clinton, 


Parker Wire Goods Co., Worcester, 
Mass. 
Batteries 
ry 
American Carbon & Battery Co., 
East St. Louis, Ml. 
— Star Battery Co., New York 
ty. 
otbees Co., Indianapolis. Ind. 


Johns- Manville Co., New York City. 
Manhattan Elec. Supply Co., 17 
Park Pl... New York City. 
Usona Mfg. 1 Hudson St., 
New York City. 
Electric 
American Carbon & Battery Co., 
East St. Louis, Il. 


SEE ALPHABETICAL 


Ca. | 
i 

















Bright Star Battery Co., New York 
City. 
_— Mfg. Co., 1 Hudson St., 
New York City. 
Belt Safes 
Hyfield Mfg. Company, New York 
City. 


Bench Supports, Metal 
Economic Steel Rack Co., Boston, 
»1ass. 
Benches 


Manual Training 
Atkins, E. C., & Co., Indianapolis, 


Ind. 
eaeeeeee- Waseem Mfg. Co., Aurora, 
ll. 


Bicycles 
Iver Johnson’s Arms & Cycle Wks., 
_ Fitchburg, Mass. 
Shapleigh Hdwe. Co., St. Louis, 
Witte Hardware Co., St. Louis, Mo. 


Mo. 


Worthington, Geo., Co., Cleveland, 
QO. 
Bins, 7 
wae o. . D., Mfg. Co., Chicago, 
Bits 
Extension 


Ford Auger Bit Co., Holyoke, Mass. 

Russell, Jennings Mfg. Co., Ches- 
ter, Ct. 
Machine 

Ford Auger Bit Co., Holyoke, 
Sash, Pulley, Mortising 

Grand Rapids Hdw. Co., 
Rapids, Mich. 
Screw Driver 

Ford Auger Bit Co., 

rack 

Whitman 

Akron, 


Blacklead 
Dixon Crucible Co., 
City, N. J. 


Blades 
Hack Saw 
Atkins, E. C., & Co., 


nd. 
Simonds Mfg. Co., Fitchburg, 
Smith & Hemenway Co., 150 
bers St., New York City. 
Starrett, L. S., Co., Athol. 
Safety Razor 
Hyfield Mfg. Company, New York 
i 


y. 
Penn A. C., Inc., New York City. 


Blasting Supplies 
Du Pont De Nemours Powder Co., 
Wilmington, Del. 
Ensign-Bickford Co., 


Mass. 


Grand 


Mass. 


Co., 


Holyoke, 
& Barnes Mfg. 


Joseph, Jersey 


Indianapolis, 


Mass. 
Cham- 


Mass. 


Simsbury. Ct. 


Hercules Powder Company, Wil- 
mington, Del. 
Laughlin, Thos., Co., Portland, 
Me. 
Bobs, Plumb 
Dietzgen, ances Co., @Whicago, Il. 


olts 
Agricultural 

Corbin Screw Corp.. New Britain. 
Ct. 
Door 

Arcade Mfg. Co., Freeport. Il. 


Brooklyn, N. Y. 
Geneva, 


Bommer Bros., 
Champion Hardware Co., 


Corbin, P. & F., New Britain, Ct. 

Griffin Mfg. Co., The, Erie, Pa. 

aves Co., The H. B.. New Haven, 
4 


Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Stanley Works. New Britain. Ct. 
Expansion 


Ankyra Mfg. Co., Philadelphia, Pa. 

Parker Supply Co., New York City. 
Stove 

Amer. Screw Co.. 

— Screw Corp.., 


Tire 
American Screw Co., 


Providence, R. T. 
New Britain, 
Providence, 


Corbin Screw Corp.. New Britain, 
s 


Bolts and Nuts 
MeCalla, Harold, Co., Philadelphia, 
Pa. 
— Iron & Steel Co., Pittsburgh. 
a. 
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Books, Hardware and Tech- 
nical 


Williams Co., David, 239 W. 39th 

St.. New York City. 
Bottles, Milk : 
Clarksburg, W. 


Travis Glass Co., 
Va, 


Box Straps & Strapping 


Acme Steel Goods Co., Chicago, I). 
Cary Mfg. Co., Brooklyn, N. Y. 
De a Haven Mfg. Co., Brooklyn, 
MeCalia. Harold, Co., Philadelphia, 
Pa. 
Stanley Works, New Britain, Ct. 
Boxes 


ash 
The Standard Stamping Co., Marys- 
ville, O 


Document 
The Standard Stamping Co., Marys- 
ville, O. 
a 
Corbin Cabinet Lock Co., New 
Britain 
In-Vu Mfg. Co., ner amy os. Me 
The ~ andard Stamping Co., Marys- 
vi 
Miter 
Goodell Mfe. Co., Greenfield, Mass. 
Millers Falls Co., Millers Falls, 
Mass. 
Stanley Rule & Level Co., New 
Britain, Ct. 
Braces 
Bit 
C., & Co., Indianapolis, 


Atkins, E. 
Ind. 


Fray, John S., Co., Bridgeport, Ct. 

Russell, Jennings Mfg. Co., Ches- 
ter, 

= Falls Co., Millers Falls, 

Peck. _o— & Wileox Co., Cleve- 
land, O. 

Stanley Rule & Level Co... New 
Britain, Ct. 
Ratchet 

Atkins, E. C., & Co., Indianapolis, 
Ind. 

Brackets 

Adjustable Telephone 

oon Electric Co., Chicago, 
Folding 

Griffin Mfg. Co., Erie, Pa. 
Shelf 


Atlas Mfg. Co., New Haven, Ct. 

Corbin, P. & F., New Britain, Ct. 

Griffin Mfg. Co., Erie, Pa. 

McKinney Mfg. Co., Pittsburgh. Pa. 

Piqua Bracket Co., Piqua, O. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 


Stanley Works, New Britain, Ct. 
Wire Goods Co.. Worcester, Mass. 
License 
Emil Grossman Mfg. Co., Bush 
Terminal Building 20, rook- 
lyn, N. Y. 
in 
Barnes Mfg. Co., Mansfield, O. 
Brake Lining 
Emil Grossman Mfg. Co. Bush 
—— Building 20. Brooklyn, 
pe Monville Co., H. W.. New 
York City 
Brazers, Gente 
Clayton & Lambert “Mie. Co., De- 
troit, Mich. 
Brooms 
Usborn Mfg. ©Co., Cleveland. 0. 
Brushes 
Osborn Mfg. Co., Cleveland. 0. 
File 
Nicholson File Co., Providence, 
Floor Waxing 
Duncan Bros. & Wray Co., Ludlow 
alls, O. 


Buckets, Rubber Pu 
Cleveland Gal. Works, 392. Cooper 


Ave., Cleveland, O. 
Bumpers 
Emil Grossman Mfg. Co... Bush 
—. Building 20, Brooklyn, 
Burners, Gasoline, Kero- 
sene Aleohol 
Ashton Mfg. Co.. Newark. N. J. 
Clayton & Lambert Mfg. Co.. De- 


troit. Mich. 
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Butts, Wrought Steel 
Chicago Spring Butt Co., Chicago, 


Ill. 
Griffin Mfg. Co., Erie, Pa. 
National Mfg. Co.. Sterling, II. 
Stanley Works, New Britain, Ct. 


Cabinets, Screw Bol 
Warren, J. D., Mfg. Co. 


t 
.. Chicago, 


ables 
Drilling 
Columbian Rope Co., Auburn, N. Y. 
Whitlock Cordage ‘Co.., 46 South 
St.. New York City. 


Cages, Bird 
Lindemann, O., & Co., 35- i Woos- 
ter St., New York Cit 


Ludlow-Saylor Wire Co., St. Louis, 
Mo. 
Calipers 

Brown rf Sharpe Mfg. Co., Provi- 


dence, . 
Wm. Johnson, Newark, N. J. 
Starrett. L. S. Co., Athol, Mass. 
Union Caliper Co., Orange, Mass. 


Calks, Horseshoe 
American Steel & Wire Co., Chi- 
cago, 
Standard Horse Shoe Co., Boston, 
Mass. 
Candlesticks 
Stover Mfg. Co., Freeport, Il. 
Cans 
Ash and Garbage 
American Can Co., New York City. 
Hill Dryer Co., Worcester, Mass. 
Oil, Spout and Faucet 
Delphos Mfg. Co., Delphos, O. 
Waste 
No-Shammy Products Co., Cleve- 
land, 


Caps, Chimne 
Sterling Fdry. Co. ., Sterling, Ill. 


Carbon Remover 
Atlas Auto Supply Co., Chicago, 
Ill 


Northwestern Chemical Co., Mari- 
etta, O. 


Carburetors ; 
Johns-Manville Co., H. W.. New 
York City. 


Carpet Beaters 
Andrews Wire & Iron Wks., Rock- 


. Il. 
Ely, Theo. J., Mfg. Co., Erie, _ 
Holt-Lyon Co., Tarrytown, N. 


Carpet Sweepers 
Bissell Carpet Sweeper Co., 
Rapids, Mich. 
National Sweeper Co., Torrington, 
Ct. 


Grand 


Carriers 
Feed and Litter 
Iiunt, Helm, Ferris & Co., Har- 
vard, l 
ay 
Myers & Bro., F. E., Ashland, oO. 
Overhead 
Allith Pronty Co., Danville, Ill. 
Cartridges 
See Ammunition 


Cart 


: ~ 
Wagner Mfg. Co., Cedar Falls, Ia. 


Cases 
Leather, Photograph Carry- 


ng 
Rockford Leather Goods Co., Rock- 
ford, Ill. 


Casseroles 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 
Wagner Mfg. Co., Sidney, Ohio. 


Casters 
Ball Bearing 
Schatz Mfg. Co., 


Shenck, M. B., Co., Meriden, Ct. 
Universal Caster & Foundry Co., 
New York City. 
Furniture and Truck 
Clark, Geo. P., Co., Windsor Locks. 


Poughkeepsie, 


Faultless Caster Co., Evansville, 
Ind. 

Schatz Mfg. Co., Poughkeepsie, 
N. Y. 


Schenck, M. B., Meriden, Ct. 
Universal Caster & Fdry. Co., New 
York City. 
Rubber Tired 
Elastic Tip Co., Boston, Mass. 


Castings, Gray Iron 
Cheney, S., & Sons, Manlius, N. Y. 
ar. Taplin Mfg. Co., New Britain, 


Catchers, Grass 

Philadelphia Lawn 
Philadelphia, Pa. 

Richards-Wilcox Mfg. Co., 


Specialty Mfg. Co., St. Paul, Minn. 
Ceilings & Wallis, Metal 
Milwaukee Corrugating Co., Mil- 
waukee, Wis. 
New York Metal Ceiling Co., 537- 
541 W. 24th St.. New York City. 
Wheeling Corrugating Co., Wheel- 
ing, W. V 
Cement Decittues 


Mower Co., 


Aurora, 


Cement, Radiator 


Cha 





—— Lambert Inc., Buffalo, 


Atlas Auto Supply Co., Chicago, 
Til. 


ins 
Anti-Spreader 
American Chain Co., Bridgeport, 


‘oO. 
Bridgeport Chain Co., Bridgeport, 


Cleveland Galvanizing Wks. Co., 
Cleveland, O. 

Standard Chain Co., Pittsburgh, Pa. 
Automobile Tire 

Weed Chain Tire Grip Co., 28 
Moore St., New York City. 
Bird Cage 

American Chain Co., Bridgeport, 


4 
Smith & Egge Mfg. Co., Bridge- 
port, Ct. 
Brass, Bronze and Alumi- 
num Coi 
Bridgeport Chain Co., 


Ct. 
Standard Chain Co., Pittsburgh, Pa. 
Chin st 


Bridgeport, 


& Brea 
Standard Chain Co., Pittsburgh, Pa. 
Dog Lead 
Cleveland Gal. Wks. Co., Cleve- 
land, 
Fender 


Bridgeport Chain Co., Bridgeport, 
Ct. 

Standard Chain Co., Pittsburgh, Pa. 
Halter 


American Chain Co., Bridgeport, 


t. 
Bridgeport Chain Co., Bridgeport, 
€> 


Cleveland Gal. Wks. Co., 


land. ’ 

Standard Chain Co., Pittsburgh, Pa. 
Hammock 

Cleveland Gal. Wks. Co., 
land . 
Harness 

Bridgeport Chain Co., Bridgeport, 
b> 


t. 
Standard Chain Co., Pittsburgh, Pa. 
Heel and Hydrant 
— _— Chain Co., 


Cleve- 


Cleve- 


Bridgeport, 


Bride port Chain Co., Bridgeport, 


nares Chain Co., Pittsburgh, Pa. 


ac 
American Chain Co., Bridgeport, 


Ct. 

American Steel & Wire Co., Chi- 
eago, Ill. 

Corbin Screw Corp., The, New 
Britain. Ct. 

= & Egge Mfg. Co., Bridgeport, 
t 


Key 
American Chain Co., Bridgeport, 


Bridgeport Chain Co., Bridgeport, 


THatheway Mfg. Co., The, Bridge- 
port. Ct. 
Picture 

iene Chain Co., Bridgeport, 
‘t 


Plumbers’ 
American Chain Co., Bridgeport, 


sridgeport, 
t 
Ilatheway Mfg. Co., The, 
+ 


port, 
Smith & Egge Mfg. Co., 


Bridgeport Chain Co., 
Bridge- 
sridgeport, 


Standard Chain Co., Pittsburgh, Pa. 
ump 
Cleveland Galvanizing Wks. Co., 
Cleveland, O. 
Standard Chain Co., Pittsburgh, Pa. 
Safety 
American Chain Co., Bridgeport, 


Bekdgepert Chain Co., Bridgeport, 
Smith & Egge Mfg. Co., Bridgeport, 
Standard Chain Co., Pittsburgh, Pa. 
iumshens Chain Co., Bridgeport, 
Bridgeport Chain Co., Bridgeport, 
pm. Hardware Co., Geneva, 
Cutte Suew Corp., New Britain, 
Hatheway Mfg. Co., The, Bridge- 


Corbin. P. & F.. New Britain, Ct. 
. The H. B., New Haven, 


Morton, Thomas, 245 Centre St., 


City 

Niagara Falls Metal Stpg. Wks., 
Niagara Falls, N. Y. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Smith & Egge Mfg. Co., Bridge- 
port, 
Swing; alsu Porch 

American Chain Co., Bridgeport, 


je 
Bridgeport Chain Co., 
Cleveland Galvanizing Wks. Co.., 
Cleveland, 
Standard Chain Ve Pittsburgh, Pa. 
Tie Out and Trace 
American Chain Co., 
ot. 
Bridgeport Chain Co., Bridgeport, 
Cleveland Gal. Wks. Co., Cleve- 
land. O. 


Standard Chain Co.. Pittsburgh, Pa. 
Wagon & Implement 


Bridgeport, 


Bridgeport, 


Weldliess Wire Coil 
Obvemee Gal. Wks. Co., Clevye- 
and. 


Chairs, Folding Auto 
———— Bit & Race Co., 


Me / Dash Co,, Buffalo, N. Y,. 


Racine, 


Chaplets Gray Iron 
Cheney & Son, S., Manlius, N .Y. 


Checks, Do 

Caldwell Miz. 4s .. Rochester, N. Y. 

Corbin, P. & F., New Britain, Ct. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 

Sargent & Co., New Haven, Ct. 

Standard Mfg. Co., Shelby, O. 

Superior Spring & Hinge Co., Chi- 
eago, Ill 


Chests, Tool 
Jennings, C. E., & Co., 42 Mur- 

ray St., New York City 
Starrett, » 4 S.. Co., ‘Athol, Mass. 


Chimney Tops. A*iustable 
Cast Ire-., Revolving 
Iwan Brothers, South Bend, Ind. 
Sterling Fdry. Co., Sterling, Il. 


Chisels 

Box 

Peck, Stow & Wilcox Co., Cleve- 
land, ; 

—— Hardware Co., Torrington, 
t. 
Cape 

Smith Co., H. D., Plantsville, Ct. 
Carpenter 


a C. E.. & Co., New York 
ty 
Peck, Stow & Wilcox Co., Cleve- 


land, " 
Swan, James, Co., Seymour, Ct. 
Whitman & Barnes Mfg. Co., 


Akron, O. 

Cold, Calking 
Johnson. Wm., Newark, N. J. 
Smith Co., H. -D., Plantsville. Ct. 


Chisels & Gouges, Turning 
Peck, Stow & Wilcox Co., Cleve- 
land, 


Chovpers 


oo 
Enterprise Mtg. Co. of Pa., Phila- 
delphia, 
Rollman Mf. Co.. Mt. Joy, Pa. 
Sargent & Co., New Haven, Ct. 


Chucks, Drill 
Goodell Mfg. Co., Greenfield, Mass. 
Churns 
Glass 
Dazey Churn & Mfg. Co., St. Louis, 
Mo 


Metal 
Dazey Churn & Mfg. Co., St. Louis, 
Mo. 


Powe 
Dazey Churn & Mfg. Co., St. Louis, 
Mo. 


Clamps 


Hammer & Co., Branford, Ct. 


wore J. H., & Co., Brooklyn, 
Y. 
Nay Rack 
Myers & Bro., F. E., Ashland, O. 
ose 


Morgan Mfg. Co., Newport, R. I. 

Sherman Mfg. Co., H. B., Battle 
Creek, Mich. 

Yerdon, - ts a Box 102, Fort 
Plain, N. Y. 


Cleaners, Siderralk 
Iwan Brothers, South Bend, Ind. 


Cleaning Compound, Alumi- 
num 
Aluminox Co., Kansas City, Mo. 


Cleavers, Market 


White, L. & I. J., Co., Buffalo, 
N. Z. 


Climbers, Linemen’s 
Klein, Mathias & Sons, Chicago, III. 
Smith Co., H. D., Plantsville, Ct. 


Clippers 
Bolt 


Porter, H. K., Fverett, Mass. 
Roberts Mfg. Co., Somerville, Mass. 


Hand Nail 
Cook, H. C., Co., Ansonia, Ct. 
Smith & Hemenway Co., 150 


Chambers St., New York City. 
Horse 

Amer. Shearer Mfg. Co., 
N, 


1. 
Chicago —_— Shaft Co., Chi- 


Nashua, 


cago 
Toilet 

— Shearer Mfg. Co., Nashua, 
Wire Rivet 


Roberts Mfg. Co., Somerville, Mass. 
Clivs, Paper 
Cook, H. C.. Co... Ansonia, Ct. 
neta Mfg. Co., Boston, Mass. 
Parker Wire Goods Co., Worcester, 

Mass. 


Clocks 
Sessions Clock Co., Forestville, Ct. 
— Clock Mfg. Co., La Salle, 


Clothes Dryers 
Hill Dryer Co., Worcester, Mass. 





| Clothes Hangers 
Andrews Wire & Iron Wks., Rock- 


ord, Ill. 
~~ Mfg. Co., New Britain, 


Coal Chutes 
Gifford-Wood Co., Hudson, N. Y. 
Majestic Co., Huntington, Ind. 
Sterling Fdry. Co., Sterling, I. 


Coaster Brakes 
— Screw Corp., New Britain. 
t. 


Cobbler Outfits 
Arcade Mfg. Co., Freeport, II. 
Root-Heath Mfg. Co., Plymouth. O. 
Sacks, Louis, Hamburg Pl., nr. 
Ave. L., Newark, N. J. 


Coffee Mills 
Arcade Mfg. Co., Freeport, Il. 
Enterprise Mfg. Co. of Pa., Phila- 


delphia, Pa. 
Co., Meriden, Ct. 


Parker, Chas., 
Cold Rolled Serew Stock 
McCalla, Harold, Co., Phila., Pa. 


Cold Rolled Steel 
Griffin Mfg. Co., Erie, Pa. 
McCalla, Harold, Co., Phila., Pa. 


Collars, Do 
= sagdteace Co., Torrington, 


Compression Bibbs 
Sherman Mfg. Co., H. B., Battle 
Creek, Mich. 


Cooking Utensils 
See Ware 


ord 
Braided 

Samson Cordage Works, 88 Broad 
St.. Boston, Mass. 
Picture 

~——e & Stanton Co., Norwich, 

Ct. 

Wright Wire Co.. Worcester, Mass. 
Sash 

Este Mills Co., Fall River. Mass. 

Morton, Thos., 245 Centre St., 
New York City. 

Samson Cordage Works, 
Mass. 


Boston, 


Cordarce 
Columbian Rope Co., Auburn, N. Y. 
Laughiin, Thos., Co., Portland, 


Rugg. rr. T.. & Co... Newark, O. 

a Cordage Works, Boston, 

Whitienk Cordage Co., 46 South 
St.. New York City. 


Cork Screws 

Arcade Mfg. Co., Freeport, Il. 

Parker, Chas., Co., Meriden, Ct. 

Smith & Hemenway Co 150 
Chambers St., New York City. 

Williamson, C. T., Wire & Novelty 
Co., Newark, N. J. 


Cotter Pins, Spring 
Whitman & Barnes Mfg. Co., 
Akron, oO. 


Cotters & Keys, Sprin 
ae Mfg. Co., Taner’ Falls, 


Cotton, Waste 

Estes Mills, Fall River, Mass. 

Royal Mfg. Co., Rahway, N. J. 

Strong Mchy. & Supply Co., New 
York City. 


Counters 
Mechanical 

Root, C. J., & Co., Bristol, Ct. 
Revolution 


Grant Mfg. & Mach. Co., Bridge- 
port, Ct. 
Store 
See Store Fixtures & Furnl- 
ture 


Couplers, Belt 
Strong Mchry. & Supply Co., New 
York City. 


Coupling, Hose 

Nelson, L. R., Peoria, Il. 

Sherman Mfg. Co., H. B., Battle 
Creek, Mich. 

Stuber & Kuck, Peoria, II. 

Yerdon, William, Fort Plain, N. Y. 


Crayon 
Dixon Crucible Co., Joseph, Jersey 
City, N. J. 


Crucibles 
Dixon Crucible Co., Joseph, Jersey 
City, N. J. 


Culverts 
Metal Post & Culvert Co., Niles, O. 


Cups 
Grease 

Sherman Mfg. Co., H. B., 
Creek, Mich. 
Oil 


Sherman Mfg. Co., 
Creek, Mich. 


Battle 


H. B., Battle 


Cusvridors 
Enameled 


Vollrath Co., Sheboygan, Wis. 








Standard Chain Co., Pittsburgh, Pa. 


SEE ALPHABETICAL INDEX—PAGE 183 


Kalamazoo Spec. Co., Kalamazoo, 
Mich. [ 


Cut Glaas 
See Ware, Glass 
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“Syracuse Norol” 


NAIL SETS 


complete without them. 


SYRACUSE TWIST DRILL CO., 





have square knurled bodies to prevent rolling and the same dependable “Syracuse” quality with which the trade is 
acquainted in the round pattern. Sure to prove popular with mechanics who prefer a square nail set. No stock is 








934 Grape Street, Syracuse, N. Y. 








BURNLEY SOLDERING SALTS 


Makes Joints stronger than the original metals—adapted 
particularly for Tin, Brass and Copper workers, Cor- 
nice Makers, Galvanized Iron, and all kinds of general 
soldering. 





Manufactured by 


Ask for samples The Burnley Battery & Mfg. Co. 

















‘JoHN SomMMERS PEERLESS FAUCETS 


. ™ BEST BLOCK TIN K _——— 
SD ee MAPLE WOOD BODY HIGHLY POLISHED 















and prices. North East, Pa. 
ONLY THE GENUINE ARE STAMPED iN THE WOOD With 


TRADE MARK MALTESE CROSS (as Pca cur) 


SS BEWARE OF IMMITATIONS 
j 


SUCH AS FAUCETS SIMILAR IN SHAPE WITH KEY 




















—An absolute guarantee with every bar of solder— 





ALUMINUM—SOLDER 


Aluminum Solder & Refining Co., Syracuse, N. Y. 
$2 per box of 4 bars. Discounts to Dealers. 








INSTANTANEOUS SET-BACK COUNTER 
The kind you want for quick resetting 


See our Exhibit at 
Ex- 






New York. = 
ASK FOR 
CATALOG ‘‘A’’ 
C. J. ROOT CoO.., BRISTOL, CONN. 











Clark Trucks, Casters and 
Rubber Wheels 


possess those qualities that 
make them the most popular on 
the market and the quickest to 
a Write today for Bulletin 


THE GEORGE P. CLARK CO. 
Windsor Locks, Ct. 
NEW YORK OFFICE: 13-21 Park Row 





THERE’S REAL SAVING 


In substituting 


MORTON’S CABLE SASH CHAIN 


for sash cord. No stretching or fraying. No 
frequent renewals. Some have been in con- 
stant use over 25 years. Very easy to apply. 


THOMAS MORTON, 245 Centre St., N. Y. 














DUPLEX CHAIN 
[IS DIFFERENT 


It is re-inforced at its hitherto weak- 
est point. It will not kink; greatest 
possible strength with minimum 
weight of metal. Costs no more than 
other kinds. 


The Hatheway Mfg. Company 
BRIDGEPORT, CONN. 





We do not make Fruit Jars 


We do make Light sheet metal stampings of all 
descriptions. Oilers, Can Screws, Stove Urns, etc. 
t us figure on your requirements. 


Consolidated Fruit Jar Company 
New Brunswick, N. J. 














The Zimmerman Porch Base 


Prevents Decay and Saves Expense 
All Sizes for Round and Square Posts 
Pamphlet and Prices on Application 


S. CHENEY & SON, Manlius, N.Y. 











ROPE 
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~ € « on 4 
ha meee, << : 
’ - i > > bo is ‘ 
an Tere 7 p 2 
- at « 
—_ o WET THON < 
- 7 <<** “ 
ws oot 4 ‘, 
7 4 
~ 






| _ : « 
THYARN, HAY and HIDE AS 
| LA DOPE, and SPECIALTIES = SS 
Manufactured by 


E. T. RUGG & CO. er 
| NBWARK, OHIO ‘ - 











PLIERS 








AND 
PUNCHES C.S. Osborne & Co. 
Send for Catalog Newark, N. J. 


ESTABLISHED 1826 


Round and Oval Punches 


OF SUPERIOR QUALITY 








pipe jaws and anvil. 





241—AUTOVISE COMPLETE LINE OF 





Rock Island Autovises 


Number 241 vise is swivel, weighing 80 lb., and is adapted for 
automobile and heavy repair work. No. 231 vise is same in design, 
but is stationary, weighing 32 lb., and is suitable for the individual 
automobile owner. These vises are a combination of vise jaws, 


ROCK ISLAND MEG. co. Rock Island, Il. 
SEND FOR NEW CATALOG OF LARGEST AND MOST 231—AUTOVISE 








VISES MANUFACTURED 
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Cutlery Wood Brace Wire Garage Equipment 
Butler Bros.. Chicago, III. Syracuse Twist Drill Co., Syracuse, Amer. Steel & Wire Co., Chicago, No-Shammy Products Co., Cleve- 
ve John, & Sons, New York N. Y. - ll. a a 6 land, 
y eystone Steel i o., Peoria, 

Hoffman, Ass Philadelphia, Pa. Dumb-Waiters ii. . sl - Garnet Paper and Cloth 
ty mei "Conover Haw. — Energy Elevator Ooe.. Phila. Pa. N. p a xe. Cloth Co., The, Tren- Baeder, Adamson & Co.. Philade}- 

Kansas City, Mo - ©0.,) Sedgwick Mach. Works, 126 Liberty] ton. NJ. a en Dd 
gnasicie’s Haw. Co. St. Louis. Mo St.. New York City. right re Co., Worcester, Mass. Coshorendum Co., Niagara Falls, 

. Louis, Mo. : 2 
enObaubere ‘St. “New York City. Dynamite - ol. Co me Joseph United States Sand Paper Co., 
Supplee Biddle Hdwe. Co., Phila oe De Nemours Powder Co., Mo gee abs me Williamsport, Pa. 
5 ig: - mington, De ; 

a. Inland Steel Co., Chicago, Ill. 

Witte Hardware Co., St. Louis, Mo. Hercules Powder Company. Wil- 8B ation 


Silver Piated 
— Silver Co., Meriden, 
t. 


Cutters 
Bolt 
Wells Bros. Co., Greenfield, Mass. 
Wiley & Russell Mfg. Co., Green- 
field. Mass. 


Electric Wire 


Porter, H. K., Everett, Mass. 
lass 

Millers Falls Co., Millers Falls, 
fass. 

Smith & Hemenway Co., 150 
Chambers 8t., ae! York City. 
Seuthington Hdw. 0. wOUc i Dg- 

ton. Ct. 


Meat, Food and Vegetable 
Rollman Mfg. Co., Mt. Joy, Pa. 
Storage Battery 
Porter, H. K., Everett, Mass. 


Cylinders, Pum 
Myers & Bro., F. *n.. Ashland, O. 


Dampers, Pipe 
Arcade Mfg. Co., Freeport. Il. 
Stover Mfg. Co., Freeport, Ill. 
Taylor & Boggis Fdry. Co., Cleve- 
land, 


Dashes and Fenders, Car- 


riage 
McKinnon Dash Co., Buffalo, N. Y, 


we for Window Venti- 


1 
Stanley evorks. New Britain, Ct. 
Dies, Sheet Metal Working 
Fred J. Swaine Mfg. Co., St. Louis, 
Mo. 


Diggers, Post Hole 
Iwan Brothers, South Bend, Ind. 


Dispensers 


Non-Overfiow Factory 
Delphos Mfg. Co., Delphos, O. 


Dividers, Wing & Extension 
Johnson, Wm., Newark, N. J. 


Doors 
Fire, Equipment 
Richards-Wileox Mfg. Co., Aurora, 
Ill. 
Fire and Shutter Hardware 
Richards-Wilcox Mfg. Co., Aurora, 


Stanley Works, New Britain, Ct. 


Drain Cleaners 
Iwan Brothers, ‘South Bend, Ind. 


Drawing Materials 
Dietzgen, Eugene Co., “Chicago, Til. 
Dixon, Jos., Crucible Co., Jersey 


City, N. J. 
Technical Supply Co., Scranton, Pa. 


Drawn & Stamped Work, 
Brass, Copper, Bronze & 
Ger, Silwer 


Bridgeport Brass Co., Bridgeport, 
Ct. 


Dressing 
Auto To 


op 
Atlas Auto Supply Co., Chicago, 
Til. 


Northwestern Chemical Co., The, 
Marietta, O. 
Beit 

Dixon, Jos., Crucible Co., Jersey 
City, N. J. 


Drilling Attachments 
Smith & Hemenway Co., 150 Cham- 
bers St.. New York. 


Drills 

Automatic 
Goodell-Pratt Co., Greenfield, Mass. 

Chain 
Goodell-Pratt Co., Greenfield, Mass 

For Metal and Wood 
Cleveland Twist Drill Co., 

land, VU. 

Morse Twist Drill & Mch. Co., 
New Bedford, Mass. 

Hand, Breast and Bench 
Fray. John S.. Co., Bridgeport. Ct. 
Goodell-Pratt Co.. Greenfield, Mass. 
Millers Falls Co., Millers Falls, 


Mass. 

North Bros. Mfg. Co., Philadelphia, 
a. 

Stanley Rule & Level Co.. 


Cleve- 


New 


mington, Del. 


Earthenware 
See Ware 


Edgers 


awn 
Imperial Bit & Snap Co., Racine, 
Wis. 


Turf 
Supplee Biddle Hdwe. Co., Phila- 
delphia, Pa. 


Egx2 Beaters 
Andrews Wire & Iron Wks., Rock- 
ford. Ill. 
Holt Lyon Co., Tarrytown, N. Y. 
Taplin Mfg. Co., New Britain, Ct. 
Wagner Mfg. Co., Sidney, Ohio. 


Elbows and Shoes 
oO 


per 
~—w. Cc. G., & Co., Pittsburgh, 
a. 


Electrical Supplies 
Manhattan Elec. Supply Co.. 17 
Park Place, New York City 


— Geo., Co., Bsovoinndt 
Elevators 

Energy Elevator Co., Phila., Pa. 

Sedgwick Machine Wks.,. 126 Lib- 


erty St.. New York City. 
Ice and Coal 


Gifford-Wood Co., Hudson, N. Y.; 


Emery Cloth 


Baeder, Adamson & Co.. Phila., Pa. 
~— Sandpaper Co., Williamsport, 
a. 
Emery Wheel Dresser 


Southington Hardware Co., es 
ington, Ct. 


Enameled Ware 
See Ware 


Enamel 


a & Lambert, Inc., Buffalo, 
Automobile 


Atlas Auto Supply Co., Chicago, 
Ill. 


Enametile, Metal Tiling 
New York Metal Ceiling Co., 537- 
541 W. 24th St., New York City. 


Engines, Marine Rowboat 
—- Motor Co., Milwaukee, 
fis. 


Explosives 
Hercules Powder 
mington, Del. 


Extinguishers, Fir 
Childs, O. J., Co., Utica. a! A 
Johns- Manville Co., New York. 


Company, Wil- 


Northwestern Chemical Co., The, 
Marietta, O. 
Fasteners 
Corrugated 
Acme Steel Goods Co., Chicago, Il. 
Cary Mfg. Co., Brooklyn, N. Y. 


Smallwood, . R., Mfg. Co., Go- 
——. ~~ < 
Draw 
Acme Rte! 
Ham 


Goods Co., Chicago, Il. 


e 
National Safety Snap Co, Wilming- 
ton, O. 


Niagara Falls Metal Stamping 
Works, Niagara Falls, N. Y. 
Paper 


Dennison Mfg. Co., Boston, Mass. 
Roof Lead Head 

Filshie, Alex., Chicago, III. 
Storm, Sash and Screen 

Phenix Mfg. Co., Milwaukee, Wis. 

indow 

Griffin Mfg. Company, The, Erie, 
Pa. 

Stanley Works, New Britain, Ct. 

Faucets, Woode 


n 
Sommer, John, Faucet Co., Newark, 
N. J. 


Fence Posts 
Carswell Mfg. Co., St. Joseph, Mo. 
Inland Steel Co., Chicago, Il. 


Fences 
Factory Woven Wire 
Cyclone Fence Co., Waukegan, Ill. 
iron and Steel 
— Saylor Wire Co., St. Louis, 


Bleeth Mfg. Co.. Belleville, N. J. 
— Iron Works Co., Cincinnati, 


American Steel & Wire Co., Chi- 
cago, 1. 
Cyclone Fence Co., Waukegan. Il. 





Britain, Ct, 


File Cards 


=. File Works, Providence, 
Files and Ras 
Barnett, G. & oe - Seek Phila., Pa. 
Delta File Works, Phila.. Pa. 
— Henry, & Sons, Phila., 
a. 
Heller Bros., Newark, N. J. 
—. File Co., Providence, 
Rex File & Saw Co., Newcomer- 
town, q 
Simonds Mfg. Co., Fitchburg, 
Mass. 
Firearms 
Colt’s Patent Firearms Mfg. Co., 
Hartford, Ct 


Iver Johnson’s ‘Arms & Cycle Wks., 
Fitchburg, Mass. 


The Marlin Firearms Co., New 
Haven, Ct. 
Remington Arms U. M. C. Co., 


New York City 


Fireless Cookers 
Toledo Cooker Co., Toledo, O. 
Firepots 
Ashton Mfg. Co., Newark, N. J. 
Gasoline and Kerosene 
Clayton & Lambert Mfg. Co., 
Detroit, Mich. 


eg Lavatory & Bath- 
Parker Ox. Chas., The, Meriden, 


Fixtures 


Bathroom 
American Ring Co., Waterbury, Ct. 
Parker, Chas., Co., Meriden, Ct. 

Flashlights 


American Carbon & 
East St. Louis, III. 

American Ever- Ready Works, Long 
Island City, N. Y. 

Central Telephone & Tel. Co., St. 
Louis. Mo. 


Battery Co., 


ne Mfg. Co., Bridgeport, 

Usona Mfg. Co., 1 Hudson St., 
New York City. 

Flatw 

Sliver Plated 

International Silver Co., Meriden, 
» J 
Unplated 

Internationa Silver Co., Meriden, 


Flue Thimbles, Cast Iron 
Sterling Foundry Co., Sterling, Il. 


Fly Swatters 
Andrews Wire & Iron Wks., Rock- 


ford, Il. 
Atlas Mfg. Co., New Britain, Ct. 
Forgings 
Dro 


p 
oe J. H., & Co., Brooklyn, 
at ‘and Steel 
Bridgeport Hdw. Mfg. 
Bridgeport, Ct. 
Wright Wrench & Forging Co., 
Canton, O. 


Corp.. 


Foundry Supplies 
Osborn Mfg. Co., Cleveland, O. 


Freezers, Ice Cream 
Glass 

Dazey Churn & Mfg. Co., St. Louis, 
Mo. 


Hand 
North Bros. Mfg. Co., Philadelphia. 
Pa. 


Power 
North Bros. Mfg. Co., Philadelphia. 
Pa. 


Funn 


els 
Laughlin, Thos., Co., Portland, 
Me, 


No-Shammy Products Co., Cleve- 
land, O. 


Furnaces 
Majestic Co., Huntington, Ind. 


Fuses, Safety 
Ensign- Bickford Co. .. Simsbury, Ct. 


Galwanized Ware 
See Wa 
Galwanizing and Tinnin 
Cleveland Galvanizing Wks., Fieve- 
land, O. 
MecCalla. Harold, Co., Philadelphia. 


Bran- 


iron and Steel 


American Steel & Wire Co., Chi- 
cago, Ill. 

Stewart Iron Works, Cincinnati, O. 
Iron, Folding and Slidina 
Ludlow-Saylor Wire Co., St. Louis, 

0. 
Wright Wire Co., Worcester, Mass. 
Steel Farm 
Cyclone Fence Co., Waukegan, III. 
Wire 
Cyclone Fence Co., Waukegan, III. 
Wright Wire Co., Worcester, Mass. 
Gauges 
we & Sharpe Mfg. Co., Provi- 
en 
cnet Ste phens Co., Pine Mead- 


Ct. 
Peck. Stow & Wilcox Co., Cleve- 
oO. 
Rule & Level Co., New 
Starrett, 1. S., Co., Athol, Mass. 


Marking 
Johnson, E. P., Rule Mfg. Co., 


Chicago, Ill. 


Glass Boards, Perfection 
Lufkin Rule Co., Saginaw, Mich. 


Glassware 
See Ware 


Glue 
Baeder, Adamson & Co., Phila., Pa. 
Dennison Mfg. Co., Boston, Mass. 


Goggles 
Wilson, T. A., & Co., Inec., Read- 
ing, Pa. 
Graphite 
Dixon Crucible Co., Jos., Jersey 
City. N. J. 
Grease, Axle 
Dixon, Joseph, Crucible Co., Jersey 


City, N. 
Harris, A. W.. Oil Co., Providence, 
a ie 


Grease Guns 
Townsend, S. P., & Co., Orange, 
Y. J. 


Grinders 
Foot and Hand Power 
Carborundum Co., Niagara Falls. 


a. we 
Richards-Wilcox Mfg. Co., Aurora, 


Star Specialty Co., Chicago, I). 
Sick! 


Luther Grinder Mfg. Co., Milwau- 
Wis 


kee, 
-_s Specialty Co.; Chicago, II. 
ol 
Luther age Mfg. Co., 
kee, W 
Star Specialty Mfg. Co., 


Milwar- 
Chicay 


Grindstones 

Cleveland Stone Co., Cleveland, O. 
Foot and Hand Power 

Cleveland Stone Co., Cleveland, O. 
Household 

Cleveland Stone Co., Cleveland, O. 


Grist Mills 


Root-Heath Mfg. Co., Plymouth, O 


Guards 
Door 
Superior Spring Hinge Co., Chi- 
eago, Ill. 
Razor 
Weiss, L. T., Brooklyn, N. Y. 
Skylight 
Cyclone Fence Co., 
Snow and Ice 
Berger Bros. Co., Philadelphia, Pa. 
Tree and Flower Bed 
Cyclone Fence Co., Waukegan, III. 
ee Wir? Co., St. Louis, 


Waukegan, IIl. 


0. 

Stewart Iron Works, Cincinnati. O. 

Wright Wire Co., Worcester, Mass. 
Window 

Cyclone Fence Co., Waukegan, Il. 

— Wire Co., St. Louis, 
Mo. 

Wright Wire Co., Worcester. Mass. 

Guns 

Iver Johnson’s Arms & Cycle Wks.. 
Fitchburg, Mass. 

Marlin Firearms Co., New Haven, 


Paiker, Chas., Co., Meriden, Ct. 
Remington Arms U. M. C. Co., 
New York City. 
Automatic Rapid Fire 
Colt’s Patent Firearms Mfg. Co.. 








Wright Wire Co., Worcester. Mass. 


SEE ALPHABETICAL 


a. 
Malleable Iron Fittings Co., 
ford. Ct. 
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BROOKS 


WIRE GOODS 


Bright Iron and Brass. Special 
Wire Goods Made to rder. 


M. S. BROOKS & SONS 
CHESTER, CONN. 
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Ae tye Iron Fence 
Gates 


(Ra “Raia “Satess 
Patt “se 





= — 





Manufacturers of 
General and Special Wire Hardware, 
Wire Goods and Stampings 


MASSACHUSETTS 





WORCESTER 











TACKS “ecc' NAILS seem BOLTS 


Cobblers’ Nails, Bed Screws, Glazier Points 
SHELTON CO. (Estab. 1836) 


SHELTON, CONN. New York, 96 Warren St. 














BRIGHT and BRASS 
WIRE GOODS 


HINDLEY MFG. CO. 
VALLEY FALLS, R. I. 


, Parker Wire Goods Company 


— = ESTASLISHEO == — > ani 
JOHN HASSALL. inc. 
RIVETS. 
ESCUTCHEON PINS. 
SPEGIAL WIRE NAILS 


CLAY AND OAKLAND STREETS 


BROOKLYN,N Y 
<= = SSS) 


In Acc Meracs 














2 & mg!) 

















(je 
(om a) oD 




















ELEVATORS AND DUMBWAITERS 


Made to be sold by the Hardware Trade. 
Can be placed in position by any carpenter. 


CATALOGUE FREE 


ENERGY ELEVATOR CO. 


214-216-218 New St. Philadelphia, Pa. 





Your stock is NOT complete unless you have 


SMALLWOOD’S SAW EDGE FASTENERS 


on your shelf. (Packed to suit buyer) 
REMEMBER: “SMALL WOOD’S” 


“Not better than the beat, 
But better than the rest.’’ 


Established 1889. 


W. R. Smallwood Mfg. Co. 
Lock Box 154 Gowanda, N. Y. 




















We Manufacture 


Masons’, Blectricians’, Plumbers’ 
Tool Bags, Automobile, Auger 
Bit, Punch and Chisel Rolls, 
Coal Bags, Horses’ Feed 
Couch Hammocks, Oarpenters 
Aprons, Grass Catchers and 
other specialties. 

Send for cata 


Excelsior Bag & Mfg. Co., Inc. 
TROY, N. Y. 











PADLOCKS 


Locker Locks Cabinet Locks 
Night Latches 


The Slaymaker Lock Mfg. Corporation 
Lancaster, Pa., U.S. A. 











Mr. Manufacturer: Let us 
supply the Leather parts 
and accessories you use. 

We specialize on photo- 
gzraph carrying cases 
and portfolios for whole- 
sale agents. 

We are trying’ to reach 
busy men who appreciate 
a trustworthy service. 


Rockford Leather Goods Co. 
Rockford, Illinois 











THE VERY LATEST 


bargains in the way of hardware stores are 
offered for sale in the ‘Opportunity Ex- 
change’ of this issue. They hold valuable 
investments for you. Why not look them 
up—now? * 


















Cleveland 
GPrindstones 


EL 4 The Cleveland trade mark assures 
you of the genuine Berea rock, the 
standard by which all grindstones 


EWS arecompared. Weownthe quarries bao "", 
“= and are tthe only producers of gen- ¢ 
ka uine Berea rock. Sold only to Write for book, 
Hardware and Implement Dealers. ‘How to Keep Mail 
F ie JAleveland Stone Co., Cleveland, 0. Orders 

















ders at Home.’”’ 















"Teanrvunes i POCKET KNIVES 


Hammer Bran Pocket Knives 


NEW YORK KNIFE CO., WALDEN 











Established 1856 


Putnam Chalk Lines 


In Balls or Hanks 
Masons’ Lines, Picture Wire, Gilt Nails. 


The Turner & Stanton Co., Norwich, Ct. 


Incorporated 1906 








WAGNER 









WAGNER MFG. CO., Dept. D., 








STUDDING SOCKETS 


Easiest, simplest, best way to anchor 
wooden studding to cement floors. Approved 
1. architects and builders. Big demand— 
liberal profit. Write for complete catalog of Door 
Hangers, Sleds, Wagons and Hardware Specialties. 


Cedar Falls, lowa 




































































































Halters 
Bridgeport Chain Co., Bridgeport, 


Hamme 


Hammocks 


Handcuffs 


Handles 


SR A 


Hangers 


Hardwood, Polished 


Harness Snap 


Hasps, Safety. Hinge, Hook 


Hatchets 


Hay Unloaders 


Heaters 
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Hee teen” wicearme Co., New yr 


Haven, Ct 
hot 


Sho 

Parker Co., Chas., The, Meriden, 
t. 

Remington Arms U. M. C. Co., 


New York City. 


® 
Rugg, E. T., & Co., Newark, O. 


Billings a Spencer Co., Hartford, 


Ct. 
Heller Bros. Co., Newark, N. 
Peck, Stow & Wilcox Co., | 
land, 


O. 
Smith Co., H. D., Plantsvyille, Ct. 
ffalo, 


White, L. & I. es Co., u 
N. Y. 


Copper 
Eureka Company, North East, Pa. 
Stanley Rule & Level Co., New 

Britain, Ct. 

Granite Cutters 
Trow & Holden Co., Barre, Vt. 

Magnet and Tack 
Arthur R., 


Robertson, Boston, 


Mass. 


Excelsior Bas & Mfg. Co., Inc., 
Troy, 


Union Hardware Co., Torrington, Ct. 


Chest 
Watrous Acme Mfg. Co., Des 

Moines, lowa. 

Chisel, File and Awl 
Grover File Co.. Nashua, N. H. 
Nicholson File Co.. Providence. R. I. 
White, L. & I. J. Co., Buffalo, 


Saw 

Ely, Theo. J., Mfg. Co., Erie, Pa. 
Soldering ‘Iron 

ee Bros. Co., Philadelphia, Pa. 


PP E. C., & Co., Indianapolis, 
nd, 

Buckeye Saw Vise Co., Cleveland, 

Millers Falls Co., Millers Falls, 
Mass. 

O’Neil, JZ. H., Jr., Pawtucket, 

Piqua Handle & Mfg. Co., Piqua, O. 


arn and House Door 
Allith-Prouty Co., Danville, Tl. 
ae Spring Butt Co., Chicago, 


Ill. 
Griffin Mfg. Co.. Erie, 
Hunt, Helm, Ferris Pa ‘ae. Har- 
vard, Ill. 
McKinney Mfg. ¢- Pittsburgh, Pa. 
Myers, F. E., & Bro., Ashland, O. 
National Mfg. Co., Sterling, Ill. 
Ney Mfg. Co., Canton, 
Richards-Wilcox Mfg. Co.. Aurora, 
Ill. 


Safety Door Hanger Co., Ashland, 


O. 

Wagner Mfg. Co., Cedar Falls, Ia. 
Eaves Trough 

Deer Bros. Co., Philadelphia, Pa. 


pe 
Iwan Brothers, South Bend, Ind. 

Screen 
Watrous Acme Mfg. Co.. Des 

Moines, Iowa. 

Storm Window and Screen 
National Mfg. Co., Sterling. Il. 
Phenix Mfg. Co., Milwaukee, Wis. 
Watrous Acme Mfg. Co., Des 

Moines, Iowa. 


Gre H., Co., 97 Warren St., 
New York City. 


s 
Covert’s Saddlery Works, Inter- 
laken, N. Y. 
Imperial Bit & Snap Co., Racine, 


Wis. 
National Safety Snap Co., Wil- 
mington, 


Griffin Mfg. Company, The, Erie, 
Pa. 
McKinney Mfg. Co., Pittsburgh, Pa. 


Areade Mfg. Co., Freeport, III. 
“~ vane Mfg. Co., Geneva, 
Il 


Peck, Stow & Wilcox Mfg. Co., 
Cleveland, O. 

Shapleigh Hdw. Co., St. Louis, Mo. 

Smith Co., H. D., Plantsvil'e. (tf. 

wae. ia & I. J., Co., Buffalo, 


Myers & Bro., F. E., Ashland, O. 


Automobile, Wagon, Sleigh 
and Carriage 
Chicago Flexible Shaft Co., Chi- 
cazo, 
Oi 
See Stoves, Oil, Vapor and 
Sones 


nk 
Hunt. i Ferris & Co., Har- 


Hinges and Butt 


Hinges and Strikes 


Hods, Mortar and 


Hog Fountains 


Hoists 


Holders 


Hollowware 


Hooks 





vard 


Stanley Works, New Britain, Ct. 
Fioor 


Allith-Prouty Co., — Ill, 
Champion Hdw. Co., Geneva, O. 
Chicago Spring Butt Co., Chicago, 


ll. 
Corbin, P. & F., New Britain, Ct. 
Shelby Spring een Co., Shelby, O. 


Garage & Doo 
Stanley Works, + aon Britain, Ct. 


Jamb 
Lawson Mfg. Co., Chicago, III. 


Lavatory Spring 
Bommer Bros., Brooklyn, N. Y. 


Mortise Floor 
Lawson Mfg. Co., Chicago, Il. 


Pivot 
Bommer Bros., Brooklyn, N. Y. 
Lawson Mfg. Co., Chicago, Ill. 
Screen Door 
Bommer Bros., Brooklyn, N. Y. 
Griftin Mfg. Company, The, Erie, 


Pa. 
Lawson Mfg. Co., Chicago, Il. 


Screw and Strap 
McKinney Mfg. Co., Pittsburgh, Pa. 
Spring 
Arcade Mfg. Co., Freport, Ill. 
Chtene Spring Butt Co., Chicago, 


Shelby Spring Hinge Co., Shelby, O. 
Stover Mfg. Co., Freeport, Ill. 
Superior Spring Hinge Co., Chi- 


Bommer Bros., Brooklyn, N. Y. 
Spring Floor 

Bommer Bros., Brooklyn, a a. 

Corbin, P. & F.. New Britain, Ct. 

Standard Mfg. Co. ., Shelby, O. 
Strap and T 

Griffin Mfg. Company, The, Erie, 


a. 

McKinney Mfg. Co., Pittsburgh, Pa. 

Stanley Works, New Britain, Ct. 
Surface Floor 

Lawson Mfg. Co., Chicago, Ill, 


. 
Corbin, P. & F.. New Britain. Ct. 
= Mfg. Company, The, Erie, 


on Mfg. Co., Pittsburgh, Pa. 

National Mfg. Co., Ste rling Ill. 

Stanley Works, New Britain, Ct. 
Wrought Brass 

Root Co., C. J., The, Bristol, Ct. 

Sargent & Co., ‘New Haven, Ct. 


Lavatory 
Lawson Mfg. Co., Chicago, Ill. 


Brie 
—— Wire Spring Co., a 
an 


Sterling Fdry. Co., Sterling, Til. 


Sedgwick Mocking Works, 126 Lib- 
erty S 


Ope 
Hunt, Helm, Ferris & Co., Har- 
vard, Ill. 
Tackle Block 
Ney Mfg. Co., Canton, O. 


Door 
Bommer Brothers, Brooklyn, N. Y. 
— Mfg. Company, The, Erie, 


a. 
National Mfg. Co., Sterling, Il. 
Richards-Wilcox Mfg. Co., Aurora, 


Sargent & Co., New Haven, Ct. 
Superior Spring Hinge Co., Chi- 
cago, Tl. 
Garage Do : 
Griffin Mfg. Co. Erie, Pa. 
Tire 


Grossman, Emil, Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 


Ware 


Beit 
Jenckes, E., Mfg. Co.. Worcester, 
Mass. 


u 
North Wayne Tool Co., Hallowell, 


Me. 

Ceiling 
Atlas Mfg. Co., New Haven, Ct. 
Williamson, C. t 


Wire Novelty 
Co., Newark, 


Wire Goods Co., Worcester, Mass. 
Coat and Hat 

Atlas Mfg. Co., New Haven, Ct. 

Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 

Stover Mfg. Co., Freeport, Il. 

Williamson, C. T., Wire Novelty 
Co., Newark, N. 

Wire Goods Co., 
Conductor 

sat Brothers, South Bend, Ind. 


s 
Abbey & Imbrie, 18 Vesey St., New 


7 


Worcester, Mass. 


and 30”. 





This Extension is of the same pattern as our 
No. 10, differing in that it is of heavier con- 
struction throughout—and somewhat la 


rger— 
which allows it to hold the shanks of all A 
Improved fi aad 


Bit It is made to follow an eleven-sixteenth hole. 


Comes in six lengths—12”, 


Extension The Ford Auger Bit Co., Holyoke, Mass. 


15”, 18”, 21”, 24”, 











JOB T. PUGH :: 


140 Years’ Continuous Business 





LARGEST ASSORTED STOCK IN THB WORLD 
Highest Grade Only 


:: Phila., U. S. A. | 











**VICTOR’’? BOLT CLIPPER 


Send for Catalog. 


ROBERTS MFG. CO., Somerville Station, BOSTON, MASS. 








TOOL 


**Detroit’”’ Kits. 


Put in a stock of our No. 1 ‘‘Handy”’ and No. 5 


THE WRIGHT WRENCH & FORGING CO. 


CANTON, 


KITS 


Rapid sellers. 


OHIO 











Liquid 








Ras. UY. S. PAT. Orr. 





a 


Saw Sets, Hand Punches, 
Nail Pullers, Box Openers, 
Seal Presses, Bench Stops, 


Chas. Morrill, Manufacturer 
102 Lafayette Street 


Soap Dispensers. 


New York 








ate aw reliable. Write 


ro mechanics, farm- 
masons, etc. 
Made of aluminum, 
weighs % oz., accur- 


STEVENS LINE LEVEL ( 
4 








for further detail. 


Frank B. Hall 


Newton Falls, Ohio 

















THE SCHWERDTLE STAMP CO.., Bridgeport, Conn. 


High Grade Hand Made 
STEEL 
ALPHABETS 
AND FIGURES 











York City. 


SEE ALPHABETICAL 


“VRC IN LLAD" 
“NEVER DRIP” 








MORTAR H d 
and BRICK O S 
Send for Catalogue 
and Price List 


Mfd. by 
METAL DEPT. 


THE CLEVELAND 
WIRE SPRING CO. 
Cleveland, Ohlo 
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Hardware AgentsWanted 


We manufacture everything from 
dependable hand fire extinguishers to 
large chemical engines and chemical 


tanks for fire department service. 


There’s good profit in 
being our agent. 

We carry the 
stock. Write 
us for cata- 
log and spe- 
cial hardware 
discounts. 


O. J. Childs Co., Utica, N. Y. 





Real are the teeth of friction to racing drivers. 


ing of these tiny metallic teeth. 


DIXON’S 


Graphite Grease 
No. 677 


For Transmissions 


and Differentials 
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a, 
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formation. Get the vital facts of lubrication. 
let No. 40-G tells them. 


Made in Jersey City, N. J., by the 
JOSEPH DIXON CRUCIBLE COMPANY 


DKS Established 1827. 
G-73 





They. 
would be as real to you could you see the constant gnaw- 


contains the only substance that draws the teeth of fric- 
tion—Dixon’s Motor Graphite—a select grade of flake 
Free book- 


REG 
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Oil Flow 


Under Control 


The Delphos Oil Can won't 
overfill. An automatic pump 
takes care that the oil flow 
doesn’t slop over, and inci- 
dentally banishes waste and 
saves time. 


Are you willing to spend the 
price of a postal for particu- 
lars? 


Delphos Mfg. Co. 
Delphos . Ohio 
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HE circulation of 
Hardware Age is 
guaranteed. _ 
A sworn statement 
in detail will be sent 
to any one upon re- 


quest. 

















Don’t Forget To Consult The 
CLASSIFIED INDEX 








The classified index of Hardware Age con- 
tains much valuable information. Some- 
times an advertiser makes several lines— 
and only one line will be represented in 
his advertisement—but if you will refer 
to the classified index in most cases you 
will find what you are looking for. 








IF IN DOUBT REFER TO THE INDEX 

















Steel Tacks, 


Tacks 
writing on. 


Attractive Display Case Free 


Sole Makers 
38 Murray St. 








Solidhed 


The Standard American 


Thumb Tack 


Brass Tacks, 
German Silver Tacks, Cel- 
luloid Tacks, Numbered 
and Tacks for 


SOLIDHED TACK CO. 


New York 

























BICYCLE 


Step Ladders 


are made in 
many styles 
and to fit 
all kinds of 
shelving. 








Send for catalog giving full 
description and prices. 


THE BICYCLE STEP 
LADDER COMPANY 


62 W. Randolph St., Chicago, Ill. 


My Whiprack 
Sells Whips 





It holds from % to 1% gross of whips and dis- 
them so prominently that customers can’t help 
noticing them. It’s made right—holds the whips by 
the @ and keeps them perfectly straight—just 
as they come from the factory. The whips can’t fall 
out—they are always right before people’s eyes. 
"Reeling is buying!’ The 
Best Portable Revolving 
WHIPRACK and DISPLAY STAND 
has proven time and again that ‘“‘whips so well dis- 
amy layed are half sold.’’ It also has a revolving shelf 
r 


displaying oils, grease, soap, dressings, powders, 
liniments, gall cure, combs, brushes, 














ete. It is 

enameled black and attractively painted with Gilt 

Trimmings. Made entirely of steel and iron, boited 

and clamped together. Will never wear out. Ad- 

justable from 8 ft. to 9 ft. 10 ins. high. Weight, 
boxed, 145 Ibs. Write us for Catalogue D. 


Sold by Jobbers everywhere. 


JOHN H. BEST 
Galva, iltinols, U. S&S. A. 
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Me. 
Picture 


Screw and Cup 
Brooks, M. 8., & Sons, Chester, Ct. 


Hoops and Bands 


Galvanized 
McCalla, Harold, Co., Philadelphia, 
Pa. 
Hy Stee 
il West , es Steel Co., Pitts- 
} Burgh, Pa. 


Hoo 

i Hot and Cold Rolled 

HH Cary Mfg. Co., —. Me Ee 
vi Griffin Mfg. Co., Erie, 

i em. Harold, Co., Philadelphia, 


Wire 
Amer. ‘Steel & Wire Co., Chicago, 
Ill. 


Horns, Automobile 

Amer. Elec. Co., Chicago, IIL. 

it Garford Mfg. Co., Elyria, O. 

iii Gibson Co., Indianapolis, Ss 

it Johns-Manville Co., H. New 

. York City. 

ii — -Withington Co., Jackson, 
ich. 





ose 
Belting 
Goodrich Company, B. F., The, 


Akron, O. 

Thermoid Rubber Co., Trenton, 

ti N. . 

{ Garden and Spraying 

i Revere Rubber Co., Chelsea, Mass. 

Thermoid Rubber Co., Trenton, 
Be Os 
Joiner 

Stuber & Kuck, Peoria, Ill. 
Matting 

Goodrich Company, B. F., The 
Akron, 


pen = +i 2 ace a 
adietew ne aiatiay 265 


Hose Fittings 
Creek, Mich. 


Hesse Reels, Metal 
McKinnox Dash Co., Buffalo, N. Y. 
Specialty Mrz. Co., St. Paul, Minn. 


i. Ice Chippers 
Hand 
Gifford-Wood Co... Hudson, N. Y. 
Iwan Brothers, South Bend, Ind. 


Iee Shredders 
E€terprise Mig. Co. of Pa., Phila- 
delphia, Pa. 


Immements, Agricultural 


Grass 
North Wayne Tool Co., Hallowell, 


Turner & Stanton Co., Norwich, Ct. 


Knobs, Wo 





Ladders, Store 


Sherman Mfg. Co., H. B., Battle | 


Labels, Gummed 


Lamps 


















Hayes Pamp & Planter Co., Galva, 
Ill. 


Instruments 
i] Drawing 


i Surveying 
HH Dietzgen, Eugene Co., Chicago, Ill. 


ff tron and Steel 
Corrugated 

American Sheet & Tin Plate Co., 
Pittsburgh, Pa. 

Milwaukee Corrugating Co., Mil- 
waukee, Wis. 
Merchants 

McCalla, Harold, Co., Philadelphia, 
Pa. 


PERS” BT. wes es ee 


Iron Rest 
Savoy Specialty Co., New York 


City. 
Irons 
Alcohol and Gasoline 
Ideal Sad Iron Mfg. Co., Cleve- 
land, O. 


Branding 
—— Stamp Co., Bridgeport, 


Electr ic 
Chicago Flexible Shaft Co., Chi- 
eago, Ill. 
d 


omega oe 





Saran, Manca! 






















AA A he a a EERE NIE Re eR A ec la. 


lo es oe — ov <= ores | mere een 


ren a Ee ed 


Sa 
Brite-Lite Co., Albert Lea, Minn. 
Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. 
Ideal Sad Iron Mfg. Co., Cleve- 
oO. 


Waffle 
Stover Mfg. Co., Freeport, II. 
Wagner Mfg. Co., Sidney, Ohio. 


one PT 


Jacks, Carriage, Automobile 
and Wagon 
Richards-Wilcox Mfg. Co., Aurora, 
Til. 
Templeton-Kenly & Co., Chicago, 
Walker-Moore Mfg. Co., Racine, 
Wis. 


Japan 
Pratt < Lambert, Ine., Buffalo, 
mu Be 


Keys and Key Blianks 
Garbin Cabinet Lock Co., New Brit- 
ain, : 


Knives 
Bread 


Dietzgen, Eugene Co., Chicago, Il. | 


Lanterns 


Latches, Barn Door 


Lath 


Clinton” Wire Cloth Co., Clinton, 
Michigan Wire Cloth Co., Detroit, 
a 3 5 wire Cloth Co., The, Tren- 
Wright Wire Co., Worcester, Mass. 


Lathe Dogs 
Union Caliper Co., Orange. Mass. 





“7 Wayne Tool Co., Hallowell, 
e. ; 





Williams, J. H., & Co., Brooklyn, 
eh # 


Butchers’ 
— John, & Sons, New York 


Corn, Hedge & Cane 

Bishop, Geo., H., Co., Lawrence- 
burg, In 

North’ ‘Wayne Tool Co., Hallowell, 


Drawing 
Peck, Stow & Wilcox Co., Cleve- 
la nd, Obio. 
Smith Co., H. D., Plantsville, Ct. 
Swan, Jas.. Co., Seymour, Ct. 
— L. & I. J., Co., Buffalo, 


Floor Scraper 
——_ E. C., & Co., Indianapolis, 
nd. 


Hay and Straw 
Iwan Brothers, South Bend, Ind. 
Ney Mfg. Co., Canton, Ohio. 
Kitchen 
Atkins, E. C., & Co., Indianapolis, 


Ind. 
— John, & Sons, New York 


y. 

Murphy, R., & Sons, Ayer, Mass. 

“—~ Wayne Tool Co., Hollowell, 
Maine. 


ocke 

— John, & Sons, New York 
ity 

o i York Knife Co., Walden, 


oe 

Murphy’s Sons Co., Robert, Ayer, 
Mass. 
Saddlers 

a. = & Bros., Wm., Sharon Hill, 
a. 
Shoe 

Murphy’s Sons Co., Robert, Ayer, 
Mass. 
Silver Plated 

— Sitver Co., Meriden, 
t. 


od 
oo Handle & Mfg. Co., Piqua, 
io. 


Allith-Prouty Co., Danville, Ill. 
Berger Bros. Co., Philadelphia, Pa. 


——————— 








De Kalb Business Wagons 


We build business wagons for Wary class of trade, 
mane each one to be exactly as represent 
Ask for free catalog with full details. 


De Kalb Wagon Co., 103 Garden St., De Kalb, Il. 


= 








LY 
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Bicycle Step Ladder Co., Chicago, 


Ill. 
Milbrandt Mfg. Co., St. Louis, Mo. | 
Myers, F. E., & Bro., Ashland, O. 
Richards-Wilcox Mfg. Co., Aurora, 

Ii. 


Dennison Mfg. Co., Boston, Mass. 


American Carbon & Battery Co., 
East St. Louis, Ill. 

Bicycle 
=o Brass Co.. Bridgeport. 





Electric 
Johns-Manville Co.. New York City. 
Gasoline & Kerosene Vapor 
Coleman Lamp Co., Wichita, Kan. 
Motor Car 
Dietz, R. E., Co., 60 Laight St., 
New York City. 
Portable Gasoline 
Brite-Lite Co., Albert Lea, Minn. 
National Stamping & Elec. Co., 
Chicago, Ill. 
Street 
Coleman Lamp Co., Wichita, Kan. 
Table, Hand, Etc. 
Hammer & Co., Branford, Ct. 
National Stamping & Elec. Co., 
Chicago, Il. 


Dietz, R. E., Co., 60 Laight St., 
New York City. 

Johns-Manyille Co., New York City. 
Boat 

Laughlin, Thos., Co., Portland, 
Me. 
Electric 

Central Telephone & Tel. Co., St. 
Louis Mo. 

= ~ amma Elec. Mfg. Co., Phila., 
a 


Gasoline Vapor 
Coleman Lamp Co., Wichita, Kan. 


Albany Hdw. Specialty Co., Al- 
bany, Wis. 

Corbin, P. & F., New Britain, Ct. 

Peck, Stow & Wilcox Co., Cleve- 


land, O. 

—— Mfg. Co., Aurora, 
l 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 


Stanley Works. New Britain, Ct. 
Wagner Mfg. Co., Cedar Falls, Ia. 


etal 
ee Mill Co., Middle- 
t 


Wheeling : ~onnames Co., Wheel- 
ing, W. Va 








Made by THE UNION HORSE NAIL CO. 
1506-1522 W. 22d St., CHICAGO, ILL. 








American Steel & WireCo. 


MANUFACTURERS OF 








American Wire Rope 
and Aerial Tramways 





CHICAGO WORCESTER CLEVELAND 
NEW YORK DENVER PITTSBURGH 














When you want 


efficient help or results remember that one 
dollar will pay for a fifty word advertise- 
ment in “The Opportunity Exchange Col- 
umns” of HARDWARE AGE. They are 


result producers. 


HARDWARE AGE 
239 West 39th Street New York City 




















SEE ALPHABETICAL 
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Eureka Soldering Coppers 
nT 


Hand Forged Coppers, made of pure 

ingot copper. No loose handles. The 

finished copper contains more copper and 

less iron than any other brand of cop- 

pers. Shipments from stock. Prices on 
application. 





The Eureka Company 
| North East, Pa. 
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ZE-LITT PAT. TOOL HANDLE 


It screws on. Never gets loose—always straight. Instantly 
interchangeable. Has an actually threaded die. Will outlast 
dozens of other handles. BEST FILE HANDLE MADE. 


Write for prices—now 


THE (HAPIN-STEPHENS ([0., 


UNION FACTORY 
PINE MEADOW, CONN., U. S. A. 























Goodell Mitre Box 


Made of STEEL—Cannot Break 


For years this Box has been recognized as being first 
in quality and improvements, and the new STEEL 
BOTTOM PLATES with ANGULAR SERRATURES 
to prevent work from slipping add still more to its 
convenience and attractiveness. 


Write for new 
Catalog B, de- 


| oe | Pena iI bs tn. scribing this 
— So and many 

| other features. 
GOODELL 
MFG. CO. 
Greenfield, Mass. 




















— Maximum Quality 


al 
Minimum Cost— 


Sums up the facts concerning Bur-Nor 
All Steel Hatchets. You get 50% more 
strength and service for less money than 
you can with any other line. It will pay 












you to get our prices. 


BURGESS-NORTON MFG. CO. 


GENEVA - - ILLINOIS 




















HHT 


’ it 
Hil} titi 





init GL 






iH 





How’s your file stock? If low, sort up 
on a few REX Files. 

You'll find REX Files mighty fast sellers, 
simply because they are mighty fast cutters. 
Good profit. Send for details. 


The Rex File & Saw Co., Newcomerstown, Ohio 











PETTUATTNLESEESETHEEQANTETATTATHAOATERAEAAATEASTSEPEHUUREELUTHAHAUOAETUOALE 












PROFIT ON 
FILE HANDLES 


It is just as easy to sell a good file 
handle and make a profit as to pass out 
a cheap one and cheat yourself and your 
customer. The Grover Handle is the 
best there is made, packed especially for 
the hardware trade in boxes containing 
one dozen; also in one-quarter gross ; 
boxes. 3 


Send for descriptive circular and 
prices. 


Grover File Co., Nashua, N. H. 














C. E. JENNINGS steers patent 
EXPANSIVE BIT 
SEE THAT BEVEL 


ON CAP AND CUTTER @& 






TEETH! 
CUTTER 






Nete Micrometer Screw, by means of which, Cutter can be in- 
stantly adjusted to a sir p09 part of an inch. 











C. E. JENNINGS & CO. sronsjeurers 71-73 Murray St., N.Y. 















A Name Favorably Known Wherever 
easurements Are Taken 


Get our new catalogue. 





Measuring Tapes, Boxwood Rules, Steel Rules, Board 
and Log Rules, eater” joint R Rules 
of every description 


THE [UFAU FAIN fPULE (0. SAGINAW Lent. York 


Can. 





























—s pogetnne ens, 
TSR ae yet tame A ead ine ert wy men 


a ok wey = 


ren 


Ste NAAT Re 7 CLOTOR 9A AITO 
SS SSeS 
Lye rath AE Fa - Leh ay See ai 


re 


iT andiveknnahaitiend 


ot Bm beeen sacle em aerated ab et PNR Be 
pte eeepenen ne eg, ee Oe 
os”: so nn A KC ome ; once ne ere 


a 


eadtae eae 





214 


HARDWARE AGE 


July 1, 1915 








When a Man 
Calls fora 
Good File He 


Naturally 
Expects You 


(as a man of 
experience in 
handling files), 
to supply him 
with the best. 
If you disap- 





eee 


point him he'll 
go to your 
competitor next 
time and prob- 
ably remain his 
customer. 


Delta 
Files 


always meet such 
demands with re- 





satisfaction. 
are the only line 
of files from 3 to 
24 inches that is 
made absolutely 
of crucible steel 
This, in conjunc- 
tion with —_ a 


century’s experi- 
ence in cutting and 
tempering, makes 
the Delta a_ dis- 


tinctly superior file 
and one that can- 
not be spoken of 
too highly. 


We make a shape 
and size for every 
purpose, 


Order from 
your jobber. 
if he cannot 
supply you, 
write us. 





DELTA 


SEE THAT OUR 
TRADE - MARK’S 
ON THE TANG 
OF EVERY ONE 
YOU RECEIVE— 
It’s A SATIS- 
FACTION OR 
MONEY BACK 
GUARANTEE. 








DeltaFileWorks 


Philadelphia, Pa. 


Chicago Office: 62 East Lake St. 
New York Office: 260 West St, 














Lawn Mowers 
H 


and 
—— Lawn Mower Co., Elwood, 
nd. 


F. & N. Lawn Mower Co., Rich- 
mond. Ind. 
Ideal Power Lawn Mower Co., 


Lansing, Mich. 
MeGritt-Kimberly Lawn 
Co., Anderson, Ind. 
Philadelphia Lawn 
Philadeiphia, Pa. ; 
Supplee Biddle tidwe. Co., 
delphia, Pa. 
Townsend, S. P., & Co., Orange, 
oe 


Wor- 


Mower 
Mower Co., 


Phila- 


Worcester Lawn Mower Co., 
cester, Mass. 
Horse and Pony 

F. & N. Lawn Mower Co., Rich- 
mond, Ind. 


Philadelphia Lawn Mower Co., 
Philadelphia, Pa. 
Motor 
ion Power Lawn Mower Co., 
ansing, ch, 
Philedelcia Lawn Mower Co., 


Philadelphia, Pa. 


Leads, Dox 
Bridgeport Chain Co., Bridgeport, 
Ct. 


Letters & Figures Pattern 
Cleveland Galvanizing Wks., Cleve- 
land, 


Level, Line, Alumin 
Frank Hall Co., eaten Falls. O. 


Levels 
Bridgeport Hdw. Mfg. 
Bridgeport, Ct. 
Chapin-Stephens Co., Pine Meadow, 
Philadel- 


Corp., 


Henry Disston & Sons, 
phia, Pa. 

Goodell-Pratt Co., 

Southington Hdwe. Co., 


ton, Ct. ° 
Stanley Rule & Level Co., New 
Britain, Ct. 


Greenfield, Mass. 
Southing- 


Lifters, Sash 
Champion Hardware Co., Geneva, 


Corbin, P. & F., New Britain, Ct. 
Griffin Mfg. Co., The. Erie, Pa. 
Ives Co., The H. B., New Haven, 


Ct. 
McKinney Mfg. Co., Pittsburg. Pa. 
Peck, Stow & Wilcox Co., Cleve- 
land, O. 
Russell & Erwin Mfg. Co., New 
Britain, Ct. 
Stanley Works, New Britain, Ct. 
Wagner Mfg. Co., Cedar Falls, Ia. 
Watrous-Acme Mfg. Co., Des 
Moines, Ia. 


Lighting Systems 
Brite-Lite Co.,; Albert Lea, Minn. 
Coleman Lamp Co., Wichita, Kan. 
Jobns-Manville Co., New York City. 


Lights, Novelty 
Usona Mfg. Co., 
New York City. 


1 Hudson St., 


Line 
Chalk 
Turner & Stanton Co., Norwich, Ct. 
Clot 


Columbian Rope Co., Auburn, N. Y. 
Estes Mills, Fall River, Mass. 
Samson Cordage Works, Boston, 
Mass. 
Fish 
Abbey & Imbrie, 
New York City. 


18 Vesey St., 


Lockers 
Darby, Edw., & Sons Co., Ine., 
Philadelphia, Pa, 


Locks 
Door 
Corbin. P. & F., New Britain, Ct. 
—. Thos., Co., Portland, 


e. 
Peck, Stow & Wilcox Co., Cleve- 
land, Ohio. 
Russell & prio Mfg. Co., New 
Britain 
Sargent & _ New Haven, Ct. 
The Taylor & Boggis Foundry Co., 
ama O 
sp 
Allith-Prouty Co., Danville, Il. 
Sash 
McKinney Mfg. Co., Pittsburgh, Pa. 
National Mfg. Co., Sterling, Il. 


Suit Case 

Corbin Cabinet Lock Co., New 
Britain, ; 
Trunk 

Corbin Cabinet Lock Co., New 
Britain, Ct. 

Lubricants 

Dixon, Jos., Crucible Co., Jersey 
Cry, ‘XN. J. 

Ma ay A. W.,. Of] Co., Provi- 
dence, R. I. 

Platt & Washburn Ref. Co., 44 


Broadway, New York City. 


Machines 

Automatic Countin 

Root Co., C. J., The, 
Biade Sharpenin ng 

Hyfield Mfc. Co., 48 Franklin St., 
New York City. 
Borina ; 

Millers Falls Co., Millers Falls, 


Mass. 
Snell Mfg. Co., Fiskdale, 


ng 
Bristol, Ct. 


Mass. 





Centrifugal 
De Laval Separator Co., 
way, New York City. 


165 Broail- 


Driiling 
Millers Falls Co., Millers Falls, 
Mass. 


Electrician’s Boring 

Ford Auger Bit Co., 
Mass. 
Eyelet 

Eyelet Tool Co., Boston, Mass. 
Horse Clipping 

Chicago Flexible Shaft Co., Chi- 
cago, a 
Riveting 

Grant Mfg. & Mach. Co., Bridge- 
port, Ct. 

Root- Heath Mfg. Co., Plymouth, O. 
Sheep Shearing 

Chicago Flexible Shaft Co., Chi- 
cago, ; 


Holyoke, 


Magnetos, High Tension 
herz & Company, 245 W. 5oth St., 
New York City. 
Mallets 
O’ Neil, 
R. 


J. H., Jr., Pawtucket, 


Mantles, Gas & Gasoline 
Coleman Lamp Co., Wichita, Kan. 
Mats and Matting, Iron and 


Stee 
Cary Mfg. Co., Brooklyn, N. Y. 
Clinton Wire Cloth Co., Clinton, 


MASS. 

Ludlow-Saylor Wire Co., St. Louis, 
Mo. 

Sleeth Mfg. Co., Belleville, N. J. 


Mats, Door, Flexible Steel 
Acme Steel Goods Co., Chicago, 


Ill. 
Cary Mfg. Co., Brooklyn, N. Y. 
Cyclone Fence Co., Waukegan, IIl. 
ae ~ eine Wire Co., St. Louis, 
fo. 
McKinney Mfg. Co., Pittsburgh, 


a. 
Sleeth Mfg. Co.. Belleville, N. J. 


Measures, Oil 
No-Shammy Products Co., 
land, 


Cleve- 


Mender, Hose 
Morgan Mfg. Co., Newport, R. I. 
Nelson, L. R., Peoria, Il. 


Sherman Mfg. Co., H. B., Battle 
Creek, Mich. 
Stulp, Fred J., Muskegon, Mich, 


Metal, Perforate 
Clinton Wire ‘her Co., Clinton, 
Mass. 


Milk Clarifiers 
De Laval Separator Co., 165 Broad- 
way, New York City. 


Milling Cutte 
Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 


Mirrors, Adjustable Toilet 


American Electric Co., Chicago, 
Micromete 
Brown & ~ Mfg. Co., Provi- 


dence, R. 
The L. 8S. 


Mass. 
Union Caliper Co., Orange, Mass. 


Starrett Co., Athol, 


Mirrorscopes 
Grossman, Emil, Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 
ie A 


Moisteners, Air 
The Specialty Mfg. Co., St. Paul, 


Minn. 


Mop Sticks 
Ely, Theo. J., Mfg. Co., Erie, Pa. 


Mops 
Fioor and Dish 

Areade Mfg. Co., Freeport, III. 
Eagle Woodenware Mfg. Co., Ham- 


ilton. O. 
Estes Mills, Fall River, 


Mass. 
Motor Car Mats, Stee 


1 
Acme Steel Goods Co., Chicago, 
Th. 


Motorcycles 
Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass. 


Motors 

Rowboat 

Evinrude Motor Co., Milwaukee, 
s. 

Toys, Electric 

Mysto Mfg. Co., New Haven, Ct. 


Mucilage 
Dennison Mfg. Co., Boston, Mass. 


Nails 
Cobbler 
Shelton Co. .. Shelton, Ct. 
Copper 
— Steel & Wire Co., Chi- 
eago, Til. 
Hussey, C. G., Pittsburgh, Pa. 
Cu 
McCalla, Harold, Co., Philadelphia, 
Pa 
Horesshos 
Capewell Horse Nail Co., 


Chicago, Ill. 


Hartford, 


xt. 
Union Horse Nail Co.. 


SEE ALPHABETICAL INDEX—PAGE 183 








Iron and Steel, Cut 
Shelton Co., Shelton, Ct. 
Lead Heading Roofing 
Filshie, Alex., Chicago, Ill. 
Rubber Headed 
Elastic Tip Co., Boston, Mass 
Wire 


American Steel & Wire Co., Chi- 
cago. Il. 
Hassall, John, Inc., Brooklyn, N. te 


Keystone Steel & Wire Co. 
Peoria, Ill. 

Laughlin, Thos., Co., Portland, 

— Harold, Co., Philadelphia, 


Shelton Co., Shelton, Ct. 
Wickwire Bros., Cortland, N. Y. 


Napkins, Paper 
‘Dennison Mfg. Co., Boston, Mass. 


Netting, Poultry (Wire) 
American Steel & Wire Co., Chi- 
cago, Ill. 
~~ Wire Cloth Co., Clinton, 


Mas 
Gilbert’ & Bennett Mfg. Co., 277 
B’way, New York City. 
—— Steel & Wire Co., Peoria, 
Ludlow -Saylor Wire Co., St. Louis, 
Michigan Wire Cloth Co., Detroit, 
Mic 
New “Jersey Wire Cloth Co., Tren- 


Cortland, N. Y. 
Worcester, Mass. 


to 
Ww ickwire Bros.. 
Wright Wire Co., 


Nipp 
Heller — Co., Newark, N. J. 


Nozzles 

Hose 

Nelson, L. R., Peoria, Il. 

Revere Rubber Co., Chelsea, Mass. 

Sherman Mfg. Co., H. B., Battle 
Creek, Mich. 
Spraying 

Deming Co., Salem, O. 

— ‘Company, Seneca Falls, 


Nut Crackers 
Arcade Mfg. Co., Freeport, Il. 
Bridgeport Hardware Mfg. Corp., 
The, Bridgeport, Ct. 
Osborne & Co... C. S., Newark, 
Rollman Mfg. Co., Mount Joy, Pa. 
Nuts 
Machinery Screw 
— Screw Corp., New Britain, 
t 


Square Machine Screw 
Progressive Mfg. Co., The, Tor- 


— Screw Corp, New Britain, 
t. 


Tire Bolt 
— Screw Corp., New Britain, 
t. 


Oil 
Lubricating 
—, A. W., Oil Co., Providence, 


zt. " 
Platt & Washburn Ref. Co., 44 
Broadway, New York City. 


Oilers 
Consolidated Fruit Jar Co., New 
Brunswick, ! 
Hammer Co., Branford, Ct. 
Loose Pulley 
Wall, P.. Mfg. 
Pittsburgh, Pa. 


Supply Co., N.- 


Openers 
Box 
Morrill, Chas., New York City. 
Osborne, C. 8S., & Co., Newark, 
N. J 
Can 
en Cc. 8$., & Co., Newark, 
Schatz Mfg. Co., The, Poughkeep- 
a. ‘Me Bs 
Packing 
Strong mens & Supply Co., New 
York Cit 
Trenton, 


~— Mutter Co., 
J. 


Ovens 

Huenefeld Co., Cincinnati, O. 
Padlocks 

Corbin Cabinet Lock Co., New 


Britain, Ct. 
Sargent & Co., New Haven, Ct. 
Slaymaker Lock Mfg. Corp., Lan- 
caster, Pa. 


P 
“Electric Heating 
C. A. Shaler Company, Waupun, 


Wis. 
Wax 

Savoy Specialty Co., New York 
City 

Paint 

Boston Varnish Co., Boston, Mass. 

Carpenter - Morton Co., Boston, 
Mass. 

Dixon, Jos., Crucible Co., Jersey 
City. N. 


New York Citv. 
Paint Co., Cin- 


Chicago, Ill. 


Johns- Manville Co. 

Johnston, R. F.. 
cinnati, O. 

Martin-Senour Co.. 
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BLISS 
HAND 
SCREWS 


83 YEARS THE LEADER 





Also Manufacturers of 
Cabinet-Makers’ Clamps. Foundry Flask 
Clamps. Bench Vises. Carvers’ Tool 


Handies. Auger Handles. Chalk Line Reeis. 
Special Wood Turnings. Mallets. 


J. H. O’NEIL, Jr., Successor to 


R. BLISS M’F’G CO. Poweustnt 




















It’s a Cinch 


that wrench buyers can distinguish between the 
good and the bad as well as any other buyers. 
This is the day of reason-why business. 
Wrenches excel because the bars are forged 
from open hearth steel with oval front and 
back; handle frame and bolster in one piece; 
and screw of solid high-grade steel. Unequaled 
for strength. 


Bemis & Call Hdw. & Tool Co. 


SPRINGFIELD, MASS., U.S. A. 























Armstrong 
Ceiling Nipple 
Threaders 


This tool is made to 
thread pipe projecting 
from the ceiling or wall. 
The holder takes dies %, 

, % in. R. or L. and 
bushings to match. 


Dealers will find this a Profitable Tool to Stock. 
MANUFACTURED BY 


THE ARMSTRONG MFG. CO. 
290 KNOWLTON ST. BRIDGEPORT, CONN. 











“WALL OILERS” 


positively insure you against kicks 
and comebacks. lEach is carefully 
made of the best materials and fully 
guaranteed for 5 years. They won't 
rust or corrode. All obstructions are 
easily removed. Can be heated with- 
out fear of melting the bottom out. 

Styles and sizes for every possible 
requirement—all the same high qual- 
ity in design, material and workman- 
ship, each backed by our guarantee. 

Get prices and catalog before plac- 
ing any oiler order. 


P. WALL MFG. SUPPLY CO. 


N. S., PITTSBURGH 























FRAY’S HAND DRILL 


STEEL PINION AND SPINDLE, ACCURATE GEARS 


The 3 jaw chucks take 0 to 5-32. With this hand drill we 
furnish six drills 1-16 to 9-64 inch. 


Also Manufacturers of 
Bit Braces Chucks 
Hollow Handle Tool Sets 


John S. Fray Co., Bridgeport, Conn. 








Pin Vises 

















STAR VISES 


IN YOUR WINDOW HELP 
INCREASE SALES 


Just the thing for those who 
want a small, handy vise— 
Good talking points—easy to 
sell. 

Sizes from 144” to 24%4”—prices from $4.50 to 
$9.00 per doz. 

Write for particulars of our 
offer to send you a display 
stand free. It will help show 
Star Vises to advantage. 


Star Specialty Mfg. Co. 


227 W. Erie Street Chicago 
New York Offige, 37 Warren Street 

















Gy. Satisfied 
m4 Customers 


Profitable ' 
Sales 


Our bits and braces have been accepted as standard 

the finest woodworkers for over years. Bits 
for every purpose—auger bits, dowel bits, car bits, 
machine bits, etc. 


Send for booklet. 


Russell Jennin ngs Mfg.Co. 


Chester, 


onn. 21-132 














THE ROBERTSON 


“Horseshoe Magnet” 


Trade Mark Reg. U. S. Pat. Off. 


Hammer 


ll 








The best magnet hammer 
It holds the tack 


Write for illustrated price list. 
ARTHUR R. ROBERTSON, Sole Mfr. 


144 Oliver Street Boston, Masse. 
Owner of the “Horseshee Magnet” Trade Marks. 
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a Paint Mfg. Co., Brooklyn, 


ie ie 
National Lead Co., 111 Broadway, 
New York City. 
Northwestern Chemical Co., The, 
Marietta, 
Automobile 
Arnold, N. B., Brooklyn, N. Y. 
_— Auto Supply Co.. Chicago, 
Ill. 


Paint Dryers 
Pratt & Lambert, Inc., Buffalo, 
— is 


Pans 
Dust 
Delphos Mfg. Co., Delphos, O. 
Paper 
Crep 
Tew a Mfg. Co., Boston, Mass. 
Emery 
— Adamson Co., Philadelphia, 
uy S. Sand Paper Co., Williams- 
port, Pa. 
Sheathing 


Berlin Mills Co., Portland, Me. 
Wrapping (Extra Strong) 

Berlin Mills Co., Portland, Me. 
Wrapping(Heavy Screening) 

Berlin Mills Co., Portland, Me. 


Paper Balers 
Davenport Mfg. Co., Davenport, 


lowa. 
Paste 
Dennison Mfg. Co., Boston, Mass. 
Patching paceman for 
Tubes, e 
Atlas Auto Seneiy Co., Chicago, 
Goodrich Company, B. F., The, 
Akron, O. 
Vulcanized Products Co., Muske- 
gon, Mich. 
Pedals 


Grossmann, Emil, Mfg. Co., Bush 
Terminal Building 20, Brooklyn, 
> me 


Percolators ” 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind 
Wagner Mfg. Co.. .. Sidney, Ohio. 


Pickers, Fruit 


Darby, Edw., & Sons Co., Inc., 
Philadelphia, Pa. 
Picks, Ic 


ry 4 & Sons, New York 


Cit 
Giffoni-Wood Co., Hudson, N. Y.; 
Boston, Mass.; Chicago, IIl. 
Osborne, C. S., & Co., Newark, 


N. J. 

Stanley Rule & Level Co., New 
Britain, Ct. 

Stover Mfg. Co., ‘Freeport, Ill. 

White. L. & I. J., Co., Buffalo, 
N 


Pincers 
Heller Bros. Co., Newark, N. J. 
Peck, Stow & Wilcox Co., Cleve- 


io. 
White, L. & IL. J., Co., Buffalo, 
_ ae 


ins 
Escutcheon 
Hassall, John, Inc., Brooklyn, N.Y. 


Pipe and Pipe Fittings 
Berger Bros. Co., Philadelphia, Pa. 
Malleable Iron Fittings Co., Bran- 


ord, Ct. 
Walworth Mfg. Co., Boston, Mass. 


Pipe 

Conductor 

Milwaukee cuecugiting Co., Mil- 
waukee, 
Cooper } 

Hussey, C. G Pittsbureh, Pa. 
New, Seconds 

— Harold, Co., Philadelphia, 


Pipe Cutters 
Armstrong Mfg. Co., Bridgeport, 


A 
Trimont Mfg. Co., Boston, Mass, 


Pipe Straps 
The Smith & Egge Mfg. Co., 
Bridgeport, Ct. 


Pistols 
(Also See Revolvers) 
Automatic 
Colts Patent Fire Arms Mfg. Co., 
Hartford, Ct. 

Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass. 
Smith & Wesson, Springfield, 

Mass. 

Cork 
Upton Mach. Co., St. Joseph, 

Mich. 


Planes 
Arc 
Buckeye Saw Vise Co., Cleveland, 


Bench 
Sargent & Co., New Haven, Ct. 
Stanley Rule & Level Co., New 
Britain, Ct. 


Plates, Heel 
Root-Heath Mfg. Co., Plymouth, O. 
Sacks, Louis, Newark, Bw. J. 


Pliers 
— & Spencer Co., 
t 


Bridgeport Hdw. Mfg. Corp., 
Bridgeport, Ct. 

Osborne, C. 8S., & Co., Newark, 
Me Oe 

Smith & Hemenway Co., 150 Cham- 


bers St., New York City. 
Smith Co., H. D., Plantsyille, Ct. 


t 
Klein, Mathias, & Sons, Chicago, 
Ill. 
Plow 


nl Chilled Plow Co., Syra- 
— | ti 8 


Ic 
Gittord- Wood Co., Hudson, N. Y. 


Plambago 
— Co., Jersey City, 


Plumbs 
— Co., Pine Meadow, 
it. 
Disston, Henry, & Sons, Phila., Pa. 


Pokers 
Arcade Mfg. Co., Freeport, Il. 


Pokes, Hor 
Ely, Theo. 7 ae a" Co. 


Poles, Window 
Piqua Handle & Mfg. Co., Piqua, O. 


Polish 
Johns-Manville Co., New York City. 
Northwestern Chemical Co., The, 


, Erie, Pa. 


Arnold, N. B., Brooklyn, N. Y. 

— Auto Supply Co., Chicago, 
ll. 
Metal 

_ Auto Supply Co., Chicago, 

Black Silk Stove Polish Wks., 
Sterling, Tl. 

Harris, A. W., Oil Co., Providence, 
om. 

. Mfg. Co., Newport, R. I. 

Polish Wks., 


ove 
Black Silk Stove 
Sterling, Ill. 


Poppers, Corn 
Delphos Mfg. Co., Delphos, O. 


Porch Base 
Cheney, S., & Sons, Manlius, N. Y. 


Portfolios, Leather 
a Leather Goods Co., Rock- 
ord, 


Posts 
Hitching 
Cyclone Fence Co., 
Metal 
— Post & Culvert Co., 


Waukegan, IIil. 
Niles, 


Stee! Fence 
Amer. Steel & Wire Co., Chicago, 


Tl. 
a Nags Steel Post Co., Chicago, 


Pots, Tea and Coffee 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 


Powders 
Blasting 

Hercules Powder Company, Wil- 
mington, Del. 
Smokeless 

Hercules Powder Company, Wil- 
mington, Del. 


Robin Hood Ammunition Co., 
Swanton, Vt. 

Presses 
Baling 

Davenport Mfg. Co., Davenport, 
Iowa, 


Fruit, Wine and Jellies 
Enterprise Mfg. Co. of Pa., Phila- 
delphia, Pa. 
Wagner Mfg. Co., Sidney, Ohio. 
Meat 


Osborne, C. S., & Co., Newark, 
N. J. 


Punchin ng 
a Fred., Mfg. Co., St. Louis, 


Priming Plugs 

Grossman, Emil. Mfg. Co., Bush 
oe Building 20, Brooklyn, 
a ie 


Protectors, Eye 
Willson, T. A., & Co., Inc., Read- 
ing, Pa. 


Protractors 
Brown & Sharpe Mfg. Co., Provi- 
dence, R. I, 
Pullers 
Nall 
Bridgeport = oo Mfg. Corp., 


Bridgeport, 
Morrill, Chas.. New York City. 
Torrington, Ct. 


Union Hdw. Co., 
Spike 
Morrill, Chas., New York City. 


ek Cc. 8S., & Co., Newark, 


Hartford, 


Palleys 
Axle 
Grand Rapids Hdw. Co., 
Rapids, Mich, 
Clothes Line 
es eal & Wilcox Co., Cleve- 
and, O. 


Grand 


as 

Grand Rapids Hdw. Co., 
Rapids, Mich. 

Niagara Falls Metal Stpg. Wks., 
Niagara Falls. N. Y. 

Russell & Erwin Mfg. Co., New 
Britain, Ct. 


Grand 


ay 
Myers & Bro., F. E., Ashland, O. 


Pulls 


Auto 

Stanley Works, New Britain, Ct. 
Drawer 

— Mfg. Company, The, Erie, 


McKinney Mfg. Co., 
National Mfg. Co., 
Stover Mfg. Co., Freeport, Ill. 
Watrous Acme Mfg. Co., Des 

Moines, lowa. 

Screen Door 
Corbin, P. & F., New Britain, Ct. 
— Mfg. Company, The, Erie, 


a. 
McKinney Mfg. Co., Pittsburgh, Pa. 
Watrous Acme Mfg. Co., Des 

Moines, lowa. 


Pittsburgh, Pa. 
Sterling, Ill. 


Pump Leathers 
Sherman Mfg. Co., 
Creek, Mich. 


H. B., Battle 


Pumps 
Automobile Tire 
Bridgeport Brass Co., Bridgeport, 


Gould Mfg. Company, Seneca Falls, 
— ee a 

Herz & Co., 245 W. 55th St., New 
York City. 
Bicycle Tire 

so ~ aaa Brass Co., Bridgeport, 
‘t. 

Gould Mfg. Company, Seneca Falls, 
N. Y 


Electric Driven 


Deming Co., Salem, O. 
Gasoline 
Deming Co., Salem, O. 
o—_ Mfg. ‘Company, Seneca Falls, 


en for Public and 
Private Garages 

Rarnes Mfg. Co., Mansfield, O. 

Hartford Mch. Screw Co., Hart- 
ford, Ct. 
Hand 

Deming Co., Salem, O. 

—, Mfg. Co., Seneca Falls, 

ee Pump & Plaster Co., Galva, 
Ill. 

Myers & Bro., F. E., Ashland, O. 
Hydraulic 

ae sa Mfg. Company, Seneca Falls, 


Myers & Bro., F. E., Ashland, O. 
Hydro- Pneumatic 
Deming Co., Salem, O. 
iron for Farm, House and 
Factory Use 
Barnes Mfg. Co., Mansfield, O. 
oo Mfg. Company, Seneca Falls, 
as 


i 
Bridgeport Brass Co., Bridgeport, 


t. 
yould Mfg. Company, Seneca Falls, 
N. Y. 
Oil 
Barnes Mfg. Co., Mansfield, O. 
— Mfg. Company, Seneca Falls, 
} A 


iacitensints 
xoulds Mfg. Company, Seneca Falls, 
. - 


Myers & Bro., F. E., Ashland, O. 
Portable for Garages 


Herz & Co., 245 W. 55th St., New 
York City. 
Power 


Deming Co., Salem, O. 

Myers & Bro., F. E. Ashland, O. 
Spray 

Barnes Mfg. Co., 

Deming Co., Salem 

Gould "ae Company, “Seneca Falls, 


Myers . Bro., F. E., Ashland, O. 

The Standard Stamping Co., Marys- 
ville. O. 
Tank 

Myers & Bro., F. E., Ashland, O. 
Wel 


Salem, O. 


Mansfield, O. 


Deming Co., 
Windmill 

Deming Co., Salem, O. 

Myers, F. E., & Bro., Ashland, O. 


Punches 
Belt 


e 

The Smith & Egge Mfg. Co., Bridge- 
port, — 

Driv 

Bemis ‘& Call Hdw. & Tool Co., 
Springfield, Mass. 

Eyelet Tool Co., Boston, Mass. 
sborne, C. S., & Co., Newark, 
N. J. 

Hand 
Morrill, Chas New York City. 
— Re 3 Co., The, Poughkeep- 


Union Caliper Co., Orange, Mass. 
Spring 











Woo 
wheres Co., Pine Meadow, 
't. 


Smith Co., H. D., Plantsville, Ct. 
SEE ALPHABETICAL 


Sebindon. Wm., Newark, N. J, 
INDEX—PAGE 183 


rusenes & Shears, Mand & 


Po 
McCalla. este Co., Phila., Pa, 


Broomrac Co., Chicago, Il. 
splay 
Best, John H., 
lass 
American Ring Co., Waterbury, Ct, 
Warren, J. D., Mfg. Co., Chicago, 


Galva, Ill. 


Ill. 
Portable Revolving 
Best, John H., Galva, II. 
Steel, for Factory 
Economic Steel Rack Co., Boston, 
Mass. 
Towel 
Aluminum Sales & Mfg. Co., In- 
dianapolis, Ind. 
a oy Ring Co., Waterbury, Ct. 
ip 
Best, John H., Galva, IL. 
Wire Cloth 
New Jersey Wire Cloth Co., Tren- 
ton, = 


Radiators for Automobiles 


Livingston Radiator Mfg. Co., 75th 
St. and Amsterdam <Ave., New 
York City. 


Railing. Bank and Office 


Ludlow-Saylor Wire Co., St. Louis, 


Mo. 
Wright Wire Co., Worcester, Mass. 


Railway and Mill Supplies 


—_ Geo., Co., Cleveland, 
Rakes, La 
Piqua seaaihe & Mfg. Co., Piqua, O. 


Razor Hones 


Carborundum Co., Niagara Falls, 
.. ¥. 


+ . 


Razor Strops 


Carborundum Co., Niagara Falls, 
ae 


ae 


Razors 


Smith & Hemenway Co., 150 
Chambers St., New York City. 

Torrey Razor Co., J. R., Worcester, 
Mass. 
Safety 

Amer. Safety Razor Co., Brook- 
lyn, N. Y. 

Penn, A. C., Ine., 100 Lafayette 
St., New York City. 

Smith & Hemenway Co., 150 
Chambers St., New York City. 

Torrey Razor Co., J. R., Worcester, 
Mass. 

Weiss, L. T., Brooklyn, N. Y. 


Reamers 


Butterfield & Co., Derby Line, Vt. 

Cleveland Twist Drill Co., Cleve- 
land, O. 

Detroit Twist Drill Co., Detroit, 
Mich. 

Morse Twist Drill & Mach. Co., 
New Bedford, Mass. 

Wells Bros. Co., Greenfield, Mass. 

Whitman & Barnes Mfg. Co., 
Akron, O. 

Wiley & Russell Mfg. Co., Green- 
field, Maga 


Reels 


Fisning 
Abbey & Imbrie, 18 Vesey St., 
New York City. 


Refrigerator, Hdwe. 


Efficiency Metal Products Co., 220 

_ W. 42d St., New York City. 

Grand Rapids Refrigerator Co., 
Grand Rapids, Mich. 

McKinney Mfg. Co., Pittsburgh, Pa. 


Reliners, Tire 


Vuleanized Products Co., Muske- 
gon, Mich. 


Repair Plug 


Stevens & [/—— 373 Broad- 
way, New York. 


Reservoirs, Enameled 


Vollrath Co., The, Sheboygan, Wis. 


Revolvers 


(Also See Pistols) 

Colt’s Patent Firearms Mfg. Co., 
Hartford, Ct. 

Iver Johnson’s Arms & Cycle Wks., 
Fitchburg, Mass. 

Smith & Wesson, Springfield, Mass. 


ifles 
—" Firearms Co., New Haven, 
t 


Remington “ i & Ba. 
New York Cit 

Upton Machine Co. St. Joseph, 
Mich. 


Rings 


ey 

Bridgeport Chain Co., Bridgeport, 
t. 

wr Mfg. Co., Bridgeport, 
t 


Smith & Egge Mfg. Co., Bridge- 
port, Ct. 

Smith & Hemenway Co., 150 
Chambers St., New York City. 

Williamson, C. T., Wire Novelty 
Co., Newark, N. J. 


Riveters. Rotary Vibrating 


Grant Mfg. & Mch. Co., Bridge- 
port. Ct. 

















July 1, 1915 HARDWARE AGE 217 








ic. H. TITCHENER & CO. 


STAPLES 


and WIRE SHAPES 
Binghamton, N. Y. Chicago, Ill 


The Johnson Reel 
Knife Sharpener 


is a necessity wherever knives are 
used. Upon a convenient hook it 
occupies practically no space and 
is always easily found. The 
sharpening strop 
“pulls down” 
when there’s a 
knife to be sharp- 
“ ened and auto- 
matically re-rolls 
after a keen edge 
is on the knife. 





Circulars and Price List mailed on ap- 





plication. 
E. P. JOHNSON RULE =e. CO. 
CHICAGO : : ILL. 





























Always in Demand 


There are no seasons for the 
Red-Hot Line of Torches and 

“ire Pots, for they are in de- 
mand every day. Every user 
knows when he buys a Red-Hot 
Torch or Fire Pot he is sure to 
get the best value for his money 


West Leechburg 
Steel Company 


and a tool —, will Pin him 
long service and perfect satis- 
General ana foal 
ten: tition Manufacturers ‘ke chase” Tor Ma, 33 
of surely please you. All leading 
jobbers will supply at factory 
price. 


Farmers n 
Ble Peh pe. || FINE STRIP STEELS 


For all purposes. 


Send for free catalog. 








Works— 
West Leechburg, Open Hearth Furnaces ASHTON MFG. CO. 
Pa. Hot and Cold Rolling Mills abedpenngiymedineuess 19 Nevada St., 

Price Each $3.75 Net NEWARK, N. J. U.S.A. 


























The 
Improved 


“Gem 
Seriber” 





Within the circle of Hard- 
ware Age subscribers are 
many who desire to buy or 
sell hardware stores, who 
need “Help” or are look- 
ing for situations. 











lf — ow interested in The handiest tool a carpenter has in 
reaching these people, an his ki 
advertisement in the Op- He uses it almost constantly. 
portunity Exchange Col- Mr. Dealer—Have you any in stock? 
ssitihies: tin ill : If not, better get in touch with your 

- Saeaee Way jobber, or write us direct. 
F. Brais & Company 
1349 E. 90th Street, Cleveland, Ohio 








,™ 

















The Harold McCalla Co. 


IRON AND STEEL 


Of Every Description 


PTL WRT RL LLL EPL 
KT | 


seepetareeagiyl 


all 


Prom t m ec = PLAIN AND GALVANIZED BARS, HOOPS, BANDS, 
' 77 ents rs m eipt = WiRE ° Oo RAIL TEKIN iD aR VANISED 
Oo f Your Order = WIRE NAILS, PLAIN. COATED AND GALVANIZED: 
Ferrules, Copper; Copper; Bo ms, Copper; Burrs, Cop- = BARB AND TWISTED WIRE, PAINTED AND GAL- 
per; Conductor Pipe, pe, donper: Lael Sheet, on meves = VANIZED. HAND POWER PUNCHES AND SHEARS. 
, Copper; Elbows ed Gaskets, Corrugated Co . = 
pers iol Copper ; Mitres, pper; Nails, "Copper 5 = Shipments from STOCK or mill 
vs Spikes, BR a Sheets, Copper; Soldering & LARGE STOCK OF GALVANIZED BARS, BANDS, 
ovr sellin cane | are ited above, write us at once = HOOPS, SHAPES, ETC. 
ttsburgh Copper and Brass Rolling Mills = 
Pittsburgh, Pa. 444-446-448 FAIRMOUNT AVENUE 


C. G. HUSSEY CO. 


Philadelphia 
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Shellers, Corn 


Serew Machine Products 
Rock Island Mfg. Co., Rock Island, 
Ill. 


Rivet Squeezers Rubbing Stones 
Porter, H. K., Everett, Mass. Carborundum Co., Niagara Falls, Barnes, Wallace, Co., Bristol, Ct. 
, N. Y. Corbin Screw Corp., New Britain, 
i t. Root-Heath Mfg. Co., Plymouth, O. 
Rivets i eens Progressive Mfg. Co., Torrington, Sacks, ms. Hamburr Pl., or. 
ic ° nee, ° Ave. ewar ° 
Americnn Gerew Co., Provits Clinton Wire Cloth Co., Clinton, Ct Av 





i Hassall, John, Inc., Brooklyn, Mass. Ss s Sh 
; , he — _ qu. | Serew Plates 3 hells, ot 

Ht McCalia Harold, Co., Phila., Pa. eee whee oe = Butterfield & Co., Derby Line, Vt. Peters Cartridge Co., Cincinnati, 0. 
1 . * " Mo. Wells Bros. Co., Greenfiel€, Mass. Remington Arms U. M » -— 
i we: 2 Iron & Steel Co., Pittsburg Wagner Mfg. Co., Sidney, Ohio Wiley & peel Mfg. Cc., Green- . Ne w Tore ony. - ‘4 

i ' a . " d, Mass. obin 0 mmunition mt) 
a Tubuiar Rivet & Stud Co., Boston, neg Swanton, Vt. ™ 
; Mass. Rules : Screws _ . ei i ad 

Hi ‘or “y crew Corp., New Britain, 

; Bifurcated Boxwood and Ivory Ct. Shelving. Store 


Thomson, Judson L., Mfg. Co., Chagte- Stephens Co., Pine Meadow, 


Waltham. Mass Machine Green, A. H., Co., 97 Warren St., 


American Screw Co., Providence, New York. 





Se eer ss eS 


Tubular Rivet & “Stud Co.. Boston. 
Mass. 


Copp 
ll Mfg. Co., Torrington, 
Ct. 


Thomson, Judson L., Mfg. Co., 
Waltham, Mass. 
Copper Tinners 


Konwees, Spring Joint, Steel 
Lufkin Rule Co., Saginaw, Mich. 
Stanley Rule & Level Co.. New 


st. 
Combination Pocket 
Johnson, E. P., Rule Mfg. Co., 
Chicago, Il. 
Sli 


im * 
Continental Wood Screw Co., New 
Bedford, Mass. 
Corbin Screw Corp., New Britain, 
Progressive Mfg. Co., Torrington, 
t 


Wood 


Heller, W. C., & Co., Montpelier, O, 
Warren, J. D., Mfg. Co.. Inc., Chi- 
cago, , 


Shingles, Metal 


Milwaukee Corrugating Co., Mil- 
waukee, 


fis. 
Dietzgen, Eugene Co., Chicago. Ml. = Wheeling Curenting Co., Wheel- 
- Cc. G., & Co., Pittsburgh, Johnson. E. P.. Rule Mfg. Co.. American Screw Co., Providence, ing. W. 


‘ a s 
Chicago, Il. Bridgeport Screw Co., Bridgeport, 
Shock Absorbers 
Cox Brass Mfg. Co., Albany, N. Y. 
—.  aceahbeain Co., H. W.. New 


-.. York Coil Co., 338 Pearl St., 
New York City. 


Ct. 

Continental Wood Screw Co., New 
Bedford, Mass. 

Corbin Screw Corp., New Britain, 


ee 
Rivets and Burrs, Copper Starrett, L. S., Co., Athol, Mass. 


Bridgeport Brass Co., Bridgeport, 
Ct. Saddle 


é y - fl 
1) Ww orthington, Geo., Co., Cleveland, Southington Hdw. Co., Southington, 
t. 


; Roaster 
y 5 sence Sales & Mfg. Co.. Im-| go goy Shoe Lasts & Stands 
y Glasses Scribers = 
dianapolis, Ind. ’ a 5 ‘ Root-Heath Mfg. Co., Plymouth, 0. 
: et oy Be ig Se Bret. oe & Co., Cleveland, 0. Star Heel Plate Co., Louis Sacks, 
{ ° ° ha 
Bemis & Call Hdw. & Tool Co., Foe. Hawa, Mt 
| Rods Salts and Sticks Springfield, Mass. 
Fishing Burnley Battery & Mfg. Co., North Shoes 
Abbey & Imbrie, 18 Vesey St., New East, Pa. Scythes Horse 
York City. Bush, Grain, Grass, Lawn American Steel & Wire Co., Chi- 
Horton Mfg. Co., Bristol, Ct. and Weed cagzo. Tl 
Union Hardware Co., Torrington, | Sandpaper Bartlett All Steel Scythe Co., Standard Horse Shoe Co., Boston, 
Ct. Baeder, Adamson & Co., Phila., Pa. Jeneva, N. Y. Mass. 
Wire, Steel a Sandpaper Co., Williamsport, North Wayne ‘Tool Co., Hallowell, 
Americas Steel & Wire Co., Chi- ‘ Me. Sifters, Ash ’ 
1 cago, Ill. P Saws Seals, Notary, ete pe Mey ogg ‘Co. we tous 
i : co Phila., a. ° ° “ROS, .- * 
hii McCalla, Harold, Co —— — H., Co., Lawrence- Schwerdtle Stamp Co.. Bridgeport, Mo. 
) nd. Ct. 
Butchers Silverware 


Rollers, Stay White, L. & I. J., Co., Buffalo, | Seats, Third Carriage 
McKinney Mfg. Co., Pittsburgh, Pa. N. ¥. , og , et = - See Ware 
National Mfg. Co., Sterling, Ill. Y McKinnon Dash Co., Buffalo, N. Y. alms , 
Sink Strainers 
Aluminum Sales & Mfg. Co., In- 





Fret 
Millers Falls Co., Millers Falls, Seeders, Cher 


mos cee ro t 








Rolls eaek Rollmann Mfg. Co., Mt. Joy, Pa. dianapolis, Ind. 
veoh age ag Ports Aine, E. C., & Co., Indianapolis, aetinttibinne. Ciemnien a & Iron Wks., Rock- 
k - essner *e a nd. ~~ ° > 7 
“saa Disston, Henry, & Sons. Phila.. Pa, | De Laval Separator Co., 165 Bway., Wagner Mfg. Co., Sidney. Ohio. 
io Millers Falls Co., Millers Falls, New York City. 
: Mass, cs, E 
1 Lovell Mfg. Co., Erie, Pa. Simonds Mfg. Co., Fitchburg, Mass. te OO eo Miz. Co... Mansfield, O. 
i Starrett, L. S., Co., Athol, Mass. , , , T Sheboy ‘ 
t senate? Hand, Panel, etc. Ss Goodell Piatt Co.. Greenfield. Volirath Co., The, Sheboygan, Wis. 
it essories & ngs Atkins, E. C., & Co., Indianapolis, = , sa 
Hy Mvneeling Corrugating Co., Wheel- nd. : prcassans Morrill, Chas., ~—, wae ms 7. Sirens, Bicycle ' : 
i ae We VS tee ie laggy “ ace Britain. Ct. Terminal Building 20, Brooklyn, 
f Disston, Henry, & Sens, Phila., Pa aed Twist Drill Co., Syracuse, a. 2 
i Roofing Jennings, C. E., & Co., ’ 42 Murray a oe <2 
| one ettO8 a Wis Con New| sisting We Yam HY Unjon Caliper Co.. Oranse, Mass. | Seaten Jee and Roller. inf 
i b anville, H. * *e Si Mfg . a en ‘ ae , 
i *York City. imonds Mrs. . Fitchburg, eee Bommer Bros., Brooklyn. N. Y. — Hiardware Co., Torrington, 
: Corrugated — Company, The, Erie, Winslow Skate Mfg. Co., Worcester, 
i Delphos Mfg. Co., Delphos, O. Scales I a1] E Je Mass. 
i Galvanized Chatillon, John, & Sons, New York russell & es ee ee 
i Whitaker-Glessner Co., Ports- City Stanley Works, New Britain, Ct. | Skillets 
i mouth. 0. Jones" of Binghamton, Binghamton, Watrous- Ac me Mfg. Co.. Des See Pans, Frying 
ry Metal Shingles Moines, Ia. 
i Milwaukee Corrugating Co., Mil- Soldering Sleds, Steering 
it waukee, Wis. Scrapers Arcade Mfg. Co., Freeport, Il. Richards-Wilcox Co., Aurora, IIL 
i Tin Cabinet — Falls Co., Millers Falls, 
Ne 
| ‘rican Sheet & Tin Plate Co.,| Duncan Bros, & Wray Co., Ludlow , wwe. | Snips, Tinners’ 
; AMpitteburgh. Pa. (wold i a ee ee, Se a, Shear Co. Brisuopert, Ct. 
i : eck, Stow & Wilcox Co., Cleve- 
I Rocfing and Siding Ma- — eh & Wray Co., Ludlow Settees, Steel, Iron and Wire land, O. 
i Ph ee ong Sheet & Tin Plate Co. Lavchlin, Thos., Co., Portland, — sciceatinaniaiaumiocat Socket Wrench Sets 
t oetshasee. Pa. 3. Font Walden Mfg. Co., Worcester, Mass. 
i Johns-Mansville Co.. New York City. ot : Sewing Sets Solder 
i Ww heeling Corrugating Co., Wheel- Samenel ties Go's ae = Conway Shear Co., Bridgeport, Ct. Aluminum 
i ng - va. Hand Shafti Cola Rolled § Aluminum Solder Co., Syracuse 
i American Rolling Mill “Co., Middle- Falls, O American Steel & Wire Co., Chi- 
i! wa. ©, Mea eago, Til, Soldering Compound Paste 
i ° Pr ts Nits. Go.. iit. Sey. Pe McCalla, Harold, Co., Phila., Pa. Duentey Battery & Mfg. Co., North 
Hy . *. 4 e ue ° ast, 
i Sharpeners 
ii Screening Board nite Soldering Copvers 
i Linen Thread Co.. 96 Franklin St., Berlin Mills ee Portland, Me. —— oe Mfg. Co., Milwau- Eureka Company, North East, Pa. 
1 hateinen =e aren. we Sh d Sei Spades 
rig ire Co., Worcester, : ears and Scissors - : 
Nt Columbian Rope Co., Auburn, N. Y. orcester, Mass. | "Bridgeport Hdw. Mfg. Corp. Lig eo 
18 Horse & Cattle Ties Bridgeport, Ct. Iwan Brothers, South Bend, Ind. 
i Covert’s Saddlery Works, Inter- Screens Conway Shear Co., Bridgeport, Ct. 
laken, N. Y. R Perforated Metal E. & G. Mfg. Company, Boston, | Spark Plu 
Manila Clinton Wire Cloth Co., Clinton, _ wedo. 0 Spark Plug Co., Te 
ass. do, 


Gibson Co., Indianapolis, Ind. 
Sheet Metal Machinery \rossms Ont - 
we A J. Swaine Mfg. Co., St. Louis, ee me Sone Oe 


Screw Drivers ——— Machine Screw Co., Hart- 


t. 
Bridgeport Hdw. Mfg. Co Sheets . . ; St.. 
Bridgeport, Ct. 4% Black and Galvanized ” m2 & Co., 205 Lafayette 5 


York 
Disston, Henry, & Sons, Phila.. Pa. American Sheet & Tin Plate Co., Johns- Manville, H. W.. Co., New 
York. 


Goodell-Pratt Co., Greenfield, Mass. Pittsburgh, Pa. 
— i. Jennings Mfg. Co., Ches- Whitaker-Glessner Co., Ports- - Auto-Supply Co., Bloomfield, 


ter mouth, O. 
Corrugated Steel 


Columbian Rope Co., Auburn, N. Y. Spark Guards or Fire 


sal Atlas Mfg. Co., N 
Columbian Rope Co., Auburn, N. Y. 2 ew Haven, Ct. 


Transmission & Hoisting 
Columbian Rope Co., Auburn, N. Y. 
Whitlock Cordage Co., 46 South 

St.. New York City. 





Wire 
Amer. Steel & Wire Co., Chicago, 


; Johnson, Wm., Newar 0. 
me Thos., o., Portland, miners Falls ' Co.. Millers Falls, —, ae Par yeoman. Til. Reflex gimnition © Co. “Faeed 0. 
rig * ; anize ee ; ts 
Weeant Wire Oe., ‘Wetcester. Bane. | . vesth Bros, Mix. Co., Phile., Ba.| * Inlaed Steel Co., Cbicago, Ii. oe ee ‘Madioon Ave 
Sargent & Co.. New Haven. Ct. Iron & Steel, Corrugated Superior Motor Spec. Co., New 
Rubber Goods Smith Co., H. D.., Plantsville, Ct. American Rolling Mill Co., Mid- York City. 
Strong Machy. & Supply Co., New Snell Mfg. Co., Fiskdale, Mass. dletown. O, 
York City. Stanley Rule & Level Co., New Rust Resisting Speedometers 


Inland Steel Co., Chicago, Il. 
Stove & Range 


— Screw Corp., New Britain, 

4s 

Johns-Manville, H. W., Co., New 
York. 








Mechanical sritain,. Ct. 
Goodrich Company, B. F., The, Screw Holes Bras 
ee | ~ S 
Akron, O. | Stine Screw Holes Co.. tees mL. x ot ge Be Tin Plate Co., 
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Fresh Air ana Protection! 


The Ives Window 
Ventilating Lock 


A Safeguard for Ventilating 
Rooms, allowing windows to be 
left open at the top, the bottom, 
or both top and bottom, with en- 
tire security against intrusion. 





Descriptive circular mailed 
on application. 


THE H. B. IVES CO. 


Sole Manufacturers NEW HAVEN, CONN. 
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SUPERIOR Screen Door Check—will Bi screen 
door from slamming—is adjustable to close the door fast 
or slow as desired. 

Is used for ay b 4 left hand door without changing 
any parts of the c 

Requires only 1% ras space between doors. 

Quickly and easily attached by anyone. 


Superior Spring Hinge Co., 136 W. Lake St., Chicago 
New York Office: 16-18 Reade St. 





r™ 





TORREY 0Qvauiry 


RAZORS 






ABSOLUTE 
Guarantee 


Send for Trade Catalogue 


THE J. R. TORREY RAZOR CO. 
WORCESTER, MASS., U. S. A. 











Every Razor A Safe One 


The vld naked razor is the best 
kind to use—if you want a “real” 
shave. Everybody knows that. And 
it’s why the Shavezy Razor Guard 
sells so readily. It makes every razor 
a safe one—it covers the blade to just 
the right degree. 


Retails at 50 cents—so sales come 
easy. Write at once. 


L. T. WEISS 


291 Taaffe Pl., Brooklyn, N. Y. 














THE COMFORT SELF HEATING IRON 


A Winner for every Dealer. A specialty that every 
household needs and will buy if you show it. Selis in 
preference to all other smoothing irons at sight. Con- 


struction is perfect. Two points. Both ends are front 

: ends. Lights in one-third to 
one-fifth the time required to 
light other irons; fount has 
twice the gasoline capacity and 
operates twice as long without 
refilling. The heat regulation 
is absolutely perfect and al- 
ways in control of operator; it 
is an impossibility to enlarge 
the tip for the shut-off is not 
in the tip. Turn it high or 
low at will. 


Weighs 6% Ibs. net and is guaranteed to satisfy. Sold by most 
of the best hardware jobbers and advertised in more than 175 pub- 
lications. Retails $3.75; handsome profits to dealers. Send for 
sample on 15 days’ trial. 


National Stamping & Electric Works 
416 S. Clinton St., CHICAGO, ILLINOIS 











Automatic 
Bench Washers 


have made a great hit with 
the trade. They are made 
of angle iron and gas pipe, 

are very strong and durable, 
yet neat in appearance and 
occupy the minimum amount 
of room. The main 







table is detach- 


position, is 


priced. Has every 
possible convenience. Does good 

work. Pleases the people. Write for 
Bulletin 99 > and get full information. 
Electric and Power. A machine for 
every need. 


Automatic Electric Washer Co., Inc. :: Newton, lowa 











We will be de- 


lighted to mail 
you our catalogue 
O 


MAJESTIC 
Coal Chutes 


and quote you our 
best dealers’ propo- 
sition. 





Write us to-day. 


THE MAJESTIC CO. 
Huntington, Ind. Kansas City, Mo. 








When Wash Day Comes 


Hill’s Dryers 
go up  every- 
where. People 
are beginning 
to see the folly 
of marring the 
beauty of their 
lawns with un- 
sightly poles, 

when Hill’s 
Dever performs 
the work of 
drying in a jiffy 
and can be eas- 
ily removed in 
less than no 
time. Write 


HILL DRYER CO. 
316 Park Avenue WORCESTER, MASS. 
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Sp itgoes, Lineman’s s ‘is 
. teels 
Brass & Steel Bu , Tennis Balls Di ior 
Mathias-Klein %& Sons, Chicago, Ill Hommaa,*C.” & A, Philadelphia Pennsylvania Rubber Co., Jean- ee & eee. Palinnd- 
Spikes wai, . , Supplee-Bidate Hdwe. Co., Phila- 
Amer. Steel & Wire Co., Chicago. N.Y ": & I. J., Co., Buffalo, | Terminals Carpenters’ 
ara tiie and Carving eg a aoe Oh, xe E. C., & Co., Indianapolis, 
Spoons and perks, Silw Hoffman, A., Frankf Grosst ' 
ana Silver Plate e iver Philadelphia, Pa. we Terminal Ballito eo. Rave Witte oe Cn" -_" cont 
nternationa ver Co., Bridge- a : Mo. 2 “ 
port, Ct. Stock and Dies Primary Cement Workers 
Spoons,  Sthemet - Mimaed —y rong Mfg. Co., Bridgeport, man pate Supply Co., Bloomfield, oo — H., Co.. Lawrence- 
Camp B . ; 
Atlas Mfg. Co., New Haven, Ct. Wells Brea. — ge Me R Yo ondary Clip nigga : Cc Cc 
Wiley & Russell Mfg. Co..’ Green. ajah Auto Supply Co., Bloomfield, en, sugene Co., Chicago, Tl. 
ye oy Ill, field, Mass. 7 etn. N. J. ' —— O. - Biaeeatt Co., Athol, 
— Hardware Co. -» St. Louis, a Co., Derby Li Vt Thread, Linen Dropped — 
“s ne, ; : 
ED biiidiends tans. Wi Minmaie: ‘Oe Linen Thread Co., 96 Franklin St.. Williams, J: Co., Brooklyn, 
wane. Geo., Co., Cleveland. Stoners, Fruit ew York City. Edge 
tnterprise Mf. » 
hesitate dehhian Par Pes Phila- | men Peck, | Stow & Wilcox Co., Cleve- 
Hand, Barrel and Power motiman Mfg. Oo., Mt. Joy, Pa. Bale Eyelet. 
Gould Mfg. Company, Seneca Falls, iain — P arom & Wire Co., Chi- Eyelet Tool Co., Boston, Mass 
Hayes Pump & Planter Co. Galva Oil Ludlow- ‘Saylor Wire Co., St. Louis, Garden 
. . ‘ J i. 4 He aS » 
seth ee ee eee aa tan eee Co., Niagara Falls, —l dH ill. ~ wp & Planter Co., Galva, 
™ — = § . q N. 4 an orse 
Spring Lubrication Scythe American Chain Co., Bridgeport, our hk Mee 
Dann Oil Cushion Spring Insert Carborundum Co., Niagara Falls I . ‘ ee 
Co., Chicago, N. Y. : tugg, E. T., & Co., Newark, 0. Harness 
Springs confarpening war = —-. sk « Co., Newark, 
ee . arberundum Co., Niagara Falls, e, Meta aie 
—. Steel & Wire Co., Chicago, me Ee ; a Wie mating Co., Mil- ant’ a. E., & B 
Barnes, Wallace Co., Bristol, Ct. nee Ney Mite. On. Canton, Agsiané. O 
a a ee OT Weitere | Timers and Distribat : | 
J. al 44. 0. ar | Stripu d 8 on on P . 
a tg a a ele ren St. Herz & Company, 245 W. BSth St. Atkins, E. C., & Co., Indianapolis, 
land, O. — W. C., & Co., Montpelier New York City. ; 
Ludlow. Saylor Wire Co., St. Louis, , ice Harvesting and ea 2 
. ae . * Warren, J. D., Mfg. Co., Chicago, Wan Wiaste. Metemt — to Co., Hudson, N. Y. 
p organ pring 0., Yorcester, ate, Br eweler 
Mass American Sheet ae" Tin Pl The L. = 5 
Automobile Pittsburgh, Pa ne Ma ~ Ss Ge, Altes 
° ° 1288S, 
Dann Oil Cushion Stove 
Ce. Chicane Tt. Spring Insert Huenefela Company. Cincinnati, O. Kicin Siete & Co., Chi 
0 State Stove Co., Columbus, O. . os cago, Il. 
Boor a. : ned mus, O. | Tips Smith & Hemenway Co., 150 Cham- 
A can Steel & Wire Co., Chi ectric Rubber Closet S bers St., New York Ci 
cago, Il. Shaler, C. A., Company, Waupun Elastic Ti set Seat ork City. 
Bommer Bros.. Brooklyn, N. Y. Wis. , , astic p Co., Boston, Mass. Machinists’, Mechanics’, Etc. 
Chienae Spring Butt Co.. Chicago, Fireless a nubber Furniture — & Spencer Co., Hartford. 
sie iitiins ite: Wiadasi Toledo Cooker Co., Toledo, O. astic Tip Co., Boston, Mass. Brown & Sharpe Mfg. Co., Provi- 
Mass. Oil, Vapor and Gasoline dence, R. I, 
Taylor & Boggis Fdry. Co.. Cleve- Tire Powder, Non-Chafing Butler Bros. Chicago, II. 
Sprinklers, Law land. O. Reflex Ignition Co., Glvcuna oO. Smith Co.. H. D., Plantsville, Ct. 
musereciee Mfr. Co. ~~ Pa., Phila- arg a I. . Co., Athol. Mass. 
_ delphia Tire Repairs - aw. CO orrington, Ct. 
Nelson, L R.., Peoria, Il. Stretchers, Wire F | , Wiley & Russell Mfg. Co., Green- 
Sandia a ae Eh ° mee peek _— Auto Supply Co., Chicago, Mill Mass, 
SS A ; wrights’ 
Stuber & Kuck Company, Peoria, L. v7 Starrett Co., Athol 
Tires, Rubber e : ; 
Thompson Mfg. Co., Los Angeles, | Strips Aeroplane Pipe 
al. Leather Goodrich Company, B. F., The,’ Walworth Mfg. Co., Boston, Mass. 
Squares, Machinists’ Allen’s, N. R., Sons Co., Kenosha Akron, 0. Pipe Chain 
Brown & Sharpe Mfg. Co., Provi- Wis. Automobile Williams, J. H., & Co., Brooklyn 
attBce: BF eal a Gibson Co, In Indianapolis, Ind. N. Y. . i 
. e L, o., New aven, 4 700K ric Co., Akron, oO. , 
Southington Hdw. Co., Southing- ee Sausa Penn Rubber Go, Jeannette, Pa. ame &C , 
in on. t. slice ti ‘ aa Mfg. Go. of Pa., Phila- Wentery, Tire & Rubber Co., Kan- lana 0., Indianapolis, 
Stanley Rule eve o., New sa it ' eo 
Britain, Ct. Peck, Stow & Wilcox Co., Cleve- Bi “+ - M nee © Bros.. ‘Wm., Sharon Hill, 
Starrett, L. 8., Co., Athol, Mass. land, Ohio. Goodrich “lM. +s. Th rn 
} ; . “ e, umbers’ 
Stain awe P oe > rR Johnson, Wm., Newark. N. 
Auto To Ss epers, Lawn ennsy vee ubber Co., Jean- Osborne, C. S.. & C : 
atine sane Gente —— oe Lawn Mower Co nette, N. J. 0., Newark, 
‘ “ , adelphia, Pa. * T 
Ill. ruck Precision 
Oil and Acid Goodrich ene. B. F., The, Goodell-Pratt Co., G . 
Pot Lambert, Inc., Buffalo, 6 oe Lawn Akron, deneey O., Greenfield, Mass. 
Mm. Ee yers ro.,. FB. E.. Ashland, oO. Trow & H , 
Stal &E Tire Specialties Saw olden Co., Barre, Vt. 
ains & namels Schofield Laboratories Co., Kan- 
Martin-Sénour, Chicago, Ill. or Urre sas City, } ; — E. C., & Co., Indianapolis 
e Ware . 
Stalls. Steel Vulcanized | Products Co., Muske- Disston, Henry, & Sons, Philadel- 
Hunt, Helm, Ferris & Co., Har- a phia, Pa, ; 
vard, Til Union” Hardware Co., ‘Torrington, | Armstrong Mtge Gor ter 
“* orrington, oaster rmst 
Stamped ~~\rrees Ware Ct. Bread Ct. rong Mfg. Co., ssridgeport, 
See Wa iti a & Iron Wks., Rock- Steel 
Stamping. Sheet Metal em teh & Heller Bros. Co., Newark, N. J. 
- Stee Wire Co., Chicago 
Hatheway Mfg. Oo., Bridgeport, Til. he Tinsmiths & Sheet Metal 
Morgan Spring Co., Worcester, Shelton Co., Shelton, Ct. Hellers Bros. Co., Newark, N. J. Peck, fr Wilcox Co., Cleve 
land, O. * : 
Parker “Wire Goods Co., Worcester, Tags Gifford-Wood Co., Hudson, N. Y.: Trimmers’ 
Mass Guarantee Osborne, C. S. & CO 
Fred J. Swaine Mfg. Co., St. Louis, a or Mfg. Co., Boston, Mass. wont Kits N. J. ~~ 
‘ arking utomobile Upholsterer ° 
Stamps and Dies, Steel oo Mfg. Co., Boston, Mass. ——- Novelty Co., Washing- — Cc. S. & Co., Newark 
Schwerdtle Stamp Co., Bridgeport, Pping - ; 
Ct. _— Dennison Mfg. Co., B Electricians 
g. -» Boston, Mass. Klein & § 
pisininiitiien:” eign Trademark n ons, Mathias, Chicago, I11. Torches, Gasoline, Kero- 
Hunt, Helm. Pecie” & Co, H Dennison Mfg. Co., Boston, Mass. sene and Alcohol 
—. -» Har- Tool Sets Auton Mfg. Co., Newark, N. J. 
: Tanks " 4 waco Handle rt & Lambert Mfg. Co., De- 
Staples, Wire . Faucet and Pump eee Ce Mfg. Corp., h. 
mer. teel & Wire Co., Chicago, elphos Mfg. Co., Delphos, oO. Fray, John S., Co., Bridgeport, Ct. babe Ber 
Clint aplin Mfg. Co., 
— Wire Cloth Co., Clinton, Tapes, Measuring Tools Ct. The, New Britain, 
Keyetone Steel & Wire Co., Peoria, a gg Men Fi vnnenyas Ill, Millers 2 ils © . T 
y aginaw, Mich. S Falls Co., Millers Falls, oys 
Laughlin, Thos., Co., Portland, Starrett, L. S., Co., Athol, Mass. 7 =— Arcade Mfg. Co., Free t. I 
Me. Union “Caliper Co., Orange, Mass. Structo Mfg. Co., Seeament = 
os sane Mfg. Co., Pittsburgh,| Taps and Die B ate oa <r 
Butterfield & =. Derby Line, Vt Bde» Haw. Mfx. Corp., | Track 
cea 20°; Sterling. ml. Morse Twist Drill & Mach. Co. ee i ae Ct. Steel for Store Ladd 
0, ‘ -» Bingham- New Bedford, Mass. R ayers — -s Co., St. poy 
Wright Wire Co., Worcester, Mass. Wiley &Rurel Sy ae — Pa. - a ae, Ree eee, =—e 
Steel, H field, Mass spews: ateutchers’ Safety Door Hanger Co., Ashland, 
ee ot and Cold ns, HE, C., & Co., India 
SF Rolled AS a napolis, oe wer Store Ladders 
Griffin ute. Co., Brie, Siumetomen Sales & ME “2 a H., Co., Lawrence- fg. Co., St. Louis, Mo. 
— Leechburg Steel’ Go. Pitts- dianapolis, Ind. - Chatiton, ry oh & Tramways 
urgh. Wagner Mfg. Co., Sidney. Ohio. ohn, Sons, New York "3 Steel & Wire Co., Chi- 
0 
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Our Counter- 
Sunk Caster 


The hollow steel ball—of chrome 
alloy steel—moves silently in any 
direction without tearing the rug 
or carpet or marking the floor. 





“Acme” bind and tt age sc ati 
not rust or Dind and they absorb a 
A BALL— of the strain involved in the moving 


NOT A of furniture, 
Write at once for prices and par- 


WHEEL. ticulars concerning our complete 


caster line. 














THE SCHATZ MFG. CO., Poughkeepsie, N. Y. 


Agents: J. C. McCarty & Co., 29 Murray St., .. w York City 














Rollman “Choppers 


Cutter discs are made of 
thin steel and have cup- 
ped or flanged edge. 


— * Thin discs cut easier 
> than thick ones. 

STEEL CUTTERS 

(hardened) — POSI- 

TIVE CLAMP— 

TINNED FINISH. 


Ask for Catalogue 
Rollman Mfg. Co. 


Mount Joy, Pa. 


10 SIZES U. S.A. 











CLAMPS 
for Pump Hose 


BALL JOINTS 











Made in all MORGAN 
standard _ sizes PUMP HOSE 
at right prices CLAMP 


Made from Heavy Brass 
with Brass Screw for se- 
en ———- on 

ose. Sizes %”, 
7. 16” yn 54” inside dia. 


MORGAN MANUFACTURING CO. 
CHAPEL STREET NEWPORT, R. I. 















BREAK OFF POINTS 

















‘ ae “ge gat. S L13.) 1919 
4 Y! \ mrs Ais BY 
| Freo JSTULP) B 
~\ — MUSK a 


—————/ | 
——- — =| 








Stulp Hose an Pipe Menders 


For hose leaks, pipe leaks, hose kinks and fastening 
couplings to hose. Adjustable to variation in hose. No 
hose cut or wasted; all conditions taken care of; hose 
and pipe take same size. 
Four sizes: %”, 5%”, %”, 1”. 
144 gross in box. 
Sold by Jobbers, or will be shipped from factory in less 
gross, $4.86; in gross lots, $4.50 per gross, express or 
post charges allowed. Terms 30 days. 

Manufactured by 


FRED J. STULP, Muskegon, Mich. 














You Get the Biggest Return 


in all the desirable elements of Hose 
Service when you buy ‘‘YERDON’S’’ 
CAST BRASS HOSE BANDS. 

Made of a Special, RUST-PROOF, 
composition metal, exceptionally 
strong and durable, they hold the 
hose firmly with a double, all-round 
‘‘Grip’’ assuring a permanently tight 
connection. They can be used re- 

peatedly and will be right on the 
job doing Efficient work long after 
others are scrapped and forgotten. 

ALL sizes for hose 4%” O. D. up 
to the largest Suction Hose. Most 
satisfactory on automobile hose con- 
nections. Made in Fort Plain, U. 
. A. Used everywhere. Unequalled 
by any. 

We solicit your stock orders. If 
you don’t know them write for sam- 
ples. Both Home and Foreign trade 
supplied. 


WILLIAM YERDON 
FORT PLAIN, N. Y. 





BOX 102 











PRICE— — QUALITY — DEMAND 


We have the three essen- 
tials in this new 


SILL COCK 


Nickel Plated. Rough Body. 
Semi-Finished Trimmings. 
Made in %-in. or %-in. Size. 


Each Cock Tested and Guaran- 
teed. 


Price the Lowest Made on a 
Thoroughly Reliable Sill Cock. 


Send for Circular. 


H. B. SHERMAN MFG. CO.. Battle Creek, Mich. 














You can’t get away from it! 


It’s a snap to sell the snap that is easy 
for the driver to put on or take off, 
but impossible for the horse to get 
away from. It is the 


KLINGSNAP 


A twist of the wrist and the trick is 
done. Never wears out or gets out of 
order. Made for rope ties and for 
leather straps. Strong enough to hold 
an elephant. 


A Counter Display showing the Kling- 
snap in different sizes will start the 
money coming across your counter. 
Your jobber will supply you. 

For free sample address. 


The National Safety Snap Co. (Inc.) 
Dept. H WILMINGTON, 0. 


Sole manufacturers of the Kiingsnap and the 
Kiing Hame Fastener. 














Ask Your Jobber 


For Harness Snaps, Rope 
Snaps, Breast Chains, 
Horse and Cattle Ties, 
Halters, Wagon Jacks, 
Gate Hooks, etc. 


MADE BY 


Covert’s Saddlery Works 


INTERLAKEN, N. Y., U.S.A. 
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Traps e 
y 
oe ~tlinaetaed Wire Co., St. Louis, 
Game 


Sargent & Co.. New Haven, Ct. 
Rat and Mouse 


Lovell Mfg. Co., Erie, Pa. 
Niagara Falls Metal Stamping 
Works, Niagara Falls, N. Y. 


Trellis, Ornamental Wire 
Cyclone Fence Co., Waukegan, Iil. 
Wright Wire Co., Worcester, Mass. 


Trimmers, Bent sey P 
E. G. Mfg. Company, Boston, 
Mass. 
Trough, Eaves 
Delphos Mfg. wy a Delphos, O. 
Trowels 
Atkins, E. C., & Co., Indianapolis, 
Ind. 
Bishop, Geo. H., Co., Lawrence- 
burg, Ind. 
Disston, Henry, & Sons, Phila- 
delphia, a. 
Johnson, Wm., Newark, N. J. 
Rose & Bros.,. Wm., Sharon Hill, 
Pa. 
Trucks 
Barrel 
McKinney Mfg. Co., Pittsburgh, 
Pa. 
Commercial 
De Kalb Wagon Co., De Kalb, 
Ill. 


Motor 

Federal Motor Truck Co., Detroit, 
Mich. 

Stewart Iron Works, Cincinnati. O. 

Willys-Overland Co., Toledo, 
take 

De Kalb Wagon Co., De Kalb, Ill. 
Store and Bag 

Syracuse Chilled Plow Co., 
cuse, -_ _ A 


Syra- 


Stov 
Pe Mrte. Co., Freeport, Ill. 


Warehouse 

Clark Geo. P., Co., Windsor 
Locks, Ct. 

McKinney Mfg. Co., Pittsburgh, 
Pa. 


Trunk and Suit Case Trim- 


mings 
Corbin Cabinet Lock Co., 
Britain, Ct. 


Tubes, Inner 
Gibson Company, Yr; Ind. 
Pennsylvania Rubber Co. Jean- 
nette, Pa. 
Western Tire 


& Rubber Co., Kan- 
sas City, Mo. 
Tubing 
Bedstead 
Calumet Steel Co., Chicago, Il. 
implement 
Calumet Steel Co., Chicago, Ill. 
Structural Stee 
Calumet Steel tg Chicago, IIl. 
Turnbuckles 
Screen Doo 
National Mfg. ai Sterlinz, Ill. 
Twine 
Samson Cordage Works, 88 Broad 
St.. Boston, Mass. 
Binder 
Columbian Rope Co., Auburn, N. Y. 
Cotton 
Estes Mills, Fall River, Mass. 


Linen Thread Co., 96 Franklin 8t., 


New York City. 
ax 
Columbian Rope Co., Auburn, N. Y. 


nen 
i Thread Co., 96 Franklin St., 


Bali York City. 
Columbian Rope Co., Auburn, N. Y. 


Wrapping 
Columbian Rope Co., Auburn, N,. Y. 


Twist Drills 


——s Twist Drill Co., Cleve- 

d 

Detroit Twist Drill Co., Detroit, 
Mich. 

Morse Twist Drill & Mch. Co., 
New Bedford, Mass. 

Syracuse Twist Drill Co., Syra- 
cuse. N. 4 

Whitman & Barnes Mfg. Co., 
kron, O. 


Underground Receivers 
Majestic Co., Huntington, Ind, 


Vacuum Cleaners 


Bissell oreo Sweeper Co., Chi- 
cago 

Hoover Rartion Sweeper Co., New 
Berlin, 

National Sweeper Co., Torrington, 
Ct. 

Vacuum Washers 
Stewart-Skinner Co., Worcester, 


Mass. 


Valve Grinding Compound 
et 3 Ee Co., Niagara Falls, 


Varnishe 
Boston Varnted Co., 
Martin-Sénour Co., 


Poston, Mass. 
Chicago, Ill. 


New 


a. 
McKinney Mfg. Co.. 





Carpenter - Morton Co., Boston, 
Mass 
Montauk Paint Mfg. Co., Brook- 
Y. 
Pratt & Lambert, Inc., Buffalo, 
Automobile 
Northwestern Chemical QOo., The, 
etta, O. 
Vehicles, Commercial 
~~ Motor Truck Co., Detroit, 
Mich. 
Willys-Overland Co., Toledo, O. 
Vibrators, Auto 
Gibson Co., Indianapolis, Ind. 


New York Coil Co., 338 Pearl St.. 
New York City. 


Vise 


Athol Mch. Co., Athol, Mass. 
Buckeye Saw Vise Co., Cleveland, 


oO. 

Millers Falls Co.. Millers Falls, 
Mass. 

ad | J. H., Jr., Pawtucket, 

I. 

pt. Chas.. Co., Meriden, Ct. 

Rock Island Mfg. Co., Rock Island, 
Ill. 

Stanley Rule and Level Co., New 


Britain, Ct. 
Hinged Pipe 
Armstrong Mfg. Co., Bridgeport, Ct. 


Vulecanizers 
Ti 


re 
Shaler, C. A., Co., Waupun, Wis. 


Wagon & Pole Line Mate- 


rials 

Oliver Iron & Steel Co., Pitts- 
burgh, Pa. 

Wagons 

Children’s 

Bing. John, New York City. 

Wagner Mfg. Co., Cedar Falls, Ta. 
Coaster 

Hunt, Helm, Ferris & Co., Har- 
yard 
Delivery 

De Kalb Wagon Co., De Kalb, Ill. 

Ware 

Agate 

Lalance & Grosjean Mfg. Co., New 
York City 

National Temaibng & Stpg. Co., 
Milwaukee, Wis, 
Aluminum 

Bowman, Geo. H., Co., Cleveland, 


Buckeye Aluminum Co., Wooster, 
Putler Bros., Chicago, IIl. 
Cleveland Metal Products  Co., 
Cleveland, O, 
Stover Mfg. Co., 
Wagner Mfg. Co., 
West Bend Aluminum Co., 


Rend, is. 

Witte Hardware Co., St. Louis. Mo. 
Earthen 

Bowman, Geo. H., Co., 
Oo 


Freeport, II. 
Sidney, Ohio. 
West 


Cleveland, 


Enameled 


Butler Bros., Chicago, Tl. 


Lalance & Grosjean Mfg. Co., New 
York City 
National Enameling & Stpg. Co., 


Milwaukee, Wis 
Vollrath Co., Sheboygan, Wis 
Witte Hardware Co., St. Louis, Mo. 


Galvanized 
Wheeling "Corrugating Co., Wheel- 
ing, W. Va 


lass 
Bowman, Geo. H., Co., Cleveland, O. 
Hollow 
haleeee-Sengeem Mfg. Co., 
York Cit 
Vollrath + Sheboygan, Wis. 
Meriden, 


New 


Silver Plated 
International Silver Co., 


Table 

Butler Bros., Chicago, Ill. 
Wire Kitchen 

Wire Goods Company, The, Worces- 
ter, Mass. 


Washers 

Spring 

Barnes Wallace Co., Bristol, Ct. 
Wrought 

Henry Disston & Sons, Philadel- 
phia, a. 

Griffin Mfg. Company, The, Erie, 
Pa. 

Laughlin, Thos., Co., Portland, 
Me. 

—. Harold Co., Philadelphia, 


Pittsburgh. Pa. 
& Steel Co., Pitts- 


New Britain, Ct. 


Oliver Iron 
burgh, Pa. 
Stanley Works, 


Washing Machines 


Almetal Mfg. Co., St. Louis, Mo. 

Altorfer Bros, Roanoke, Il. 

Automatic — Washer Co., 
Newton, Iow 

Grinnell Washing Mech. Co., Grin- 
nell, Iowa. 

Michigan Washing Machine Co., 
Muskegon, Mich 


One Minute Mfg. Co.. Newton, Ia. 
One Minute Washer Co., Sandusky, 


Worcester, 


Mass. 
Witte Hardware Co.. St. Louis, Mo. 


SEE ALPHABETICAL 


oO. 
Stewart-Skinner Co., 





Electric 
Automatic Elec. Washer Co., New- 
ton, Iowa. 
Dexter Company, Fairfield, Iowa. 
Eagle Woodenware Mfg. Co., Ham- 


ilton, O. 
Kiel Mfe. Co., Albert Lea, Minn. 
Maytag Co., Newton, lowa., 


Michigan Washing Machine Co., 
Muskegon, Mich. 

Voss Bros. Mfg. Co., 
Gasoline 


Davenport, Ia. 


Michigan Washing Machine Co., 
Muskegon, Mich. 
and 
Dexter Company, Fairfield, Iowa. 
Eagle Woodenware Mfg. ‘Co.,’Ham- 


ton, O. 
Kiel Mfg. Co., Albert Lea, Minn. 
Maytag Co., The. Newton. Iowa. 
Michigan Washing Machine Co., 
Muskegon, Mich. 
bi Bros. Mfg. Co., Davenport, 
a. 
Power 
Automatic Elec. Washer Co., 
ton, Iowa. 
Dexter Company, Fairfield, Iowa. 
Maytag Co.. The, Newton, Iowa 
Kiel Mfg. Co., Albert Lea, Minn. 
Voss Bros. Mfg. Co., Davenport, 


Ia. 
Water Motor 
Eagle Woodenware Mfg. Co., Ham- 


New- 


ilton, 
Waste Paper Balers 
Davenport Mfg. Co., Davenport, 
Iowa. 
Watches 
Ingersoll, Robert H., Co., 315 
Fourth Ave., New York City. 
Western Clock Co., La Salle, Ill. 
Weaners, Calf and Colt 
Snap Co., Racine, 


Imperial Bit & 
Wis. 


Welding Eauinment 
Gibson Co., Indianapolis, Ind 
Wheelbarrcws 
Syracuse Chilled 
cuse. N. Y. 


Whistles and Calls 
— Hiardware Co., 
t. 


Plow Co., Syra- 


Torrington, 


Whitelead 
National Lead Co., 
New York City. 


111 Broadway, 


Wire 
a Harold, Co., Philadelphia, 
a. 


Wire, Barb 
Amer. Steel & Wire Co.. 


Keystone Steel & Wire Co., Peoria, 


Chicago. 


Wire Brads 


ape. Steel & Wire Co., Chicago, 


Wire, Broom 
An. Steel & Wire Co., 


Chicago, 


Wire, Cable 
wee Steel & Wire Co., Peoria, 


Wire, Cloth 
os ha Wire Fabric Co., Chicago, 
Clinton Wire Cloth Co., Clinton, 


Mass. 
Darby, Edw., & 


Philadelphia. Pa. 
ilbe 


Sons Co., 


Inc., 

rt & Bennett Mfg. Co., 277 
B’way. New York City. 

ve Saylor Wire Co., St. Louis, 


Michigan Wire Cloth Co., Detroit, 
{ 


ich 

New Jersey Wire Cloth Co., Tren- 
tea, N. J. 

New York Wire Cloth Co., 233 
Broadway, New York City. 

Wickwire Brothers, Cortland, N. Y. 

Wright Wire Co. Worcester, Mass. 


Wire Fence 
Woven 
Amer- Steel & Wire Co., Chicago, 
Flat, Cold Rolled 
Steel & Wire Co., Chicago, 


Co., Erie, Pa. 
New Britain, Ct. 


Wire, 
Stee 
Amer. 
Til. 
Griffin Mfg. 
Stanley Works. 


Wire, Flat, Round & Sauare 
McCalla, Harold, Co., Philadelphia, 
Pa. 


Wire Goods 

Brooks, M. S., & Sons, Chester, Ct. 

Darby, Edw... & Sons Co., Inc., 
Philadelphia, Pa. 

Hindley Mfg. Co., Valley Falls, 
R 


“= * 

Jenckes, E., Mfg. Co., 
Mass. 

Ludlow-Saylor Wire Co., St. Louis, 
Mo. 

Michigan Wire Cloth Co., Detroit, 
Mic 


Worcester, 


Morgan Spring Co., Worcester, 


Mass. 
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N. J. Wire Cloth Co., The, Tren- 
ton, N. J. 


Parker ‘Wire Goods Co., Worcester, 


Mass. 
Wire Goods Co., Worcester, Mass, 


Wright Wire Co., Worcester, Mass. 


Wire, Ignition, for Cable 
Emil Grossman Mfg. Co., Inc., 
Bush Terminal Bldg. No. 20, 
Brooklyn, N. Y. 


Wire Kitchen Wares 
See Ware 


Wire, Iron & Steel 
Ludlow-Saylor Wire Co., St. Louis, 


Mo. 
7 Wire Cloth Co., Detroit, 
ailicnh, 


Wire, Mattre 
Ames. Steel & “Wire Co., Chicago, 


Wire, Picture 
Turuer & Stanton Co., Norwich, Ct. 
Wright Wire Co., Worcester, Mass. 


Wire Rope Fittings 
Amer. Steel & Wire Co., Chicago, 


Wire Shapes 


Titchener, E. H., & Co., Bingham- 
wa 


ton, 
Wire Stretchers 
Eureka Co., North East, Pa. 
—.. Helm, Ferris & Co., Har- 
vard, 


Ney Mfg. Co.. Canton 
Townsend, F. J., 


Wood & Leather Fillers 
Cleveland Gal. Wks., 3924 Cooper 
Ave., Cleveland, O. 


Painted Post, 


Wrenches 
Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 
Billings & Spencer Co., Hartford, 


t. 
Coes Wrench Co., Worcester, Mass. 


mamsbern. Frank, Co., Attleboro, 

Ma 

Shaw Propeller Co., So. Boston, 
Mass. 

Sniith, H. D., Co.. Plantsville, Ct. 

Trimont Mfg. Co., Boston, Mass. 

Union Caliper Co., Orange, Mass. 


Walden Mfg. Co.. Worcester, Mass. 
Walworth Mfg. Co., Boston, Mass. 


Whitman & Barnes Mfg. Co., 
Akron, O. 

Wright Wrench & Forging Co., 
Canton, OC. 
Automobile 

Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 

ee Frank, Co., Attleboro, 

~: ae & Wilcox Co., Cleve- 


Trimont Mfg. Co., Boston. Mass. 
Walden Mfg, Company, Worcester, 
Mass. 
Chain 


j 
Trimont Mfg. Co., Boston, Mass. 


ee J. H., & & Co., Brooklyn, 
Drop Forged 
ba cag hee H., Co., Brooklyn, 


Monkey 

Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 

Coes Wrench Co., Worcester, Mass. 

—_ is — & Wilcox Co., Cleve- 
an 

Trimont Site. Co., Boston, Mass. 


Trimont Mfg. Co., Boston, Mass. 
ipe 

a Stow & Wilcox Co., Cleve- 
an 

Shaw ‘Propeller Co., So. Boston, 
ass. 

Trimont Mfg. Co., Roxbury, Bos- 
ton, Mass. 

Walworth Mfg. Co., Boston, Mass. 
Ratchet 


Walden Mfg. Co., Worcester, Mass. 


Wells Bros. Co., Greenfield, Mass. 
Screw Pipe 

Bemis & Call Hdw. & Tool Co., 
Springfield, Mass. 
Spark Plug 


Sn Spark Plug Co., To- 
Tap and Reamer 

Butterfield & Co., Derby Line. Vt. 

Wells Bros. Co., Greenfield, Mass. 


Wiley & Russell Mfg. Co., Green- 
field, Mass. 
Wringers 
Clothes 
Amer. Wringer Co., 99 Chambers 
St.. New York City. 
—— aoe Co., Erie, Pa. 
Ely, ‘Theo. J.. Mfg. Co., Erie. Pa. 
White Mop Wringer Co., Fulton- 
ville, N. Y. 
Mon and Bucket Combined 
Eagle Woodenware Mfg. Co., Ham- 
ilton, 
‘arn 
Lath 


Columbian Rope Co., Auburn, N. Y. 
Tarred Sisal 
Columbian Rope Co., Auburn, N. Y. 


Yokes, Leather Center Neck 
Covert Saddlery Works,  Inter- 
laken, N. Y. 
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“Easy Emptying” 
Grass Catchers 
“favorably known the world over’ 
now made with 


REINFORCED 
NON - SLIPPING BOTTOM 
Rigid—Light—Durable 
Many exclusive patented 
features and strong sell- 
ing points explained in 
catalog No. 14. 


Write for it. 


The Specialty Mfg. Co. 
St. Paul, Minn., U.S.A. 


Sold thru Hardware 
Jobbers 














DID YOU EVER SEE 


Wagner’s KANT-SUK Calf 


and Cow Weaner? 
IT’S A WONDER 


A perfect humane and effec- 
tive device that sells the whole 
year round. 

The hinge construction of this 
article allows the calf and cow 
to graze in the same pasture, 
yet effectually prevents sucking. 
It is easily applied. Once used 
always used. KANT-SUK Wean- 
ers have no equal. 

We make a complete line of 
Saddlery Hardware, also Hard- 
ware Specialties. 





MANUFACTURED BY 
Imperial Bit & Snap Company, Racine, Wis. 
All the leading jobbers carry them in stock 














| The Worcester Lawn Mower Co. 


Worcester, Mass. 
1 Have their NEW CATALOG 
in COLORS ready for mailing. 
Ask for it. 






SELLING AGENTS: 
J.C. McCarty & Company, 21 Murray St., New York 











Townsend Gave to the World 
The Ball Bearing Lawn Mower 





All other manufacturers now make Ball-Bear- 
ing Mowers for their best grade, but Town- 
send still leads in design, quality and finish. 


S. P. TOWNSEND & CO., Orange, N. J. 











New 


Barnes’ | Gascline 
Pump 


is a splendid pump for private gar- 
ages. It has brass cylinder, safety 
locking device, brass plunger and 
requires no priming. It is always 
clear of gasoline when not in 
actual use. 

There is a big demand for a 
pump of this kind. It is some- 
thing that every owner of an auto- 
mobile wants. 

Write for prices. 


THE BARNES MFG. CO. 


550 North Main Street 
MANSFIELD OHIO 

















AMERICAN BRAND 






LASTS LONGER—LOOKS BETTER 
ALSO 
COPPER, BRONZE, GALVANOID ENAMELED. 
PAINTED, BRIGHT GALVANIZED 
All Meshes and Widths 


AMERICAN WIRE FABRICS CO. 
| * CHICAGO, ILL. 
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MANUFACTURERS 


Brass, Copper, Steel, Iron and Galva- 
nized Wire Cloth. © Bronze, Galvanized 
and Fainted Window Screen Wire 
Cloth. € Galvanized Farm Fencing. and 
Gates and Poultry Netting. € Wire 
Work, Iron Railing and Window Guards. 
( Wire 


and Iron Goods of eyery description. 


Send for Catalogues. 


Stores and Office: 233-35 ARCH STREET 
fsctories: 113-15 BREAD ST., PHILADELPHIA, PA 


i Edward Darby & Sons Company 


| 


| 
| 
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} 
if WANT TO BUY SELL OR EX- Hopkins, Mo. 
i Help Wanted and CHANGE ANYTHING IN THE I inserted an ad in your periodical, 
1] Business Opportunity HARDWARE LINE ? ee 
; | Advertisements 2c. per word— A “BUSINESS OPPORTUNITY” I got more letters than I could an- 
1 $8.00 uleiem rate. advertisement in these classified columns swer from about 10 States. I closed the 
| pi a the — ong ge . sale of my tools on the 26th of this 
° e € folowing letter trom V. A. Sar- month. I Id h ld 
q Situations Wanted gent of Hopkins, Mo., is characteristic if I had hatin, tian annette 
i 2c. per word—~SOe. miaimun. of the many unsolicited testimonials cation, HARDWARE AGE. 
which we are continually receiving from Respectfully 
Display rates on request satisfied advertisers. D. A. SARGENT 




















Help Wanted Situations Wanted (Business Opportunities|Business Opportunities 


Original letters of reference should SITUATION WANTED. WANTED—Will 

= pay cash for aj} FOR SALE—Modern factory w 
not Pe nel caring these cot around: hardwareman wil’ entertain |@@all,.0F medium sized hardware|eauipped and now “operating "in 
es ad ae ‘| business that offers promise of de-|thriving town of over seventy thou- 
umns, as they are ag yp 0g mAs- er or gy ey ag Nn velopment into a successful business.;sand. Brick buildings about 31,000 
laid and lost. A copy of the refer- - 4 - “+s |Give full particulars at once as to|square feet floor space, well con. 


























ence will serve the purpose. care Harpware AGE, New York. location, reason for selling, price,|structed and on railroad track. Lot 
al etc. Address “S. T.,” care Harp-|ample for extension. Property suit- 

WARE AGE, New York. able for hardware, automobile trim- 

MANUFACTURER of full line) WANTED—A position in retail mings, cutlery, or other light metal 

. manufacturing; or for any business 


household specialties wants localjhardware store by married man, 
representatives in all important cities|thirty-two, with fourteen years’ ex-|. FOR TRADE—262 acre highly} requiring cheap power and spacious 
to handle line on commission. De-|perience buying and selling hardware improved Arkansas prairie farm,|well lighted workrooms. Labor 
partment stores, hardware dealers,}and kindred lines; can furnish the| With good pumping plant and irri-| abundant, cheap and efficient. Boil- 
instalment houses, premium con-|best of references. D. A. Butler,|84ting well, now growing rice, corn,|ers and engine nearly new, fine con- 
cerns, are all big users. State ex-|Summit, N. oats, peas, cotton and hay. Prettiest| dition. Horse power 225. Prefer to 
section of country anywhere; high,|sell to parties who will purchase pro- 





SF SET OE ~ 








a MAGES AY : ee 2 
A IEEE AP OER AE ere ER te Re ae ee 
awe o- pea 


f perience, lines handled and territory 3 
covered. We want none ws me —— and healthy. will trade $12,- ductive machinery, retain present 
: eae Mg on equity in same for good hard-|help and continue operation. Ad- 
i our proposition is an excellent one.]}. WANTED—POSITION — Sheet! ware or general stock. Address J.|dress “‘R. W.,” care HARDWARE AGE 
; Address “‘S. ’** care Harpware|iron pattern maker hes steel roar, B. Avera, Newport, Ark. New York. , 
AcE, New York. gas range or in tin shop in stove tfac- 
tory. Address “S. S.,” care HArp-|—— =— = _ 
WARE AGE, New York. 











SALESMAN WANTED—By large 
established ence Ab ee 
introducing new specialties. ppor- .- _— 
tunity for advancement to_ right Business Opportunities 
man. State age, experience, if any, 
and salary wanted. Young man of 
good address and of sure ability tol IF YOU ARE DESIROUS of 
sell goods. Address a carel buying, selling or exchanging a stock 
Harpware Ace, New York. of hardware we can be of great 
service to you on account of our 
intimate knowledge of these matters 

WANTED—A-1 SALESMEN, ac-|in every section of the United States. 

uainted with the hardware trade.| Address “H. B. G.,” care HARDWARE 
To sell an old and well known line| Ace, New York. 
of cutlery with an improvement that 


makes it a specialty. Territories: 


No. 1, Kansas and Nebraska. — 2, FOR SALE — Hardware, harness eonsult the Opportunity 


Minnesota and Dakotas. 3, ‘ A 
Iowa and Illinois. No. 4, Wisconsin|and implement business in Arizona. 


and Northern Michigan. No. 5,|Doing about $50,000 business per 

Georgia and Florida. Agencies and} Y€ar-. For a —,. % Exchange of the Hardware 
“Side line” men need, not apply. E.,” care Harpware AcE, New York. 

Genuine up-to-date fu edged sales- > e 
men wanted. References_required. Age—men—the right kind 
—- ¥, eal care HarDWARE; FOR S AL E—Near Providence, 
AAGE, New xX Ork, R. I., hardware, tool and mill sup- — = 
ply business. Well located, well are always open for op 
equipped and doing a good business. 


A MANUFACTURER OF!]Owner wishes to retire. No brokers. it] 

BUILDERS’ HARDWARE requires|Cash proposition. Address “J. I.,” portunities to advance 
; 7 a > tg 2 on! Eng-|care Harpware AcE, New York. them 1 D 
and, ew ork, ennsylvania, 

Michigan “~ Ohio. ~~" gna Seives. O you want 
ence and salary expected. Only ex- i . 
erienced builders’ hardware sales-}/THE ALBERT HERMAN COM. th omens 

so will be considered. Address PANY € ambitious kind the. 


“S. J.,” care Harpware AcE, New ishtore Penden Beviend, kind that can do things? 
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York. 

wish to buy from manufacturers of 

cycle accessories—motor accessories 

WANTED—A first class salesman iy oye — tools. Best prices 50 d 

who has sold stoves or similar lines}t© b€ quoted. . 
to jobbing or retail trade for eight words at one dollar per 
ears or more. Must have record of . e Il - 
arge sales. First class recommenda- WANTED—Good, clean hardware insertion wi put you 1Th 


tions. Entire time required. A-1 : : 

opportunity “for “high “grade man.|stock in jive, ,uPto-dats, town eS ee 

application. Address “8. V. : = mente - tin m- in annie. ouc wi suc men. 
. ges ive full particulars as to price, lo- 

ArpWARE AGE, New York. cality, etc., at once. “QO. T.,” care 

Harpware Ace, New York. 








Situations Wanted 





COLLECTIONS! 

Bad debts, delinquent accounts, 
A SUCCESSFUL SALESMAN |claims, etc., collected everywhere. 
and for last ten years a director of Quick results, prompt settlements. 
sales would like to get in’touch with| No advance fees—no “retainers.” 
manufacturer of hardware or kindred| No collection, no charge. Money- 
lines who is desirous of increasing] getting particulars free. Best Ad- 
his sales. Have been very success-| justment Co., Room 840, 1328 Broad- 


ie tee mae ey Worth $100 To You 


U. S. Government as well as to the Arithmetic simplified, made easy. Learn to. 


jobbing trade. Exceptional refer- 


wane AE, New York.” "| ZINC—For sale, about 500 ibs./figure fast. The demands of the day re- 




















warE AGE, New York. Fe sm ap No. 14, 48" x84". F 
of s zinc, No. 14, . For ; . ° ° 
price write’ Petersen Bros. Co.,|UuIre It. Sixty shortest methods. comprise: 

HARDWARE MAN, with eight-| “°° “°"* Prewett’s System, anyone can. learn without’ 
een years’ experience, desires posi- 

tion. Experience covers assistant teacher. Send $1 today for book 50 pages,. 


buyer, superintendent of order and} A PARTY who is thoroughly fa- leatherette cover postpaid Circular free 
’ e “ie 


nes SE soma 9 = ouaes saeagg as my manufacture of cut- 
ani advertising work. Can furnish/lery would like to meet parties desir- - ae 
good references. Francis W. Robin-jous of financing an_up-to-date ie. a. Mons ROBERTSON , 1406 Prairie avenueé,. 


son, 1515%4 Arlington Ave., Daven-jtory. Address “S. ,’ care HaArp- 
port, Iowa. : wareE AcE, New York. Houston, Texas. 
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Brass Bound 


Price 
Cards 


Time Savers 
Energy Savers 
Money Savers 





HERE are nine 

styles, all with 
heavy cardboard 
body, linen bond 
facing and brass 
edging for protec- 
tion. 10 per cent. 
discount on orders 
for 2 doz. cards— 
send for descriptive 
circular and sample 
card. 


Hardware Age 
Book Dept. 


239 West Thirty-ninth Street 
New York 











Lanley» 
‘Tools 






































Stanley Metal 





Bar Gauges 


The compactness, ease of adjustment, 
and accuracy of graduation combine to 
make the metal gauge attractive for all 
classes of work. 


Just a Few Selling Points: 


Nos. 90, 97 and 197 are Marking Gauges 
only, having but one bar. Nos. 91, 98 and 
198 are Marking and Mortise Gauges hav- 
ing double bars. 


The bars in all numbers are six and one- 
half inches long and graduated in sixteenths 
of inches for five inches. 


The narrow gauging face on the metal 
heads is very convenient in many instances. 


The roller cutters on Nos. 97, 98, 197 
and 198 enable the user to scratch a fine 
line across the grain and over knotty places 
in the wood without splintering. 


The rosewood head on Nos. 197 and 198 
make them very attractive to many. Both 
sides of the head are protected by brass 
face plates to prevent wear. 


The metal parts of all numbers are heavily 
nickel plated and highly polished. 


These Gauges will sell readily if properly 
displayed. 


STANLEY Rute & Lever Co. 
New Baitain, Conn. U.S.A 
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Hardware Dealers! 


An exact duplicate of the ad below appears in the July 
Ist and 8th issues of “American Machinist.” 
and paste on your window with a display of Starrett Tools. 


Tear off here 
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Current Issue of ‘‘American Machinist ’’ 











Strength and Balance 








Starrett dividers are made in a 
number of styles and sizes—each 
style designed to suit some par- 
ticular class of work. Strength, 
stiffness and balance are features 
of Starrett dividers which make 
them superior. The strength and 
stiffness insure accuracy and long 
service, while their perfect bal- 
ance permits more rapid work 
with greater pleasure to the me- 
chanic. 





BY INVITATION 
MEMBER OF 


7 











farrett Dividers 


Toolmakers’ Dividers 





The dividers shown here are 
round leg toolmakers’ dividers for 
very fine work. Sizes and prices as 
follows: 2”—$1.00, 3”’—$1.25, 4” 
—$1.50, 5”—$1.50, 6’—$1.75. 


Before buying fine tools, write for a 
free copy of the Starrett 320-page cata- 
log No. 20A, which describes 2100 styles 
and sizes of fine tools and hack saws. 


The L. S. Starrett Co., Athol, Mass. 


World’s Greatest Toolmakers 
New York London Chicago 


Starrett Tools 


42-454 


J he Standard Instruments of (Precision 
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Lovers of fine tools 
instinctively turn to 


ATKINS SILVER 
STEEL SAWS and 
Specialties. “‘Use them 
and be happy”’ is the 
slogan of good me- 


chanics everywhere. — 


If you cater to good mechanics, then you should show them the “Finest on Earth.” 
The Saws that bring the highest class trade to your store—that satisfy them, when 
they come—that pay the highest legitimate profit—the Saws with the “money- 
back"’ guarantee. 


ATKINS stee. SAWS 


We make a Perfect Saw for Every Purpose. Do you sell them? We make the 
finest and most complete line of Plastering Trowels, Bit Braces, Grass Hooks, 
Corn Knives, Hack Saws and Frames, Circular, Cross-cut and all other Mill Saws. 


Write to the nearest address below and get our book, 
called “Pointers”. Send for our latest catalog No. 12. 


You have always intended to eventually sell ATKINS SILVER STEEL SAWS, why not get 
started this Spring? Place your orders through your Jobber, or write the nearest address 
below. Write to our Advertising Dept. at Indianapolis and they will line you out with 
a campaign that will get the business. 


E. C. ATKINS & CO., Inc. 


The Silver Steel Saw People 
Home Office and Factory, Indianapolis, Ind. 
Canadian Factory, Hamilton, Ont. 























Visit Our Booth, Branches carrying complete stocks “sche ia cities: P Our — 
a aes Address E. C. ATKIN ‘ bare tional 
International Atlanta, New Orleans, Seattle, : 
Exposition, Chicago, New York City, Vancouver B. C. =a serra 
San Francisco. Memphis, Portland, Ore. Sydney, N.S.W. Bidg., Block 26 
Minneapolis, San Francisco, : 





Messrs. John Shaw & Sons, Wolverhampton, Limited, Wolverhampton, England, Agents for Great Britain. 
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We have large facilities for 
producing Wood Screws, 
Special Screws, Difficult Head- 
ing, and at all times can give 
service, aS we carry a large 
stock of all sizes and kinds. 


cJ/May we have the pleasure of serving you? 


CONTINENTAL WOOD 
SCREW COMPANY 
New Bedford, Mass. U.S. A. 
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